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DETROIT 


Favored  by  retailers  because  it  meets 


today's  chanyed  retail  conditions 


The  Chicago  Tribune 


Consumer-Franchise  Plan! 


To  MEET  today’s  changes  in 
retailing,  modern  advertising 
must  work  to  build,  not  just 
a  dealer  franchise,  but  a  con¬ 
sumer  franchise — enjoyment 
of  an  important  share  of  the 
day-in  and  day-out  repeat  buy¬ 
ing  by  consumers,  relatively 
undisturbed  by  competition. 

Retailers  cannot  be  expected 
to  push  a  line  because  a  smat¬ 
tering  of  advertising  is  placed 
behind  it.  What  they  want  to 
stock  and  push  is  what  their 
customers  want  to  buy. 

Selling  the  retailer  more 
than  ever  calls  for  selling  his 
customers  outside  the  store — 
in  the  home.  From  its  study  of 
advertising  and  selling  in  Chi¬ 
cago  the  Chicago  Tribune  has 


developed  a  sound  procedure 
that  can  produce  greater  sales 
and  a  stronger  market  position 
for  your  brand.  Through  it  you 
can  cash  in  on  the  increasing 
trend  to  fewer  brands  per  line 
per  store  and  the  greater  re¬ 
liance  by  retailers  on  self-serv¬ 
ice.  It  is  based  on  the  retailer’s 
own  need  for  higher  volume 
and  faster  turnover  in  order  to 
meet  his  rising  costs. 

Highly  productive  in  Chi¬ 
cago,  the  plan  can  be  used  in 
any  market.  It  results  in  larger 
orders  and  savings  in  deliver¬ 
ies.  It  gives  you  the  benefit  of 
the  retailers’  own  promotion 
without  resort  to  deals,  pre¬ 
miums,  cut  prices  or  special 
discounts.  It  is  a  method  that 


will  interest  executives  who 
bear  the  responsibility  of  get¬ 
ting  immediate  sales  and  those 
concerned  with  long  range 
planning  to  assure  continued 
company  success. 

If  you  want  high  annual  vol¬ 
ume  and  a  solid  base  for  future 
expansion,  you  will  want  to 
get  the  details  of  this  con¬ 
sumer-franchise  plan.  A  Trib¬ 
une  representative  will  be  glad 
to  tell  you  how  you  can  apply 
it  in  your  business.  Ask  him 
to  call. 


ChicagoTribune 


The  World' »  Greateel  Newtpaper 
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Take  out  a  dollar  bill  and  look  at  it.  Compared  to  1936-39, 
that  dollar  will  buy  just  about  53^  worth  of  almost 
anything  .  .  .  food,  clothes,  furnishings.  But  it  will  buy 
100^  worth  of  aluminum  . .  .  because  aluminum  is  priced 
no  higher  today  than  before  World  War  II.  Just  ask 
yourself  what  else  has  even  come  close  to  holding  this 
price  line.  It’s  a  unique  victory  against  inflation  ...  by  the 
industry  that  Reynolds  made  competitive. 

To  you  this  means  products  made  better  with  light, 
strong,  rustproof  aluminum.  It  means  premium 
improvements  at  no  premium  in  price  in  so  much  that 
you  buy  . . .  automobiles,  home  appliances,  building 
products,  packaging.  If  you  are  a  manufacturer,  take 
advantage  of  this  100^  value.  If  you  are  a  consumer,  get 
your  money’s  worth  in  aluminum  .  .  .  Reynolds  Aluminum. 
Reynolds  Metals  Company,  General  Sales  Office, 
Louisville  1,  Kentucky. 


BE  CAREFUL— THE  LIFE  YOU  SAVE  MAY  BE  YOUR  OWN! 


YOUR 


'DOaARS|jARE  STILL  WORTH  100  CENTS  IN  ALUMINUM! 


REYNOLDS 

ALUMINUM 


a  memorable  event  in  a 
century  of  reporting 
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SYRACUSE.  N.Y. 


For  Here  Is  What 
You  Are  Looking  For— 

•  HIGH  MANUFACTURING  PRODUCTION 

•  HIGH  INDUSTRIAL  DIVERSITY 

•  HIGH  FAMILY  INCOME 

•  HIGH  PER  CAPITA  BUYING  POWER 


FIRST  TEST  MARKET 

IN  NEW  YORK  STATE 


A  market  that’s  consistently  above  average 
— a  market  that’s  diversified — a  market  that 
will  help  your  sales  curve  shoot  UP. 


Syracuse,  N.  Y.,  is  the  FIRST  choice  for 
testing  or  sales  expansion. 

Represented  in  every  one  of  the  basic  in¬ 
dustry  groups — rich  in  agriculture — a  popu¬ 
lace  willing  and  able  to  spend  —  that’s 
SYRACUSE,  N.  Y. 


Here  is  a  market  with  proven  sales  poten¬ 
tial.  Are  you  getting  your  share  of  it? 

Your  most  economical  buy  to  gain  good 
distribution  and  sales  volume  in  this  impor¬ 
tant  Central  New  York  Market,  is  'The 
Syracuse  Newspapers. 


COMPLETE  COVERAGE  of  this  Im¬ 
portant  Central  New  York  Market 

AT  ONE  LOW  COST! 


Number  of  Family  Units _  1 81 ,650 


74e  SYRACUSE 


Ml MKMBS 

BLOCAL! 


HERALD  JOURNAL  -  POST  STANDARD 

I  Evening)  (Morning) 

HERALD-AMERICAN  POST-STANDARD 

ISunday)  (Sunday) 


Our  headers 


Approval  Withheld 
To  THE  Editor:  Please  correct 
the  error  in  Aug.  2  issue,  “the 
St.  Petersburg  Times  endorsed 
the  Eisenhower-Nixon  ticket  in  a 
front  page  editorial.”  We  have 
endorsed  neither  ticket  and  will 
reserve  our  endorsement  until  we 
have  watched  them  both  at  least 
a  month  and  see  how  the  cam¬ 
paign  matures. 

Nelson  Poynter 

Editor, 

St.  Petersburg  (Fla.)  Times. 


Smaller  Newspapers 
At  Conventions 


Newspaper  Circulation — 

DAILY  209,229 
SUNDAY  320,864 


To  THE  Editor:  Sylvan  Meyer 
of  the  Gainesville  (Ga.)  Times 
has  an  interesting  letter  in  your 
July  S  issue  commenting  on  my 
complaint  that  small  dailies  were 
discriminated  against  in  the  issu¬ 
ing  of  credentials  to  cover  the 
political  conventions. 

My  experience  at  the  Republi¬ 
can  Convention  leads  me  to  be¬ 
lieve  that  Mr.  Meyer  offers  some 
workable  ideas.  He  suggests  that 
in  areas  of  concentrated  popula¬ 
tion  smaller  dailies  could  set  up  a 
pool  and  send  a  man  to  cover 
their  area  and  again  that  if  com¬ 
plete  press  accommodations  are 
not  available  daily  newsmen 
should  have  priority  on  gallery 
seats  and  passes  for  the  floor. 

An  account  of  my  experience 
at  the  Republication  Convention 
may  have  some  value. 

Following  my  protest  to  the 
Standing  Committee  of  Corres¬ 
pondents  against  refusal  to  issue 
credentials  to  papers  of  less  than 
10,000  circulation,  I  received  a 
letter  from  Harold  R.  Beckley  for 
the  Standing  Committee,  saying, 
“We  will  certainly  make  every 
eflort  to  supply  you  with  some 
kind  of  a  press  credential.”  After 
three  trips  to  Mr.  Beckley’s  quar¬ 
ters  at  the  Conrad  Hilton,  and 
some  hemming  and  hawing  on 
Mr.  Beckley’s  part,  I  was  given 
a  press  messenger  card.  That 
served  my  purpose  well  enough, 
except  that  I  felt  that  it  should 
have  been  handed  me  more  gra¬ 
ciously. 

Though  the  press  messenger 
card  did  not  assign  me  a  seat, 
there  were  plenty  of  unused  seats 
iu  the  press  section  evdry  time 
I  went  to  the  amphitheater  and 
I  had  no  difficulty  about  using 
one  of  them  each  time  as  long  as 
(  wished. 

As  Mr.  Meyer  says,  it  is  un¬ 
likely  that  every  daily  in  the 
nation  ever  would  send  a  man 
tc  the  convention.  Proper  hand¬ 
ling  of  the  facilities  available  will 
make  proper  credentials  available 
to  every  paper  that  wants  to  send 


a  man  to  a  convention  and  the 
chances  are  there  will  be  vacant 
seats  available  in  the  press  section 
a;  every  session,  no  matter  how 
many  correspondents  are  accredit* 
ed.  If  there  ever  should  be  more 
men  than  seats,  those  coming  fint 
v/ill  get  the  seats  and  the  rest  can 
stand  against  the  walls. 

At  the  Republican  Convention 
[  got  more  of  the  kind  of  stuff  1 
was  looking  for  at  Michigan  head¬ 
quarters  in  the  Congress  Hotel 
than  I  did  at  the  convention  hall, 
but  I  still  do  not  think  it  right 
that  I  (or  any  other  reporter,  re¬ 
gardless  of  a  paper’s  size)  be 
barred  from  the  convention  hail 
just  because  my  paper  doesn’t  sell 
enough  copies.  The  big  boys  didn’t 
seem  to  value  the  favoritism  ac¬ 
corded  them  anyhow  because  a  lot 
of  them  didn’t  use  the  seats  so 
carefully  reserved  for  them. 

J.  E.  Richaiuis. 

The  News 
Alpena,  Mich. 


Wonts  Poems 
Played  Prominently 
.  To  THE  Editor:  The  Nev 
York  Times  says,  “Down,  boyr 
to  poetry;  assigns  it  “humble 
spot.” 

There’s  an  old  chestnut  that 
proclaims,  “position  is  everything 
in  life.” 


Ad  men  live  by  this  dictum  and 
will  go  to  great  lengths,  short  of 
blackmailing  make-up  men,  to 
achieve  the  most  favorable  posi¬ 
tion  for  their  brain  children. 


Unfortunately,  American  poett 
do  not  wield  such  formidable 


(Continued  on  page  4) 
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Summer  Slips: 

Horace  Ashenfelter  got  a  pot 
on  his  back  from  his  boss,  )■ 
Edgar  Hoover. — New  York  Times. 


“It  is  our  fervent  hope  that  this 
carrier  (USS  Forrestal)  will  prove 
an  added  detergent  to  war."— 
Lexington  (Ky.)  Leader. 


CINERAl  ARVIRTISINe  RiPRESMTATIVU  MOLONEY,  REGAN  &  SCHMITT 


Corporal  Hunt  suffered  a  frac¬ 
tured  Ft.  Knox,  Ky. — Huntington 
(W.  Va.)  Herald  Dispatch. 


The  prediction  came  from 
biddies  who  have  known  HST 
since  he  was  a  county  judge.-;-li> 
Robert  Nixon  copy  on  INS  wire. 
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What  law 

sends  pork  prices  up  in  summer 
. . .  down  again  in  winter? 


This  chart  shows  the  relationship  between  pork  production  and 
pork  prices  based  on  figures  for  1947-49  (a  typical  period), 
which  the  government  is  now  using  as  the  index-base  period. 


The  well  known  law  of  supply  and  demand.  U  ith 
pork,  it  works  like  this: 

More  than  half  the  pigs  are  born  in  spring — 
also  according  to  law,  the  law  of  nature.  I’hey 
spend  a  good  six  months  growing  to  pork-chop 
size. 

.\s  a  result,  fewer  pigs  are  ready  for  market 
during  the  summer  months.  And  meat  packers 
have  to  pay  higher  prices  in  order  to  get  enough 
pork  to  fill  customers’  orders. 

Then,  along  about  the  time  the  first  leaves  fall. 


all  these  pigs  begin  to  come  to  market.  .4nd  tbe 
same  thing  happens  as  with  any  other  perishable 
commodity  (strawberries,  eggs  or  oranges)  when 
there  is  suddenly  a  lot  more  than  there  was. 

The  price  just  naturally  goes  down! 

The  chart  above  shows  how  the  cycle  goes. 
Less  pork — hifiher  prices  through  the  summer  fol¬ 
lowed  by  rnorepork,  lower  prices  during  the  winter. 

Kemember,  summertime  is  the  time  when  a 
big  new  meat  crop  is  ’’growing  up”  on  America’s 
farms  and  ranches. 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 
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New  KEMP  Metal  Loaders 
Add  "Push  Button"  Control 
to  Loading  Remelt  Pots 


Initolled  at  THE  BALTIMORE  SUN 

The  Sunpapers,  recently  moved  into 
their  new,  modern  plant,  now  enjoy 
continuous  metal  scrap  recovery  with 
newly  installed  Kemp  Metal  Loader. 


Speed  up  scrap  recovery  •  •  •  eliminate  heavy 
hand  loading  and  obnoxious  dumping  fumes 

Kemp  Engineering  scores  again!  Now  you  can  increase  the 
efficiency  of  your  metal  remelt  p>ots  (regardless  of  make) 
by  installing  a  fully  automatic  Kemp  Metal  Loader.  Sturdily 
built  edong  simple  lines,  each  Metal  Loader  is  designed  to 
give  you  long,  trouble-free  p>erformance  with  a  minimum  of 
maintenance.  You  save  time  and  labor  .  .  .  are  assured  a 
continuous  flow  of  converted  linotype  scrap.  Find  out  how 
this  umque,  new  loader  can  be  used  with  your  present  equip 
ment  or  with  any  Kemp  Immersion  Melting  Pot. 

Write  today  for  complete  details  about  the  new  Kemp  Metal 
Loader  or  for  help  with  any  of  your  melting  problems. 


KEMP 

Of  BAiriMORE 


IMMERSION  MELTING  POTS 


A 


for  technical  information  and  factt  on  how  we 
can  help  you  cut  your  melting  costs,  write: 

THE  C.  M.  KEMP  MFC.  CO. 


405  E.  Oliver  St,  Baltimore  2,  Md. 


CARBURETORS  •  BURNERS  .  FIRE  CHECKS  .  ATMOSPHERE  I  INERT  CAS  GENERATORS 
ADSORPTIVE  DRYERS*  METAl  MELTING  UNITS  •  SINGEING  EQUIPMENT .  SPECIAL  EQUIPMENT 
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power.  When  their  creations  do 
find  the  light  of  publication,  it  is 
usually  in  a  corner  overshadowed 
by  the  weight  of  heavy  articles  or 
other  impedimenta. 

Now,  that’s  not  fair,  is  it? 
High  time  something  were  done 
about  it,  isn’t  it? 

So  we  laid  it  squarely  on  the 
line  to  the  New  York  Times,  a 
notorious  poetry  pusher-downer, 
as  follows: 

“Certain  of  my  friends  have 
made  representations  to  me  con¬ 
cerning  the  adumbration  of  poetry 
in  the  New  York  Times. 

“Why,  they  demand,  do  you 
usually  find  excellent  contempo¬ 
rary  poems  hidden  apologetically 
in  the  make-up  man’s  no  man’s 
land — the  extreme  lower  right- 
hand  corner,  out  of  sight  and 
mind  of  countless  thousands? 

“Well,  perhaps  the  following 
will  express  some  of  the  senti¬ 
ments  of  the  situation: 

Poem  in  the  N.  Y.  Times 
(  am  the  Times’  Poem, 

Artfully  contrived. 

Of  freedom  I’m  deprived. 

Though  born  aloft  to  roam. 

They  warn  me  not  to  gripe. 

Or  moan  my  lowly  lot. 

“Be  glad  with  what  you’ve  got. 
Rejoice  you’re  set  in  type.” 

Ah,  I  have  no  will  to  fight. 

Dejected  like  a  mourner, 

I  slink  into  my  corner. 

In  the  lower,  lower  right. 

Well,  this  appeal  must  have 
toucheu  the  Times’  editor  (in¬ 
itials  C.M.)  to  the  quick.  For 
promptly  came  this  courteous, 
conciliatory  reply: 

“Dear  Mr.  Gold:  Thank  you 
for  your  amusing  poem  about  the 
position  we  give  to  the  poem  on 
our  editorial  page.  True,  it  is  a 
humble  spot  (underline  ours),  but 
after  all  we  do  publish  365  poems 
a  year — our  tribute  to  the  impor¬ 
tance  of  verse.” 

Do  we  hear  grumbles  of  dis¬ 
satisfaction  with  this  apology  from 
all  you  budding  Walt  Whitmans? 
We  hope  so,  for  we  won’t  be  satis¬ 
fied  until  protests  mount  to  un¬ 
bearable  heights — until  editors 
promote  poetry  to  a  juxtaposition 
with  comic  strips  or  cartoons. 

Or  maybe  they’ll  lift  beautiful 
pieces  of  verse  out  of  tl^  dun¬ 
geon  and  give  them  nice,  airy 
spots  in  an  island  position  on  the 
beautiful  editorial  sea. 

I  That  we’d  like  to  see. 


who  hasn’t  referred  to  each  of  the 
national  political  conventions  as  a 
“conclave.”  Webster  says  a  con¬ 
clave  is  “a  private  meeting;  a 
closed  or  secret  assembly.”  Those 
clambakes  in  Chicago  were  about 
as  secret  as  a  four-party  telephone 
line. 

T.  Harry  Thompson, 
Philadelphia,  Pa. 

Proof 

To  THE  Editor:  Your  editorial, 
“Truman’s  Comment,”  only  proves 
what  our  great  President  said: 
“The  Republican  Party  controls  . 
the  press.” 

W.  Carpenth 

Jamaica,  N.  Y. 

Newspaper  Stability 
To  THE  Editor:  I  have  been 
‘reasurer  of  the  Massachusetts 
Newspaper  Information  Service 
since  i^s  inception  in  1940,  and 
receip*  of  my  company’s  statemen* 
from  the  Massachusetts  Division  of 
Employment  Security  late  in  June 
prompted  me  to  undertake  a  sur¬ 
vey,  the  results  of  which  point  out 
the  continuous  nature  of  newspa¬ 
per  employment,  stability  of  the 
industry  and  the  high  wages  it 
pays.  All  too  often,  newspapers  fail 
to  acquaint  their  readers  with  the 
favorable  aspects  of  the  industp' 
and  the  important  part  it  plays  in 
national  economy.  ^ 

H.  Irving  Jenc 

Publisher, 

Greenfield  (Mass.)  Recorder-Ga¬ 
zette. 

inunniiiiM 


50YEARSAG  O— President 
Theodore  Roosevelt  objects  to  his 
children  being  photographed  aj 
every  turn  “as  if  they  were  freaks. 

From  Editor  &  Publisher. 

♦  ♦  * 

30  YEARS  AGO— The  Na^ 
announces  a  typewriter  (called 

“teletype”)  which  can  send  mess¬ 

ages  by  radio  from  a  plane  to  a 
ground  station.  .  .  .  New  era^ 
communications  hailed  as  radio 
links  Paris  and  New  York. 

From  Editor  &  Publishei. 

*  *  A 

10  YEARS  AGO— Experiments 
with  plastics  in  place  of  war-yital 
metals  for  halftone  cuts  have  gi''* 
“extremely  satisfactory  results, 
says  the  Office  of  the  Puh* 
Printer. 

From  Editor  &  Publishek- 


_ /4nJ  floui 

Newspapermen  take  the  chief 
of  the  air  observation  corps  to  the 
roof  of  the  Lancaster  (Pa.)  NewS" 
papers’  building  and  show  hi® 
“flying  saucers”  in  the  sky. 
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Harry  J.  Gold. 
123  E.  18th  Street, 

New  York  3,  N.  Y. 

No  'Conclave' 

To  THE  Editor:  There  is  hardly 
a  member  of  the  working  press 
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IN  TOTAL  ADVERTISING 


Here's  what  happened  in  Pittsburgh  during  the  first  6  months  of  1952 
as  a  constantly  increasing  number  of  advertisers  kept  constantly  increas¬ 
ing  their  promotions  in  the  Post-Gazette— Pittsburgh's  Great  Morning 
Newspaper. 


NEWSPAPER 

POST-GAZETTE 
SUN-TELEGRAPH  (Daily) 
PRESS  (Daily) 

SUN -TELEGRAPH  (Sunday) 
PRESS  (Sunday) 


LINAGE 

5,709,265 

5,693,493 

9,462,249 

3,266,545 

4,671,673 


GAIN  OR  LOSS 

314,537  GAIN 
737,432  LOSS 
261,685  LOSS 
79,084  LOSS 
283,016  GAIN 


The  Post-Gazette  was  the  ONLY  Pittsburgh  daily  to 
gain  in  total  advertising  during  the  first  6  months  of 
1952!  And  this  gain  was  on  top  of  a  GAIN,  because 
in  1951  the  Post-Gazette  set  an  all-time  record  in 
total  advertising— publishing  1,200,000  more  lines 
than  in  any  previous  year  in  its  history. 


PITTSBURGH 


POST-GAZETTE 


Pittsburgh's  GREAT 
Morning  Newspaper 


REPRESENTED  NATIONALLY  BY  MOLONEY,  REGAN  A  SCHMITT,  INC. 
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Have  you  ordered  this  new  work  saver? 


Here’s  your  compact  guide  to  all  the  important  TWO  WAYS  TO  GET  IT.  If  you  prefer,  you  can 
news  of  1951  ...  a  brand  new  annual  volume  order  the  1951  Annual  Volume  alone  at  the 

of  The  New  York  Times  Index.  low  price  of  $35.  But  for  only  $15  more  ($50 

in  all)  you  can  get  the  new  Annual  Volume 
It  lists  over  500,000  separate  news  items  pub-  plus  the  next  24  issues  of  the  twice-a-month 

lished  in  The  New  York  Times  last  year.  These  Index,  each  containing  over  20,000  news  facts, 

news  events  are  organized  under  thousands  indexed  and  summarized  for  quick  reference, 

of  different  subjects,  geographical  locations.  When  ordered  separately,  the  year’s  subscrip- 

and  names  of  individuals  and  organizations.  tion  to  the  twice-a-month  Index  costs  $35  - 

Each  item  is  dated  to  show  when  (and  on  what  so  the  combination  offer  saves  you  $20. 

page)  the  original  story  appeared  in  The  New 

York  Times,  or  when  your  own  newspaper  make  fact  finding  easier— and  faster— for 

may  have  carried  it.  writers  and  research  people,  you’ll  want 

The  New  York  Times  Index  during  the  busy 
And  in  this  1220  page  news  encyclopedia  the  *  months  ahead.  As  the  supply  of  the  1951 

major  news  events  of  1951  are  summarized  Annual  Volume  is. running  low,  we  suggest 

...  so  completely  in  many  cases  that  your  you  mail  your  order  promptly  to  the  Library 

search  for  facts  is  ended  then  and  there.  Services  Department  at  the  address  below. 

iffork 

Times  Square,  New  York  36,  N.  Y. 

EDITOR  &  PUBLISHER  lor  August  9,  1952 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER  OF  THE 


Every  Saturday  Since  1884 


NEWSPAPER  AND  ADVERTISING  FIELDS 


Niagara  Frontier  Papers 
CD  Mutual  Aid 

Entire  Plants  and  Personnel 
Placed  in  'Emergency'  Operation 


The  first  international  news¬ 
paper  -  radio  -  civil  defense  agree¬ 
ment,  between  cities  and  counties 
in  the  U.  S.  and  Canada  along  the 
vital  Niagara  Frontier,  was  signed 
and  went  into  effect  on  July  31,  it 
was  announced  this  week  by  Lt.- 
Gen.  C.  R.  Huebner,  New  York 
State  Director  of  Civil  Defense. 

Under  the  terms  of  a  five-page 
“contract,”  signed  by  the  owners 
of  the  newspapers  in  Lockport,  Ni¬ 
agara  Falls  and  North  Tonawanda 
in  New  York  and  Niagara  Falls, 
Ontario,  and  the  radio  stations  in 
each  city,  their  complete  plants 
and  staffs  of  operating  personnel 
automatically  become  working 
parts  of  the  civil  defense  organ¬ 
ization  in  Niagara  Falls,  N.  Y.  in 
’  time  of  attack. 

The  agreement  was  handed  to 
Gen.  Huebner  during  the  confer¬ 
ences  held  in  Niagara  Falls  last 
week,  covering  the  joint  U.  S.- 
Canadian  participation  in  exercises 
there  Aug.  22  and  23. 

Developed  by  CD  Chief 
The  agreement,  in  the  form  of  a 
regular  contract,  was  developed  by 
M.  Bradley  Norton,  Civil  E)efense 
Director  of  Niagara  Falls,  N.  Y. 

The  newspapers  involved  are: 
the  Niagara  Falls  Gazette,  Lock- 
port  Union  Sun  and  Journal,  Eve¬ 
ning  News  of  the  Tonawandas, 
and  the  Niagara  Falls  (Ont.)  Eve¬ 
ning  Review.  The  radio  stations 
are:  WHLD  and  WHLD-FM,  Ni¬ 
agara  Falls,  N.  Y.;  WUSJ  and 
WUSJ-FM,  Lockport,  and  WJJL 
I  Niagara  Falls,  N.  Y. 

Signatories  of  the  mutual  assis¬ 
tance  pact,  affirming  their  belief  in 
the  power  of  the  press  and  the  ne¬ 
cessity  of  insuring  its  continuous 
operation,  included: 

Thomas  J.  Berrigan,  for  the  Ni¬ 
agara  Falls  Gazette;  Peter  Corson, 
ror  the  Lockport  Union  Sun; 
Frank  Leslie,  for  the  Niagara  Falls 
Evening  Review;  Harvey  Hough, 
tor  the  Evening  News  of  the  Ton¬ 
awandas. 

Signing  for  radio  stations  were 
«ter  Corson,  Earl  C.  Hull, 
Thomas  Talbot;  for  Civil  Defense 
L  Were  M.  Bradley  Norton,  J.  Ral¬ 
ston  Rawlings,  Stephen  C.  Sarko- 


vics,  William  S.  Orr,  R.  Gordon 
Whitehead,  and  Oren  C.  Steele. 

The  agreement  will  remain  in 
full  force  “until  the  end  of  the 
present  national  emergency  or  tm- 
til  31  December  1954,  whichever 
shall  come  first.”  The  agreement 
can,  at  any  time  during  its  life,  be 
extended  to  cover  any  other  news¬ 
papers  and  radio  stations  in  the 
Niagara  Falls  area  and  its  support 
counties. 

Under  the  arrangement,  the  civil 
defense  central  public  information 
bureau  will  embrace  all  of  the 
editorial  staffs  of  newspapers  and 
radio  stations  and  will  operate  as 
a  unit.  Facilities  and  personnel 
of  “any  surviving  newspaper  will 
be  placed  at  the  disposal  of  news¬ 
papers  that  had  been  destroyed  in 
an  attack.” 

To  Alleviate  Panic 

The  agreement  states  that  the 
first  and  chief  duty  of  a  newspaper 
or  broadcasting  station  in  event  of 
enemy  attack  will  be  to  alleviate 
panic  and  fear  and  to  disseminate 
news  and  vital  statistics  from  the 
control  center,  and  the  various 
medical,  welfare  and  refugee  cen¬ 
ters  and  other  official  civil  defense 
installations,  for  swift  distribution 
via  both  emergency  type  news¬ 
papers  and  radio  broadcasts  to  the 
general  public,  both  in  and  outside 
of  the  stricken  area. 

Newspaper  and  radio  station  per¬ 
sonnel  will  be  sworn  in  as  active 
civil  defense  workers,  and  issued 
the  proper  credentials  enabling 
them  to  carry  out  their  duties  in 
the  emergency.  Methods  of  pub-^ 
fishing  an  “emergency  edition”  of 
a  newspaper,  representing  all  mem¬ 
ber  papers  in  the  compact,  have 
been  worked  out,  as  well  as  the 
distribution  system  to  be  employed 
to  cover  the  area  and  the  various 
homeless  assembly  and  welfare 
centers  caring  for  the  victims  of 
the  disaster. 

‘Most  Unusual  Move’ 

Commenting  upon  the  com¬ 
pact,  Gen.  Huebner  said: 

“This  Niagara  Agreement  rep¬ 
resents  probably  the  most  unusual 
move  ever  made  by  combined 
press  and  radio  installations,  on 


an  international  basis,  to  help 
their  reading  and  listening  public 
in  time  of  enemy  attack,  and  to 
aid  in  dispelling  panic.  Both  press 
and  radio,  particularly  in  New 
York  State,  have  made  great  con¬ 
tributions  in  civil  defense  ever 
since  they  were  called  upon  two 
years  ago.  The  tremendous  morale 
factor  of  a  published  newspaper, 
regardless  of  size  or  format,  dur¬ 
ing  an  emergency,  and  the  vital 
part  played  by  radio  in  giving  in¬ 
formation  and  public  directions  for 
safety,  cannot  be  over-emphasized. 
I  congratulate  Director  M.  Bradley 
Norton  and  his  associates,  as  well 
as  the  newspapers  and  radio  sign¬ 
ers  of  this  unusual  agreement,  for 
their  foresightedness.” 

Various  phases  of  the  agreement 
will  be  tested  Aug.  22  and  23. 

Central  Information  Bureau 

The  agreement  provides  as  fol¬ 
lows: 

“The  Office  of  Civil  Defense  in 
the  target  city  of  Niagara  Falls 
will  maintain  a  Public  Information 
Division,  made  up  of  industrial 
editors,  reporters,  writers,  speak¬ 
ers,  etc,,  who  will  be  assigned  to 
emergency  posts  at  the  Bureau  and 
all  Sector,  Medical  and  Welfare 
installations  of  Civil  Defense  as 
well  as  to  the  front  line  coverage. 
This  Bureau  will  have  and  operate 
either  directly  or  through  City 
Control  Communications  Center 
telephone,  telegraph,  teletype  and 
radio  lines  insuring  constant  con¬ 
tact  with  all  portions  of  the  affect¬ 
ed  area  as  well  as  with  the  outer 
world. 

“In  event  of  attack,  this  system 
will  be  the  only  communications  in 
operation  for  an  indefinite  period 
of  time.  This  Bureau  is  in  charge 
of  a  Chief  Public  Information 
Officer,  operating  under  authority 
of  the  Director  of  Civil  Defense 
and  each  Civil  Defense  jurisdic¬ 
tion  in  the  entire  area  will  have 
its  counterpart  on  a  smaller  scale, 
operating  in  an  emergency  under 
the  direction  of  the  Niagara  Falls 
Bureau  (assuming  Niagara  Falls 
is  the  locality  hit), 

“Radio  stations  in  the  area  will 
operate  under  the  FCC  and 
NYSCD  regulations,  at  the  direc¬ 
tion  of  the  Bureau  which  acts  as 
the  deputy  of  the  Director. 

“In  gathering  news  and  pictures, 
(Continued  on  page  66) 
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How  Editors  View 
Unique  Compact 

The  agreement  is  a  realistic  so¬ 
lution  to  an  important  civil  defense 
problem.  It  is  absolutely  essen¬ 
tial  to  get  the  printed  word  to  resi¬ 
dents  of  a  bombed  city  to  allay 
panic  and  fear.  There  is  no  reason 
the  pact  cannot  operate  if  disaster 
such  as  fire  or  flood  should  strike 
a  member  paper. 

Harvey  Hough, 
Managing  Editor, 

Evening  News  of  the  Tonawandas. 

m  *  * 

There  is  nothing  objectionable 
in  it  from  a  newspaper’s  view¬ 
point.  .  .  .  The  agreement  pre¬ 
serves  the  autonomy  of  each  sub¬ 
scribing  newspaper  and  surrenders 
none  of  its  rights  to  secure  and 
publish  the  news  and  editorialize 
thereon.  ...  I  can  see  nothing  in 
it  that  would  hamper  a  newspaper. 
Maybe  it  would  be  a  help,  but  I 
hope  we  never  have  to  find  out. 

Thomas  J.  Berrigan, 

Editor, 

Niagara  Falls  (N.  Y.)  Gazette. 

*  *  V 

As  FACTS  are  less  dangerous 
than  rumors,  we  believe  that  a 
true  story  of  a  disaster  will  help 
allay  panic.  With  this  in  view  the 
Evening  Review  is  willing  to  place 
its  plant  and  staff  at  the  disposal 
of  the  area  in  case  of  necessity. 

Frank  H.  Leslie, 
Publisher, 

Niagara  Falls  (Ont.)  Review. 

«  «  « 

Dissemination  of  news  to  a  dev¬ 
astated  area  after  an  enemy  at¬ 
tack  is  necessary  for  many  rea¬ 
sons,  most  important  of  all  to  let 
the  people  know  what  happened 
to  them,  their  families  and  friends. 
We  are  100  per  cent  behind  the 
agreement.  Although  there  are 
minor  details  to  be  ironed  out,  we 
have  a  basic  plan  which  will  keep 
the  public  informed.  After  all, 
that  is  what  we  are  supposed  to  do 
.  .  .  and  we  have  pledged  our¬ 
selves  to  do  just  that  in  case  of 
any  enemy  attack. 

Peter  Corson, 

Assistant  Publisher, 

Lockport  Union  Sun  and  Journal. 


Unitypo  Paper  Folds 

Charleston,  W.  Va. — A  Unity¬ 
po  paper,  the  Charleston  Daily 
News-Digest  folded  Aug.  4.  It 
was  started  last  December. 
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TrfPOTnrr  cessions.”  Included  was  a  pro- 

'*'^'^***^  fcJUllvt?  vision  which  yielded  to  the  Guild 

jurisdiction  over  departments 
*  0“SS10n  in  which  it  had  been  determined 

2i  *  Guild  did  not  represent  a  ma- 

&10C0SS0O  jority  of  employes,  it  was  learned. 

Tacoma,  Wash.— Hopes  of  peace  Eugene  Neill,  secretary.  Pacific 
in  strike  conditions  which  have  Northwest  Newspaper  Association, 
prevented  publication  of  the  Ta-  ®uid  the  contract  proposals  rep- 
coma  News-Tribune  since  April  resented  important  strides  for  the 
12  were  dashed  again  on  Wednes-  Guild  here. 

day  of  this  week.  That  the  Guild  scale  committee  s 

A  Guild-management  negotiat-  acceptance  was  unanimous  was 
ing  committee  adjourned  without  shown  by  a  poll  taken  by  Elbert 
setting  a  date  for  further  sessions.  Baker  and  C.  F.  Short,  man- 
Adding  significance  to  the  action  sgement  s  representatives  in  the 
was  the  fact  that  just  before  that  negotiations,  E&P  learned.  The 
meeting  a  Guild  representative  had  niembership  meeting  of  July  31 
pointed  out  to  E&P  that  meetings  rejected  the  proposed  contract  and 
were  being  “recessed”  customarily  next  day,  John  Shanky,  Guild 
to  prevent  misunderstandings  aris-  international  representative,  phoned 
ing  from  previous  announcements  Elbert  Baker  and  said  he  was  in 
of  “adjournments.”  the  picture.”  At  the  subsequent 

So  ended  Tacoma’s  117th  day  committee  session  the  Guild  re- 
without  its  daily  newspaper.  The  '^crted  to  its  position  prior  to 
tabloid  Tacoma  Reporter,  issued  ‘he  July  30  agreement  meeting, 
by  members  of  the  strike-affected  Membership  refusal  to  approve 
unions,  has  appeared  in  the  inte-  ‘he  contract  July  3 1  and  the  subse- 
rim.  quent  refusal  to  reconsider  the 

A  Tacoma  shopper,  printed  in  contract  at  Monday’s  meeting  be- 
Seattle  has  been  revived  stirred  reports  the  international 

Renewal  of  the  stalemate  came  had  ordered  rejection  of  the  con- 
after  a  series  of  negotiations  which  ‘ract  and  had  impleniented  this 
management  had  hoped  would  end  "'•‘h  threats  of  card-lifting.  These 
the  continuous  tieup  caused  by  could  not  be  verified, 
strikes  first  by  pressmen  and  then  Shanky  noted  that  neither 

by  the  Guild.  The  Guild  mem-  ‘he  lEB  nor  the  ANG  contracts’ 
bership  rejected  a  contract  which  committee  gave  any  sanction  to  the 
had  been  accepted  by  joint  nego-  Tacoma  strike  which  began  July 
tiating  committees.  A  rump  Guild  shortly  after  the  ^  pressmen  s 
movement  developed  into  another  strike  ended.  The  unit  approved 
union  membership  meeting  Mon-  ‘he  proposal  to  strike  and  the  mat- 
day,  reportedly  enforced  by  a  pe-  ‘f*"  was  not  referred  to  the  interna- 
tition  signed  by  a  membership  ma-  ‘'orial,  he  stressed, 
jority  of  one.  E&P  was  told.  " 

But  all  mwes  for  a  new  con-  St.  Louis  Post-Dispatch 
tract  failed.  Guild  ranks  reformed  ■q  oo  n  T>  t  it  J 
and  by  midweek  all  inquiries  were  •t'UnS  ZO't'CI^G  XlOtO  AQ 
referred  to  local  Guild  headquar-  A  28-page  tabloid  size  roto- 
ters.  There  it  was  pointed  out  gravure  section,  devoted  entirely 
only  that  the  contract  proffered  to  college  clothes  for  girls,  was 
had  twice  been  rejected  by  the  published  in  the  Sunday,  Aug.  3 
local’s  membership.  issue  of  the  St.  Louis  (Mo.)  Post- 

The  proffered  contract  contained  Dispatch  for  the  Stix,  Baer  & 
what  Frank  S.  Baker,  publisher.  Fuller  department  store, 
termed  “terribly  important  con-  According  to  Fred  F.  Rowden, 

advertising  manager,  Post-Dis- 
F  *  P  rvnpv  section  was  made  up 

n-  «  r  ifNutA  entirely  of  advertising  and  con- 
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Advertising  News  . 15-26  tained  28,000  lines;  14,000  ir 

Books  in  Review  .  60  monotone  and  14,000  in  four 

Bright  Ideas  .  34  color  roto. 


Cartoons  .  13 


Mr.  Rowden  told  Editor  & 


Circulation  . . .  56  Publisher  that  the  section  “may 

Claimed  Clinic .  30  the  largest  rotogravure  ad  ever 

Editorial  •••••; . -  38  devoted  exclusively  to  college 

Equipment  Review  . 45-52  clothes  for  girls.” 

Journalism  Education  .  64  , 

Personals .  39 

Photography  .  28  Full  Fiscul  Reports 

RadTand  Tv‘ ! !  42  Required,  Court  Rules 

Ray  Erwin’s  Column .  32  Paris,  Ky. — Kentucky  newspa- 

’Round  Their  Beats .  12  pers  won  a  Circuit  Court  ruling 

Shop  Talk  .  72  this  week  that  state  law  requires 

Short  Takes  .  2  local  officers  to  publish  full  fiscal 

Syndicates  .  54  statements  in  newspapers  at  the 

What  Readers  Say .  2  close  of  each  year. 

Any  article  appearing  in  this  pub-  The  Paris  Daily  Enterprise  and 
lication  may  be  reproduced  pro-  Kentucky  Citizen  had  refused  to 
vided  acknowledgment  is  made  Publish  ^  what  they  described  as 
of  the  Editor  &  Publisher  copy-  “abbreviated  reports”  of  a  local 
right  and  the  date  of  issue.  official.  Kentucky  Press  Associa- 

_ _ _ tion  joined  in  the  test  case. 


Polk  Murder  Inquiry  Ends — Original  Theory  Stands 

The  Lippmann  Committee,  so  named  because  it  was  headed  by 
Columnist  Walter  Lippmann  of  the  New  York  Herald  Tribune,  closed 
its  inquiry  into  the  murder  of  George  Polk,  CBS  correspondent,  saying 
it  was  convinced  the  “finger  man”  was  Communist  Gregorios  Stakhto- 
poulos,  who  is  serving  a  life  sentence  as  an  accomplice.  Mr.  Polk  was 
killed  May  9,  1948,  at  Salonika,  Greece,  while  he  was  presumably  on 
his  way  to  interview  General  Markos,  Communist  guerrilla  leader.  The 
Lippmann  group  received  $11,810  from  newspapers,  radio  networks  and 
newsmen’s  organizations  to  toance  an  investigation.  It  spent  $4,218 
and  now  withdraws  its  reward  of  $10,000  for  information.  The  commit¬ 
tee’s  report  said  doubts  in  some  minds  might  have  been  more  quickly 
resolved  if  both  American  and  Greek  authorities  had  cooperated  more 
fully  with  investigators.  The  original  theory — Mr.  Polk  was  killed  ^ 
the  Reds  to  embarrass  the  Greek  government — stands  on  the  record. 

I!25  lor  Socking  Pearson  and  He  Has  Lost  Swing 

Twenty-five  dollars  is  the  going  rate  for  socking  disliked  news¬ 
men  on  the  jaw,  according  to  a  District  of  Columbia  Court  which 
fined  Charles  Patrick  Clark,  an  attorney,  that  amount  for  taking 
a  swing  at  Columnist  Drew  Pearson  in  the  lobby  of  the  May¬ 
flower  Hotel,  June  18.  Mr.  Clark,  who  resented  a  Pearson  story 
linking  him  with  a  lobby  for  Spain,  was  convicted  of  simple 
assault  by  a  District  jury  after  a  two-day  trial.  Commenting  on 
the  guilty  verdict,  Mr.  Pearson  said:  "The  jury  verdict  makes  it 
clear  that  a  newspaperman’s  right  to  report  the  facts  is  not  sub¬ 
ject  in  this  country  to  the  Fascist  strong-arm  methods  of  the 
country  {Spain)  Mr.  Clark  represents." 

Non-Red  Oath  Elimination  Would  Hit  ITU  Policy 

A  Senate  subcommittee’s  recommendation  that  the  Taft-Hartly  Aa 
requirement  of  non-Communist  affidavits  be  eliminated  would,  if 
enacted,  pull  the  rug  from  under  one  phase  of  Woodruff  Randolph’s 
control  of  the  International  Typographical  Union  locals  which  mi^i 
choose  to  utilize  the  bargaining  machinery  of  the  law.  The  ITU  chief 
has  refrained  from  posting  the  affidavits  as  a  means  of  holding  the 
locals  in  line  on  his  bargaining  policy  which  seeks  to  avoid  NLRB 
elections,  etc. 

Candidates  Must  Report  Primary  Expenses 

Expenditures  for  newspaper  ads  and  for  radio-television  time  must 
be  itemized  in  a  questionnaire  which  the  Privileges  and  Elections  Sub¬ 
committee  of  the  Senate  is  sending  to  all  Senatorial  candidates  and 
organizations  supporting  them.  The  questionnaire,  usually  reserved  for 
finalists  in  the  November  elections,  goes  to  primary  candidates  this  time 
so  the  Senate  will  have  the  full  facts  on  which  to  act  in  event  of  any 
question  concerning  the  seating  of  a  member. 

Defense  Dept.  Curtails  Iniormation  Services 

The  axe  fell  on  120  public  information  specialists  in  the  De¬ 
fense  Department  this  week,  impelled  by  the  44  per  cent  cut 
in  appropriations.  Personnel  drops  from  279  to  159  and  affects 
the  news  analysis  branch,  which  kept  the  military  informed.  The 
furnishing  of  matted  features  and  pictures  to  about  1,500  small 
newspapers  is  abolished  and  off-hour  inquiry  service  is  curtailed. 

*  «  « 

John  P.  Cowan,  an  active  newspaperman  since  1894,  was 
honored  upon  his  retirement  as  chief  of  the  matrix  service.  He 
received  an  illuminated  scroll  from  Secretary  Robert  A.  Lovett. 

It  commended  him  for  his  1 1  years  of  loyal  and  efficient  service 
in  developing  the  Department’s  mat  service  which  he  headed  since 
its  inauguration  by  the  Army  in  1941.  He  handled  publicity  as¬ 
signments  for  the  Committee  on  Public  Information  under  George 
Creel  during  World  War  I. 

'Sheer  Nonsense'  Seen  in  Soviet  Note  on  a  Magazine 

The  Soviet  response  to  the  Department  of  State  action  in  susjwndini 
distribution  of  United  States  and  Soviet  magazines  in  both  countries  was 
dubbed  “sheer  nonsense”  by  Dr.  Wilson  Compton,  head  of  the  intenu- 
tional  information  administration.  Said  Dr.  Compton:  “If  the  Sovid 
Government  is  genuinely  interested  in  a  free  flow  of  information 
tween  the  two  countries  it  would  not  have  sabotaged  Amerika,  ^ 
it  would  not  continue  its  notorious  efforts  to  jam  the  Voice  of  Amenca. 
Nor  would  it  ban  virtually  all  foreign  commercial  magazines  and  news¬ 
papers.” 

Wilson  Hicks  to  Counsel  German  Editors  on  Pix 

The  State  Department  announced  that  Wilson  Hicks,  former  «*• 
ecutive  editor  of  AP’s  feature  service  and  one-time  executive  editor 
of  Life,  with  John  Gehlman,  author  of  numerous  treatises  on  news 
photography,  will  go  to  Frankfort  to  serve  as  consultants  to  editors  ot 
German  pictorial  magazines  under  the  educational  exchange  program. 
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Appeal  on  Unit  Rate 
Raises  4  Questions 


New  Orleans — Four  questions 
pertinent  to  the  economics  of  the 
newspaper  business  will  be  present¬ 
ed  to  the  Supreme  Court  of  the 
United  States  in  the  appeal  of 
t  h  e  Times-Picayune  Publishing 
Company  from  a  federal  court 
order  which  prohibits  a  compul¬ 
sory  combination  advertising  rate 
for  morning  and  evening  editions. 

Attorneys  for  the  company  have 
listed  28  points  on  which  they  con¬ 
tend  Judge  Herbert  W.  Christen- 
berry  erred  in  his  judgment  at  the 
outcome  of  a  trial  instituted  by  the 
Anti-Trust  Division  of  the  De¬ 
partment  of  Justice. 

The  questions  to  be  raised  are: 

Whether  the  practice  of  offering 
unit  rates  only  to  classified  and 
general  advertisers,  common  in  the 
industry  for  40  years,  must  be 
abandoned. 

Whether  a  single  trader  is  guilty 
of  making  an  illegal  advertising 
agreement  because  he  chooses  to 
sell  his  entire  daily  production  as 
a  unit  and  declines  to  offer  the 
component  parts  separately. 

^^^ether  a  Supreme  Court  de¬ 
cision  in  1920  upholding  the  right 
of  a  company  to  sell  its  unpatented 
products  in  combination  doesn’t 
apply  in  the  newspaper  business. 

Whether  a  publisher  is  to  be  for¬ 
bidden  to  make  the  most  economic 
use  of  his  plant. 

‘Grave  Economic  Impact' 

The  lower  court’s  decree  casts 
grave  doubts  on  the  legality  of  the 
rate  structure  of  all  newspaper 
publishers  who  enforce  a  unit  com¬ 
bination,  the  brief  argues. 

“If  they  are  forced  to  abandon 
the  practice,”  it  asserts,  “there  will 
be  a  very  grave  economic  impact 
upon  a  major  segment  of  the  news¬ 
paper  industry  and  the  advertising 
public.” 

The  T-P  appeal  argues:  “If  the 
Publishing  Company  is  to  be  re¬ 
garded  as  publishing  two  separate 
and  distinct  newspapers  the  most 
that  can  be  said  is  that  it  exer¬ 
cised  its  individual  right,  unaided 
by  patents  or  copyrights,  to  sell 
advertising  space  in  those  news¬ 
papers  on  condition  that  the  ad¬ 
vertiser  place  his  advertising  in 
both  newspapers. 

“We  know  of  no  decision  of  the 
Supreine  Court  holding  that  in 
such  circumstances  a  single  trader 
is  guilty  of  making  an  illegal  ad¬ 
vertising  agreement  because  he 
chooses  to  sell  his  entire  daily  pro¬ 
duction  as  a  unit  and  declines  to 
offer  the  component  parts  separ¬ 
ately.” 

The  unique  character  of  the 
newspaper  business  is  stressed.  It 
•s  described  as  “unusual  and 
peculiar”  in  that  it  deals  with  sub¬ 
scribers  on  one  basis  and  for  one 
economic  purpose  and  deals  with 
advertisers  on  a  different  basis  and 
for  a  different  economic  purpose. 
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“A  publisher  to  utilize  his  facili¬ 
ties  on  a  24-hour  basis,”  the  com¬ 
pany  argues,  “may  publish  around- 
the-clock  under  one  masthead  and 
with  one  set  of  features  or  he 
may,  as  in  the  instant  case,  con¬ 
clude  that  greater  coverage  of  the 
reading  public  can  be  obtained  by 
publishing  at  different  times  under 
different  mastheads  and  with  differ¬ 
ent  features.  In  either  event  his 
objective,  from  the  point  of  view 
of  selling  advertising,  is  maximum 
coverage  of  the  reading  public  in 
the  particular  market  through 
maximum  use  of  his  publishing 
facilities. 

“Conceding  arguendo  that  what 
the  subscriber  buys  in  the  morning 
is  different  from  what  he  buys  in 
the  evening,  it  is  erroneous  to 
conclude  that  the  same  is  true  of 
the  advertiser.  What  the  adver¬ 
tiser  buys  is  the  opportunity  of 
reaching  a  certain  volume  of  read¬ 
ers.  As  a  private  enterprise  it  is 
solely  the  concern  of  the  Publishing 
Company  as  to  whether  it  shall 
offer  to  advertisers  its  entire  vol¬ 
ume  of  readers  as  a  unit  or  sub¬ 
divide  its  volume  of  readers  to 
satisfy  the  wishes  of  a  limited 
number  of  its  advertising  custom¬ 
ers. 

Increased  Efficiency 

“We  submit  that  the  lower 
Court,  in  weighing  the  reasonable¬ 
ness  of  the  restraint,  gave  insuffici¬ 
ent  consideration  to  the  economic 
justification  which  caused  the  de¬ 
fendant  corporation  to  institute  the 
unit  rate  in  the  interest  of  greater 
efficiency  and  lower  cost  to  the 
advertisers,  the  majority  of  whom 
prefer  to  buy  in  combination. 

“Such  increased  efficiency  and 
lower  cost  enable  the  defendant 
corporation  to  compete  with  other 
newspapers,  locally  and  nationally, 
and  with  other  media  of  competi¬ 
tion,  locally  and  nationally,  thus 
promoting  competition  in  a  way  in 
which  the  denial  to  the  defendant 
corporation  of  its  rights  to  utilize 
its  plant  to  full  capacity  would 
stifle  competition.” 

■ 

Abitibi  Names  3 

Dayton  —  Three  vicepresidents 
have  been  appointed  by  Abitibi 
Service,  Inc.  They  are  P.  S. 
Church,  R.  W.  Ashley  and  R.  S. 
Fowler.  Mr.  Fowler  will  take  up 
his  duties  in  the  Dayton  office 
Sept.  1.  The  company  is  opening 
ar  office  at  342  Madison  Avenue, 
New  York  City,  where  Mr. 
Church  will  be  part  of  the  time. 
■ 

Censorship  Eased 

Bogota  —  Colombia’s  foreign 
Office  has  lifted  censorship  of  out¬ 
going  news  but  will  require  for¬ 
eign  correspondents  to  obtain 
identity  cards.  The  newsmen  will 
be  held  personally  responsible  for 
the  reports  they  send  out. 
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C.  George  McCiillagh 

McCullagh  Dies; 
Meteoric  Figure 
In  Canada 

Toronto — Clement  George  Mc¬ 
Cullagh,  publisher  of  Canada’s  two 
largest  newspapers,  the  Toronto 
Globe  and  Mail  and  the  Toronto 
Telegram,  died  Aug.  5  from  a 
heart  attack.  He  was  47  years  old. 

Mr.  McCullagh  was  a  Venus 
among  lesser  stars  in  the  publish¬ 
ing  business.  He  accomplished  the 
Canadian  version  of  Horatio  Al¬ 
ger,  and  his  career  has  been  de¬ 
scribed  as  brilliant,  meteoric,  even 
amazing. 

At  31,  the  publisher  bought  the 
newspaper  he  had  worked  on  as  a 
carrier  boy  when  he  was  1 1 ,  and 
was  appointed  a  governor  of  the 
University  of  Toronto;  at  30  he 
was  a  millionaire;  and,  {hough  he 
had  to  leave  school  while  a  young¬ 
ster,  he  became  an  excellent  speak¬ 
er  and  writer  who  received  a  uni¬ 
versity  degree. 

These  were  the  steps  he  climbed: 
At  11,  he  was  a  carrier  for  the 
Toronto  Globe.  Then  he  left  high 
school  to  serve  as  a  subscription 
salesman  for  the  Globe  so  he 
could  help  support  his  family. 

Shortly,  he  worked  up  to  mana¬ 
gership  of  the  London  branch 
office,  all  the  while  earning  extra 
money  by  writing  pieces  for  the 
paper.  On  Oct.  14,  1936,  he 

bought  the  Globe.  Five  weeks 
later  he  acquired  the  Mail  and 
Empire.  These  two  papers  were 
merged  into  Canada’s  largest 
morning  paper,  the  Globe  and 
Mail. 

Twelve  years  later,  Mr.  McCul¬ 
lagh  bought  the  Toronto  Evening 
Telegram  for  a  reputed  $3,610,- 
000.  He  thus  became  publisher  of 
two  of  Toronto’s  three  dailies. 

It  was  the  third  heart  seizure 
within  six  months  that  proved  fatal. 
Physicians  believed  he  was  well 
on  the  way  to  recovery  from  the 
attacks  suffered  last  winter  and 
he  had  been  planning  to  take  a 
vacation  with  his  family. 

The  immediate  survivors  are  his 
wife,  the  former  Phyllis  Laidlaw, 
whom  he  married  in  1930;  two 
{Continued  on  Page  67) 


Hearst  Report 
Shows  Dip  in 
6-Months  Net 

Los  Angeles — Operating  reve¬ 
nues  mounted  but  total  operating 
expenses  also  increased  and  the 
profits  of  Hearst  Consolidated 
Publications  dipped  $104,300  for 
the  first  six  months  of  this  year 
in  contrast  to  the  same  period  of 
1951.  ^ 

The  resultant  consolidated  net 
income  was  $1,218,400.  The  figure 
for  the  first  half  of  last  year  was 
$1,322,700. 

The  increase  in  operating  ex¬ 
penses,  “as  in  previous  years,  was 
caused  by  continually  mounting 
costs  of  all  kinds,  particularly  la¬ 
bor  and  newsprint,”  Morgan  How¬ 
ard.  treasurer,  advised  stockhold¬ 
ers. 

“Despite  the  fact  that  the  price 
of  newsprint  increased  $10  per  ton 
on  July  1,  1951,  the  newsprint 
suppliers  imposed  another  $10  in¬ 
crease  which  in  most  cases  became 
effective  June  16,  1952,”  Mr. 

Howard  stated. 

“This  will  add  approximately 
$5,000,000  to  the  annual  cost  of 
operations  which  increase  is  not 
reflected  in  the  figures  for  the  first 
six  months  of  1952.” 

That  working  capital  might  be 
conserved,  the  directors  passed  the 
dividend  normally  paid  June  15. 
The  dividend  on  Class  A  stock 
was  last  paid  on  March  15. 

“The  newspaper  industry  as  a 
whole  has  been  reluctant  to  pass 
on  increased  costs  to  readers  and 
advertisers  in  the  same  manner 
that  other  industries  pass  on  their 
increased  expenses,”  the  letter  to 
the  stockholders  stated. 

“For  this  reason  and  because  of 
local  practices  and  competitive 
situations  it  has  been  difficult  to 
keep  revenues  in  line  with  increas¬ 
ing  expenses.  It  is  believed  that 
this  condition  is  improving  and 
your  management  is  taking  all  pos¬ 
sible  steps  to  increase  revenues 
wherever  possible.” 

Hearst  Corporation’s  six-month 
report  showed  gains  in  the  reve¬ 
nues  from  circulation — $33,389,000 
vs.  $32,813,600  —  and  from  pa¬ 
per  manufacturing — $3,693,100  vs. 
$2,334,100.  Advertising  revenues 
were  $50,446,800  in  contrast  to 
$51,440,300  for  the  first  half  of 
last  year.  American  Weekly  and 
Puck  sales  were  $2,358,800  against 
$2,583,800. 

Total  operating  revenues  of  $90,- 
793,000,  a  gain  of  $471,900.  To¬ 
tal  operating  expenses  of  $88,056.- 
700  showed  an  increase  of  $983,- 
300.  Income  from  operations  of 
$2,736,300  compared  with  $3,247,- 
700  for  the  first  half  of  last  year. 

Net  income  after  charges  and  be¬ 
fore  provision  for  Federal  taxes  on 
income  was  $2,527,900  compared 
with  195rs  $2,588,000.  Net  in¬ 
come  after  provisions  for  Federal 
taxes  and  adjustments  was  $1,218,- 
400  against  $1,322,700. 
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New  York  State’s  Loss 
Is  Eisenhower’s  Gain 


By  Edward  W.  Bates 

Albany,  N.  Y. — James  C.  Hag- 
erty,  press  secretary  to  Gen. 
Dwight  D.  Eisenhower,  Repub¬ 
lican  presidential  - 

nominee,  has  had 
exactly  nine 
years’  experience 
on  each  side  of 
the  press  rela¬ 
tions  fence. 

On  the  side 
that  hunts  for 
news  he  was  a 
political  reporter 
for  the  New 
York  Times  from  Hagerty 
1934  to  1943, 

and  on  the  side  from  which  news 
emanates  he  was  press  relations 
chief  for  Gov.  Thomas  E.  Dewey 
and  the  Dewey  administration  in 
New  York  state  from  1943  until 
last  month  (July)  when  he  joined 
the  Eisenhower  staff  in  Denver. 

As  reporter  he  covered  some  of 
the  biggest  political  events  of  the 
period.  He  knows  what  it  means 
to  cover  a  presidential  candidate 
because  in  1940  he  covered  the 
campaign  of  Wendell  L.  Willkie 
for  the  Times. 

As  the  son  of  James  A.  Hagerty, 
New  York  Times  dean  of  political 
writers,  “Young  Jim”  has  lived 
in  the  atmosphere  of  newspaper 
work  since  childhood.  He  was 
born  at  Plattsburg,  N.  Y.  on  May 
9,  1909.  A  graduate  of  Blair 
academy,  in  New  Jersey,  class  of 
1928,  he  received  the  A.  B.  de¬ 
gree  from  Columbia  University  in 
1934,  and  immediately  became  a 
member  of  the  New  York  Times 
reportorial  staff. 

Specialist  from  Start 
“Like  father,  like  son,”  he  spe¬ 
cialized  in  politics  from  the  start 
and  in  1938  was  assigned  to  cover 
the  New  York  State  Legislature 
in  association  with  the  late  W. 
Axel  (“Baron”)  Warn,  chief  po¬ 
litical  writer  and  legislative  cor¬ 
respondent  of  the  Times  for  many 
years,  and  Warren  Moscow,  untU 
recently  an  ace  political  reporter 
of  the  Times.  (Mr.  Moscow  is 
now  commissioner  of  borough 
works  in  Manhattan.) 

In  his  first  year  at  Albany,  in 
addition  to  covering  the  Legisla¬ 
ture  and  Governor  (now  U.  S. 
Senator)  Herbert  H.  Lehman,  Mr. 
Hagerty  also  covered  the  New 
York  State  Constitutional  Con¬ 
vention  in  1938. 

His  next  big  assignment  was  the 
Willkie  campaign  in  which  he 
toured  the  country  with  the  Re¬ 
publican  candidate,  making  friends 
with  big  and  little  political  writers 
and  high  and  low  political  leaders 
everywhere.  A  good  mixer,  with 
a  love  for  people  and  convivial 
company,  he  made  (and  continues 
to  make)  contacts  that  are  enor¬ 


mously  valuable  to  a  person  in  his 
position. 

What  promised  to  be  his  great¬ 
est  job  as  a  newspaperman  was 
an  assignment  by  the  Times  to 
accompany  Mr.  Willkie  on  his 
celebrated  “One  World”  trip 
around  the  world.  Jim  was  all  set 
to  go — presidential  OK,  inocula¬ 
tions  and  all — when  other  news¬ 
papers  learned  of  his  plans.  So 
many  of  them  insisted  on  being 
permitted  to  send  their  writers, 
that  it  was  impossible  to  accom¬ 
modate  the  crowd,  and  the  end 
result  was  that  Jim  Hagerty  lost 
a  grand  opportunity.  It  was  de¬ 
cided  that  as  all  the  assigned 
newspapermen  could  not  be  in¬ 
cluded  in  the  trip  partiality  could 
not  be  shown  by  allowing  any  to 
go  on  it. 

Appointment  Applauded 

On  Jan.  18,  1943,  less  than  three 
weeks  after  taking  office  as  gov¬ 
ernor,  Mr.  Dewey  paid  an  unex¬ 
pected,  entirely  informal  visit  to 
the  correspondents’  room  at  the 
State  Capitol.  It  looked  like  a 
courtesy  call.  There  was  an  ex¬ 
change  of  personal  greetings. 
Talking  freely  and  cordially  with 
the  correspondents,  the  Governor 
casually  remarked  that  he  had  an 
announcement  to  make. 

He  said  Jim  Hagerty,  who  was 
present,  had  accepted  appointment 
to  handlq  his  press  relations.  Jim’s 
popularity  among  his  fellow- 
workers  was  shown  by  the  en¬ 
thusiasm  with  which  the  announce¬ 
ment  was  acclaimed.  It  came  as 
a  surprise  to  most  of  the  corres¬ 
pondents.  Warm  congratulations 
followed,  both  to  the  Governor 
and  Mr.  Hagerty. 

The  Governor  said  Jim’s  official 
title  would  be  executive  assistant, 
f.  new  position  in  the  governor’s 
office.  Press  relations  of  the  gov¬ 
ernors  of  New  York  State  had 
always  been  handled  through  the 
governor’s  secretary  or  by  the  gov¬ 
ernor  himself.  When  Franklin  D. 
Roosevelt  was  New  York’s  gov¬ 
ernor,  1929-’32,  he  conducted  his 
own  press  relations  most  of  the 
time. 

Ticket  Was  Picked 
Back  in  February 

Louisville,  Ky. — If  there’s  such 
a  thing  as  a  prognosticatory  scoop, 
the  Courier-Journal  has  scored  it 

The  newspaper  came  out  edi¬ 
torially  for  both  Adlai  E.  Steven¬ 
son  and  Dwight  D.  Eisenhower  in 
an  editorial  published  Feb.  10. 

The  editorial  said  the  interests 
of  the  American  people  would 
best  be  served  if  the  major  par¬ 
ties  would  nominate  these  two 


THE  GENERAL  POURS — Reporters  covering  the  Eisenhower  cam¬ 
paign  stop  for  a  spot  of  hot  coffee,  brewed  and  poured  by  the  can¬ 
didate  himself,  at  a  mountain  retreat  in  Colorado.  The  newsmen 
who  are  visible,  left  to  right,  are:  Dan  Irwin,  New  York  Herald 
Tribune;  Rex  Chaney,  United  Press;  and  Morton  Margolin,  Rocky 
Mountain  News. 


Jim  Hagerty  as  the  governor’s 
executive  assistant  handled  all  of 
Governor  Dewey’s  press  relations. 
He  accompanied  the  governor  in 
his  1944  and  1948  presidential 
campaigns  and  his  campaigns  for 
governor  in  1946  and  1950.  On 
March  22,  1950,  his  title  was 
changed  to  Secretary  to  the  Gov¬ 
ernor.  Paul  E.  Lockwood,  who 
was  the  governor’s  secretary  had 
just  been  appointed  public  service 
commissioner.  R.  Burdell  Bixby 
became  the  governor’s  executive 
assistant  by  title,  while  chiefly 
performing  the  duties  of  secretary. 

It  can  safely  be  stated  that  Jim 
Hagerty  has  been  consistently  suc¬ 
cessful  as  press  relations  chief.  His 
relations  with  Mr.  Dewey  have  ap¬ 
parently  been  entirely  “on  the  up 
and  up”.  That  is,  it  has  been  ap¬ 
parent  that  Mr.  Hagerty  has  en¬ 
joyed  the  governor’s  full  confi¬ 
dence  and  seems  to  know  his  mind 
on  public  matters.  The  governor 
has  had  him  present  at  all  high 
policy-making  conferences.  There 
seems  to  be  a  warm  sincere  per¬ 
sonal  friendship  between  the  two. 

Discussing  Mr.  Hagerty’s  ap¬ 
pointment  to  handle  General 
Eisenhower’s  press  relations.  Gov¬ 
ernor  Dewey  said: 

“Jim  Hagerty  has  been  an  in¬ 
dispensable  part  of  the  state  gov¬ 
ernment  for  nearly  10  years,  and 
it  is  a  great  personal  loss  to  me  to 
have  him  join  General  Eisen¬ 
hower’s  staff.  I  am  sure,  however, 
that  he  will  render  distinguished 
service  in  this  capacity  as  he  has 
to  the  people  of  the  State  of  New 
York”. 

■ 

T&S  Appointed 

Theis  &  Simpson  Co.,  Inc.,  affili¬ 
ated  with  Howland  and  Howland, 
Inc.  have  been  appointed  to  repre¬ 
sent  the  New  Ulm  (Minn.)  Daily 
Journal. 


Better  Newspaper 
Awards  in  Virginia 

Roanoke,  Va. — Awards  in  the 
1952  Better  Newspaper  Contests 
were  made  here  Aug.  9  at  the 
Virginia  Press  Association  dinner. 
The  winners: 

Excellence  in  press  work: 
Dailies — Richmond  News  Leader, 
Petersburg  Progress-Index  and 
Winchester  Evening  Star;  week¬ 
lies — Halifax  Record  Advertiser, 
Salem  Times-Register  and  Le¬ 
banon  News. 

Display  advertising:  Dailies— 
Roanoke  Times,  Lynchburg  Nevs 
and  Fredericksburg  Free  Lance- 
Star;  weeklies  —  Eastern  Shore 
Sews,  Ashland  Herald  -  Progress 
and  Virginia  Gazette. 

Front  page:  Dailies — Norfolk 
Virginian-Pilot,  Newport  New 
Daily  Press  and  Waynesboro 
News  -  Virginian;  weeklies — South 
Boston  News,  Salem  Times-Reg¬ 
ister  and  Colonial  Heights  Jour¬ 
nal. 

General  makeup:  Dailies — Dan¬ 
ville  Register,  Petersburg  Progress- 
Index  and  Staunton  Evening 
Leader;  weeklies — Bedford  Demo¬ 
crat,  Montgomery  News -Mes¬ 
senger  and  Crewe  Chronicle, 
m 

Democrat  Wordage 
Almost  Sets  Record 

Chicago — ^A  near  record  of 

8.191.455  words  of  news  copy 
was  handled  by  Western  Union 
during  the  six-day  Democratic  con¬ 
vention  here.  This  compared  with 

7.774.455  words  filed  during  the 
Republican  convention  two  weeks 
earlier. 

All-time  high  in  convention 
wordage  was  the  9,705,603  record 
established  in  1924,  during  the 
three-weeks’  Democratic  conven¬ 
tion  at  Madison  Square  Garden, 
New  York  City. 
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Our  Horse<ind-Buggy 
Job  Isn’t  Good  Enough 


Jones 


By  Vincent  S.  Jones 

Scanning  40  newspapers  a  day 
and  sitting  up  most  of  the  night 
before  the  TV  screen  or  with  an 
ear  to  old-fash¬ 
ioned  Radio,  we 
found  the  Re¬ 
publican  clam¬ 
bake  endlessly 
fascinating.  Yet 
in  a  week  when 
politics  absolute¬ 
ly  dominated  all 
conversation  and 
even  obscured 
the  growing  men¬ 
ace  of  the  steel 
strike  and  revival 
of  hostilities  in 

Korea,  it  was  surprising  to  see 
how  casually  many  newspapers 
treated  the  convention. 

The  old-fshioned  style  of  re¬ 
porting  conventions  isn’t  good 
enough  any  more. 

It  was  barely  good  enough  to 
get  us  through  the  Republican 
convention.  That  was  a  relatively 
simple  affair,  with  attention 
focused  on  two  widely-known  pro¬ 
tagonists  whose  machines  collided 
repeatedly  both  on  and  off  the 
floor.  Its  Southern  delegates  were 
largely  papier  mache  characters 
whose  intra-state  squabbles  were 
good  enough  to  provide  an  issue, 
"^at  issue  was  decided  on  moral 
lines,  with  little  reference  to  facts. 
The  characters  were  of  no  im¬ 
portance. 

It  was  different  when  the  Demo¬ 
crats  got  into  action.  The  princi¬ 
pal  actors  were  not  so  well  known 
and  the  split  in  the  party  was  a 
compound  fracture.  The  dissi¬ 
dents  were  not  puppets  but  men 
of  distinction  and  stature  in  their 
own  states. 

When  Audience  Was  Gone 

When  the  pot  boiled  over  in 
the  very  small  hours  of  Tuesday 
morning,  most  of  the  audience 
wasn’t  around.  Maybe  the  big 
bosses  planned  it  that  way.  In  any 
case,  when  a  SO-minute  adjourn¬ 
ment  stretched  into  nearly  twice 
that  time,  and  when  the  commen¬ 
tators  passed  along  a  bum  tip  to 
the  effect  that  nothing  more 
would  be  done  that  night,  most 
people  rubbed  their  aching  eyes 
and  went  to  bed.  So,  too,  it 
would  appear,  did  most  of  the 
3,000  journalists  covering  the 

trees”  of  this  vast  “jungle”. 

Suddenly  there  unfolded  the 
twst  absorbing  drama  yet  to  hit 
the  screen  from  either  convention. 
Under  the  fishy  eye  of  Governor 
Uever,  Senator  Blair  Moody  ran 
a  fast-paced  variety  show  style 
debate  on  the  “loyalty”  pledge 
question.  Speakers  were  limited 


{Mr.  Jones,  who  is  director  of 
the  News  and  Editorial  Office, 
Gannett  Newspapers,  Rochester, 
wrote  a  three-part  critique  of  Con¬ 
vention  coverage  for  study  by  the 
Group  editors.  This  is  a  digest 
of  his  remarks.) 

to  one,  two,  or  five  minutes.  They 
had  to  be  brief  and  forceful.  A 
great  assortment  of  Southern  gov¬ 
ernors  and  senators  blew  fuses  all 
over  the  place.  Moody  and 
F.D.R.  Jr.  ran  the  show  for  the 
other  side  and  thus  emerged  into 
prominence  for  the  first  time. 

The  point  at  issue  seemed 
ridiculously  simple.  Perhaps  you 
had  to  see  and  hear  the  opposition 
to  appreciate  its  depth  and  its 
psychological  character.  Governor 
Battle  of  Virginia  came  closest  to 
explaining  it  when  he  warned  the 
convention  not  to  try  to  push  the 
boys  into  doing  what  they  other¬ 
wise  would  do  naturally — vote 
Democratic.  You  didn’t  have  to 
agree  with  them  to  realize  that 
these  were  real  people,  who  felt 
deeply. 

It  was  a  slam-bang  atfair,  paced 
like  an  old  time  vaudeville  show. 

Buried  in  the  Ru.sh 

To  tell  this  story  you  needed 
more  than  a  series  of  disjointed 
bulletins,  inserts,  new  leads,  and 
first  adds.  You  needed  a  con¬ 
densed  play-by-play,  with  descrip¬ 
tive  material  and  a  bit  of  back¬ 
grounding.  You  needed  literally 
dozens  of  little  pictures — especial¬ 
ly  those  foreshortened  views  of  a 
^uthem  statesman  clawing  the  air 
while  Dever  and  Moody  glowered 
or  sneered  behind  him.  The  Chi¬ 
cago  Daily  News  devoted  its  en¬ 
tire  picture  page  to  this  North 
vs.  South  post-midnight  floor  fight. 

The  whole  thing  ran  until  3 
o’clock  in  the  morning.  Most 
morning  newspapers  got  little  be¬ 
yond  the  scuttling  of  Vicepresident 
Barkley’s  frail  craft,  announced 
during  the  recess.  Conscientious 
newspapers,  which  replated  their 
final  editions,  got  the  usual 
harried,  piecemeal  account — bare¬ 
ly  a  line  score.  It  was  grossly  in¬ 
adequate. 

By  daylight,  the  whole  thing 
was  largely  forgotten  in  the  rush 
to  cover  the  Stevenson  bandwagon, 
just  getting  up  steam.  AP  sched¬ 
uled  a  story,  then  cancelled  it 
with  a  note  that  it  was  “covered” 
in  the  roundup.  It  very  definitely 
was  not  and,  of  course,  the  cover¬ 
age  became  progressively  more 
and  more  buried  as  new  lead  was 
piled  on  top  of  new  lead.  U.P.’s 
Lyle  Wilson  sensed  the  story,  but 
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CHECKUP  VIA  TELEVISION  was  done  in  cartoon-style  for  the 
Allentown  (Pa.)  Evening  Chronicle.  Staff  Cartoonist  William  “Bud” 
Tamblyn  provided  a  daily  “comic”  strip  on  the  convention  doings 
just  by  watching  TV. 


managed  to  do  only  part  of  the 
job. 

And  that  was  all!  The  cycles 
of  wire  services  and  deadlines  kept 
rolling  and  by  next  day  only  the 
Wall  Street  Journal  came  up  with 
a  piece  about  the  “Clash  by 
Night.”  This  was,  however,  large¬ 
ly  interpretive.  So  was  the  fine 
story  Bill  Steven  wrote  for  the 
Minneapolis  Star. 

Absorbing  Event  Uncovered 

Much  the  same  thing  happened 
on  Tuesday.  The  Battleaxe  Brig¬ 
ade  had  monopolized  most  of  the 
afternoon  and  evening,  with  the 
real  infighting  going  on  offstage. 
Finally,  near  midnight,  the  TV 
camera  suddenly  butted  into  the 
un-conditioned,  electric  air  of  the 
Credentials  Committee,  just  in 
time  for  the  vote  on  the  Miss¬ 
issippi  delegation.  And  once  more 
an  absorbing  event  went  un¬ 
covered. 

Sure  enough  the  sectional  fight 
erupted  again.  It  wasn’t  as  good 
a  show,  but  it  was  thrilling  in 
quite  a  different  way.  Monday 
night’s  battle  had  b^n  like  an 
artillery  duel,  with  the  heavy  guns 


Column  Answers 
Viewers'  Queries 

Indianapolis — Where  television 
left  off,  the  Indianapolis  News 
took  over,  supplying  its  readers 
with  “background”  information  of 
the  recent  Democratic  Convention. 
Questions  formed  in  the  reader’s 
mind  while  viewing  the  convention 
over  television  were  answered  by 
Edward  Ziegner,  News  staff  re¬ 
porter  in  Chicago. 

Many  answers  to  convention 
sidelights  such  as  “Who  carries 
the  Indiana  standard  during  the 
floor  demonstrations?”  and  “How 
could  Permanent  Chairman  Sam 
Rayburn  look  from  side  to  side 
during  his  address  and  still  keep 
his  eyes  on  the  script  of  his 
speech?”  were  answered  in  the 
question  and  answer  column  de¬ 
vised  by  Engene  S.  Pulliam,  Jr., 
managing  editor  of  the  News. 


sounding  off  on  the  big  battlefield 
of  the  Convention  Hall.  Tuesday 
night  the  fight  was  at  close  quar¬ 
ters.  You  could  almost  sense  the 
crowded  condition  as  the  camera 
elbowed  its  way  into  the  room  and 
often  was  unable  to  focus  on  the 
speaker.  Even  the  politicians  who 
grow  up  haranguing  outdoor 
crowds  knew  that  they  didn’t  have 
to  bellow  to  be  heard. 

The  poll  of  the  Mississippi  ques¬ 
tion  was  conducted  decorously  and 
quietly,  with  only  an  occasional 
emphasis  upon  an  “Aye”  or  an 
extra  vigorous  “No!”.  Only  one 
committeeman  came  close  to  call¬ 
ing  anyone  a  stinker.  One  lady 
made  a  nifty  emotional  play  in 
justifying  the  feminine  logic  be¬ 
hind  her  firm  vote  in  favor  of 
something  she  said  she  was 
against. 

Into  this  dignified  and  work¬ 
manlike  scene  strode  Senators 
Moody  and  Hill  and  Congressman 
Roosevelt  —  looking  like  stock 
company  villains,  or  heroes — de¬ 
pending  upon  your  point  of  view. 

Don’t  Make  a  Sound! 

All  this  went  on  without  bene¬ 
fit  of  adequate  commentary,  back¬ 
ground,  or  identification.  You  had 
the  eerie  feeling  of  eavesdropping 
and  of  fearing  to  raise  your  voice 
lest  you  would  be  discovered  and 
thrown  out. 

The  committee  voted  down 
Daniel’s  proposal  for  compromise 
and  approv^  the  Roosevelt 
motion.  Then  it  moved  on  to 
the  crucial  matter  of  accepting 
pledges.  The  clerk  started  to  call 
the  roll  and  right  on  “Alabama” 
there  came  new  questions  and  a 
dispute  over  proc^ure. 

It  was  1:30  a.m.,  EDT,  and 
TV  signed  off  with  the  word: 
“that  is  all  that  is  important  from 
Chicago  tonight.” 

The  wires  carried  another  “line 
score”  and  again  the  story  got 
lost  in  the  mad  scramble  to  keep 
pace  with  developments  on  the 
floor  and  in  semi-secret  meetings. 

Are  these  good  stories?  We 
{Continued  on  page  58) 
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make  for  interesting  competition 
among  members  of  the  stall  who 
care  to  vie  in  long-sentence  con- 
OT  tests.  This  example  is  noteworthy, 

T  ^  too.  because  it  includes  two  invalu- 

LlO,  XIIG  f  OClllir@  writ  or!  able  ingredients  of  good  feature 

stories — reference  to  timely  news 
saucers) 

UiX  w  X  XXO  W  and  smooth  phrase-making  (pass¬ 

ing  parade). 

By  Charles  McDowell,  Jr.  ® Question — “H  o  w 

t\T  \  T-  r>-  .1.  il'd  ^tiss  Mamie  live  to  be  100 

Richmond  (Va.)  Times-Dispatch  Absinthe  lea,  of 

What  with  versatility  busting  out  In  the  following  suggested  ap-  .  ti,-  t 

all  over  the  nation’s  city  rooms  proaches,  you  will  realize  readily  .  .u  ' 

and  all  sorts  of  reporters  redis-  that  there  is  application  to  almost  experience,  m  fact,  that  >ou 


covering  the  adjectives,  the  news¬ 
paper  feature  writer  as  a  breed —  i — ^nc  —  v*  u  .u  .  a  w  .  n 

would  appear  to  be  coming  face  to  ‘Miss  Mamie  Hotchkiss,  1212  Main  O'"  LOST  a  bet  that  Harry 

face  with  extinction.  St.,  who  celebrated  her  100th  convenient  to  answer  it.  The  Matthews  would  beat  Rocky  Mar- 

This  is  a  sad  thing,  particularly  birthday  today,  credits  her  long  gentle  non  sc^Mi/er  in  the  above  ex-  Sports  Editor  Viacf 

to  a  famre  writer  life  to  a  daily  cup  ot  tea  spiked  Anselmo  won  a  day's  rest  .bit 

After  brooding  about  this  state  with  absinthe.”  ;  r  o/rau  Man  Later 

of  affairs  over  a  few  score  obitu-  (Note:  This  approach  should  not  Demolished  Approach-  For  cen-  f^iety  Editor  Sarah  Barry  eM 
aries— the  obits  man  having  joined  be  overused  because  it  comes  tunes  absinthe  tea  had  been  re-  the  sports  pages  in  the  Pocatdlo 

the  politics  man  in  pre-empting  dangerously  close  to  a  simple  tell-  guided  as  a  deadly  poison,  until  ijaho  State  Journal.  She  did  k 

most  of  the  feature  space  in  the  ing  of  the  facts  without  any  tricks  ^  ^  omans  iscovere  it  was  a  social  language  and  lightfict 

paper— we  have  reached  the  happy  or  gimmicks.  This,  as  you  know,  stimulant,  ttc. 

conclusion  that  something  can  be  is  contrary  to  the  best  tradition  ,  Romans - 

done  to  return  feature  writing  to  of  feature  writing.)  Lra'sen^en'^^  and  fhen  vo°u  Sn  Kent’s  friend,  Owen  B.  Wister,who 

the  feature  writers.  No.  2— The  Quote-and-That-Is-  ^  lived  in  the  Manayunk  district 


any  feature  story. 

No.  1 — The  Direct  Approach — 


can  begin  any  feature  story  with  a 
question  and  be  assured  of  reader- 


‘Miss  Mamie  Hotchkiss,  1212  Main  whether  or  not  you  find  it 

St.,  who  celebrated  her  100th  convenient  to  answer  it.  The 


This  is  a  sad  thing,  particularly  birthday  today,  credits  her  long  gentle  non  scqui/cr  in  the  above  ex- 
to  a  feature  writer.  tn  n  Haiiv  fiin  rtf  3.mplc  Ictids  chsmi  to  thc  story.) 


the  future  writers.  No.  2— The  Quote-and-That-Is-  '‘‘t‘''nchr7nto  the  st'orv  ^'"oft'eii  Manayunk  district 

First  of  all,  one  has  got  to  Approach —  '^Lowe  that  absinthe  into  the  story.  Otten,  author  of  “The  Virginian' 

grapple  with  an  understanding  of  tea!”  That  is  how  Miss  Mamie  ‘I*®  different  in  a  good  feature  reporter  into  his  hugt 

the  problem.  Having  grappled,  the  Hotchkiss,  1212  Main  St.,  explains,  story  and  a  bad  one  is  the  abil  ty  proceeded  without  a 

problem  appe^s  to  be  this:  The  etc.  ^  wordV  writeTis  interview  on . 

men  on  the  beats  have  learned  (Note:  This  approach  can  be  ,  w  tu.  pad. 

to  spell  and  they  have  developed  improved,  when  applied  to  other  uvficc  Mamfi  HntrhVks  “He  wrote  each  page  painsUk- 


(Note:  Getting  from  the  Romans 

to  Miss  Mamie  is  a  matter  of  one  "  .  ,  .  ,  _  ixr  .  T 

more  sentence,  and  then  you  can 


to  spell  and  they  have  developed  improved,  when  applied  to  other  “He  wrote  each  page  painsUk* 

an  enthusiasm  for  “human  inter-  situations,  hy  making  the  quote  Pfoach—  Miss  Mamie  Hotchkiss  carefully  numtwring  than 

'““"y  o'  ttalnd  ZhSld'alU  oSd-  to*  »  he  finished  each  page  b. 

wm,,  would  t^^ 


potential  feature  stories,  and  in- 


^  \  tea  and  then  said  almost  offhand-  '’“t  as  ne  nn  sneu  eacn  pa, 

M  \  ^  Th  7  t  Tt  A  cdly  that  it  was  absinthe  tea  that  ^°tild  toss  it  carelessly  i 
No.  2— The  Ignorant  Reader  uad  heloed  her  live  100  vears  ”  floor,”  Mr.  Ewing  recalled. 

(No!e:  Boldly  handled, '  this 


st^d  of  calling  on  the  human  Approach -^You  might  never  Bo  JJ!  ha„LT' this  “After  finishing  about  10  pages 

interest  specialists  in  the  office  guess  that  a  daily  cup  of  absinthe  (Note.  Boldly  handled  this  statement,  he  fumbled  on 

they  are  returning  craftily  and  fea  would  lengthen  your  life.  Well.  fuTsSer  witranTma  fi^^^^  1  flo^r  a^^lled  them  hap 

writing  the  little  gems.  your  appreciation  of  the  powers  .  ’  u  But  aeain  the  hazardly,  handed  them  to  me. 

Formula  for  Volume  of  absinthe  tea  would  be  improved  V  -xamnle  flirts  ’close  to  the  “f  ’’ave  often  wondered  when  he 

Now.  the  only  recourse  for  the  i?  .^1^^  iTnrof  sSi^e  undSta^  To  wrote  ‘The  Virginian’  if  he  t^ 

feature  writers  is  to  turn  out  gems  Z"ki'*  indulge  in  directness  or  simplicity  leaves  of  the  manuscript 

in  such  volume— and  with  such  If  III*  or  understatement  is  not  the  ac-  ^'oor  in  the  same  manner  ^ 

speed— that  the  paper’s  feature  reader  should  be  placed  on  flie  ^epted  approach  to  feature  writing,  ‘fft  them  there  until  he  was 

space  is  chock  full  when  the  ver-  defensive  at  the  outset.  A  reader  finished.” 

satilitv  einerts  hark  fmiri  fhrir  slightly  ashamed  of  his  own  Ig-  _  _ 


satility  experts  get  back  from  their  ^''Smiy  asnamea  or  nis  own  ig- 

meetings  with  hilarious  aldermen  oorance  is  more  susceptible  to  the  Suicides  and  Wister 

and  witty  undertakers.  The  best  fo^'ore  writers  cleverness.)  Philadelphia — Joseph  H.  Ewing 


and  witty  undertakers.  The  best  fo^'ore  writers  cleverness.)  Philadelphia — 

way  to  achieve  volume  is  through  „  A®'  4  The  Fun  Approach  covered  the 

a  formula  that  will  eliminate  the  Absinthe  makes  the  heart  grow 
time-consuming  process  of  groping  p  "  grow  longer,  47 

for  a  unique  lead  and  a  fresh  years.  He  is  also 

approach.  (Note:  Puns  of  this  quality  can  of  lj,g 

For  the  good  of  the  order,  a  fie  mserted  in  almost  any  lead  paper’s  reporters. 
, rtni.it.  ic  nr»c^nf^,4  I.  lo  and  Will  Call  attention  to  it  with  w  - 


All  in  a  Night's  Work 
Bethlehem,  Pa. — R  o b  e  rt  H. 


formula  is  presented  below.  It  is  aueniion  10  u  wim  ^  j.  Ewing 

suggested  that  the  outlined  leads  o^f^hOK  effectiveness.)  started  his  news- 

be  used  in  sequence  to  provide  No.  5 — The  Overpowering  Ap-  paper  career  as  a 
the  ever-changing  approach  that  is  proach — ^|‘Miss  Mamie  Hotchkiss,  printer  on  the 
so  neces-sary  to  good  feature  1212  Main  St.,  a  spry,  gray-haired  Manayunk  fVeek- 
stories.  little  lady,  who  was  born  just  100  /y  Advance,  right 

To  aid  the  explanation  of  this  years  ago  and  who  recalls  vividly  in  his  own  back 
thing,  let’s  take  a  typical  situation:  such  events  as  the  election  of  yard.  His  next  .  .  l  ■  hm- 

Miss  Mamie  Hotchkiss,  of  1212  Abraham  Lincoln,  has  lived  job  was  as  a  po-  m®"  mf®«  fi®”*^  fo’’ 

Main  Sl,  is  celebrating  her  100th  through  the  coming  of  thc  street  lice  reporter  in  Ewing  tion."  the  two  newspapermen 

birthday.  "Vou  interview  her,  and,  cars,  the  coming  of  thc  automobiles  Manayunk.  where  he  has  always  finally  released  at  2  a.m.  it^ 

in  answer  to  the  question  every  and  the  coming  of  the  airplanes —  lived,  with  the  Philadelphia -Press,  custody  of  the  Globe-Times  corn- 

good  feature  writer  knows  to  ask,  not  to  mention  thc  flying  saucers  xhat  was  on  Feb.  5,  1905.  A  *<1.  H.  P.  McFadden. 


ak'’--  has  covered  the  same  police  dis-  Kirkpatrick,  editor,  and 

Absinthe  makes  the  heart  grow  f^^  Philadelphia  Inquirer  Mason,  reporter  of  the  Cl^ 
onder — and  the  life  grow  longer,  f^j.  47  Tunes  discovered  a  new  haaro 

'*'•  ”  for  investigating  newsmen  Aug  1 

when  they  were  held  incommuni¬ 
cado  for  more  than  three  houn  for 
alleged  illegal  parking. 

C.  Fred  Ritter,  managing  editor, 
said  the  two  men  were  workinf 
on  an  expose.  Police  arrested 


them  on  thc  charge  of  parkini 
“unreasonably  long  and  witbo* 
apparent  explanation.” 

Held  incommunicado  for 
than  three  hours  “for  investip- 
tion."  the  two  newspapermen  were 


good  feature  writer  knows  to  ask,  not  to  mention  thc  flying  saucers  That  was  on  Feb.  5,  1905.  A 
she  attributes  her  long  life  to  her  — ^nd  as  she  has  watched  this  pass-  few  months  later,  he  transferred 


sel,  H.  P.  McFadden. 

Later,  they  received  an  apdojp 


MIC  auriDuics  ncr  long  me  10  ner  1 — a.iu  <.3  a.rc  wa.viicu  un*  lew  monins  laicr,  nc  iransicrrcu  — — ^ 

unfailing  habit  of  drinking  a  cup  tng  parade,  she  has  sipped  the  ab-  to  the  Inquirer  and  has  covered  the  for  false  arrest  from  Police 


of  absinthe  tea  every  afternoon,  sinthe  tea  to  which  she  attributes  same  beat  ever  since 


Raymond  Reuter. 


She  continues,  of  course,  into  thc  fi^*"  longevity, 
usual  stories  about  Lincoln’s  elec-  (Note:  This  approach,  popular-  70  suicides  from  the  Walnut  Lane  Football  Expert 
tion,  the  fire  at  the  Palace  Theater,  ized  in  New  Yorker  profiles,  is  and  Henry  Avenue  bridges  in  thc  Baltimore — P  a 
the  streetcar  the  boys  used  to  pull  calculated  to  include  almost  every-  Manayunk  areas.  Evening  Sun  sport* 

off  its  trolley  and  the  time  her  thing  and  to  clear  the  way  for  When  Theodore  Roosevelt  died,  on  a  five-week  tr 
father  was  mistaken  for  Buffalo  uncluttered  prose  in  the  remainder  Mr.  Ewing  was  given  the  assign-  conduct  a  series  of 
Bill.  of  the  story.  These  leads  also  ment  of  interviewing  the  cx-Presi-  for  the  Army. 


He  figures  he  has  covered  over 


id  Henry  Avenue  bridges  in  thc  Baltimore — Paul  Mcnt^ 
lanayunk  areas.  Evening  Sun  sports  editor,  has  Iw 

When  Theodore  Roosevelt  died,  on  a  five-week  trip  to  Japan  W 


EDITOR 


1-  conduct  a  series  of  football  clmio 
i-  for  the  Army. 
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THE  FLYING  SAUCER  MENACE— AS  THE  EDITORIAL  CARTOONISTS  SEE  IT 


'SO  THEY  SAY  'IKE'  OR  'ADLAI'?'  OPERATION  'JITTERS'  MORE  FLYING  SAUCERS 

Ilerblock,  IFashington  (D.  C.)  Post  LorinK,  Providence  (R.  I.)  Evening  Bulletin  Messiier,  Rochester  (N.  Y.)  Times-Union 


Phone  Call  Puts  Stop 
To  Morgue  Censorship 

By  Sam  Wood 

Executive  Editor.  Waco  Titnes-Herald  and  News-Tribune 


Waco,  Tex. — A  military  censor¬ 
ship  attempted  in  the  identification 
of  28  fire-charred  bodies  of  the 
Aug.  4  Greyhound  bus  crash  near 
here  was  squelched  within  an  hour 
through  a  protest  direct  to  head¬ 
quarters,  U.  S.  Air  Force,  Chief 
of  Public  Information. 

The  censorship  was  imposed  by 
R.  L.  Trask  and  R.  W.  Ralston, 
civilian  identification  experts  em¬ 
ployed  by  the  Air  Force,  sent  to 
the  disaster  scene  from  Wright- 
Patterson  Air  Force  Base,  Dayton. 

As  usual,  where  the  military 
bugaboo  steps  in.  action  of  the 


issued  at  the  request  of  the  Air 
Force  team,  who  insisted  they 
were  complying  with  regulations. 
He  said  several  Air  Force  officers 
present  confirmed  Trask  and  Rals¬ 
ton. 

I  then  talked  with  Capt.  Sam 
Gardner,  senior  Texas  Department 
of  Public  Safety  officer  present. 

“It  is  one  of  those  things,” 
Gardner  told  me.  “If  we  do  not 
play  ball  with  the  military  boys 
they  might  withhold  information 
that  could  postpone  complete  iden¬ 
tification  of  the  casualties  for 
weeks.” 


aster  although  he  had  worked  as 
identification  expert  in  connection 
with  service  accidents. 

Military  intrusion  in  civilian  do¬ 
main  occurs  with  monotonous 
regularity,  especially  where  service 
people  are  connected  with  off-post 
traffic  accidents.  These  newspa¬ 
pers  have  insisted  that  military 
people  involved  in  non-duty  inci¬ 
dents  are  to  be  treated  in  the  same 
manner  we  report  civilian  casual¬ 
ties,  and  we  honor  the  withhold¬ 
ing  of  name  until  next-of-kin  are 
notified  only  when  applied  to  on- 
post  accidents  and  off-post  duty 
casualties  such  as  a  plane  crash 
or  convoy  accident. 

In  our  direct  contact  with  com¬ 
petent  military  authority  we  find 
a  willingness  to  cooperate  and 
sincere  respect  for  the  newspaper’s 
rights,  but  in  most  cases  the  dam¬ 
age  is  done  before  the  unauthor¬ 
ized  action  on  the  scene  can  be 
corrected. 


Wechsler  Is  Dropped 
From  Panel  on  TV 

Participation  of  James  A.  Wech¬ 
sler,  editor  of  the  New  York  Post, 
in  the  TV  show,  “Starring  the  Edi¬ 
tors,”  has  been  terminated  by  the 
sponsor,  the  Grand  Union  Co. 

Officials  of  the  grocery  firm  and 
of  the  DuMont  network  main¬ 
tained  silence  on  the  matter  but 
Mr.  Wechsler  reported  in  his 
paper  that  the  sponsor’s  agency 
had  attributed  the  development  to 
a  recent  disclosure  that  the  editor 
was  a  member  of  a  Young  Com¬ 
munist  League  while  he  was  at¬ 
tending  Columbia  University  in 
the  1930s. 

Mr.  Wechsler  said  he  had  never 
made  any  secret  of  his  youthful 
associations.  He  considered  it 
“ancient  history”  and  pointed  to 
his  activity  as  an  anti-Communist 
liberal  in  the  last  15  years. 

Erwin  D.  Canham,  editor  of  the 


two  Air  Force  representatives  was 
unauthorized  and  resulted  from 
l^k  of  knowledge  of  the  dividing 
line  between  military  and  civilian 
luthority. 

Trask  and  Ralston  bobbed  up 
e*rly  on  the  day  following  the 
crash  and  went  to  work  in  an  im¬ 
provised  morgue  set  up  by  James 
Lablond,  local  civil  defense  direc¬ 
tor,  and  State  experts  who  had 
worked  on  the  Texas  City  dis¬ 
aster. 

Reporters  and  photographers 
who  had  received  full  cooperation 
of  civil  authorities  were  barred  by 
>  uniformed  policeman  who  in¬ 
formed  them  he  had  orders  they 
could  not  enter  the  morgue. 

Mary  Ann  Jennings,  Times- 
Hertld  reporter,  telephoned  me 
that  she  and  reporters  and  photog¬ 
raphers  from  out  of  city  had  been 
locked  out. 

I  contacted  Lablond  by  tele¬ 
phone  and  he  said  orders  had  been 


Making  one  more  local  stab  at 
the  blockade,  I  asked  Lablond  to 
contact  Trask  in  the  morgue  and 
tell  him  that  I  was  prepared  to 
make  an  official  protest  unless  he 
reconsidered  his  action  immediate¬ 
ly- 

Lablond  returned  to  the  phone 
and  told  me:  “They  laughed  and 
said  you  wouldn’t  be  able  to  find 
their  headquarters.” 

The  Air  Force  headquarters 
PIO  office  in  Washington  respond¬ 
ed  at  once,  and  within  half  an  hour 
Trask  telephoned  me  to  apologize 
for  his  unauthorized  action,  and 
to  say  he  had  orders  not  to  inter¬ 
fere  with  civilian  control.  The 
three  bodies  next  identified  were 
military  personnel  and  the  names 
and  data  were  relea.sed  to  reporters 
on  the  spot  by  Lablond  in  his 
capacity  of  civilian  director. 

In  a  personal  interview  with 
Trask  later  be  told  me  it  was  his 
first  experience  in  a  civilian  dis- 


I  believe  the  Washington  PIO 
people  should  be  congratulated  for 
their  prompt  action,  and  should 
stress  to  lower  headquarters  the 
importance  of  their  example. 

■ 

Connelly,  Richmond 
Guilty  in  Conspiracy 

Los  Angeles — A  former  news¬ 
paper  guild  leader,  Philip  M. 
(Slim)  Connelly,  and  13  other 
Communist  Party  leaders  were 
found  guilty  Aug.  5  of  conspiring 
to  teach  and  advocate  the  over¬ 
throw  of  the  government  by  force 
and  violence.  Connelly  was  first 
president  of  the  Los  Angeles 
Newspaper  Guild  (1936-37)  when 
he  was  a  reporter  on  the  Los  An¬ 
geles  Herald  Express.  Currently 
he  is  an  editor  of  the  People’s 
World,  Communist  newspaper. 

Also  convicted  was  Al  Rich¬ 
mond.  executive  editor  of  the 
People’s  World. 


Christian  Science  Monitor,  who  is 
moderator  of  the  TV  panel,  ex¬ 
pressed  regret  and  said  he  had 
done  everything  he  could  to  pre¬ 
vent  the  dropping  of  Mr.  Wech¬ 
sler,  whom  fellow  members  of 
the  panel  regarded  as  “a  very  use¬ 
ful  anti-Communist  citizen  and 
editor.” 

Mr.  Wechsler  said  he  had  been 
informed  that  the  Grand  Union 
will  end  its  sponsorship  of  the 
panel  in  two  weeks  when  the  con¬ 
tract  expires.  It  has  been  on  the 
air  since  November,  with  half  a 
dozen  editors  as  participants. 

■ 

400  to  Cover  Game 

Chicaco — The  19th  annual  All- 
Star  football  game  to  be  played  in 
Soldier  Field  here  Friday  night. 
Aug.  15,  will  be  covered  by  400 
sports  writers,  according  to  Arch 
Ward,  Chicago  Tribune  sports 
editor. 
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AP  Links  All 
Latin  America 
On  Radio  Circuit 


Associated  Press  linked  all  of 
the  Americas  by  radio-teletype  on 
Aug.  5,  bringing  roundly  100 
newspapers  and  radio  stations  into 
a  circuit  for  speedy  service  of 
news  and  pictures. 

New  equipment,  under  labora¬ 
tory  development  and  field  tests 
for  nearly  two  years,  makes  pos¬ 
sible  the  transmission  and  recep¬ 
tion  of  either  word  copy  or  pic¬ 
tures  by  the  flick  of  a  switch. 

Watching  the  inauguration  of  FRANK  J.  STARZEL,  AP  gen- 


Tulsa  Editor 
Asks  Uniformity 
In  Tape  Styles 


the  new  service  in  New  York,  Ben-  eral  manager,  moves  a  story  to 
jamin  Cohen  of  Chile,  United  Na-  America  via  radioteletype. 


Uniformity  in  news  style  on  the 
Associated  Press  and  United  Press 
circuits  is  being  sought  by  Jenkin 
Lloyd  Jones,  editor  of  the  Tulsa 
(Okla.)  Tribune,  so  that  clients  of 
both  services  may  gain  the  full 
economies  of  Teletypesetter. 

Mr.  Jones  disclosed  this  week 
an  exchange  of  correspondence 
with  news  agency  executives  in 
which  the  latter’s  first  reaction  to 
his  plea  was  to  minimize  the  cur¬ 
rent  inconsistencies  in  style. 

Four  areas  of  disagreement  had 
been  noted  by  the  Tulsa  editor: 


Report  on  Cancer 

Plant  City,  Fla.  —  A.  P. 
Cooke,  publisher  of  the  Plaat 
City  Courier  and  past  president 
of  the  Florida  Press  .4ssoda- 
tion,  has  cancer — and  he’s  told 
his  readers  about  it  and  ex¬ 
pects  to  give  them  a  running 
account  of  his  treatment. 

“I  have  just  been  told  that 
I  have  a  cancer  of  the  tissues 
of  the  mouth,  but  'I  am  not 
despairing,”  he  revealed  m  hb 
weekly  column. 

He  will  undergo  treatment 
at  Memorial  Hospital,  New 
York. 


I 


tions  assistant  secretary  general 
for  public  information,  saw  a  pic- 


1.  on  use  of  datelines;  2.  on  use  . . 

of  subheads;  3.  on  use  of  boldface  a  simple  one,  Mr.  Jones  insisted. 


ture  taken  of  himself  sent  to  many  plans  to  give  radioteletype  service  Paragraphs,  4.  on  capitalizations.  **Traditional  thinking  on  the 


AP  members  in  Latin  America  to  340  clients  in  Latin  America  .  purpose  of  perforated  tape  part  of  the  wire  service  executives 


simultaneously  with  the  story  of  and  the  West  Indies  as  soon  as  produce  type,”  wrote  Mr.  will  no  longer  do. 


the  event. 


enough  of  them  have  machines.  I  ones,  explaining  that  the  Tulsa  wrote.  ”It  should  be  immediately 


In  newspaper  offices  and  radio  since  early  in  1951  several  U.P.  Tribune  was  beginning  to  use  both  apparent  to  them  that  the  new  mi- 
stations,  the  two  forms  of  copy  clients  in  South  America  have  re-  4^  “Altera-  chine  is  forcing  them  to  invade 


might  be  received  simultaneously  ceived  photos  by  radio  and  El  require  manual  what  had  been  the  prerogatives  of 

on  two  machines  or  a  choice  could  Mundo  in  San  Juan  has  had  a  resetting.  The  editor  who  receives  individual  editors,  that  they  ire 


be  made  for  reception  on  a  single  radioprinter  for  10  years, 
machine.  ,  . 


dioprinter  for  10  years  services  faces  a  actually  producing  type  from  cen- 

International  News  Service  has  He  may  either  enjoy  the  tralized  bureaus,  and  that  if  they 

°  inherent  in  Teletypesetter  are  not  to  render  us  ridiculoo 


Impressed,  Mr.  Cohen  called  the  ‘ ‘  ^  "  savings  inherent  in  Teletypesetter  are  not  to  render  us  ridiculoo 

new  service  “transcendental,  as  g  operations  and  produce  a  ridic-  with  inconsistencies  they  must 

much  from  the  technical  viewpoint  "  Tj, J  ulous-looking  newspaper  character-  reach  some  agreement  between 

as  in  thp  cpnco  nt  inz-rpocinn  nnA  tIOnal  NeWS  FhOtOS  began  a  daily  u.,  plochinD  stvlps  or  hp  mav  o  tfvlp 


as  in  the  sense  of  increasing  and  "  ^  ““V  ized  by  clashing  styles,  or  he  may  themselves  on  a  standardized  styk 

enriching  the  dissemination  of  reset  heavily  for  the  sake  of  con-  of  datelines,  capitalization  and 

newsjn  the  Americas.”  _  .‘wo 


news  in  the  Americas.” 

AP’s  general  manager,  Frank  J. 
Starzel,  who  moved  the  initial  copy 
in  the  new  service,  extended  warm¬ 
est  appreciation  of  AP  “to  all 
those  newspapers  and  radio  sta¬ 
tions  in  Latin  America  and  the 
West  Indies  that  made  possible 
one  of  the  greatest  scientific  ad- 


promised  by  the  Teletypesetter.  It  “All  I  want  is  a  news  report 


is  fantastic  that  this  dilemma  from  two  wire  services  that  we 


Cost  Per  Subscriber 
Unchanged  in  Decade 


should  exist.”  oan  handle  without  cither  puzzling 

Mr.  Jones  proposed  that  the  wire  our  readers  or  resetting.” 
services  sit  down  with  represen-  ■ 


San  FRANCiscr^n  a  circula-  groups  and  Jj-onton  (Ohio)  Daily 

tion  basis,  advertising  rates  of  the  ^  common  style.  Herl^  Mpvwc  Te 

member  newspapers  of  the  Cali-  t"/  .Corn,  president  of  the  AP  NeWS  Is  Sold 


au  member  newspapers  ot  the  e.aii-  r  /  - —  ,  .  . 

vances  m  the  field  of  full  and  fomia  Newspaper  Publishers  As-  Managing  Editors  Asswiation, 
rapid  exchange  of  news  and  news-  sociation  are  on  the  same  level  as  submitted  the  matter  to  Claude  S. 


10  years  ago,  reports  John  B. 


In  full  operation,  the  radiotele-  Long,  general  manager. 


Managing  Editors  Association,  Morehead,  Ky. — W.  E.  Cnit- 
submitted  the  matter  to  Claude  S.  cher,  publisher  of  three  Eastern 
Ramsey,  Asheville,  chairman  of  Kentucky  weeklies,  has  bought  coo- 


the  APME’s  TTS  committee. 


type  service  will  increase  the  pres-  -phe  report  appears  in  the  fore-  Frank  J.  Starzel,  AP  general  News. 


trol  of  the  Ironton  (Ohio)  Daily 


ent  volume  of  16,000  words  daily  vzord  of  the  association’s  newly-,  manager,  told  Mr.  Jones  that  He  said  he  has  purchased  109 


to  upwards  of  48,000  words  dally,  issued  California  Newspaper  Di-  many  newspapers  using  ooin  Ar  ot  the  120  shares  in  ironion  new> 
Morse  wireless  transmission  is  be-  rectory  and  Rate  Book.  tape  copy  have  found  Co.  from  D.  E.  (Ducky)  Com, 

ing  continued  until  all  AP  points  “jgn  years  ago,  in  1942,  you  arising  from  manual  Ironton,  who  obtained  the  ma- 

can  be  equipped  with  the  intricate  would  spend  $252.46  to  buy  one  c^i^nges  essential  to  individual  jority  interest  in  the  morning 


many  newspapers  using  both  AP  of  the  120  shares  in  Ironton  News 
and  U.P.  tape  copy  have  found  Co.  from  D.  E.  (Ducky)  Com, 


new  machinery. 


inch  of  national  advertising  in  392  negligible.  He  pointed  out  newspaper  earlier  this  year.  ^ 


Cranston  Williams,  general  man-  CNPA  member  newspapers  with  a  represents  “a  dis-  Mr.  Crutcher  is  now  publisher 


ager  of  the  American  Newspaper  total  circulation  of  2,191,453,”  tiH^lion  of  the  views  of  or  is  agree-  oi  the  Roman  County  News, 


Publishers  Association,  comment-  Mr.  Long  reported.  “Today,  prejwnaerant  majority.  Morehead,  the  (Jreenup  Ne 

ed  that  Latin  American  papers  $520.54  buys  one  inch  of  national  The  door  is  not  closed  on  the  Journal-Enquirer  of  C 
now  will  have  a  daily  global  news  advertising  in  454  CNPA  member  change,  Mr.  Starzel  assured,  but  ■ 

sen'ice  as  complete  as  that  re-  newspapers  with  a  total  circula-  added,  “it  must  be  noted  ffiat  Jq  EurOP©anS 

ceiveH  hv  anv  nf*wQnanpr  anv.  a  cac  ccc »»  we  have  a  rather  ceneral  satisfac-  __  -  ^i 


able  to  the  preponderant  majority.” 
The  door  is  not  closed  on 


Morehead,  the  Greenup  News,  and 
the  Journal-Enquirer  of  Grayson. 


ceived  by  any  newspaper  any-  tion  of  4,535,555 
where. 


Alberto  Lleras,  secretary  general 
of  the  Organization  of  American  U.P.  Buroau  Opons 
States,  hailed  the  service  as  “an  |  r*f<,nr‘r\rA  M  H 
extremely  valuable  contribution  to  ^oncora#  IN.  n. 
the  progress  of  the  press  in  Latin  ^  United  Press  bureau  i 
America.”  cord,  N.  H.,  began  operatio 

All  press  associations  have  been  announced  b 

employing  radioteletype  for  limited  Masterson,  New  York-Nev 
service  between  the  U.  S.  and  ^^nd  division  manager.  Tl 


tion  of  4,535,555.”  we  have  a  rather  general  satisfac-  London,  Conn.-The  New 

'"’Ear?.  ’ 

UJ-.  Bureau  Opens  """Tl’  ’7!^'"?  V’’;’  ’J*'  ArTf-^the  s-lp  SSI 

{  r*  J  1VT  u  gested  that  Mr.  Jones  take  further  _  r.cneral 

[n  Concord.  N.  H.  opportunity  to  see  how  closely  the  Submarine  Ba^  and  the  GeiK^ 

A  United  Press  bureau  in  Con-  two  styles  match.  d  k  ^  ^  T  mh  L  vards. 

cord,  N.  H.,  began  operations  July  jn  rebuttal,  Mr.  Jones  ques-  riuu  Jve  a 

21,  it  was  announced  by  Bert  tioned  the  polling  method  in  which  ® 

Masterson,  New  York-New  Eng-  non-tape  users  voted  on  the  ques-  dinner  for  a  NATO  group, 
land  division  manager.  The  bur-  tion  of  tape  style.  Large  papers,  omi* 


London,  the  U.  S.  and  Tokyo,  and  5^'^  **  located  in  the  Patriot  Build-  asserted,  are  governed  by  the 


the  U.  S.  and  points  in  South  '”8 


style  views  of  members  whose  cir- 


Canadian  Billings 

Toronto — A  total  of  83  Can- 


America.  AP’s  is  the  first  exten¬ 
sion  of  the  enterprise  to  embrace 
an  entire  group  of  clients  in  a 
regular  service  area. 


Appointment  of  John  J.  Adams  culations  are  much  smaller.  The  adian  advertising  agencies  in  1951 


as  Concord  manager  was  an-  wire  service  custom  of  “majority  had  billings  of  $107,461,752  as 


nounced  by  Henry  Minott,  New  rule”  must  be  modified,  he  said,  against  75  agencies  with  $95,566,- 


England 


The  matter  of  plucking  subheads  600  in  1950,  according  to  a  re¬ 


united  Press  experts  have  been  Adams  worked  in  the  United  Press  out  of  galleys  is  an  easy  one,  but  port  just  released  by  the  Canadian 
working  with  equipment  engineers  Boston  bureau  from  1948  until  the  problem  of  mixing  dated  date-  government’s  Dominion  Bureau  ot 


for  several  years  and  that  agency  his  transfer  to  Concord. 


lines  and  dateless  datelines  is  not  Statistics. 
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The  Advertiser  and  The  newspaper 


mmn  g*  W  T  J  bear,  and  not  for  any  logical 

}^hy  UGSprTSSZS  UppSCl  not,”  he  asked,  “have  one 

_  Y  T  i*  Tk.T  automotive  advertis- 

Its  Use  or  Newspapers 

trolled,  easily  managed  local  cam- 

By  Robert  B.  McIntyre  paigns?” 

Vital  need  for  nationally  controlled  and  co-ordinated 

'  T:  .  '-i.  •  lii.  Deepfreeze  started  as  a  separate 

advertising  copy  in  its  major  markets  led  to  in-  company  in  1938  and  until  March 
creased  use  of  newspaper  space  by  the  Deepfreeze  pf  1950  specialized  in  low-temper- 

ature  appIiances.  In  1944  it  was 

ADVERTISER-S  CASE  STUDY 

mouldings,  etc.,  for  automo- 

Appliance  Division  of  Motor  Products  Corp.,  North  tive  manufacturers. 

Chicago,  Ill.  Towards  the  close  of  1949, 

“Our  thinking  behind  the  national  use  of  newspapers  Deepfreeze  decided  to  introduce 

in  major  markets  throughout  the  -  three  appliances  to  its  regular  line 

V  A  r::iriith  manQD«>r  a  refrigerator,  electric  range  and 

country,  R.  A.  Gilruth,  manager  j;  j  display  on  the  dealer  s  an  electric  water  heater  For  years 
of  advertising  and  sales  promotion,  ^  pre-requisite  for  the  list-  ?olSwinT  ^ts  fomadon  D«p- 

told  Editor  &  Publisher  this  =  r  dealer’s  name  in  the  na-  lormaiion.  Lieep 

week  “is  to  assist  in  securine  deal-  ®  ®  freeze  had  a  problem  to  protect 

week,  IS  to  assist  in  securing  oeai  tional  newspaper  advertising.  the  name  “Deenfreeze”  from  be¬ 
er  coverage  and  consumer  accep-  ..vo,  merchandis-  •  ueepir^ze  irom  oe 

r.iir  nrnHiiotc  Hiirino  "  many  mercHanois-  coming  generic.  From  the  very 

tance  for  our  pr^ucts  during  ,„g  promotion  ‘gimmicks  as  beginning  the  name  had  been  a 
seasonal  selling  peaks.  We  have  nossihlv  can  to  stimulate  the 

also  found  ”  he  added  “that  news-  ^  POSSiDiy  can  to  siimuime  me  ‘  natural”  for  consumer  acceptance 

also  round,  ne  aaaea,  mat  news  pur  products,  Mr.  Gilruth  but  was  used  looselv  to  describe 

papers  help  to  arouse  new  interest  ex-lained  “These  eimmieks  in  u  *  r  “  looseiy  10  oescrioe 
in  an  older  nroduct  such  as  the  gimmicks  in-  borne  freezers  in  general, 

m  an  oiaer  prMuci,  sucn  as  me  elude  such  things  as  a  different  tv  •  1,  . 

food  plans  on  home  freezers  ”  promotion  every  month,  including 
(Public  acceptance  of  the  frwz-  liewspaper  ad  mats,  window  ban-  hat  this  condition  was  due  largely 

ners,  and  a  giveaway  premium,  o  its  own  neglect  in  taking  steps 

to  sell  1,250,000  home  freezers  we  usually  encourage  dealers  to  ?  Protect  the  name  Early  adve  - 
*>s  year).  give  away  some  item  as  a  traffic-  for  ex^ple,  urged  read- 

‘Most  Economical’  builder  whenever  they  participate  f"  *?  a  Deepfreeze  ;  failed 

M,.  Gtoth  whTwt.,  ,ha,  ino«rlk.y.ciy„ew,p.VradcL.  “ 

‘’'“Mr!-Oi,ru,h“aTded  ,ha,  Deep.  T,ad.  Campaign 


By  Robert  B.  McIntyre 


Vital  need  for  nationally  controlled  and  co-ordinated 
advertising  copy  in  its  major  markets  has  led  to  in¬ 
creased  use  of  newspaper  space  by  the  Deepfreeze 


ADVERTISER'S  CASE  STUDY 


Appliance  Division  of  Motor  Products  Corp.,  North 
Chicago,  Ill. 

“Our  thinking  behind  the  national  use  of  newspapers 

in  major  markets  throughout  the  - 


‘newspapers  as  an  advertising  me¬ 
dium  are  the  most  economical  at 


the  local  level.”  operates  his  com-  ^eld  men  usually  favor  the 


ers  to  “buy  a  Deepfreeze”;  failed 
to  include  the  words  “home 
freezer.” 

Trade  Campaign 
First  steps  to  remedy  this  con- 


pany’s  ad  strategy  on  an  annual  .  °f  newspapers  over  other  dition  were  taken  in  1945  when 


appropriation  of  between  $1,000,- 
000  and  $1,500,000.  This  budget. 


media.  “There  are  frequent  oc¬ 
casions,  however,  where  the  dis- 


Deepfreeze  ran  a  sustained  drive 
in  trade  publications  to  educate 


based  on  a  percentage  of  total  *'‘*f’*no*'  or  the  sales  area  will  pre-  the  trade  to  the  fact  that  “Deep 


Deepfreeze  Home  Appliance  sales, 
is  divided  in  thirds  with  equal 
shares  going  to  national  newspaper 
space,  national  and  trade  mag- 


ter  radio  or  television  as  a  more  freeze  home  freezer  is 


productive  medium.” 

Asks  Improvements 


name.  It  is  our  name.  .  .  .” 

This  trade  campaign  went 


The  Deepfreeze  executive  asked  ^ong  way  toward  strengthening  the 


azines,  and  for  sales  promotion  for  a  number  of  improvements  on  name.  So  much  so,  in  fact,  that 


and  dealer  co-op  advertising.  the  part  of  newspapers.  “I  be-  for  several  years  one  compietitor 
On  the  co-op  side  of  the  ledger  lieve,”  he  told  E  &  P,  “newspapers  fined  its  salesmen  Sl^^eyery  time 
are  found  appropriations  for  news-  could  improve  their  services  to  ad-  Ibcy  said  “Deepfreeze”  instead  of 
paper  mats,  store  interior  displays  vertisers  if  they  would  merchan-  “home  freezer.”  Then,  when  Deep- 
and  radio-TV  spots.  dise  our  campaigns  to  dealers  by  freeze  thought  it  had  established 

Nine-Week  Campaign  personal  calls  instead  of  by  mail-  *ts  name  as  a  trade  mark  once  and 


for  several  years  one  competitor 


and  radio-TV  spots. 

Nine-Week  Campaign 


Accordine  to  idman  Gilnith  a  although  the  latter  are  use-  for  all,  the  five-percenter  fracas  in 

typical  DeeWeze  national  news-  ful  where  the  newspaper  lacks  per-  the  Spring -of  1949  almost  undid 


paper  schedule  (via  Roche,  Wil-  personalized  serv- 


Sr for  So^fo  UOO-line^'fofer-  .  iTifnv “Deepfreeze”  gener- 


the  Spring ’of  1949  almost  undid 
the  job.  Press  coverage  of  the 
Washington,  D.  C.,  investigations 


tions  in  some  40  dailies  in  key  Mr.  Gilruth  continued,  “it  tcally 


cities  for  a  sustained  period  of  .^^'P  national  advertisers 


Incongruous  Name? 

Mr.  Gilruth  says  that  while  the 


nine  weeks.  greatly  if  newspapers  would  stand-  Mr.  Gilruth  says  that  while  the 

In  addition,  65  distributors  and  ardize  and  publish  their  dealer  name  “Deepfreeze”  is  an  incon- 
8,000  dealers  take  part  in  the  ’’al®*-  Newspapers  should  also  gruous  one  for  an  electric  range 
co-op  fund  set  up  on  the  basis  of  ?“PP.’y  a.  receipted  ot  hot  water  heater,  it  is  no  more 

ac  allowance  per  unit  sold.  Co-op  his  advertising.”  so  than  the  names  “Frigidaire”  or 

fund  claims  from  dealers  are  chan-  Hits  Differential  “Hotpoint”  for  like  products.  He 


Taking  the  Chill  Off  Sales 


ac  allowance  per  unit  sold.  Co-op  ror  nis  aavertising.  so  than  the  names  “Frigidaire”  or 

fund  claims  from  dealers  are  chan-  Hits  Differential  “Hotpoint”  for  like  products.  He 

neled  through  distributors  to  the  According  to  Mr.  Gilruth,  many  explained  that  the  company  felt 
Deepfreeze  home  office  for  check-  national  advertisers  find  it  diffi-  that  by  applying  the  name  to  prod- 
'"g  and  payment.  But  all  local  cult  to  justify  the  wide  spread  ucts  for  which  they  were  mis- 
c^p  newspaper  copy  is  placed  at  between  “so-called”  national  and  nomers  the  name  “Deepfreeze” 
die  discretion  of  the  dealer.  local  rates  in  newspapers.  “It  is  would  be  strengthened. 

Deepfreeze  ties  in  with  news-  frequently  thought,”  he  said,  “that  This,  then,  is  the  background  of 
paper  advertising  by  encouraging  newspapers  have  a  hi^er  rate  the  firm  up  to  the  time  it  launched 
'fs  dealers  and  distributors  to  re-  scale  for  national  advertisers  only  its  refrigerator,  electric  range  and 
quire  the  purchase  of  its  merchan-  because  that  is  what  the  traffic  water  heater  in  March  of  1950. 


At  the  time.  Deepfreeze  knew  it 
was  trying  to  crack  a  rugged  field; 
that  as  long  as  it  stuck  to  home 
freezers  all  had  been  well. 

Chief  reason  why  Deepfreeze 
added  other  appliances  to  its  line, 
according  to  Mr.  Gilruth,  was  to 
get  more  and  better  distribution 
and  dealers,  and  to  strengthen  its 
sales  organization  in  general  with 
a  strong  line  of  products. 

Then,  too,  by  1950  many  major 
appliance  firms  had  added  home 
freezers,  and  Deepfreeze,  which 
up  to  then  had  enjoyed  a  virtual 
monopoly,  was  pushed  out  of  some 
good  retail  outlets  and  barred 
from  others  because  of  one-line 
retailer  policies. 

At  the  time  Deepfreeze  added 
the  three  appliances,  its  sales  ac¬ 
counted  for  25  per  cent  of  the 
parent  company’s  net  sales  which 
then  were  around  $59,000,000. 
By  the  end  of  1951  Motor  Prod¬ 
ucts  Corp.  topped  the  $100,000,- 
000  sales  mark  with  its  Deepfreeze 
appliance  division  accounting  for 
50  per  cent  of  the  total. 

Sales  and  advertisingwise.  Deep¬ 
freeze  has  come  a  long  way.  In 
1945  its  ad  budget  was  $150,000; 
had  soared  to  $700,000  by  1949. 
Keeping  in  mind  that  the  ad  ap¬ 
propriation  represents  approxi¬ 
mately  five  per  cent  of  sales  serves 
to  indicate  to  what  extent  sales 
have  grown. 

Today,  B.  G.  Sanderson,  general 
sales  manager  for  Deepfreeze,  ad¬ 
mits  to  sales  being  up  “consider¬ 
ably”  from  the  previous  year,  with 
home  freezer  sales  nearly  double 
and  refrigerator  sales  way  above 
last  year’s  level. 

First  national  ad  campaign  for 
Deepfreeze  broke  in  the  Satevepost 
in  October  of  ’40,  spread  to  trade 
publications  and  newspapers.  Up 
to  1946  company-paid  advertising 
was  exclusively  in  printed  media; 
then  spot  radio-TV  were  added  to 
the  co-op  program. 


editor  (S  PUBLISH  ER  for  August  9.  1952 


I 


15 


The  Advertiser  and  The  Newspaper 

Combination  Ad  Rate 
Saves  Second  Paper* 


By  Herbert  D.  Braiiff 

In  the  editorial  on  “Combi¬ 
nation  Rate”  in  the  July  26  edition 
of  Editor  &  Publisher,  a  reader 
was  quoted  as  saying  that  com¬ 
bination  rates  are  “detrimental  to 
a  continuing  free  press.”  Further, 
he  was  quoted  as  saying,  “it  is  be¬ 
coming  increasingly  evident  that 
chain  and  combined  newspapers 
are  going  to  have  more  to  do  with 
destroying  a  free  press  than  any 
governmental  edicts  against  those 
newspapers  coercing  advertisers  to 
use  a  medium  they  don’t  want  and 
can’t  afford.” 

Quite  obviously  he  looks  on  the 
practice  as  unfair. 

Some  25  years  ago  I  was  oper¬ 
ating  an  independent  morning 
newspaper  in  Pennsylvania.  Our 
ABC  circulation  ran  around  17,- 
500  as  against  the  evening  paper’s 
circulation  of  28,000.  In  national 
we  received  one  line  of  advertising 
to  its  four;  in  local,  one  line  to 
two.  In  classified  we  almost  broke 
even.  But,  what  was  still  worse, 
our  gross  revenue  ran  $300,000  as 
against  the  larger  paper’s  $800,- 
000.  Yet  with  far  less  than  half 
the  income,  we  were  supposed  to 
put  out  as  good  a  newspaper. 

Considerable  Duplication 

I  studied  the  problem  quite  care¬ 
fully  then.  Since  we  were  carry¬ 
ing  one  line  of  local  to  the  other 
paper’s  two,  we  were  taking  in 
from  that  source  something  like 
$175,000  a  year.  But  look  how 
uneconomic  it  was!  In  almost  all 
cases  the  ads  were  identical.  And, 
of  course,  we  had  much  duplica¬ 
tion  otherwise.  For  had  the  two 
been  published  from  the  same 
plant,  one  bookkeeping  depart¬ 
ment  and  one  advertising  staff 
would  have  been  eliminated.  The 
economies,  I  calculated,  could  run 
as  much  as  $100,000  a  year. 

Now  suppose  the  papers  had 
been  merged!  The  advertiser  using 
both  papers  would  have  saved 
considerably,  for  on  the  two-plant 
basis  he  was  paying  around  eight 
cents  a  line  for  his  advertising. 
Had  they  been  published  from  the 
same  plant  and  had  the  economies 
gone  into  effect  he  would  have 
saved  from  one  to  two  cents  a 
line  on  his  advertising.  The  mer¬ 
ger,  instead  of  a  hindrance,  could 
have  been  a  help. 

Who  forced  those  mergers  but 
the  advertisers?  In  those  days  it 
was  customary  for  newspapers  to 
boast  that  they  carried  12,000,000 
lines  a  year.  We  on  the  morning 
paper  carried  only  5,000,000.  The 
argument  therefore  ran,  “we  do 
the  biggest  business;  so  why  not 
follow  the  leader?”  But  when  I 
bought  a  pair  of  shoes  did  I  care 


{Mr.  Braii0  is  publisher  of  the 
Wilson  Daily  Times  and  Washing¬ 
ton  Daily  News  in  North  Caro¬ 
lina  and  of  the  Vandergrift  News 
in  Pennsylvania.) _ 

whether  the  store  sold  $50,000  or 
$500,000  a  year? 

In  those  days,  too,  it  was  cus¬ 
tomary  for  the  larger  paper  to 
take  credit  for  all  sales  in  dupli¬ 
cated  homes.  But  someone  in  the 
house  where  both  papers  were 
going  cared  enough  for  our  paper 
to  pay  50  cents  a  month  for  it. 
Why,  then,  wouldn’t  the  advertis¬ 
ing  and  reading  matter  influence 
that  one  person  in  all  duplicated 
homes?  Advertisers,  however, 
wouldn’t  give  that  consideration. 
Like  sheep,  they  begged  for  space 
in  the  larger  paper. 

Can  we  not  in  a  way  blame 
those  advertisers  for  the  one- 
newspaper  towns?  Not  always  did 
the  afternoon  paper  want  to  take 
over  the  morning  one.  In  many 
instances  it  was  done  to  give  ser¬ 
vice  to  the  readers.  And  the  com¬ 
bined  paper,  once  under  one  roof, 
enjoying  economies  of  operation, 
made  its  additional  money  from 
those  economies  rather  than  from 
higher  rates  to  the  advertisers. 
Are  we  to  wreck  all  that  now  by 
governmental  interference? 

The  growth  of  chain  newspa¬ 
pers,  as  that  reader  implied,  has 
had  a  bad  effect  on  newspaper 
publishing.  It  has  come  about, 
however,  simply  because  some 
men  are  more  adept  at  publishing 
than  others.  But  does  that  consti¬ 
tute  a  danger  to  a  free  press?  Can¬ 
not  15  papers  owned  by  the  same 
man  perform  as  much  public  ser¬ 
vice  as  one  newspaper  owned  by 
that  man  could?  And  if  he  oper¬ 
ates  his  newspapers  in  the  public 
interest,  will  they  not  serve  the 
communities  better  than  if  they 
were  operated  by  the  old-timers 
with  many  prejudices? 

Sin  of  Chain  Ownership 

The  sin,  if  there  is  a  sin  in  chain 
ownership,  lies  in  the  fact  that  the 
newspapers,  after  the  death  of  the 
owner,  sometimes  pass  into  the 
hands  of  non-newspaper  people 
who  are  interested  not  in  public 
service,  but  in  profits.  If,  then, 
chain  owners  could  only  ^  pre¬ 
vailed  on  to  see  that  the  men  who 
work  on  the  newspapers  eventual¬ 
ly  own  them,  as  Nelson  did  in 
Kansas  City,  there  would  be  little 
or  no  need  at  any  time  to  restrict 
their  inherited  rights  of  free 
speech. 

That,  however,  is  all-too-often 
the  clamor  today.  Although  ad¬ 
mitting  that  the  newspapers  are 


better  than  in  all  history,  people 
ask,  sometimes  entirely  too  seri¬ 
ously,  “whose  freedom?”  For  they, 
they  contend,  can’t  adequately  re¬ 
fute  opinions  they  disagree  with. 
But,  again,  who  is  responsible  for 
that?  Had  the  advertisers  care¬ 
fully  analyzed  the  distribution  of 
the  second  newspapers,  using 
them  sufficiently  to  keep  them  in 
business,  many  of  those  one-news¬ 
paper  towns  would  still  be  two- 
newspaper  towns. 

Looking  back  over  my  days  in 
the  business,  I  must  say  that  the 
publishers  on  the  whole  are  in¬ 
finitely  superior  to  those  I  knew  in 
the  big  cities  30  years  ago.  For 
then  it  was  possible  for  a  big 
advertiser  to  dominate  the  editor¬ 
ial  policies  of  the  papers.  Indeed, 
in  Philadelphia,  Wanamaker  alone 
owned  four  of  the  eight.  In  almost 
all  cases  where  four  and  three 
and  two  newspaper  towns  finally 
dwindled  down  to  one  newspaper 
towns,  the  surviving  publisncr 
possessed  a  passion  for  news.  For 
that  passion  he  was  rewarded  by 
the  readers  who,  in  the  final  analy¬ 
sis,  make  newspapers  possible. 

Rate  Fixing 

Today,  however,  some  advertis¬ 
ers  make  no  effort  to  influence 
policies,  but  they  do  attempt  to 
fix  rates.  Had  they  been  wiser 
earlier,  supporting  competing 
fields,  they  would  not  be  con¬ 
fronted  with  the  problems  that 
seem  to  perturb  them  now.  But 
the  advertisers  then,  like  the  ad¬ 
vertisers  now,  want  the  most  for 
the  least.  They  still  seem  to  think 
that  if  they  spend  enough  they 
can  get  it. 

Newspapers  today,  however,  are 
finding  volume  unprofitable.  En¬ 
joying  low  rates,  some  ads  require 
two  hours  for  composition  and  a 
day  for  putting  the  ad  together. 
It’s  doubtful  if  the  newspapers 
make  money  on  that  kind.  Event¬ 
ually,  the  newspapers  will  set  up  a 
new  rate-structure,  charging  a  flat 
rate  for  all  advertising  and  add  to 
that  composition  costs  where,  as 
in  many  cases,  the  ads  are  dirty. 

To  attack  the  combinations  at 
this  time  to  me  seems  unreason¬ 
able.  For  even  the  leaders  are  ex¬ 
periencing  difficulties  today  with 
costs  rising  faster  than  revenues. 
If  the  advertisers  would  only  show 
some  sympathy,  newspapers  that 
may  be  out  of  business  five  years 
hence  might  survive  the  present 
onslaught  of  price  jumps. 

■ 

Pictures  Help  to  Sell 
16,000  Inches  of  Ads 

One  free  picture  for  every  ad 
helped  sell  16s000  inches  for  the 
LaSalle  (Ill.)  Daily  News-Tribune 
140-page  centennial,  published 
July  31. 

More  than  600  photographs 
were  used  in  the  special  edition. 
Advertisers  were  charged  the 
usual  rates  for  more  than  the  one 
free  illustration.  Cuts  were  made 
on  the  Fairchild  Scan-a-graver. 
One  ad  carried  35  separate  plates. 


Canadian  Admen 
Elect  L.  W.  Roper 

Calgary — L.  W.  Roper,  adver 
Using  manager  of  the  Calgary 
Herald,  was  elected  president  of 
the  Western  Daily  Newspaper  Ad¬ 
vertising  Managers’  Association  at 
the  recent  meeting  at  Banff. 

Other  officers  are:  Vicepresi¬ 
dent,  John  Toogood,  Vancouver 
(B.  C.)  Sun;  Secretary  treasurer, 
Cordon  Donovan,  Calgary  Al¬ 
bertan;  directors,  John  McDonald, 
Prince  Rupert  News;  Jack  Thel- 
well.  Moose  Jaw  Times-Herald, 
and  W.  Anderson,  Prince  Albert 
Herald. 

Crouse  Named  Head 
Of  John  Budd  Co. 

John  Budd  Co.,  newspaper  rep¬ 
resentatives,  announced  this  week 
that  James  A.  Crouse  has  been 
appointed  president  and  treasurer, 
replacing  Joseph  A.  Kowalski, 


Crouse 


Kowalski 


who  moves  to  the  newly-created 
office  of  chairman  of  the  board. 

Other  changes  include  the  pro¬ 
motion  of  James  J.  Cooper  to  ex¬ 
ecutive  vicepresident.  Mr.  Cooper, 
manager  of  the  Chicago  office, 
had  been  a  vicepresident.  B.  C. 
Anderson-Smith,  Detroit  office 
manager,  becomes  a  vicepresident. 
And  Kenneth  R.  Hannah,  ex¬ 
space  buyer,  has  joined  the  De- 
ti  oit  office. 

Mr.  Crouse,  with  the  company 
24  years,  will  headquarter  in  New 
York.  He  had  been  executive 
vicepresident  and  was  in  charge 
of  the  territory  covered  by  the 
Dallas  department. 

■ 

Hopkins  Appointed 
Emerson  Ad  Chief 

Appointment  of  David  P.  Hop¬ 
kins  as  director  of  sales  and  ad¬ 
vertising  for  Emerson  Radio  and 
Phonograph  Corp.,  New  York 
City,  was  announced  last  week. 
He  has  resigned  as  president  of 
the  distributing  company,  Emerson 
West  Coast  Corp. 

Mr.  Hopkins,  in  outlining  plans 
for  expansion  of  Emerson  sales 
organization,  said  the  company 
will  conduct  “the  most  intensive” 
national  advertising  campaign  ® 
its  history,  including  “a  rwo™ 
number  of  newspaper  insertions. 

Appointment  of  Edward  Kan- 
trowitz  as  advertising  manager  and 
Albert  Leon  as  sales  promotion 
manager,  was  also  announced  by 
Mr.  Hopkins. 
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for  toothsome  twosomes 


'I  am  a  new  bride”. .  ."My  family  is  reduced  in 

size,  due  to  war  conditions”.  Two  reasons  for  the 

popularity  of  the  recipes  and  menus  for  two,  that  Home 

Economics  Editor  Helen  Robertson  prints  in  her 

Plain  Dealer  food  column.  And  each  mail  delivery  brings  in  a 

new  avalanche  of  requests  for  her  recipe  leaflets  for 

meals  for  two.  30,000  new  brides  in  the  Plain  Dealer 

area  each  year. ..and  many  more  small  families... are  learning 

new  cooking  habits.. .and  new  buying  habits.  You 

can  reach  them  through  this  influential  newspaper,  with 

demonstrated  proof  of  reader  interest  and  reader  loyalty. 


PLAIN  DEALER 


Cleveland's  Home  Newspaper 

Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles 

A.  S.  Grant,  Atlanta 
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The  Advertiser  and  The  Newspaper 

*Short  Weight’  Claim 
Lodged  By  Advertiser 

Chicago — “The  American  news-  it  and  most  of  the  offending  news¬ 
paper  industry  cannot  justify  a  papers  will  follow  your  lead.  The 
15  Vi -ounce  pound,”  declared  C.  majority  of  your  members  must 
Wendel  Muench,  president  of  the  favor  such  protective  action, 
advertising  agency  bearing  his  “Newspaper  advertisements  have 
name,  in  an  open  letter  to  the  always  had  two  dimensions — width 
American  Newspaper  Publishers  as  well  as  depth.  For  example,  a 
Association,  carrying  on  his  recent  1200-line  advertisement  can  be 
attack  against  excessive  mat  planned  to  an  8-inch  width  with 
shrinkage  by  newspapers.  a  21  3 /7-inch  depth,  or  it  may  be 

“This  is  not  a  matter  of  mat  shaped  to  a  10-inch  width  with  a 
shrinkage  as  your  mechanical  com-  17  1 /7-inch  depth,  etc.  In  the 
mittee  purportedly  discussed  at  hands  of  the  “give  ’em  less”  pub- 
your  recent  meetings,”  asserted  lisher,  the  8-inch  width  becomes 
Mr.  Muench  in  his  letter  to  7Vi-inch  and  the  10-inch  width 
ANPA.  “It  is  a  sneak  move  on  becomes  9% -inch.  The  advertise- 
the  part  of  certain  newspapers  to  ment  area  is  reduced  in  many 
short  weight  advertisers  to  offset  cases  by  as  much  as  10%. 
higher  newsprint  costs.”  “Yet  the  100%  size  which  this 

Mr.  Muench  had  earlier  criti-  ‘gyping’  newspaper  agrees  to  de- 
cized  the  “crass  stupidity”  and  liver  is  published  in  Standard  Rate 
“nefarious  policy”  in  reducing  col-  &  Data.  It  is  in  the  hands  of  his 
umn  widths  without  warning  to  sales  representatives  and  appears 
advertisers.  Such  a  practice,  he  on  all  his  rate  cards, 
stated,  is  ruining  the  reproductive  “This  is  not  a  matter  of  mat 
quality  of  clients  ads.  (E&P,  July  shrinkage  as  your  mechanical 
19,  page  16).  committee  purportedly  discussed 

In  his  letter  to  ANPA,  Mr.  at  your  recent  meetings.  It  is  a 
Muench  stated:  sneak  move  on  the  part  of  certain 

“This  is  an  appeal  for  help,  newspapers  to  short  weight  adver- 
You  can  help  stop  the  gyping  of  tisers  to  offset  newsprint  costs, 
advertisers  by  certain  newspapers  “The  American  newspaper  in- 
virtually  overnight.  Declare  against  dustry  or  any  other  industry  can¬ 


not  justify  a  15Vi-ounce  pound,  mat  shrinkage.  That  is  not  the 
If  the  industry  doesn’t  put  a  stop  issue  today.  If  the  newspaper  in¬ 
to  this  practice,  nobody  will  know  dustry  is  unwilling  to  condemn 
when  the  former  2-inch  column  is  the  principle  of  giving  the  cus- 
not  even  1%-ineh  but  1%-inch.”  tomer  less  to  get  more  for  them- 
Nor  can  they  tell  when  62-inch  selves,  and  of  doing  so  without 
newsprint  rolls  instead  of  64-inch  notice,  then  American  business 
rolls  become  the  easy  road  to  bet-  will  slip  back  50  years  and  the 
ter  profits.  betterment  efforts  of  commercial 

“Suppose  a  municipality  ordered  organizations  throughout  Ae  na- 
some  wooden  park  benches  from  have  been  so  much  wast- 

a  manufacturer  who  agreed  to  time.  Thats  the  issue, 
furnish  8-foot  x  1  Vi -foot  benches.  .  newspapers  m  America 

During  the  time  the  manufacturer  have  served  this  country  too  well 
took  the  order  and  the  time  of  de-  allow  this  cj^uestionable  practice 

livery,  the  cost  of  wood  ad-  continue.  If  economies  are  de- 

vanced.  The  manufacturer  then  sitable  and  no  alternative  is  at 
reasons  for  himself  that  he  should  band  other  than  to  mix  straw  in 
not  be  expected  to  do  business  at  ibe  horses  hay,  then  such  econ- 
a  reduced  profit,  so  he  delivers  a  ont'cs  can  be  made  the  way  every 
7Vi-foot  X  1  Vi -foot  bench.  When  advertiser  would  have  to  make 
questioned,  he  contends  that  six  fbem  by  giving  due  notice  to  dis¬ 
people  can  sit  on  the  7  Vi -foot  tomers. 

bench.  Since  that  is  all  that  were  .  ‘Furthermore,  it  may  be  the 
expected  to  occupy  the  size  bench  f'Sbt  time  to  suggest  a  full  scale 
he  originally  agreed  to  deliver,  he  investigation  of  the  alleged  econ- 
rises  in  righteous  indignation  at  ouiies.  Every  newspaper  adver- 
the  mention  of  the  word  integrity,  tiser  who  is  being  forced  to  accept 

less  would  want  to  know  if  the  use 
“I  see  no  reason  why  the  users  gf  less  newsprint  is  promoted  by 
of  newspaper  advertising  should  j.  desire  for  more  profit  or  to 
be  forced  into  the  position  of  cover  genuine  losses.  Some  of- 
underwriting  newspaper  publishing  fending  newspapers  presently  own 
profits  by  accepting  less  in  size  of  the  local  radio  station  and  are 
space  bought  and  less  in  quality  of  about  to  own  the  local  television 
reproduction,  which  is  the  ines-  station.  They  appear  profit  healthy, 
capable  counterpart  of  excess  mat  “The  American  newspaper  has 
tampering.  always  been  looked  upon  as  the 

“Members  of  the  newspaper  in-  champion  of  clean  dealing.  You 
dustry  who  are  shrinking  page  can  help  stop  a  practice  among 
sizes  and  advertisements  cannot  be  some  that  is  now  threatening  that 
defended  with  talk  about  normal  reputation.” 


Small  income  groups  ^aze  wistfully 
at  your  offerings 

Vyur  readers  have 

the  capacity  to  buy 
what  they  want 


ANSWER  IS --RESULTS' 
the  Seattle 
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LET’&^T  THE 
^EASU^^ENTS 


^OU/^J-y 


^OUhty 


lo”^‘rr 


^Ou^Ty 


DELAWARE 

VALLEY, 

U.  S.  A. 


Philadelphia  ABC 
Retail  Trading  Area 


the  Greater  Philadelphia  Market ! 


THI  INQUIRIR,  OOMINATINO 
CONSTRUCTIVI  PORCi  in  the  Del¬ 
aware  Valley,  influences  more 
people  and  is  more  respected  than 
any  other  newspaper  in  this  area. 
Throutth  its  public- spirited  lead¬ 
ership,  THE  INQUIRER  stands 
secure  as  the  entire  Delaware 
Valley’s  No.  1  newspaper. 


TRINTON  TO  WILMINGTON 

along  the  Delaware's  banks. ..and 
miles  inland  . . .  revolving  around 
busy  Philadelphia . . .  this  is  the 
Delaware  Valley.  Here  more  than 
4V4  million  people  live,  work  and 
buy  at  retail  almost  $9  billion 
worth  of  goods  and  services  yearly. 


ORIATEST  AMONG  THE  WORLD'S 
INDUSTRIAL  AREAS,  the  Delaware 
Valley  is  the  scene  of  a  billion  and 
a  half  dollars  wonh  of  new  con- 
struction  by  leaders  of  industry. 
Another  half-billion  dollars  is 
being  spent  for  highways  and 
bridges. 


—  ■  7K 

■^nMtna 


/  NJoui  In  its  19^** 
Consecutive  Year  of  Total 
Advertising  Uadership 
in  Philadelphia  !  -i 


Constructively  Serving 
The  World's  Greatest  Industrial  Area 


fxcludve  Admrtising  Rnpnsnntatives:  ROBERT  T.  DEVLIN  JR.,  Empire  Slate  Bldg.,  N.Y.C.,  Longacre  5-5232;  EDWARD  J.  LYNCH,  20  N.  Wacker 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coas-  Representatives;  FITZPATRICK 
A  CHAMBERLIN,  155  Montgomery  St.,  Son  Francisco,  Garfield  1-7946  •  1127  Wilshire  Boulevard,  Lot  Angeles,  Michigan  0259 
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ROCKFORD  MORNING  STAR 

fiorkforb  firgisfrr'firpublir 

Rockford,  Illinois 


The  Advertiser  and  The  Newspaper 


Bakers*  July  Picnic  Push 
Got  250,000  Lines 


Canada  Parley  Free  Service 
Will  Highlight  'Award'  in  Ad 
Agency  Relation  Builds  Laundry 


Seventh  annual  consumer 


survey  of  Rockford  Buying 
Habits.  See  how  your  product 
compares  with  competitors. 
Send  for  your  free  copy  today. 


LoRoche,  Johnson  Port 

By  mutual  agreement,  C.  J. 
Roche  &  Co.,  New  York  City, 
will  cease  to  act  as  agency  for 
Mead  Johnson  &  Co.,  Evansvillei 
Ind.,  as  of  Jan.  1,  1953. 
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YOUR  PRODUCTS 


THE  STAR-TELEGRAM  COVERS  THIS  RICH,  READY-TO-BUY  100 
COUNTY  MARKET  WITH  THE  LARGEST  CIRCULATION  IN  TEXAS 


...  when  you 
tell  your  story  to  this 


matter/ 


Retail  Sales . $2,106,122,000 

Effective  Buying  Income . $2,418,313,000 

Population  .  1,847,000 

Families  . * .  552,100 

Food  Sales  . $  445,186,000 

Drug  Sales . . . $  69,978,000 

Furniture-Household-Radio  Sales  . $  92,153,000 

General  Merchandise  Sales . $  271,457,000 

Auto  Sales  . $  483,359,000 


Families  and  Sales — 1952  Sales  Management  Survey  of  Buying 
Power 

In  the  Fort  Worth  Metropolitan  market,  98.1%  families  read  the  Star-Tele¬ 
gram  and  in  more  than  60  of  the  100  counties  in  West  Texas  the  Star-Tele¬ 
gram  dominates  in  family  coverage.  With  a  combined  daily  (  M  &  E)  circula¬ 
tion  of  242,072  and  a  Sunday  circulation  of  221,231,  the  Fort  Worth  Star- 
Telegram  offers  you  a  real  opportunity  to  tell  your'  story  to  prosperous  West 
Texans  who  can  and  will  buy  your  products  or  services.  Get  the  complete 
story  on  WEALTHY  WEST  TEXAS  and  how  you  can  SELL  this  market 
through  Texas  largest  newspaper,  the  Fort  Worth  Star-Telegram. 


WRITE  Amon  Carter,  Jr., 
National  AdYertiainc  Direc¬ 
tor,  for  complete  market 
and  eircnlation  analysis. 


The  FORT  WORTH 
STAR-TELEGRAM 

AMON  C  CARTER  oublnher 


LARGEST  CIRCULATION  IN  TEXAS 


witfcevt  ffce  VM  of  $€homo$,  promlom§  or  contorts  —  "Just  m  Good  Nowtpopor/* 
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The  Advertiser  and  The  Newspaper 

Distribution  of  Retail  Ads 
Like  Two-Barrel  Shot  Gun 


By  Robert  B.  McIntyre 

Proper  distribution  of  the  re¬ 
tailer’s  newspaper  advertising  by 
days  of  the  week  is  likened  to  a 
double  barrelled  shot  gun  by  Len 
Collins,  vicepresident.  Media  Rec¬ 
ords,  Inc.,  who  says  that  one  bar¬ 
rel  is  aimed  at  bringing  the  great¬ 
est  impact  on  the  reader  at  a 

RETAIL  AD  SURVEY 

time  when  he  is  psychologically 
attuned  to  the  urge  to  buy;  the 
other  barrel  is  leveled  at  the  news¬ 
paper’s  problem  of  equalizing 
peaks  and  valleys  of  its  total  con¬ 
tent. 

In  an  article  prepared  especially 
for  the  first  issue  of  “Newspaper 
Research,”  a  service  of  the  Na¬ 
tional  Newspaper  Promotion  As¬ 
sociation  edited  by  Harry  Rosten, 
research  manager,  the  New  York 
(N.  Y.)  Times,  Mr.  Collins  notes 
that  some  of  the  factors  which  en¬ 
ter  into  the  distribution  of  adver¬ 
tising  “are  beyond  the  manipula¬ 
tion  of  man.” 

Cites  Factors 

Conditions  such  as  geographic 
location  of  city,  line  rates,  circu¬ 
lations,  paper  editions,  store  hours, 
shopping  habits,  etc.,  are  factors 
cited  as  distorting  comparison,  one 
city  versus  another  city,  one  area 
versus  another  area.  The  prac¬ 
tices  of  advertisers  change  with 
summer  and  winter  months;  the 
advent  of  a  holiday  would  tend 
to  change  any  daily  pattern  for  the 
week  in  which  it  occurs. 

“It  would  be  misleading,  there¬ 
fore,”  Mr.  Collins  writes,  “to  set 
forth  any  statistical  data  which 
would  presume  to  be  a  standard 
pattern.  The  figures  which  we 
have  prepared  are  not  a  standard 
nor  can  they  be  considered  as  a 
standard  of  performance  which 
should  be  followed  in  all  cities. 


JEverything  toi  j  iT’S  WISE  f 


BALTIMORE 
revolves 
1  around 


MORKINEEVENINGSUNDAY 


TO  MODERNIZE  .  .  . 

ECONOMIZE  WITH  ^ 

GOSS  stereoL- 
EQUIPMENTI^^ 

A  COMPLETE  LINE  '' 

FOR  TUBULAR  AND  N  • 
SEMI-CYLINDRICAL  PLATES 


THE  GOSS  PRINTING  PRESS  CO. 
1535  S.  Paulina  St.,  Chicago  8,  III. 

Goss  Printing  Press  Co.  ltd.,  Preston,  Eng. 


DISTRIB  UTION  OF  RET  A IL  NE  WSPA  PER  A  D  VER  TISING 
BY  SHOPPING  DAYS 


Yet,”  he  adds,  “they  do  have  an 
interest  and  are  significant  of  con¬ 
ditions  which  existed  in  one 
market  during  two  typical  months 
of  1951:  Within  this  scope  they 
may  serve  as  guide  posts  for  those 
newspapers  which  suffer  ex¬ 
tremes.” 

Refers  to  Tables 

In  his  article,  Mr.  Collins  refers 
to  a  number  of  tables.  In  the 
boxed  tabulation  on  this  page,  ad¬ 
vertising  which  appeared  in  all 
Sunday  newspapers  in  the  market 
have  been  added  together;  all 
morning  papers  have  been  com¬ 
bined;  all  evening  papers  have 
been  combined. 

The  data,  he  points  out,  has 
been  set  up  so  as  to  indicate  the 
use  of  retail  newspaper  advertising 
impact  according  to  shopping 
days  or  buying  opportunity.  A 
summer  month  (July)  and  a  win¬ 
ter  month  (January)  have  been 
selected. 

Retailers,  Mr.  Collins  reported 
in  explaining  the  tabulation,  place 
almost  the  same  emphasis  on 
Monday  shopping  in  the  winter 
months  as  they  do  in  the  sum¬ 
mer — 31.8%  of  the  week’s  adver¬ 
tising  being  directed  toward  Mon¬ 
day  shopping  in  the  winter  against 
32.3%  of  the  week’s  effort  for 
Monday  buying  action  in  the 
summer. 

Seasonal  Difference 

The  big  seasonal  difference 
comes  on  Saturday  when  9.8%  of 
the  week’s  effort  is  directed  to¬ 
ward  Saturday  shopping  in  Janu¬ 
ary  and  only  2.9%  of  the  week’s 
effort  is  being  used  in  July. 

“Although  Saturday  morning 
papers  carry  1.1.%  of  the  week’s 
retail  total  winter  and  summer,” 
says  Mr.  Collins,  “July  finds  the 
low  spot  in  Friday  evening  paper 


Winter 

Summer 

(January) 

(July) 

Monday  Shopping 

* 

Sunday 

28,0% 

28.7% 

Saturday  evening 

.6 

.7 

Monday  morning 

3.2 

31.8% 

2.9 

32.3% 

Tuesday  Shopping 

Monday  evening 

5.6 

5.6 

Tuesday  morning 

4.8 

10.4 

6.4 

12.0 

Wednesday  Shopping 

Tuesday  evening 

14.4 

14.8 

Wednesday  morning 

7.7 

22.1 

10.5 

25.3 

Thursday  Shopping 

Wednesday  evening 

5.7 

7.1 

Thursday  morning 

4.4 

10.1 

6.2 

13.3 

Friday  Shopping 

Thursday  evening 

8.1 

8.7 

Friday  morning 

7.8 

15.9 

5.5 

14.2 

Saturday  Shopping 

1.8 

Friday  evening 

8.7 

Saturday  morning 

1.1 

9.8 

l.l 

2.9 

advertising  dropping  from  8.7% 
in  January  to  only  1.8%  in  July. 

“The  other  significant  seasonal 
variation  comes  in  the  advertising 
impact  aimed  at  Friday  shopping. 
Friday  morning  papers  drop  from 
7.8%  in  January  to  5.5%  in  July; 
the  total  of  Thursday  night,  Friday 
morning  from  15.9%  in  January 
to  14.2%  in  July.” 

With  Sundays,  then,  showing 
little  change,  Mr.  Collins  con¬ 
tinues,  Saturdays  little  change  and 
Friday  morning  a  drop  in  per¬ 
centage,  “the  emphasis  on  Tues¬ 
day,  Wednesday  and  Thursday 
shopping  is  intensified  by  about 
8%  during  the  summer  months.” 

Impact  Rank 

Retail  newspaper  advertising 
impact  for  consumer  buying  ac¬ 
tion  as  measured  by  Mr.  Collins, 
ranks  this  way: 


er’s  distribution  of  his  advertisiii 
is  interesting: 

EVENING  PAPERS 


January 

1.  Tuesday 

2.  Friday 

3.  Thursday 

4.  Wednesday 

5.  Monday 

6.  Saturday 


July 

1.  Tuesday 

2.  Thursday 

3.  Wednesday 

4.  Monday 

5.  Friday 

6.  Saturday 


MORNING  PAPERS 


January 

1.  Friday 

2.  Wednesday 

3.  Tuesday 

4.  Thursday 

5.  Monday 

6.  Saturday 


July 

1.  Wednesday 

2.  Tuesday 

3.  Thursday 

4.  Friday 

5.  Monday 

6.  Saturday 


mnter 

1.  Monday 

2.  Wednesday 

3.  Friday 

4.  Tuesday 

5.  Thursday 

6.  Saturday 


Summer 

1.  Monday 

2.  Wednesday 

3.  Friday 

4.  Thursday 

5.  Tuesday 

6.  Saturday 


The  only  change  in  advertising 
distribution.  Media  Records’  Col¬ 
lins  points  out,  “shows  up  in  the 
emphasis  placed  on  Tuesday  and 
Thursday  seasonally.  In  the  win¬ 
ter  months  these  two  days  are  of 
equal  importance  in  the  retailers’ 
plans.  In  the  summer,  Tuesday 
while  being  given  more  weight  in 
the  week’s  distribution  than  Tues¬ 
day  in  the  winter,  follows  Thurs¬ 
day  in  order  of  importance.” 

It  is  reasonable  to  expect  that 
different  emphasis  is  placed  on 
morning  and  evening  newspapers 
but  an  examination  of  the  retail- 


Need  for  Research? 

“These  analyses,”  Mr.  CktUins 
concludes,  “perhaps  indicate  the 
need  for  research  of  the  buyen 
shopping  habits;  the  possibility  of 
preferential  rates  to  stimulate  »d- 
vertising  for  low  days  such  » 
Saturday  and  Monday  momini 
papers  and  Saturday,  Friday  aid 
Monday  evening  papers;  and  the 
study  of  ways  and  means  of  equa¬ 
lization  of  the  newspaper’s  si» 
over  the  various  days  of  the 
week.” 


Connolly  Gets  New  Post 

Appointment  of  William  N. 
Connolly  to  the  newlv  created  pod 
of  director  of  public  relations  R*  • 
announced  this  week  by  S.  C-  J 
Johnson  &  Sons,  Inc.,  RaciM'  ; 
Wis.,  wax  manufacturers.  Sti^ 
D.  Watson,  formerly  assistant  at^ 
vertising  manager  of  Standard  Oil 
Co.  (Indiana),  was  named  to  !*■ 
place  Mr.  Connolly  as  ad  directoe 
for  Johnson. 
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New  RCA\^ctor  record  chaiig'er 

_ easiest  to  play  at  all  three  speeds ! 


.dTHE  CENTER  IS  THE  SECRET: 

Just  slip  on  the  large  center  spindle  Jto  play  "45’’ 
records  automatical.  Slip  it  off,  and  play  records 
at  other  s]recd5. 


Permanent  spindle  and  changer 
play  stadcs  of  33H  or  78  rptn 
records  automatically. 


Fingertip  control 

I  of  speeds  (78; 
33H,  45)  and 
one  control 
foE-On,  Off, 


place.  No  plugs  or  extra  gadgets.  Simply 
stack  your  “45”  records  on  this  fine  in¬ 
strument,  and  play  up  to  fourteen  of 
them— in  the  order  you  select— at  the 
twist  of  a  knob.  Then,  whenever  you 
wish,  remove  the  “45”  spindle,  flick  the 
needle  and  speed  controls,  and  the 
same  Victrola  changer  will  play  records 
automatically  at  33%  or  78  rpm. 

More  than  a  year  of  research  and  engi¬ 
neering  went  into  developing  this  versa¬ 


tile  changer— further  evidence  of  the 
leadership  which  assures  you  finer  per¬ 
formance  in  any  product  or  service  of 
RCA  and  RCA  Victor. 


»orlds  simplest  3-speed  changer, 
this  versatile  Victrola  combines  new 
playing  ease  with  the  finest  repro¬ 
duction  of  sound.  And  it  changes 
“45”  rpm  records  correctly,  on  the 
same  turntable  which  is  used  for 
other  speeds. 

Key  to  this  advance  is  RCA  Victor’s 
slip-on  “45”  spindle,  which  fits  over 
the  permanent  spindle  and  locks  in 

TmS*.  9 


See  the  latest  in  radio,  television,  elec¬ 
tronics  at  RCA  Exhibition  Hall,  36  West 
49th  Street,  N,  Y.  Admission  is  free.  Radio 
Corporation  of  America,  RCA  Building, 
Radio  City,  New  York  20,  N.  Y. 


Radio  Corporation  of  America 

World  leader  in  radio— first  in  television 
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New  Banner,  Tennessean  press 


11  ■ 
tt  I 


1i  SMOOTH  ACCELERATION  of  new  Goss  12-umt,  2-folder 
Headliner — from  threading  to  full  speed — results  with  G-E 


5.  MR.  E.  P.  CHARLET,  Sec’y  and  Treasurer  (left),  and  Mr. 

G.  F.  McWorter,  pressroom  Supt.,  say  pressmen  like  smooth 
acceleration  and  even  stops  of  G-E  drive. 
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drive  because  stepless  speed  adjustment  eliminates  jerky 
speed  jumps,  especially  on  take-off  from  threading  speed. 


4.  G-E  APPLICATION  ENGINEERING  fits  all  your  electric 
equipment — like  this  substation  powering  the  plant — into 
a  system  that  meets  your  si>ecific  requirements. 


Engineered  Electric  Systems 
FOR  NEWSPAPERS 


2«  DYNAMIC  BRAKING  of  14  coaxially -mounted  50-hp  motors 
provides  smooth  braking,  eliminates  brake  maintenance. 


3.  ADJUSTABLE-VOLTAGE  RECTIFIERS  provide  stepless  d-c 
voltage  permitting  drive  to  do  work  of  threading  motors. 


G-E  Electronic  Press  Drive  powers  new  Goss  Headliner  press,  provides 
smooth  acceleration  and  braking  to  reduce  web  breaks,  cut  maintenance 


Mr.  E.  P.  Charlet,  Secretary  and  Treasurer  of  the 
Newspaf)er  Printing  Corp.,  publishers  of  the  Nashville 
Banner  and  Tennessean,  says  of  their  new  G-E 
Electronic  Press  Drive:  “Our  pressmen  especially  like 
the  provision  for  smooth  acceleration  and  braking 
which  the  G-E  drive  gives  them.  They  tell  me  this 
has  drastically  reduced  web  breaks.” 

Your  pressman  simply  holds  down  the  “fast”  button 
and  your  press  climbs  from  threading-  to  full-speed 
smoothly  and  easily,  reducing  the  possibility  of  web 
breaks. 

Also,  because  dynamic  braking  is  used  to  stop  the 
press,  Aere  is  no  brake  adjustment  or  maintenance. 

These  are  just  two  of  the  many  features  of  the  G-E 
electronic  press  drive.  For  complete  information,  con¬ 
tact  your  nearest  General  Electric  Apparatus  Sales 
Office  or  write  for  bulletin  GEA-5523  .  .  .  today! 
General  Electric  Company,  Schenectady  S,  New  York. 

65J-21 


DYNAMIC 

BRAKING 


ACCELERATE 


ACCELERATION  WITH 
"FAST" BUTTON  HELD 
DOWN 


THREADING 

SPEED 


-•llOSEcU- 

TIME 

PERFORMANCE  CURVE  of  Nashville  drive  shows  that  smooth 
acceleration  eliminates  speed  jumps  between  threading  and 
operating  speeds.  Dynamic  braking  does  away  with  brake 
maintenance. 
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The  Advertiser  and  The  Newspaper 


HudnutCampaign  Claims 
Stir  Legal  Action  by  Prom 


Through  an  educational  cam-  Servel  Pays  Consumer  $10 
paign  in  more  than  80  newspapers  fQ  Refrigerator 

-  ^  NEWSPAPER  and  trade  maga¬ 

zine  campaign  by  Serve!,  Inc., 
broke  this  week.  Copy  offers 
householders  $1  a  day  for  trying 
a  ’52  Servel  refrigerator  for  10 
days. 

If,  at  the  end  of  the  trial  period 
she  buys  or  doesn’t  buy,  Mrs. 
Housewife  will  be  given  the  $10. 

W.  Paul  Jones,  president,  said 
“this  dramatic  and  aggressive  sales 
effort  is  Servel’s  answer  to  so- 
called  buyers’  strikes  the  industry 
has  been  complaining  about.”  He 
added  that  the  offer  is  all  part 
cf  Servers  “proof  of  superiority” 
campaign  launched  three  months 
ago. 


CAMPAIGN  ROUNDUP 


CALL  IT 

Influence 


PARDNERS  in  business  at 
Curtis  Bramscher,  left,  of  (ke 
J.  C.  Penney  store,  and  Dos 
Anderson,  advertising  director  of 
the  Spencer  (la.)  Daily  Reportn, 
who  applied  two-gun  tactics  to 
round  up  2,990  inches  of  rodto 
ads  from  109  firms. 


aid  L.  Bryant,  advertising  director, 
stated  that  Hudnut,  using  a  state- 
ment-of-policy  editorial  type  for¬ 
mat,  would  “warn  consumers  that 
by  using  non-neutralizing  home 
permanents  they  were  risking  hair 
damage.” 

Full-page  ads  leading  off:  “You’ll 
feel  like  crying  .  .  .  but  crying  Rybutal  Ads  Due  40  Dailies  Sched 

won’t  help  .  .  .”  will  stress  the  In  Canadian  Papers  For  Bell's  Seasoi 

importance  of  using  a  neutralizer.  extensive  advertising  and  Bell’s  seasoning 

♦  *  *  merchandising  campaign  introduc-  ready-mixed  stuffin 

Chicago— The  Prom  Division  of  ing  Rybutol  vitamin-B  complex  to  William  G.  Bell  Co. 
Gillette  Company  has  filed  a  legal  Canadian  markets,  has  been  be  featured  this  Fal 
action  with  the  Federal  Trade  inaugurated  by  the  Vitamin  Cor-  wide  campaign  (vi; 
Commission  on  what  it  calls  the  poration  of  America,  Newark.  Quatte,  Inc.), 
“disparaging  and  untrue”  full-page  J**  (E&P,  June  7,  page  16).  Beginning  Octobei 


. . .  the  strong 

persuasiveness  of 
THE  DALLAS  NEWS 


•  "I  don’t  care  —  The  News 
says  rain!" 

•  No  man  ever  considered  that 
"love,  honor  and  obey”  would 
translate  into  his  carrying  an 
umbrella.  But  in  North  Texas, 
where  The  News  holds  sway,  he 
may  as  well  be  resigned  to  his 
wife’s  insistence  when  she  has 
read  it  in  The  News. 

•  Call  it  influence  .  .  .  it’s  the 
added  dimension  to  print  that 
comes  of  reader  trust  and  confi¬ 
dence,  a  force  that  carries  over 
to  advertising  in  The  News. 

•  Throughout  the  72-county 
Double  Dallas  Market,  home  to 
more  than  a  third  of  Texas’ 
population.  The  News  is  the  re¬ 
spected  friend  and  adviser.  Your 
sales  story  in  The  News  goes  to 
this  nearly  four-billion  dollar 
market  with  merchandisable 
coverage  —  with  the  incisive 
impact  of  a  wife’s  suggestion. 


Hudnut  Division  of  Warner-Hud-  played  up  in  a  series  of  300,  640 
nut,  Inc.  and  1,380-line  newspaper  ads  in 

The  announcement  was  made  by  Edmonton,  Toronto,  Ottawa, 
Joseph  T.  Lewis,  company  man-  Winnipeg,  Calgary,  Regina,  Sas- 

ager  on  Prom,  which  is  one  of  katoon,  and  Hamilton.  Co-op 
several  automatic  neutralizing  newspaper  ads  with  leading  chains 
home  permanents  attacked  in  the  including  Rexall  and  Liggett  will 
Hudnut  ad.  This  type  of  kit  rep-  be  used, 
resents  an  important  share  of  all 

home  permanent  wave  kits  being  Maine  Sardines  Get 
sold-  $500,000  Ad  Budget 

Cl _  lur _ tiif  TT.»  The  Maine  Sardine  Industry  has 

Shoe  Meii  Worm  Up  approved  a  budget  in  excess  of 

Spring  Ad  Campaign  $500,000  towards  its  advertising 

Hot  weather  planning  by  the  (via  Brooke,  Smith,  French  & 
National  Shoe  Institute  this  week  Dorrance)  and  merchandising  ac- 
brought  out  announcement  of  the  tivities  over  a  period  of  the  next 
industry’s  Spring — 1953  program,  10  months. 

including  editorial  and  advertising  copy,  featuring  low  prices 

ideas  for  newspapers,  featuring  and  the  nutritive  and  health  values 
shoes.  A  seasonal  ^presentation,  of  \{aine  sardines,  will  run  in 
“The  New  in  Shoes,”  will  begin  newspapers,  magazines,  spot  radio 
for  newspapers  on  March  1,  1953.  and  trade  publications  on  a  nation- 

“It  is  suggested  that  paid  news-  wide  basis, 
paper  advertising  be  utilized  by 

retailers  on  the  Sunday  preceding  Provided 

‘The  New  in  Shoes’  event,”  said  n  ....  .  ,  . 

the  Institute.  “Editorial  sections  °Y  Industry 

should  be  devoted  to  this  feature  San  Francisco — An  advertising 
and  should  be  developed  by  the  mat  service  for  dealer  use  in 
s-/ndicates  and  local  newspapers.  1  ’  ’  _  '  ’  .  .  . .  ' 

Much  of  the  editorial  copy  will  included  in  the  Wine  Advisory 
be  prepared  by  the  National  Shoe  Board’s 
Institute. 

“In  addition,  there  should  be 
copy  in  local  newspapers  de¬ 
voted  to  the  activities  of  individ¬ 
ual  stores  and  the  types  and  kinds 
of  shoes  which  they  plan  to  fea¬ 
ture.” 


'53  Strowhot  Campaign 

A  newspaper  campaign  (via 
Grey  Advertising),  using  1,000- 
line  ads  in  an  initial  list  of  10 
papers,  will  be  used  by  Frank  B 
Lee  Co.  beginning  February,  1953 
to  plug  straw  hats.  The  campaign 
will  “follow  the  sun”  as  the  straw 
hat  season  begins  in  various  parts 
of  the  country.  Co-op  newspaper 
advertising  is  planned  for  some  60 
cities. 

placing  local  newspaper  copy  is  Word  Shoes  Eyes  Dailies 

.1-*  A  Melville  Corporation  h® 

promoUon  of  Natiraal  announced  appointment  of  C.  1- 
eek,  Oct.  11-18.  The  LaRoche  &  Co.  to  handle  adver- 
1400,000  advertising  cam-  jising  for  its  John  Ward  Shoe 
ludes  copy  in  142  news-  Division.  Plans  call  for  news- 
-  -  paper  insertions  in  the  vari(^ 

Individual  California  producers  cities  through  New  England  aw 
also  are  stepping  up  advertising  North  Atlantic  states  where  John 
for  the  11th  annual  Wine  Week.  Ward  shoes  are  sold. 
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FRIENDLY 


ENEMIES 


One  of  the  Navy’s  Grumman  guardians  makes  a  pass 
over  one  of  the  Navy’s  submarines.  It’s  a  case  of 
“friendly  enemies”  .  .  .  for  as  the  mongoose  is 
trained  to  kill  cobras,  these  big,  carrier-based  air¬ 
craft  are  designed  to  find  and  destroy  submarines. 
One  type  of  guardian,  equipped  with  long  range  radar 
devices,  hunts  down  the  enemy.  Then  others,  lighter 
on  radar  but  heavier  on  bombs,  come  in  for  the  “kill.” 


GRUMMAN  AIRCRAFT  ENGINEERING  CORPORATION,  BETHPAGE,  LONG  ISLAND,  N.  Y. 


Contracton  to  the  Armed  Forces 
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PHOTOGRAPHY 


Jimmy  Introduces 
The  Sara-Sequence 


By  James  L  Collings 


James  Francis  Saragino,  New 
York  camera  repairman  and  equip¬ 
ment  maker,  has  designed  and 
made  a  new  camera,  the  Sara- 
Sequence,  that  may  soon  find  it¬ 
self  in  the  sports  parade. 

Jimmy  explained  his  creation  is 
a  converted  K-24.  He  said  the  dif¬ 
ferences  between  his  camera  and 
the  conventional  sequence  are: 

1 )  the  Sara-Sequence  has  direct 
ground-glass  viewing  through  twin 
lenses;  2)  it  has  focusing  that  is 
always  accurate  because  the  cam¬ 
eraman  can  keep  his  subject  in 
view  at  all  times,  and  3)  it  has 
exact  focusing,  while  the  standard 
type  is  pre-focused. 

The  master  craftsman  started 
work  on  Sara  last  January.  He 
suggested  the  idea  for  it  to  Life, 
approval  was  given,  and  the  mag¬ 
azine  is  buying  the  first  one.  Bill 
Sumits,  in  charge  of  Life’s  color 
lab,  was  of  great  help  to  Jimmy  in 
the  planning  stage. 

Cost  $900 

“It  took  about  200  hours  to 
build,”  the  designer  reports,  “and 
I’d  say  it  cost  me  at  least  $900. 

“What  will  I  sell  one  for? 
Well,  let’s  just  say  they  will  be 
•  in  the  price  range  of  the  Big 
Berthas.  Yes,  I’ll  sell  ’em  to  any¬ 
one.  Orders  will  be  taken  care  of 
as  they  come  in.” 

The  camera  has  compact  lines 
with  a  minimum  of  gadgets.  It 
weighs  28  pounds  completely  as¬ 
sembled,  is  23  inches  long  and  15 
inches  high  and  12  inches  wide, 
and  it  has  a  black  crackle  finish. 

Negative  size  is  5x5.  Film  used 
is  Kodak  Aerographic  Super-XX. 
The  film  roll  is  5V^  inches  x  56 
feet;  5  Vi  inches  x  26  feet  can  also 
be  used.  Allowing  for  waste,  this 
means  an  average  of  100  pictures 
on  the  56-foot  roll  and  40  on  the 
26-foot.  Color  film  can  be  used 
too. 


“On  this  particular  model  here, 
the  one  that’s  going  to  Life,”  Jim¬ 
my  said,  “I’ve  got  a  government- 
surplus  Bausch  &  Lomb  telephoto, 
anastigmat,  20-inch — f.5.6  lens  on 
the  bottom  section.  It  just  so  hap¬ 
pens  I’ve  got  the  same  lens  on  the 
top  part  or  section.  This  top  one 
acts  as  a  viewing  lens  or  a  finder. 
You  can  call  it  both.  At  any  rate, 
you  can  follow  your  action  at  all 
times  and  see  what  you’ll  have  on 
your  film.” 

Made  for  Sports 

Next,  he  pointed  out  the  motor- 
driven  shutter,  which  is  attached 
to  the  bottom  right  rear  section 
of  the  camera.  It  operates  on  24 
volts,  DC  wet-cell  batteries  or  an 
electrical  transformer.  Two  con¬ 
tact  switches,  on  both  sides  of  the 
Sara  in  the  rear,  release  the  mech¬ 
anism  for  the  sequence  pictures. 

“Notice,”  Jimmy  said,  “that  the 
pre-focusing  shift  has  four  posi¬ 
tions,  and  the  diaphragm  openings 
are  from  f.  5.6  to  f.  45.  The 
wire-frame  finder  can  be  used  if 
you  don’t  want  to  use  the  viewing 
finder. 

“The  Sara  is  made  of  aluminum, 
and  it  can  be  employed  in  all 
sports  where  speed  is  involved  and 
where  sequences  are  wanted.  You 
can  even  make  a  single-frame  shot 
by  disconnecting  the  juice  and 
winding  the  hand-knob  on  the 
motor. 

“I  would  say  the  advantage  of 
this  camera  over  the  Big  Bertha  is 
that  on  the  Bertha  you  can’t  see 
the  picture  you  make  because  the 
mirror  is  up  at  the  moment  of  ex¬ 
posure.  This  camera’s  big  feature 
is  that  it  has  no  mirror  and  so  you 
see  what  you’re  taking.” 

Jimmy’s  only  38,  but  he’s  been 
around  in  the  newspaper  business 
some  time — ^since  he  was  eight 
years  old,  in  fact.  At  that  age  he 


George  Morris, 
New  York  News 
Publicist,  Dies 


The  Sara-Sequence 


worked  a  route  for  the  New  York 
Post.  Did  the  same  thing  for  the 
New  York  Journal  when  he  was 
12. 

When  he  was  16  he  began  re¬ 
pairing  cameras,  and  he’s  been  at 
it  ever  since.  The  shop  he  runs 
now — James  F.  Saragino,  Foreign 
&  Domestic  Camera  Repairs — he 
opened  in  the  Fall  of  *46. 

He  does  camera  repairing  for  20 
newspapers,  and  as  for  the  wire 
services,  he  does  most  of  INP’s 
and  AP’s  and  some  of  U.P.’s.  He 
is  also  the  Philadelphia  Bulletin’s 
adviser  on  photographic  equip¬ 
ment. 

Jimmy  claims  credit  for  design¬ 
ing  the  standard  4x5  camera  carry¬ 
ing  case,  which  he  sells.  It  could 
be  that  he’ll  receive  more  recog¬ 
nition,  though,  for  designing  the 
Sara.  Several  prominent  photo¬ 
men  in  town  have  remarked  that 
it’s  a  mighty  fine  product. 


George  Morris,  publicity  chief 
of  the  New  York  News  since  1943, 
died  Aug.  1  at  his  home  in  Con¬ 
necticut.  He  was  64  years  old. 

Mr.  Morris,  who  had  supervised 
the  News’  promotion  activities  for 
nearly  a  decade,  was  noted  around 
the  newspaper  office  as  “a  good 
listener” — which  made  him  popn- ' 
lar  with  the  advertising  salesmen. 

From  the  University  of  Illinois 
in  1910  Mr,  Morris  went  to  wort  i. 
as  a  cub  reporter  on  the  Chicago ' 
(III.)  Tribune.  He  never  left  the  [ 
“Trib  family”  but  his  jobs  took  i 
him  from  one  branch  to  another. 
While  he  was  news  editor  of  the  * 
Tribune’s  Sunday  edition  he  was 
persuaded  by  J.  M.  Cleary,  the 
Tribune’s  first  promotion  manager, 
to  forsake  the  editorial  side  for  a 
career  in  the  business  department 
His  first  assignment  in  promo¬ 
tion  work  was  to  get  out  the  Trib. 
the  organization’s  own  magazioc. 
He  became  copy  chief  of  the  pro¬ 
motion  department  and  in  1928 
the  late  J.  M.  Patterson  drafted 
him  to  supervise  promotion  for 
Liberty  magazine. 

When  Liberty  was  traded  to  the 
Mcfadden  company  in  1931,  Mr. 
Morris  moved  to  the  New  York 
News  as  promotion  copy  chief  and 
in  1943  he  was  given  the  job  of 
publicity  manager.  The  title  was 
changed  to  publicity  director  in 
1951. 


Votes  Registration 


CHAS. 

T.  MAIN,  INC. 

COMPLETE  SERVICES 

for 

NEWSPAPER 

AND  PRINTING  PLANTS 

1  Layouts,  Designs,  Specifications  and  Supervision  1 

1  of  Construction  1 

Walter  E.  Wines 

Consultant 

80  Federal  Street 

317  South  Tryon  Street 

Boston,  Mass,. 

Charlotte,  N.  C. 

'Obsolete  Lcnv' 

Ray  Hoover  of  the  Ossining 
(N.  Y.)  Citizen  Register  had  no 
idea  he  would  create  a  hassle 

when  he  made  pictures  of  road  Booth  Ot  CountV  Fair 
conditions  last  week.  He  thought  ^ 

it  was  iust  a  routine  assignment.  Pittsburgh,  Pa.  —  The  Pitts- 

To  the  contrary,  it  turned  out  to 
be  a  legal  firecracker.  Ray  was 
arrested  by  a  Westchester  Parkway 
policeman  and  charged  with  vio¬ 
lating  an  ordinance  requiring  pho¬ 
tographers  to  secure  a  Park  Com¬ 
mission  permit  when  picturing 
park  property. 

He  had  been  making  pictures  of 
road  conditions  when  arrested.  In 
reporting  this  week  that  trial  had 
been  adjourned  until  Aug.  7  (so 
the  County  could  be  represented 
by  counsel),  the  Citizen  Register 
said: 

“It  was  reported  yesterday  that 
the  Parkway  police  are  anxious 
that  the  case  be  pressed  so  that 
a  clear-cut  decision  can  guide  their 
activities  if  a  similar  case  arises 
again. 

“It  is  the  newspaper’s  contention  . -  - -  —  - ;  .. 

that  the  law  .  .  ,  cannot  or  should  Fla.,  Aug.  1  in  conjunction  wtn 
not  apply  to  working  newspaper  the  start  of  Telephoto  leased  in* 
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burgh  Press  has  made  arrange¬ 
ments  with  the  Allegheny  (bounty 
Election  Bureau  to  hold  a  field 
registration  for  unregistered  voten 
at  the  Press’  exhibit  booth  at  the 
Allegheny  County  Fair  in  August 
Editor  Wally  Forster  hopes  that 
the  effort  may  result  in  the  regis¬ 
tration  of  between  5,000  and  10,- 
000  persons  who  otherwise  would 
not  be  able  to  vote  in  the  general 
election.  The  Department  of  El^ 
tions  will  staff  the  Press  booth  with 
six  registrars  daily  from  11  a.iit 
to  10  p.m. 


U.P.  Picture  Bureau 
Opens  in  Jacksonville 

United  Press  opened  a  news- 
picture  bureau  in  Jacksonville- 


28 


photographers.' 

Jack  Downey,  president  of  the 
New  York  Press  Photographers 
Association,  was  in  court  when  the 
case  was  adjourned. 

“We’ve  filed  a  protest,”  he  said, 

“to  rescind  the  law.  It  is  obsolete 
and  a  restriction  on  freedom  of  the 
press.” 
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service  to  the  Florida  Times- 
Union. 

John  Bent,  transferred  from  tht 
Atlanta  bureau,  will  be  manager 
of  the  bureau.  He  began  his  ctf- 
eer  on  the  picture  desk  of  the 
Milwaukee  (Wis.)  Journal  and 
went  to  Acme  Newspictures  » 
Chicago  in  October,  1949. 
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WASHINGTON  MOOD 


Newsman  Ed  Folliard  takes  you  on  the  ride 
of  your  life  with  the  **  Victory  Special*  *  in , 
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The  political  reporters  who  cover  Washington 
soon  will  be  packing  up  again,  getting  ready 
for  the  big  road  show  of  1952. 

This  will  take  them  on  the  “swing  around 
the  circle”  with  the  candidates,  the  most  pic¬ 
turesque  aspect  of  the  whole  exciting  drama 
of  electing  a  President  of  the  United  States. 
There  is  nothing  quite  like  it  anywhere  in  the 
world,  because  no  other  true  republic  has  so 
vast  a  stage. 

The  quadrennial  show  goes  something  like 
this: 

A  locomotive  whistle  sounds  in  the  distance. 
Presently,  the  “Victory  Special”  comes  ham¬ 
mering  down  the  tracks  and  pulls  up  at  the 
depot.  A  brass  band  cuts  loose  with  some  old 
favorite.  Flags  and  placards  appear  above  the 
heads  of  the  crowd.  Then  comes  a  roar  of  ap¬ 
plause  as  the  candidate  steps  out  on  the  rear 
platform,  smiling  and  confident. 

“It’s  good  to  be  in  Toonerville,”  says  the 


candidate,  and  goes  on  to  surprise  and  delight 
the  crowd  with  his  knowledge  of  Toonerville 
— its  history,  its  products  or  manufactures, 
and  its  voting  habits.  Of  course,  the  candi¬ 
date  has  been  “briefed”  on  all  of  this. 

The  crowd  surges  forward  to  get  a  better 
look.  Proud  fathers  hold  their  little  ones  aloft 
so  that  they  may  see  the  great  man  and  be 
reminded  in  later  years  of  the  historic  event. 
Photographers  swarm  around  the  train,  ex¬ 
ploding  flash  bulbs  and  yelling  “Just  one 
more.”  Reporters  write  furiously,  while  West- 

confinued  in  August* 

NATION'S  BUSINESS 

♦  W rite  Nation’e  Bueinesa,  Waahington  6,  D.C.,  for 
a  complimentary  copy  of  the  August  issue  and 
for  permission  to  quote  from  this  timely  article. 
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METRO 


CLASSIFIED  CLINIC 


answers  made  in  person,  by  tele-  ' 
phone  and  directly  by  mail  to  the  ' 
other  97%  of  the  advertisements 
not  using  box  numbers!” 

Can  TV  do  a  job  for  real  estate 
people?  Here’s  how  Mr.  Carr  sees 
it:  I 

“One  Classified  Manager  report¬ 
ed  that  a  real  estate  broker  in  his 
By  Daniel  L  Lionel  cily  “sed  TV  for  several  weeks. 

CAM.  Brooklyn  (N.  Y.)  Elagle  programs  showed  slides  of  the 

interior  and  exterior  of  the  house 

Statements  backed  by  facts  tinues  his  penetrating  study  by  for  sale  together  with  a  descrip- 
are  what  makes  Bill  Carr’s  (CAM,  pointing  out  that  classified  really  tion  of  the  listing.  At  the  end  of 
I'hiladelphia  Bulletin)  presentation  has  no  “Special  days”  when  its  this  TV  experience  the  broker  re- 
on  the  power  of  classified  so  effec-  pulling  power  is  greatest  .  .  .  ported  that  his  cost  per  call  was 
tive.  He  has  welded  together  “xhe  classified  columns  of  the  more  than  four  times  that  of  his 
classified’s  strongest  arguments  newspaper,”  says  Mr.  Carr,  “offer  newspaper  advertising.” 
into  a  hard-hitting  story  that  a  productive  market  place  daily,  And  when  the  newspaper  classi- 

classified  salesmen  and  telephone  because  its  readership  is  con-  is  not  published  .  .  . 

solicitors  can  use  as  a  battering  ditioned  to  look  there  daily.  The  “The  newspaper  strike  in  Pitts- 
ram  against  merchants  who  are  1 38-Study  summary  of  the  Con-  burgh  certainly  emphatically 
still  skeptical  about  the  result-  tinuing  Study  of  Newspaper  Read-  pointed  out  the  need  for  news¬ 
getting  power  of  classified.  jng  provides  the  most  factual  evi-  paper  Classified  advertising  in  the 

We  recently  read  a  cynical  state-  dence  I  know  of  to  substantiate  commercial  advertiser’s  budget, 
ment  about  research  to  the  effect  this  continuous  readership.  This  C*ne  used  car  dealer  claims  his 
that  researchers  who  can’t  make  study  reveals  that  38%  of  the  business  was  off  35%  during  the 
their  surveys  turn  out  the  way  male  readership  of  the  paper  and  strike.  A  real  estate  broker  said 
they  want  them  “just  ain’t  trying”.  43%  of  the  female  readership  his  sales  were  off  50%.  And  an 
Unfortunately,  there  is  more  than  turns  to  the  Classified  pages  daily.”  employment  agency  reported 
a  kernel  of  justification  for  this  This  readership  is  broken  down  placements  down  50% .” 
viewpoint.  For  this  reason,  classi-  into  the  following  occupational  What  classified  did  for  war  sur- 
fied  people,  who  are  approaching  groups:  plus  goods  sales  .  .  . 

an  ever  increasing  area  of  pros-  “The  ability  of  newspaper 

pects  should  be  careful  to  arm  „  .  .  „  r  •  classified  to  produce  is  unparal- 

themselves  only  with  provable  s^r^ed  35%  39%  ...  and  its  power  to  produce 

data  based  on  sources  that  are  as  Skilled  .  40%  45%  at  low  cost  was  best  evidenced 

objective  as  it  is  possible  to  find.  Unskilled  .  4i%  38%  immediately  after  the  war  when 

No  ‘Special  Days’  These  figures  are  even  more  much  of  the  war  surplus  m^erial 

In  setting  out  to  prove  that  significant  when  it  is  realized  that  offered  for  sale  through  the 
classified  advertising  could  “ac-  classified  readers  are  generally  classified  columns  of  the  newspa- 
complish  the  job”  of  building  more  “active  prospects”  in  search  ^  a 

business  for  his  prospects  in  con-  particular  item  or  service.  This  ‘  ® 

nection  with  the  New  Business  UPe  of  traffic  has  its  check  book  i/iz  or  i/o. 

Panel  at  the  ANCAM  Convention,  open,  ready  to  buy.  Who  Pays  for  Classified 

Bill  Carr  deals  only  in  terms  of  Mail  Responses  lu  ctmclusion.  Bill  has  a  highly 

facts  from  acceptable  sources  that  njii  also  cites  3  000  000  mail  interesting  theory  as  to  who  pays 

we  can  all  use.  res^nses  to  £x  nSradvei!-  for  classified  advertising.  Let  him 

Excerpts  from  Mr.  Carr’s  pre-  tisements  one  metropolitan  news-  *®*},  ^  * 

sentation  in  this  department  last  paper  obtained,  despite  the  fact  Plea^  remember  who  pays  for 

week  revealed  the  relationship  be-  that  only  3%  of  the  ads  were  advertising  .  .  .  Not  the  i^wspaper 
tween  classified  and  other  media  box  numbers.  “I  am  confident,”  reader,  becau»  he  saves  both  time 
in  terms  of  dollar  expenditure;  it  he  says,  “that  this  record  of  results  ^  ,  money  by  shopping  the  wide 
discussed  the  dependence  of  auto  from  less  than  3%  of  the  total  selection  of  honest  values  offered 
dealers,  real  estate  brokers  and  the  ads  of  this  paper  cannot  be  mrough  the  advertising  columns, 
nation’s  personnel  executives  on  matched  by  any  other  media.  .  9^  advertiser,  because  adver- 
the  power  of  Want  Ads.  He  con-  Think  of  the  countless  millions  of  V^mS  always  returns  a  profit  when 

- - , _  It  IS  used  correctly  and  consis- 

.  .  .  tently.  Not  the  publisher,  because 

jX'  of  ll'o  hundreds  of  firms  who 
profitably  invest  hunderds  of 
*  I  -  thousands  of  dollars  in  newspaper 

_ _ /■JKinmi -  advertising. 

“Every  -  line  of  advertising  in 
- -  the  paper  is  paid  for  by  the 


Want  Ad  Sales  Pitch 
Based  on  Sound  Data 


First  in  a  series  of  sketches  in¬ 
troducing  the  ladies  of  Classified. 


Bert  Reh,  Lancaster 
CAM,  Dies  at  49 

Lancaster,  Pa. — Bert  Reh,  49, 
classified  advertising  manager  of 
the  Lancaster  Newspapers,  died  of 
a  heart  attack  July  31  at  Coates- 
ville.  Pa.,  while  on  a  business 
trip. 

A  native  of  New  York  City, 
Mr.  Reh  joined  the  Lancaster 
Newspapers  —  Intelligencer  Jour¬ 
nal,  New  Era  and  Sunday  News— 
in  1933.  Prior  to  that  he  was 
CAM  of  the  Wilmington  (Del.) 
Journal  Every  Evening. 

Mr.  Reh  was  a  past  president 
of  ANCAM  and  was  co-autha 
of  the  Encyclopedia  of  Classified 
Advertising. 


doesnt  ad-  Eagle  (Pa.)  City  Zone 

VERTISE.  The  business  which  the  Butler  Pa  —The*  Audit  Bur- 
non-advertiser  loses  pays  the  cost  ^f  Circulations  has  authorized 

of  advertising,  and  ALSO  returns  Butler  Eagle  to  include  the 

a  nice  profit  to  the  fellow  who  -ontiguous  district  of  Butler 
does  advertise.  Hoping  for  more  Township  to  the  City  Zone  in  the 
business  is  not  ^  effective  as  in-  ,  The  total  City 

viting  more  business.  i,  ^^w  increased  to  35,551, 

up  12,040  in  population.  The 
Tip  for  Wont  Ad  Copy  Eagle  had  20,045  circulation  fof 

CiNCiNNATi-Charles  Jones,  En-  '"°’;*** 

quirer  classified  advertisement  ^  n  t  no 

manager,  reports  that  local  busi-  QultS  Papor  lOf  Fn 

ness  houses  are  stressing  an  added  Robert  J.  McKay,  Jr.,  has  !*• 
inducement  in  their  search  for  em-  signed  from  the  staff  of  tlw 
ployes.  He  counted  21  ads  one  tucket  (R.  J.)  Times  to  join  the 

day  that  listed  “air-conditioned  of-  public  relations  staff  of  Trant 

fices.”  World  Airlines  in  New  York. 
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.  .  .  Including  Melro'i  IdM- 
pocked  PLUS  BUSINESS,  which 
comes  with  every  edition.  Write 
us  or  ask  our  representative  to 
show  you  these  other  proven 
linage  building  services: 

•  Metro  Deportment  Store  Service 

•  Fashion  Review  Service 

•  Oreote,  Soles  Service 

•  Metro  Jewelry  Service 

•  Metro's  Super  FoecI  Service 

And  many  other  supplementary 
services  that  moon  INCREASED. 
ilNAGE  for  your  newspoperl 


Write,  Wire  or  Phono  Colloct 

TINGUE,BROWN&CO. 

723  East  Washington  Boulevard,  Los  An¬ 
geles  21,  Calif.,  PRospect  M23 
507  Bishop  Street,  N.  W.,  Atlanta,  Gaogia 
Atwood  38S4 

1227  Wabash  Avenue,  Chicago  S,  III. 
HArrison  7-0083 

I7i5  Carter  Ave.,  New  York  57,  N.  Y. 
CYproM  9-8800 

Canadian  Sales  Agents:  Ross  Whitehead 
C  Co.,  Ltd.,  Montreal,  Canada 


Ever  hear  of  this  American  Revolution? 


simple  container  known  as  the  tin  can. 

Just  consider  for  a  moment  how  the 
canning  industry  has  revolutionized  our 
economy  with  its  ability  to  mass-produce, 
the  modem  container  on  a  precision  basis. 


This  American  Revolution  took  place 
without  muskets _ without  riot _ with¬ 

out  bloodshed.  But  it  was  one  of  the  most 
important  in  history  ...  a  “revolution” 
stemming  from  the  development  of  the 


I,  It  has  improved  public  health  by 
making  available  a  varied  and 
nutritious  diet. 


3,  It  has  increased  and  stabilized 
farm  income  by  lifting  seasonal 
limitations  on  marketing. 


3,  It  has  provided  more  and  better 
jobs  in  manufacturing,  processing 
and  distribution. 


4,  It  has  increased  purchasing  power 
and  stimulated  economic  devel¬ 
opment. 


3,  It  has  turned  wasteland  into  fer¬ 
tile  acres,  thereby  increasing  the 
property  value  of  farm  land. 


It  has  made  available  better  prod¬ 
ucts  packaged  more  conveniently 
and  economically. 


Only  in  America — where  a  free,  competitive  economy 
encourages  and  stimulates  enterprise — could  such  a 
wonderful  “revolution”  have  occurred. 


CONTAINERS  .  .  .  to  help  people  live  better 


SAN  FRANCISCO 


CHICAGO 


Ithashelpedstrengthenthenation 
by  providing  ample  food  reserves 
for  our  armed  forces. 
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Press  and  Radio  Ray  Erwin's 
Join  in  Program  /} 

To ‘Build  Basin'  (tMHi 

Bv  Camnhell 


CA 


°  c“  rti,  L^Upplnad  Column 

Klamath  Falls,  Ore.— The  "  "  ^ 

Klamath  Falls  Herald  &  News  and 

its  affiliated  radio  station  are  en-  Cock  Crows  at  Columnist 

gaged  in  a  cooperative  move  to 

“Build  the  Basin” — the  Klamath  ¥  emme  Doit  came  out  of  a  court  fight  second  best  to  a  bantam 
Basin  they  mutually  serve.  rooster. 

Succps  of  the  program  over  a  Lemme  is  an  all-knowing  columnist  carried  daily  by  the  Louisville 


“Build  the  Basin” — the  Klamath 
Basin  they  mutually  serve. 

Success  of  the  program  over  a 


20-week  period  has  resulted  in  Times.  Readers  tell  him  their  pet  peeves  and  he  advises  them  on 


plans  for  a  39-week  schedule  be¬ 
ginning  in  September,  reports 


how  to  overcome  those  peeves. 

So  when  a  reader  told  Lemme  about  Shorty,  a  runt  of  a  rooster 


Frank  Jenkins,  publisher.  The  fea-  allegedly  wakes  the  reader  before  dawn  every  day,  Lemme  told 


ture  is  currently  on  vacation 


him  to  file  charges  of  harboring  a  nuisance  against  Shorty’s  owner. 


“Talk  about  community  service  The  reader  did. 

—and  what  else  are  we  in  business  Shorty  came  into  court  under  his  owner’s  arm.  He  was  very 
for— and  here  is  an  ideal  public  close-mouthed.  Other  neighbors  told  the  judge  that  Shorty’s  crowing 
service  for  those  areas  where  a  didn’t  bother  them. 

newspaper  and  a  radio  station  are  -phe  judge  couldn’t  find  anything  in  his  law  books  about  crowing  ; 
under  affiliated  management,”  re-  bantam  roosters.  In  fact,  he  said,  there’s  no  such  charge  as  harbor-  : 
ported  Mr.  Jenkins.  ing  a  nuisance.  ■ 

The  program  consists  of  a  public  Shorty,  with  all  this  to  crow  about,  went  free — very  quietly, 
forum  presenting  the  views  of  ex-  i 

perts  on  various  problems  of  the  1 

“Basin  Territory.”  Public  partici-  .X.  .X-  -X- 

pation  is  developed  through  the  ★  ★  ★  \ 

newspaper  and  by  the  operation  of 

telephone  service  enabling  listeners  Hoax  Dept 

to  ask  questions  of  the  panel. 

Balloting  which  has  followed  Ttme  when  newspaper  hoaxes  were  perpetrated  deliberately — 
some  of  the  issues  has  been  care-  like  the  famous  old  New  York  Sun  men-on-the-moon  one-day  best-  ; 
fully  studied  and  the  influence  of  seller — ^has  long  since  disappeared  without  tears  from  reader  or  re-  j 
the  programs  “has  been  almost  porter.  But  on  unhappy  and  infrequent  occasion,  the  newsman  j 
terrifying,”  H.  J.  Chandler,  panel  sometimes  falls  victim  to  the  braggart  and  the  liar.  j 

moderator  and  general  manager  of  Confession  is  good,  the  axiom  manufacturers  say,  for  the  soul.  1 
KFLW,  said.  So  for  the  betterment  of  that  ethereal  part  of  the  anatomy,  let  it  j 

“We  have  to  be  rieidlv  obiec-  ^  recorded  that  I  once  stupidly  fell  for  a  slicker’s  hoax.  (Mebbe,  | 


moderator  and  general  manager  of  Confession  is  good,  the  axiom  manufacturers  say,  for  the  soul. 
KFLW,  said.  So  for  the  betterment  of  that  ethereal  part  of  the  anatomy,  let  it 

“We  have  to  be  rigidly  objec-  ^  recorded  that  I  once  stupidly  fell  for  a  slicker’s  hoax.  (Mebbe, 
tive,”  observed  Mr.  Chandler,  who  o"  o*®*”  unrevealed  occasions,  too). 

is  president  of  the  Oregon  State  A  few  days  after  the  disastrous  hurricane  centering  on  the  Florida 
Broadcasters  Association.  A  panel  keys  in  1935,  I  was  scurrying  around  my  beat  for  the  Charlotte 
discussion  preceding  a  city  ballot  (N.  C.)  Observer,  when  at  Independence  Square,  Trade  and  Tryon, 

proposition  to  place  the  city  park  ^  ^  V"™®  \ 

under  council  control  resulted  in  ^ad  been  in  Miami  working  with  two  mutual  acquaintances  of  ours, 
rheated  discis^orand^^^^^^^^^^^^  »  to  him  to  ^k  about  the  Miami  guys  and  then  noticed  one 

ing  followed  after  the  lines  of  the  of  his  arms  w^  bandaged  and  in  a  sling. 


Cheated  discus^orand^t^^^^^^^^^^  I  to  him  to  ^k  about  the  Miami  guys  and  then  noticed  one 

ing  followed  after  the  lines  of  the  ®  t  ^  h  h  ,  v  f 

discussion,  he  reported.  Again,  a  ^h^^  ^Porters  cunosity  and  I  demanded  to  know  if 

fnriim  r>n  ttiA  /-itu  mononar  f,L.  iLL  be  was  a  storm  victim.  He  admitted — rather  than  proclaimed — 

S  vZ  ‘hat  he  was.  Then,  coaxingly,  I  drew  out  his  story,  given  almost 

I  •  ‘o  l  ^t  reluctantly  and  with  no  show  of  self-seeking, 

certain  conclusions  which  resulted  ,,,  r.jj  .  tu  -  j- 

in  public  acceptance  of  the  findings  nonchalantly  unfolded  a  dramatic  story  of  having  driven  a 

when  the  time  name  tr,  vote  Woman  to  Key  West,  where  storm  flags  flew.  They  started  back 

A  milt  eontmi  laiij  ‘u  ‘bc  mainland,  encounternig  ever  higher  wind-and-wave.  Finally, 

milk  control  law  discussion  Lower  Matecumbe,  they  hurried  to  a  brick  house,  sheltering  other 
caused  public  reaction  that  amazed  refugees  of  the  road.  During  the  night  the  Big  Wind  he  puffed 
conductors.  huffed  and  he  blew  the  house  down. 

Our  Hero  ran  to  the  railroad  which  then  extended  to  Key  West 
TOmbarded  with  calls,  Mr.  Chand-  glanced  back  to  see  the  brick  house,  cars  and  people  washed 

ler  recalled.  Fhe  discussion  con-  jjj  ^  tidal-like  wave  from  the  Atlantic  out  across  the  island  into  the 
tinned  for  an  hour  and  a  half,  al-  Qyif  of  Mexico. 

though  originally  scheduled  for  an  clung  to  the  rails  through  the  long  night,  waves  dashing  over 

...  .  him,  wind  lashing  his  clothes  to  tatters.  Some  heavy  object  smashed 

the  program  was  initiated  in  a  his  arm,  breaking  it,  but  he  clung  on  with  the  other  wing.  In  a 

oiove  to  develop  and  amplify  the  nearby  freight  car  huddled  war  veterans,  then  in  the  CCC,  and  their 
community  s  industries.  voices  could  be  heard  above  the  deafening  roar  of  the  storm. . . . 

Aside  from  the  selection  of  the  ..qjj  « 

forum  topic  and  picking  a  panel  ’  .Vi.”  i  t _ i 

of  the  “biggest  names”  possible,  ®  •  j  u  #  ' 

the  newspaper-radio  team  main-  Tb®  drama-packed,  watery  yarn  was  smeared  over  the  front  page 


tains  a  hands-off  policy.  Offers  to  ^  ^‘8  P*®  hero-bum. 

sponsor  the  air  time  have  come  Came  the  dawn — days  later  when  a  letter  arrived  from  Miami 
in  from  various  advertisers  but  revealing  that  the  pseudo-victim  of  the  storm  actually  broke  his  arm 
have  been  rejected  for  fear  this  '^bile  piloting  a  motorcycle  and  that  he  safely  hid  behind  storm 
might  lead  to  an  inference  of  bias.  1“  ^iami  during  the  hurricane. 

The  community  listens,  asks  Cherchez  a  femme.  . .  •  c  •  a  u  u  r  u  •  *  j 

questions  and  makes  up  its  mind.  The  galAy  guy  confessed  to  his  Mi^i  friends  that  he  fabricated 

The  newspaper  publishes  a  factual  i*'®  ‘“1®  impress  a  girl  friend.  The  only  victim;  One  shame- 

report  on  the  discussion  the  fol-  reporter, 

lowing*  day.  What’s  your  hoax  story? 


THIS.... 


the  third  in  a 
series  appearing 
in  national  publi¬ 
cations  reaching 
the  heart  of 
America  and 
American  indus¬ 
tries  ...  is  symbolic 
of  our  Nation's 
effort  to  maintain 
peace  ...  it  is  a 
tribute  to  those 
manufacturers 
and  sub-con- 
tractors  who 
recognize  and 
are  doing  their 
part  to  solidify 
this  vital  need. 
Their  contributions 
are  strengthening 
the  endeavors 
of  peace  for 


•  u.  s.  A. 

•  KOREA 

•  BELGIUM 

•  DENMARK 

•  ENGLAND 

•  FRANCE 

•  GERMANY 

•  GREECE 

•  ITALY 

•  NETHERLANDS 


>> 
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y  ^  "Mon  people  rkfe  on  Goodyear  tires  than  on  any  other  kind”... 
/  "  indeed  a  challenging  statement  even  in  this  day  of  production  magic 

/  *  and '  multiple  product  output.  >->->-  Of  further  significant  interest, 

the  resources  of  this  tremerxlous  organization .  .  .  which  manufactures 
thousands  of  items  in  the  varied  fields  of  automotive  accessories, 
mechanical  goods,  plastics,  metals  and  foam  rubber .  ..  is  today  adding 
to  the  vast  efficient  team  of  over  2200  other  manufacturers,  large  and-, 
small,  which  provide  necessary  sub-contract  material  to  our  needs.  By 
supplying  a  steady,  unending  flow  of  stabilizers. . .  elevators . . .  canopies, 
wheels  and  brakes  to  our  own  highly  geared  operation,  they  help  assure 
a  daily  increasing  flow  of  Thunderjet  F84  fighter  bombers  for  the  USAF. 


Complementing  industry’s  leaders  who  supplement  our  production'.  , 
more  than  two-thirds  of  all  Republic  sub-contracting  dollars  go  to 
small  business. 
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PROMOTION 


That  Automotive  Market 
Presentation  Is  A  Must 


The  Band  Will  Play 
March  of  Progress 


By  T.  S.  Irvin 


Storm  warnings  are  up  in  the 
automatic  classification  that  ought 
to  be  heeded,  and  promptly,  by 
alert  promotion  people.  Automo¬ 
tive  ad  funds  are  being  tapped 
more  and  more  by  television  and 
radio.  One  big  reason  seems  to 
be  that  dealers,  who  control  much 
of  this  money,  are  being  “glam¬ 
ourized”  by  the  TV  boys. 

Repwt  has  it  that  a  Bureau  of 
Advertising  presentation  designed 
for  showing  at  the  dealer  level 
has  been  well  received  wherever 
shown.  In  New  York,  a  big 
but  tough  and  competitive  auto¬ 
motive  market,  report  has  it  that 
the  papers  are  huddling  over  the 
fiossibility  of  building  their  own 
presentation  for  use  at  the  dealer 
level. 

In  Minneapolis,  the  Star  and 
Tribune  built  their  own  presenta¬ 
tion  and,  according  to  Promotion 
Director  Otto  Silha,  are  “using 
it  very  effectively”  at  all  levels. 
It’s  a  honey  of  a  presentation,  and 
the  Star  and  Tribune  have  smartly 
produced  a  pamphlet  summarizing 
it  so  that  those  who  see  it  can 
have  something  in  hand  afterward 
to  study  at  their  own  time. 

Minneapolis  Market 
Minneapolis,  with  a  population 
of  some  520,000,  is  a  125,000-car 
market.  The  Star  and  Tribune 
built  their  presentation  around  a 
survey  among  car  owners  and 
families  who  planned  car  pur¬ 
chases.  They  found  out  why 
people  buy  cars,  what  cars  they 
buy,  and  how  they  buy  cars.  They 
found  out  also  about  service,  age 
of  cars,  new  car  and  used  car 
market  potentials.  It’s  all  impor¬ 
tant  and  interesting  to  automotive 
advertisers. 

They  found  out,  for  instance, 
that  40%  of  the  cars  owned  in 
Minneapolis  are  10  or  more  years 
old,  that  more  than  50%  of  the 


cars  owned  there  are  bought  used, 
and  that  80%  of  the  cars  there 
were  bought  in  the  city,  the  rest 
outside  the  city,  most  of  them, 
presumably,  in  the  suburbs. 

They  found  out  that  when  shop¬ 
ping  for  cars,  45  out  of  every  100 
families  read  the  auto  ads  in  the 
newspapers,  42  visit  dealer  show¬ 
rooms,  30  visit  used-car  lots,  19 
listen  to  car  ads  on  radio,  13 
watch  car  ads  on  TV. 


Mexico,  N.  Y. — ^A  new  home 
for  the  Mexico  Independent,  91- 
year-old  weekly,  will  stand  on  the 
site  of  the  village  bandshell  oppo¬ 
site  the  town  firehouse. 

R.  Austin  Backus,  owner  of  the 
paper  since  1925,  said  a  Goss 
Comet  eight-page  press  will  be  in¬ 
stalled.  He  has  acquired  two  other 
weeklies,  the  Phoenix  Register  and 
Cleveland  Register,  from  J.  M. 
Armstrong  of  Syracuse. 


“Music  Under  the  Stars”  festival. 
Production,  directed  by  Warren 
S.  Freeman,  featured  Vic  Damone, 
singer  now  in  the  Army,  doing  a 
recruiting  stunt.  Swore  in  five 
WAFS  during  program.  Also  fea¬ 
tured  were  four  winners  of  talent 
auditions  held  throughout  the 
state. 

Seven  thousand  persons  attend¬ 
ed  the  annual  Waterbary  (Conn.) 
Republican  -  A  merican  jamboree 
July  30  in  the  Waterbury  Mu¬ 
nicipal  Stadium. 


r 


They  found  out  that  in  most 
families — between  74  and  85  out 
of  100 — the  buying  decision  is 
made  by  the  man.  Tliese  decision 
makers  shop  by  reading  news¬ 
paper  advertising,  54  out  of  100; 
by  visiting  dealer  showrooms,  42 
out  of  100;  by  visiting  used-car 
lots,  32;  by  listening  to  radio,  22; 
and  by  watching  TV,  13. 

The  presentation  is  a  powerful 
sell  for  newspaper  advertising, 
the  more  so  because  it  is  built  on 
facts.  The  time  is  now  for  you 
to  do  a  dealer  selling  job  in  your 
market.  You’ve  got  a  good  story 
— every  newspaper  has  in  this 
classification.  Tell  it. 


Sias,  Promotion  Manager  Gray 
Creveling’s  assistant,  gets  deserved 
credit  for  this  Examiner  job. 

In  Des  Moines,  Promotion 
Manager  Bert  Stolpe  scored  in 
the  Register  and  Tribune  with  a 
cartoon  map  of  politics  in  the 
U.  S.  that  is  a  real  corker.  And 
ip.  Grand  Rapids,  Mich.,  Promo¬ 
tion  Manager  Joe  Lynch  scored 
in  the  Press  with  an  ad  featuring 
a  wonderful  photo  of  a  political 
huddle  and  the  headline,  “It’s  im¬ 
portant  to  know  what  goes  on  in 
the  huddles.” 


More  Convention  Stnii 

Can’t  close  the  books  on  news¬ 
paper  convention  coverage  bally¬ 
hoo  (how  wrong  we  were  to  com¬ 
plain  about  it!)  without  a  loud 
hurrah  for  the  clever  way  the  San 
Francisco  Examiner  ballyhooed 
theirs.  In  addition  to  colorful  car 
cards  promoting  complete  conven¬ 
tion  coverage,  and  full-page  ads 
spelling  out  that  coverage,  the 
Examiner  ran  lots  of  spot  ads 
throughout  its  pages,  each  ad  sell¬ 
ing  one  feature  of  its  coverage. 

>Vhat  makes  these  little  ads — 
they  were  1 -column  and  2-column 
spots — stand  out  is  the  expert 
combination  of  humorous  little 
spot  drawings  and  brief  copy.  Bob 
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Cline -Westinghonse 

DRIVE  EQUIPMENT 


Unit  and  Group  Press  Drives 
Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  real  production  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  world. 


Cline  Electric 


MANUFACTUKING  COMPANY 
3405  W.  47th  St.,  Chicago  32 
San  Fnnciaco  •  •  Naw  York  17 


Shoo,  Fly] 

If  folks  out  Indianapolis  way 
these  days  are  singing  “There 
ain’t  no  flies  on  us,”  it’s  because 
of  the  Indianapolis  Star’s  anti-fly 
campaign.  This  was  the  sixth  an¬ 
nual  anti-fly  campaign  the  Star 
has  waged.  So  far  as  we  know, 
it’s  a  unique  public  service  pro¬ 
motion. 

The  Star  concentrated  its  anti¬ 
fly  campaign  into  five  days.  In 
this  time,  some  164,000  homes 
and  business  places  were  sprayed 
with  a  new  high-powered  DDT 
bought  by  the  Star  and  with  spray 
guns  also  provided  by  the  Star. 
Sanitation  crews  sprayed  garbage 
containers  on  their  regular  routes, 
reinforced  by  more  than  100  vol¬ 
unteers  from  other  city  depart¬ 
ments. 


Central  Region  Meeting 

Promotion  managers  from  12 
midwestern  states  will  meet  Nov. 
16-18  in  Columbus,  Ohio,  for  the 
Central  Regional  sessions  of  the 
National  Newspaper  Promotion 
Association. 

The  Dispatch,  Citizen  and  Ohio 
State  Journal  will  serve  as  co¬ 
hosts  for  the  meeting.  Fred 
Howenstine,  Indianapolis  Newspa¬ 
pers,  is  president  of  the  NNPA 
Central  Region. 

Preston  Wolfe,  president  of  the 
Dispatch  Printing  Company,  has 
announced  that  his  organization 
will  entertain  visiting  promotion 
managers  with  a  “stag”  party  at 
the  “Wigwam.” 


lit  ^di 
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In  the  Bag 

Cutest  gag  of  the  season  is  used 
by  Promotion  Manager  Sumner 
Collins  of  the  New  York  Journal- 
American  to  promote  its  Back  to 
School  number.  He  sends  out  a 
typewriter  eraser  with  attached 
brush  tied  onto  a  card  that  warns 
“Make  no  mistake!”  You  won’t 
go  wrong,  that  is,  if  you  advertise 
in  the  Back  to  School  number. 
Making  the  most  of  the  gag, 
Sunny  reproduces  the  eraser  on 
the  card,  using  the  round  area  to 
show  the  New  York  market 
reached  by  the  J-A  with  the  cap¬ 
tion,  “Top  coverage  where  it 
counts.”  ’ 

Happy  we  are  to  learn  that 
General  Manager  Ralph  M.  Juil- 
lard  of  the  Rio  Grande  Valley 
Newspapers  in  Texas  is  going  to 
continue  the  wonderful  “Keeper 
of  the  Tree”  promotion  Jack 
Cronenwett  ran  so  successfully. 

Burlington  (Vt.)  Free  Press 
drew  some  3,000  to  its  outdoor 


Thermometer  Service 

The  Hartford  (Conn.)  Courant 
has  put  hay  thermometer  sets  in 
all  state  police  outposts  for  free 
use  by  farmers.  The  thermometen 
can  be  plunged  deep  in  the  hay 
to  indicate  danger  spots  in  “hot 


Dailies'  Beauties 

North-South  festivities  Aug. 
13-15  in  Charleston,  S.  C.  will  be 
featured  by  a  “Miss  South”  Md 
“Miss  North”  contest  in  which 
the  beauties  represent  the  various 
daily  newspapers. 


Voters'  Guide 

A  28-page  tabloid  Voters’ 
Guide  in  the  St.  Louis  (Mo.) 
Globe-Democrat  of  Sunday,  July 
27,  contains  facts  about  all  the 
local  candidates  and  a  considerable 
amount  of  public  service  and 
political  advertising. 


Candid  Clown 

Cliff  McNair,  photographer, 
Tulare  (Calif.)  Advance-Register, 
donned  a  clown’s  attire  and 
cavorted  with  the  funny-men  of 
the  circus  visiting  Visalia.  Con¬ 
cealing  his  Automatic  Rolleiflex  in 
a  big  box  marked  “Brownie,"  he 
snapped  candid  photos  as  he  en¬ 
tertained  children  at  the  show. 


Recreation  Area 

South  Bend,  Ind. — ^The  South 
Bend  Tribune  has  converted  ue 
38-acre  site  of  the  transmitter  W 
its  radio  station  WSBT,  into  a  rec¬ 
reation  center  for  its  employes. 
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PROMOTIONAL  -  Selling  Tools  are  used  to 
stress  one  or  more  features  of  the  newspaper;  seek 
to  impress  aU  who  may  ever  become  interested; 
and  to  direct  those  who  are  currently  interested  to 
available  service  information. 

SERVICE -Selling  Tools  are  used  to  supply  the 
advertiser  with  needed  buying  information;  make 
this  information  available  to  the  men  who  use  it. 
at  the  time  they  need  it 


Today’s  space  selling 
techniques  call 
for  a  re-evaluation 
of  ALL  selling  tools 


Here  is  a  good  example  of 
a  SERVICE- Selling  Tool  at  work 

gig  ;;  When  Service-Ads  in  News- 

Tt  PAPER  Rates  and  Data  con- 

cPDiiiTnil  useful  information  like 

the  one  reproduced  here  they 
become  a  preliminary  to  pro- 

^  motional  selling _ and  serve 

fci;  \  a  double  purpose:  (1)  they  give 

:|  f  f  T  j  buyers  the  kind  of  information 

;  needed,  right  where  they  are 
looking  for  it;  (2)  they  “file” 
up-to-date  expanded  i^orma- 
— gg— — ^"1  tion  in  the  logical  place  for 

quick  reference  when  promotional  selling  creates  interest 


Some  thoughts  on  |iewspaper  space  selling 
inspired  by  the  recent  issuance  of  the  News¬ 
paper  Sales  Promotion  Handbook  which  con¬ 
solidates  many  years  of  research  into  news¬ 
paper  space  buying  practice. 


In  the  old  days  the  general  philosophy  of  selling 
was  charm,  glamor,  glad-handing  the  prospect 
Publishers  were  no  exception. 

But  today,  judging  from  our  continuing  studies, 
newspaper  publishers  and  their  representatives  are 
making  a.  highly  successful  transition  to  modem 
SERViCE-Selling.  Here  the  emphasis,  is  on  discover¬ 
ing  and  serving  the  needs  of  each  prospect 

So  how  do  you  line  up  your  sales  tools  today? 

The  basic  tools  of  selling  newspaper  space  break 
naturally  into  two  groups: 

1.  Tools  of  SERviCE-Selling — 

a.  Newspaper  salesmen  and  representatives 

b.  Service  information  for  media  files 

c.  Service-Ads  in  buyers’  service  publications 

2.  Tools  of  PROMOTIONAL-Selling  — 

a.  Direct  mail  promotion 

b.  Advertising  in  the  trade  publications 


in  your  newspaper. 


The  handbook  that  your  customers  "talked** 

That’s  right  talked.  Agency  men  and  advertisers — hun¬ 
dreds  of  them — sat  at  their  own  desks  and  told  our  inter¬ 
viewers  how  they  selected  newspapers,  when  they  made 
their  selection,  who  besides  themselves  participated  in  de¬ 
cisions,  what  kind  of  information  is  most  helpful.  They 
told  it  all — straight  from  their  busy  offices. 

Standard  Rate  has  assembled  their  comments  into  the 
Newspaper  Sales  Promotk»4  Handbook,  organized  into 
three  basic  sections:  1.  Who  Participates  in  Newspaper 
Selection  2.  What  Advertisers 
and  Agencies  say  They  want  to 
Know  about  Newspapers.  3.  How 
to  Reach  the  People  who  Influ¬ 
ence  the  Buying  of  Newspapers. 

Publishers  interested  in  adapting 
their  selling  methods  to  the  needs 
revealed  by  these  men  can  obtain 
a  copy  of  the  Newspaper  Sales 
Promotion  Handbook  for  the 
nominal  charge  of  SI. 00. 


J^ewspapa 

Sales 

Promotion 

Mandbook 


STANDARD  RATE  &  DATA  SERVICE,  INC. 

Wahw  E.  Botthof.  PubUthw 

the  national  authority  serving  the  medirt-buying  function 

1740  RIDGE  AVENUE  •  EVANSTON.  IlLINOIS 
SALES  OFFICES:  NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
pubDshen  of  CMMm«r  wogyil—  rotes  and  data  •  h«tla*M  ^Mlcatl«n  rotes  and  data  •  ■■Howl  ■•twork  rodo  and  televWoa 
service  *  radio  rates  end  data  •  f*lo«l*lw  rotes  and  data  *  oowt^ayor  rotes  and  data  •  trweportoHoo  odvorHsios 
rotes  ond  data  •  A.  R.  C.  w*okly  wwepapT  rates  and  doto  •  coaiwiwr  aiorlrofe,  serving  the  siariMl-oedia  selection  function 
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Helping  to  keep  America’s  rolling  stock  rolling 
with  floors  of  N-A-X  HIGH-TEXSILE  steel 


Since  National  Steel  introduced  Nailable  Steel  Flooring 
to  America’s  railroads,  more  and  more  freight  cars 
are  performing  double  duty. 


This  unique  car  flooring — which  withstands  heavy 
loading  impact  yet  can  be  nailed  to  for  blocked  loads — 
is  one  of  the  many  important  applications  of  National’s 
famous  N-A-X  HIGH-TENSILE  steel.  A  low-alloy  steel 
with  exceptional  properties  that  provide  greater 
strength  without  increase  in  weight,  N-A-X  HIGH- 
TENSILE  is  widely  used  in  the  automotive,  defense 
and  transportation  industries  ...  for  everything  from 
automobile  hub  caps  and  bumpers  to  all-steel  truck 


N-A-X  HIGH-TENSILE  is  a  product  of  the  versatility 
that  makes  National  Steel  the  world’s  largest  inde¬ 
pendent  tin  plate  manufacturer,  parent  of  the  Quonset 
building,  and  a  leading  producer  of  all  forms  of  sheet 
and  strip  steel.  It  is  a  product  of  the  facilities  and 
resources  that  give  National  Steel  complete  steel¬ 
making  integration  from  raw  materials  to  finished 
products. 


Most  of  all,  N-A-X  HIGH-TENSILE  is  a  product  of  the 
vision  and  vigor  that  will  build  National  Steel’s  annual 
capacity  to  a  tremendous  6,(XX),(K)0  tons  of  ingots  by 
early  1953  .  .  .  that  will  make  National  Steel  even 


more  productive  for  America’s  needs  in  the  years  ahead. 


trailer  bodies. 


NATIONAL  STEEL  jfi™  CORPORATION 

GRANT  BUILDING  PITTSBURGH,  PA. 

SERVING  AMERICA  BY  SERVING  AMERICAN  INDUSTRY 


SEVEN  GREAT  DIVISIONS  WELDED  INTO  ONE  INTEGRATED  STEEL-MAKING  STRUCTURE 


HANNA  IRON  ORE  COMPANY 

Cleveland,  Ohio.  Produces  ore 
from  extensive  holdings  in  the 
Great  Lakes  region. 


GREAT  LARES  STEEL  CORP. 

Detroit,  Mich.  K  major  supplier 
of  standard  and  special  carbon 
steel  products  for  a  wide  appli¬ 
cation  in  industry. 


WEIRTON  STEEL  COMPANY 

Weirton,  W.  Va.  World’s  larg¬ 
est  independent  manufacturer 
of  tin  plate.  Producer  of  many 
other  important  steel  products. 


STRAN-SnEL  DIVISION 

Ecorse,  Mich  and  Terre  Haute, 
Ind.  Exclusive  manufacturer  of 
world-famed  Quonset  building 
and  Stran-Steel  nailable  framing. 


NATIONAL  STEEL  PRODUCTS  CO. 

Houston,  Texas.  Warehouse 
and  distribution  facilities  for 
steel  products  in  the  Southwest. 


NATIONAL  MINES  CORP. 

Supplier  of  high  grade  metal¬ 
lurgical  coal  for  National  Steel’s 
tremendous  needs. 


THE  HANNA  EURNACE  CORP. 

Blast  furnace  division  located 
in  Buffalo,  New  York. 


mj  DEFENSE  FUND 

WHEN  the  ofBcers  of  ITU  embarked  on  its 

strike  program  several  years  ago  and  then 
launched  its  reckless  Unitypo  scheme,  we 
predicted  to  the  members  that  it  might  wreck 
their  union  in  which  they  have  built  up  an 
investment  of  almost  five  million  dollars  in 
a  mortuary  fund  and  almost  seven  million 
dollars  in  a  pension  fund. 

It  appears  that  we  were  pretty  close  to 
being  right. 

Now,  the  officers  of  ITU  are  going  to  the 
members  seeking  an  additional  $10,000,000 
from  a  proposed  2Vi%  special  defense  fund 
assessment.  President  Woodruff  Randolph 
warns  the  members  that  the  union  would 
“go  to  pieces”  if  the  Unitypo  defense  idea 
is  junked  now. 

In  other  words,  ITU  members  are  being 
told  they  have  a  financial  bear  by  the  tail 
that  is  going  to  cost  them  another  ten  million 
dollars  to  feed.  And  there  is  no  promise 
that  the  demands  will  stop  at  ten  million. 

Unitypo  might  very  well  wreck  ITU  in 
spite  of  the  additional  funds  sought  by  the 
officers.  This  subsidiary  corporation  already 
owes  the  union  more  than  $3,500,000  and  is 
currently  operating  11  newspapers  at  a  loss. 
Not  even  the  seemingly  endless  resources  of 
ITU  members  can  carry  that  financial  burden 
forever. 

The  officers  have  now  given  the  members 
a  fairly  good  accounting  of  Unitypo  expendi¬ 
tures — something  many  of  them  have  sought 
for  a  long  time.  All  members  can  now  see 
where  the  money  has  gone — and  how  fast 
it  has  wasted  away.  Perhaps  wiser  heads  will 
prevail  before  that  additional  ten  million — to 
be  tapped  from  anticipated  earnings  in  1953 
— is  poured  down  the  drain  in  similar  fashion. 

MERCHANDISING 

IF  OUR  newspaper  friends  haven’t  been 

making  capital  out  of  the  series  of  mer¬ 
chandising  articles  that  have  appeared  in 
E&P  recently,  they  should  be.  There  will 
be  more  of  them.  But  every  one  of  these 
stories  can  be  adapted  to  a  local  situation 
showing  just  what  most  newspapers  do  day 
in  and  day  out  for  their  advertisers. 

The  glamor  media,  magazines  particularly, 
have  been  making  a  big  play  for  advertising 
support  by  special  promotions.  The  mag¬ 
azines  offer  a  tie-in  with  their  names  on 
merchants’  counters.  Many  manufacturers 
and  a  lot  of  merchants  fall  for  the  idea  with¬ 
out  giving  any  consideration  to  the  value  of 
the  advertising  itself  in  that  local  market. 

For  instance,  the  Sidney  (O.)  Daily  News 
(E&P,  July  26,  page  16)  discovered  that 
one  large  national  magazine  using  this  stunt 
missed  7  out  of  8  families  in  the  county. 
The  daily  newspaper  is  read  by  9  out  of  10 
families  in  the  county. 

Similar  figures  are  available  in  every  mar¬ 
ket  and  can  be  used  effectively  against  the 
glamor  appeal  of  “big  name”  magazines  which 
are  trying  to  claim  local  coverage. 

Advertising  agencies  should  realize  that 
daily  newspapers  are  performing  a  merchan¬ 
dising  service  day  in  and  day  out  for  their 
local  merchants  and  advertisers  whereas  other 
media  can  do  it  only  sporadically  and  can’t 
back  it  up  with  coverage  of  the  market  in 
any  degree  to  equal  the  local  newspaper’s 
coverage. 


EDITORIAL 


jyiiWiS 


Pleasant  words  are  as  an  honeycomb,  sweet 
to  the  soul,  and  health  to  the  bones. 

— Proverbs,  XVI;  24. 


LATINS  PROTEST 

THE  roar  of  revolt  among  Latin-American 

editors  and  publishers  against  the  compe¬ 
tition  from  superior  U.  S.  publications  can 
be  heard  all  the  way  from  Chile,  Uruguay, 
Ecuador,  Colombia,  Venezuela  and  Cuba. 
The  reported  “mounting  indignation”  is  aimed 
at  Spanish-language  editions  of  U.  S.  mag¬ 
azines  such  as  Readers  Digest,  the  proposed 
edition  of  Life,  and  Vision.  It  is  contended 
that  these  publications  are  taking  advertising 
revenue  out  of  the  mouths  of  native  publica¬ 
tions,  and  in  some  countries  threats  have 
been  made  to  bar  them  from  entry. 

This  is  not  a  new  development.  Latin- 
Americans  have  protested  the  incursions  of 
U.  S.  publications  in  their  circulation  terri¬ 
tory  for  many  years.  But  this  time  there 
are  reports  that  members  of  the  Inter-Amer¬ 
ican  Press  Association  in  the  Southern  hemi¬ 
sphere  are  going  to  “carry  the  fight”  to  the 
floor  of  the  lAPA  convention  in  Chicago 
during  October. 

We  hope  this  does  not  happen.  The  Inter- 
American  Press  Association  is  dedicated  to 
fostering  freedom  of  the  press  in  this  hemi¬ 
sphere  and  is  in  no  way  concerned  with  the 
competitive  battles  of  one  publication  against 
another,  or  the  competitive  battles  of  one 
nation’s  press  against  another  nation’s  press. 
One  might  as  well  bring  up  the  competitive 
problem  of  New  York  and  Philadelphia  news¬ 
papers  invading  the  circulation  area  of  a 
small  town  paper  in  New  Jersey.  It  makes 
just  as  much  sense. 

Certainly  it  is  lamentable  if  U.  S.  publica¬ 
tions  circulating  in  Latin-America  are  de¬ 
priving  native  publications  of  much-needed 
revenue.  But  the  choice  of  advertising,  after 
all,  rests  with  the  advertiser.  Instead  of  try¬ 
ing  to  raise  tariff  walls  around  themselves  to 
keep  out  what  they  term  competitive  publica¬ 
tions,  the  Latin-Americans  would  be  much 
better  off  if  they  spent  their  time  and  ener¬ 
gies  in  improving  their  publications  so  that 
they  would  become  attractive  to  U.  S.  ad¬ 
vertisers. 

Freedom  of  the  press  in  this  hemisphere 
cannot  be  served  by  petty  squabbling  over 
who  has  what  right  to  sell  his  publication  in 
a  certain  country.  lAPA  will  serve  its  pur¬ 
pose  well  if  it  is  used  as  a  medium  for  inter¬ 
change  of  information  and  techniques  leading 
towards  the  improvement  of  all  publications 
— and,  in  so  doing,  fosters  friendship  and 
understanding  among  the  peoples  of  the 
Americas.  * 


THE  HONEYMOON 

NOW  that  the  two-week  honeymoon  of  TV 
and  the  two  political  parties  in  Chicago 
has  ended,  there  is  time  for  sober  reflection 
as  to  whether  the  infatuation  and  the  wed¬ 
ding  ceremony  were  worthwhile  or  called  for. 

Both  the  Republican  and  the  Democratic 
convention  officials  went  overboard  for  the 
new  glamor  medium.  They  gave  it  conces 
sions  of  every  nature  in  providing  camera 
angles  to  the  detriment  of  other  media  for 
what  they  hoped  would  be  the  greatest  show 
on  earth. 

All  was  in  vain. 

Because  it  was  something  new  in  a  TV 
show,  the  GOP  conclave  averaged  a  night 
time  rating  of  43%  for  the  week  and  16.5% 
daytime,  according  to  “Pulse.”  (Other  rat 
ings  were  lower  than  that.)  The  Republicans 
managed  to  top  the  large  variety  TV  shows. 
But  the  Democrats  slipped  to  a  bad  32% 
nighttime  and  12%  daytime — both  exceeded 
by  several  TV  shows. 

The  political  bigwigs  had  visions  of  mil 
lions  of  Americans  glued  to  their  sets  getting 
a  first-hand  picture  of  the  candidates,  etc. 
They  forgot  that  there  are  only  a  few  metro¬ 
politan  centers  with  TV  stations  and  only 
about  17  million  sets  in  homes.  On  the  basis 
of  the  ratings,  the  politicians  were  watched 
on  less  than  half  of  those  sets  during  the 
Republican  meeting,  and  on  less  than  one 
third  of  them  during  the  Democratic  meeting 

Then,  why  all  the  kowtowing  and  salaam 
ing  to  the  little  magic  box?  Even  if  every 
one  of  those  sets  tuned  in  to  the  convention 
was  watched  by  three  people  it  still  would 
have  totalled  less  than  one-third  of  the  daily 
audience  of  newspapers.  Perhaps  in  another 
four  years  the  politicians  will  wake  up  to  the 
fact  that  newspapers  go  into  the  homes  every 
day — 52  million  of  them  at  the  present  time 
— are  sought  and  paid  for  by  the  readen, 
while  TV  sets  can  be  turned  off  just  as  easily 
as  they  are  turned  on. 

SINATRA'S  APOLOGY 

FRANK  SINATRA  has  “apologized”  to  the 
press  in  the  form  of  an  article  in  the 
American  Weekly — for  which  he  undoubtedly 
was  paid  a  handsome  sum.  His  words  of 
“regret”  are  supposed  to  make  up  for  his 
numerous  affronts  and  insults  to  newspaper¬ 
men  in  the  last  two  years — newspapermen 
who  had  been  his  friends,  who  had  helped 
him  rise  to  the  pinnacle  of  popularity  he 
once  enjoyed. 

For  most  newsmen,  his  apology  is  probably 
accepted — ^filed  and  forgotten.  But  not  for 
gotten  will  be  the  incidents  he  provoked,  his 
threats  to  punch  cameramen,  etc. 

Frankie  relates  that  it  was  all  his  "own 
fault,”  that  he  was  under  tension  and  dis¬ 
traught  over  his  marital  difficulties.  Perhaps 
that  is  true.  But  he  couldn’t  have  been  that 
distraught  all  the  time — even  the  day  after 
one  of  those  blowoffs  it  should  have  occurred 
to  him  that  his  excuse  was  rather  lame.  A 
single  apology  at  one  of  those  times — even 
24  hours  later — would  have  carried  more 
weight  with  newsmen  and  would  have  re¬ 
vealed  that  his  heart  was  in  the  right  pla« 
after  all.  The  belated  apology  in  print  doesn’t 
seem  to  fill  the  bill. 

Let’s  just  hope  it  writes  finis  to  the  whole 
episode — but  it  is  up  to  Sinatra  to  prove  that 
he  means  what  he  says. 
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Merle  J.  Pusey,  who  was 
burned  in  a  backyard  explosion 
June  30,  has  returned  to  his  desk 
as  associate  editor  of  the  Wash¬ 
ington  (D.  C.)  Post. 

*  *  * 

Robert  McLean,  president  of 
the  Philadelphia  (Pa.)  Bulletin 
and  of  the  Associated  Press,  and 
Mrs.  McLean,  are  on  a  vacation 
trip  to  Ireland,  Scotland,  England 
and  France.  They  are  expected 
home  after  Labor  Day. 

*  *  * 

William  Shepard  and  Phelps 
Dewey,  formerly  of  the  adver¬ 
tising  department  of  the  Fort 

Collins  (Colo.)  Coloradoan,  are 
now  co-publishers  of  the  Espanola 
(N.  M.)  Valley  News. 


TOURING  EUROPE — ^Barry  Bingham,  president  and  editor  of  the 
Louisville  (Ky.)  Courier-Journal,  is  pictured  with  his  family  aboard 
the  Cunard  liner  Queen  Mary.  Left  to  right:  Worth,  Sallie,  Mr.  and 
Mrs.  Bingham,  and  Candra  Mahon. 


duty  in  the  Navy,  has  been  named  Roger  Treat,  formerly  with  the 
general  advertising  manager  of  the  Washington  (D.  C.)  Star  and  the 
San  Antonio  (Tex.)  Light,  sue-  Chicago  (Ill.)  Herald-American, 
ceeding  Edward  V.  Cheviot,  who  has  become  a  reporter  for  the 
has  joined  station  WOAI-TV.  Waterbary  (Conn.)  Republican. 


Neal  William  Shelby  has  left 
the  Miami  (Fla.)  Daily  News  to 
join  the  general  advertising  de¬ 
partment  of  the  Washington 
(D.  C.)  Post.  He  formerly  also 
worked  in  the  advertising  depart¬ 
ment  of  the  St.  Louis  (Mo.)  Star- 
Times. 


In  the  Editorial  Rooms 


Allen  Biggs,  city  editor  of  the 
Alamosa  (Colo.)  Daily  Courier, 
Frank  McCulloch  has  re-  has  resigned  to  join  the  staff  of 
signed  as  a  reporter  for  the  Reno  the  Wyoming  State  Journal  at 
(Nev.)  Evening  Gazette  to  become  Lander,  Wyo. 
editor  of  the  Nevada  State  News,  ♦  ♦  ♦ 

a  Reno  weekly.  He  formerly  was  Phillip  W.  Stroupe  has  left 
with  United  Press  and  the  San  the  staff  of  the  weekly  Brookhaven 
Francisco  (Calif.)  Chronicle.  (Miss.)  Leader  to  join  the  Jack- 

son  (Miss.)  Daily  News,  succeed- 
managing  ing  George  Hutto,  who  has  ac- 

_  cepted  a  position  with  the  public 

PPBIIH  relations  division  of  the  Univer- 
sity  of  Mississippi. 

*1 J  Hal  David  has  been  promoted 
C  -  editor  to  managing  edi- 

tor  of  the  Cedartown  (Ga.) 
Bjllr  Standard. 


Austin  Ragle,  a  former  retail 
advertising  manager  of  the  Long¬ 
view  (Wash.)  Daily  News,  has 
(oin^^  ihc  retail 

Marche  Allied  _  . 

Stores.  R*8le 


Frank  M.  Tenney, 
editor  of  the 
Great  Falls  ■■ 
(Mont.)  Leader,  ^3 
was  honored  by 
the  Great  Falls 
Rotary  recently 
on  the  comple- 
tion  of  his  25th 
year  as  secretary 
of  the  club.  He 
has  been  with  ^ 
t  h  e  Great  Falls  J 
Leader  since 
1902. 


•  1 3  weeks  of  circulation* 
building  service. 


Used  by  over  255  subscrib¬ 
ers  last  year. 


Donald  W,  McMillan  has 
taken  a  leave  of  absence  from  the 
Denver,  Colo.,  bureau  of  Inter¬ 
national  News  Service  to  become 
{Continued  on  page  40) 


Followed  by  millions  of  fans 
across  the  country  since 
1929. 


Tenney 


P'^^^mMystery!  Drama!  Suspense! 

— All  build  reader-interest  for  you  in 


Jack  M.  Barenbaum,  business 
manager  of  the  Manitowoc  (Wis.) 
Herald-Times,  has  been  appointed 
co-chairman  of  the  1952-53  Mani¬ 
towoc  Community  Chest  cam¬ 
paign. 

V  V  V 

Don  Teran,  formerly  in  charge 
of  advertising  in  the  San  Antonio 
(Tex.)  Express  Sunday  magazine, 
has  been  named  general  promo¬ 
tion  manager  of  the  San  Antonio 
Light. 


By  Russell  Stamm 


Football  rating  mat.  plus  two 
editorial  stories  each  week. 


Carl  Digino,  World  War  II 
veteran  recently  returned  from  a 
year  of  recalled  Marine  Corps 
duty,  is  now  in  the  display  adver¬ 
tising  department  of  Reno  News¬ 
papers,  Reno,  Nev. 

V  *  * 

Adam  G.  Llewellyn  has  re¬ 
sumed  duties  as  personnel  director, 
San  Diego  (Calif.)  -  Union  and 
Tribune-Sun,  following  16  months 
recall  duty  with  the  Marine  Corps. 


Your  readers  will  be  spellbound  by  Scarlet  O’Neil,  a  beautiful 
girl  detective  with  the  amazing  ability  to  make  herself  Invisible 
at  wllll  This  dally  strip  and  Simday  color  page  features  exciting 
plots  and  refreshingly  varied  characters — one  reason  why  It 
has  shown  up  In  the  top  half  of  every  survey  In  which  It  has  ever 
appeared.  Send  for  proofs  today — then  telescope  into  the  cur¬ 
rent  absorbing  sequence! 


Phone,  wire  or  write  immedi- 


CHICAGO  SUN-TIMES 


Ed  a.  Henckel,  recently  re¬ 
turned  from  a  19-month  tour  of 
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Mrs.  Edith  Myers  has  been 
named  society  editor  of  the  Visalia 
(Calif.)  Times-Delta  following  a 
period  as  general  reporter. 


M  ^  °  James  Coontz.  formerly  of  the 

h^wspaper  Guild,  succeeding  Dan  oj  the  San  Antonio 

Cronin,  resigned.  ^  has  joined  the 

n  r'  A, _ _  I  1.  L  sports  department  of  the  San 

•’  /‘‘v  ^‘^so  (Calif.)  Union.  Gardner 

to  mnnnomo  ^itor  MoRSE,  who  was  on  military  leave 

‘he  Beau-  ^.^h  the  40th  Division,  California 
mont  (Tex.)  Journal.  hlational  Guard,  in  Korea,  has  re- 

T0U1.T  U7<.. ,  10C1  j  .  ^  turned  to  the  sports  staff  of  the 

fh<»  iinivprci'fu  f  Union,  and  Carl  Ritter  has  been 

trier  renorter^  fv.  transferred  to  the  financial  depart- 

™er  reporter  for  the  Bristol  (Va.)  _  .  ^ 

Virginia-Tennessean,  has  joined 
the  sports  staff  of  the  South  Bend  ■ 

(Ind.)  Tribune.  Where  Thev  Are  Now 


THE  FOURTH  ESTATE  . . . 


]□□□ 


By  Trent 


(Ind.)  Tribune.  Where  They  Are  Now 

*  «  *  ^ _ 

Merritt  C.  Speidel,  Jr.,  is  Charles  B.  Bahn,  Jr.,  former 
now  a  reporter  for  the  Salinas  assistant  night  editor  for  Interna- 
(Calif.)  Californian.  The  son  of  tional  News  Service,  New  York, 
the  president  of  Speidel  Newspa-  has  joined  John  Moynahan  &  As- 
pers  received  a  master  of  arts  de-  sociates. 
gree  in  journalism  at  Stanford  •  ♦  ♦ 

University  in  graduate  work  com-  G  i  l  b  e  rt  E. 

pleted  last  June.  Mott,  for  the  !  '  —  ■ 
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Tkt  Oldtjt  PublutuTs'  and  Advmistrf 
tf  ticspaptr  in  Amrrica 


G  I  L  B  E  RT  E. 
Mott,  for  the 
past  10  years 
promotion  man- 
ager  of  the 
American  Week¬ 
ly,  has  joined 


With  which  h«i  been  merged:  The  Joum.IUt,  'u  I  •  • 

•«»hli*h^M»rch  24,  1884;  New.paperdom  fhe  SaleS  division 

E<htor  »  Publither,  December  7.  1901;  Adver-  T  ;  t  u  ~ 

Uwng.  February  1,  1925.  Titlei  Patented  and  Newell  L  1 1  h  O- 
P  ki- “Pytisfated  1952  by  graph  Coip.  aS 


“We've  blacked  out  the  name  of  your  store  and  the  name  of  your 
competitor,  now  can  you  pick  which  horax  ad  is  yours?” 


Editor  a  Publither  Ck  Inc.  ^ 

The  Eniroa  a  Puiusbee  Co.,  Iwc. 
Jamei  Weight  Beown 

_  Prtsidtm _ 

General  Puhlieation  Offices: 
a.  j  -Seventeenth  Floor,  Timea  Tower 
42nd  St.  and  Broadway,  New  York  3^  N.  Y 
__  Telepkemes: 

BRyant  9-3052.  3053,  3054.  3055  A  3aS6 
Robeet  V  Beowh,  IJUor;  Jeeome  H. 
WALEn,  Afanatint  Editor;  Dwight  Bentel. 
Edueatusn  Eduor;  Jauea  Coixihoe.  Rat 


vicepresident. 


:  sales  division  |  Photo  Engraving  Co.,  Inc.,  New  Mrs.  Harmon  are  parents  of  a 

Oberly  &  York.  daughter,  Peggy,  their  eighth 

well  L  i  t  h  o-  child.  non 

epresidem!  *  •  *  ■  In  the  Military  Service  Eugene  S.  Dunifon,  a  mem- 

n  ,  TT  n  r  her  of  the  display  advertising  staff 

Mott  Pfc.  Joseph  «•  Ball,  former  Wayne  (Ind.)  Newspa- 

A  A  A  editor  of  //ome  Et/, non  employe  Dunifon  Bn 

Sheridan  D.  Mutch  former  JjfaT/n^m^er.  has  been  JeTn ‘LmS 

irtc  Pflitrir  of  the  Pottstown  .  »  1  •  JEAN,  DOm  JUly  O. 

jris  eoiior  oi  inc  rousiutvn  Army  newspaper  work  in  *  *  * 

'a.)  Mercury  and  the  Jackson  vi'iirrhiirc  Germany  ^  ^ 

xr . .  I _  V>  urZDUrg,  uermany.  TlABnin  n  Fiicic  mnvreader 


sports  editor  of  the  Pottstown 
(Pa.)  Mercury  and  the  Jackson 
(Miss.)  Daily  News,  has  been 
named  athletic  publicity  director 


Jean,  born  July  6. 


|.•1l^aH^T^X,4&.t^Ar;•Jof,rH^  university  of  Colorado. 


Keenet.  Markrtint  Ri search  Manager;  ♦  *  * 

£ahet  H*«tETr.  Librartan. _  RiCHARD  H.  RoFFMAN,  former 

*  Sttjabt,  polisher;  Leacr  LaANETg  Yi^rlc  tn^ricotl  rc* 

Ai^isxnt  Manager;  Bebnadette  Bobries  ^  Jourmu  /imerwan  Tc 

Ainerustng  Production  Manager;  Wm.  L.  porter,  haS  been  appointed  publlC 
Copy— Creative;  Robeet  P.  relations  counsel  to  the  Curtain 


urzourg,  kjcrinauy.  HAROLD  D.  ELLSIS,  COpyrcadCT 

,,  _ _  .  ..  for  the  Syracuse  (N.  Y.)  Herald- 

Donald  V  Weber,  production 

anager  of  the  Houston  (Tex.)  I  „ 


♦  *  *  "  r  •  kAV  -eoiiVn  ents  of  a  daughter.  Margaret 

Richard  H.  Roffman,  former  acuTdity  with  the  Marine  Corps, 


M-Sgt.  Gardner  E.  Morse,  Jr., 


Jot,  Direct George  h.  w  counsd  to  the  Curtain  former  sports  writer  for  the  San 

^  ^fanufacturers  Guild.  (Calif.)  Union,  has  b^n 


Kolojat,  Classified  Manaeer:  '  .  “  AAA  ^ss^ss,  i.a^  t^.i 

fPaskington  4^  D.  c.  Bureau.  Jaue»  }  Butleb  Kfmtjpth  A  Koyft^  onetime  ^^^^ded  thc  Army  Commendation 
1140  National  Press  kidt.,  feUph^’  ribbon  for  meritorious  services 

^EteapoiitanOS23A)S24-OS25.  editorial  sta^r  on  the  New  York  with  the  40th  Infantry  Division  in 

Ckwago  Bureau,  819  London  GuaranUe  W  herald  Tribune  and  the  Toledo  If-„a 

(Ohio)  Neus-Bee,  has  been  named  ’  *  *  a 


Palmer  Hoyt,  publisher,  Den¬ 
ver  (Colo.)  Post,  and  Mrs.  Hoyt 
are  parents  of  son,  Lincoln  Por¬ 
ter  Hoyt,  bom  July  4. 


p  b^hdenbueg.  Editor;  Haeet  '  K.  Blacl  P»blic  relations  manager  of  Pratt 
“  Advertising  Rt;resentative.  “  -  r: - r.  - — 


th  the  40th  Infantry  Division  in  Charles  A.  Dorroh,  Hopkiiw- 
jrea.  ville  (Ky.)  New  Era  circulation 

*  *  *  manager,  and  Mrs.  Dorroh  are 

Airman  Third  Class  Curtis  parents  of  a  third  son,  bom  re- 


PhUadetpkia  Bureau.  1046  Comrnercial  Trust  ROBERT  HOTZ,  former  Milwaukee 
P*.*’Tel.  Wuen^tr  M582^ (Wis.)  Journal  staffer,  who  has 
Deagohetti. _ been  appointed  executive  editor  of 

Mills  Aviation  Week  magazine. 

Bldg.  San  Franctteo  4.  Tel.  Gerfield  1-7950.  *  ♦  % 

P^^M  Advertising  Representative: 

Duhcah  a.  Sctm,  SuiU_2,  Pentkouse  MtlU  WiLLIAM  A.  H.  BiRNIE,  former 


&  Whitney  Aircraft,  succeeding  ^  Gentry,  former  member  of  cently.' 

Oi-ET>C»'¥*  Ui-EI-y  fi-kfrr»4»f  AjI  tl\AtJJnIrA>A>  _  ..  w-wv****^# 


(Colo.)  Daily  News 

(Wis.)  Journal  staffer,  who  has  appointed  editor  of 

been  appointed  executive  editor  of  ^ 

Aviation  Week  mag^ine. 


mi''r"k^'eT^U’^dsJ:!:us  '■epo'-ter  for  the  Berkshire’ Evening  Wedding  Bells 


Dunkirk  8-4151. 

Condon.  England  Office:  Allan  Delafonb, 


Eagle  in  Pittsfield,  Mass.,  and  re¬ 
write  man  for  the  New  York 


Alvin  A.  Saxton,  on  military 


Carlton  Byrd,  sports  editor  of 
the  Winston-Salem  (N.  C.)  Sen¬ 
tinel.  and  Mrs.  Byrd  announce 
the  birth  of  a  son,  July  21. 

AAA 

Robert  A.  Barnes,  Associated 
Press  staffer  in  Santa  Fe,  N.  M., 


Court,  Mustoeii  Hili,  ]/f,  orld-Telegram  has  been  ap-  leave  from  the  city  circulation  de-  and  Mrs.  Barnes,  announce  the 

T^^ane'e  Editor  G  Lancelaan  4a  pointed  publisher  of  Woman’s  partment  of  the  Portland  (Ore.)  birth  of  their  third  child  and  first 

Avenue  de  p.’riE,  Vinienn«  (Seine)  GopiS  Home  Companion.  Journal  and  Miss  Lois  Butler,  son,  Thomas  Andrew,  June  21. 

rt  Eoitoe  H  PuBLisBEE  are  EVEiiabie  Et  the  AAA  of  the  circulation  department  of  a  a  a 

Paria  (ler),  F«^”°°  **’  ™*  ^P**®*-  ^  £  powLEY,  formerly  with  *he  Journal,  Recently.  Ted  Weegar,  general  assign- 

b"  Audit  Bureau  of  Circulationt.  the  Toronto  (Ont.)  Mail  and  Em-  ment  reporter  of  the  San  Diego 

Averaae  re'nMaVinr'*?  *’ ‘**‘'  'dl^Aow  ^ud  the  Toronto  Telegram,  Charles  Porter,  Montgomery  (Calif.)  Evening  Tribune,  and 

For  Subtcription’^Ra?ei’aeeP«e2 “  has  been  named  supervisor  of  (Ala.)  Advertiser  sports  writer,  Mrs.  Weegar,  announce  the  birth 

ecial  events  for  the  Canadian  ®ud  Miss  Kay  Del  Stanley,  re- 
oadcastine  Co.  cently. 
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nas  been  namea  supervisor  ot 
special  events  for  the  Canadian 
Broadcasting  Co. 

AAA 

Henry  White,  formerly  super¬ 
visor  of  the  photoengraving  divi¬ 
sion  of  the  American  Weekly,  has 


_ Births _ 

Pat  Harmon,  sports  editor  of 


birth  of  their  third  child  and  fint 
son,  Thomas  Andrew,  June  21. 

AAA 

Ted  Weegar,  general  assign¬ 
ment  reporter  of  the  San  Diego 
(Calif.)  Evening  Tribune,  and 
Mrs.  Weegar,  announce  the  birth 
of  a  daughter,  their  first  child, 
July  25. 

AAA 

Melvin  T.  Bohling,  office  man¬ 
ager  of  the  Hammond  (Ind.) 
Times,  and  Mrs.  Bohling  are 
parents  of  a  son,  Richard  Turner. 


joined  the  staff  of  the  Wilbar  the  Cincinnati  (Ohio)  Post,  and  parents  of  a  son,  Richard  Turner. 
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.  now  an  I  T»T  associate . . . 
salutes  the  Independent  Telephone  Industry 


^Ihere  arc  imleneinlenl  telephone  companies  in  the  United 

States  . .  .  operating  10,985  central  offices,  serving 
more  than  8,250,000  telephones.  Many  of  these  companies  are 
among  the  most  modern  in  the  land  —  with  automatic  dial 
switching  equipment  matching  the  world’s  finest  facilities.  Since  1897 
Kellogg  Switchboard  and  Supply  Company  has  helped 
independents  to  grow',  to  prosper,  to  modernize.  Throughout 
the  independent  industry,  Kellogg  has  long  been 
recognized  as  the  pioneer,  the  leader  in  the  conception,  perfection 
and  introduction  of  new  and  superior  equipment. 

Now,  as  it  joins  the  world-wide  family  of  International  Telephone 
and  Telegraph  Corporation,  Kellogg  is  proud  to  salute 
the  inde|>endent  telephone  industry  and  its  millions  of  subscribers; 

Vl'ith  IT&T  facilities  added  to  its  own,  Kellogg  is  in  an 
KELLOGG  even  sounder  position  than  ever  before  to  serve  the  industry. 

w 

■  m¥ 

INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION,  NEW  YORK,  N.  Y. 

KELLOGG  SWITCHBOARD  AND  SUPPLY  COMPANY  •  6650  SoutS  Ciciro  Avanua  •  Chicago  3B,  IllineU 
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radio  and  television 


$60  Million  In  Station 
Investment  Up  to  FCC 


Washington  —  Expenditures  for 
television  station  construction 
amounting  to  nearly  $60,000,000 
are  contemplated  by  the  129  appli¬ 
cants,  to  date,  who  have  some  de¬ 
gree  of  newspaper  affiliation. 

The  estimate  of  construction 
cost  for  this  group  run  to  $59,642,- 
971  in  the  latest  tabulation  of  data 
filed  with  the  Federal  Communica¬ 
tions  Commission. 

A  large  majority  of  these  ap¬ 
plicants  are  newspaper  publishing 
firms.  Many  of  the  rest  are  in¬ 
dividuals  who  have  large  interests 
in  newspapers;  and  a  scattering  are 
newspaper  people  in  association 
with  other  businessmen. 

Up  to  this  writing,  seven  of  these 
so-called  “newspaper  applicants” 
who  have  filed  since  lifting  of  the 
station  freeze  in  April  have  been 
granted  CPs,  construction  permits. 
They  are: 

El  Paso,  Tex. — Roderick  Broad¬ 
casting  Corp.,  for  VHF  Channel 
4;  construction  cost,  $336,400. 
First  year  operating  cost  was  put 
at  $132,000,  with  revenue  of  $120,- 
000  estimated.  Dorrance  D.  Rode¬ 
rick,  who  owns  a  76  per  cent  in¬ 
terest  in  the  El  Paso  Times,  has 
a  78  per  cent  interest  in  the  li¬ 
censee  firm,  of  which  he  is  chair- 


The  Internation.al 
Year  Book 
ANPA  Convention 
Numbers 

Syndicate  Directory 
ANPA  Mechanical 
Conference  Numbers 
Mechanical  Tabulation 
Number 

The  Market  Guide 


Newspapers 
Public  Relations  or 
Institutional  Advertising 
Newspaper  Equipment 
and  Supplies 
Syndicates  and  Services 
Newspaper 
Representatives 
Radio,  TV  Equipment 
and  Services 
Miscellaneous 
Gassiiications 


man  of  the  board. 

Fort  Lauderdale,  Fla. — Gore 
Publishing  Company,  UHF  Chan¬ 
nel  23;  construction  cost,  $311,- 
100;  first  year  operation,  $250,000; 
revenue,  $200,000.  R.  H.  Gore, 
Sr.  and  J.  W.  Dickey,  principal 
officers  of  the  News  and  Sentinel, 
head  the  licensee  firm. 

Holyoke,  Mass  . — Hampden- 
Hampshire  Corp.,  UHF  Channel 
55;  construction  cost,  $180,000; 
first  year  operation,  $200,000;  rev¬ 
enue,  $260,000.  William  Dwight 
and  Minnie  R.  Dwight,  his  mother, 
president  and  publisher,  respective¬ 
ly,  of  the  Transcript-Telegram, 
own  two-thirds  interest. 

New  Bedford,  Mass.  —  E.  An¬ 
thony  &  Sons,  Inc.,  UHF  Channel 
28;  construction  cost,  $396,790; 
first  year  $152,400;  revenue,  $100,- 
000.  Licensee  owns  the  Standard- 
Times. 

Spokane,  Wash.  —  KHQ,  Inc., 
VHF  Channel  6;  construction  cost, 
$331,896;  first  year,  $195,000; 
revenue,  $160,Cfe0.  Sole  stock¬ 
holder  is  Spokane  Daily  Chron- 
icle.  _  . 

Youngstown,  Ohio  —  Vindicator 
Printing  Co.,  UHF  Channel  33; 
construction  cost,  $971,943;  first 
year,  $446,104;  revenue,  $315,000. 
Licensee  owns  the  Youngstown 
Vindicator. 

San  Juan,  Porto  Rico— El 
Mundo  Broadcasting  Corp.,  VHF 
Channel  2;  construction  cost, 
$463,355;  first  year,  $300,000;  rev¬ 
enue,  $200,000.  Affiliated  with  El 
Mundo. 

Following  is  the  list  of  estimated 
construction  cost  in  cities  where 
“newspaper  applicants”  seek  per¬ 
mits: 

Abilene,  Tex.  . ••••$ 

Akron,  Ohio  .  352.755 

Albany.  Ga.  .  182.3^ 

Amarillo.  Tex.  .  J29-999 

Anderson,  S.  C . 

Baton  RouRe.  La .  369,533 

Beaumont,  Tex.  ■  . .  305,^5 

Benton  Harbor.  Mich.  .  301.2w 

BirminRham,  Ala.  . .  • . 

BoRalusa.  La . .  •  ?^9-592 

Boston,  Mass  . 

Boston  .  ^34,665 

Buflfalo,  N’..  Y.  .  519-999 

Canton,  Ohio  .  ?l2'999 

ChampaiRn,  Til .  19l'n!!9 

Charleston.  S.  C . 

ChicaRO  . . 592'}?? 

ClarksburR,  W.  Va.  . . 

Cleveland.  Ohio  .  593.430 

Danville,  Til .  25!’999 

ITaytona  Beach,  Fla.  . . .  214.1 50 

Des  Moines,  la .  995'9^9 

Duluth,  Minn .  297,633 

Easton,  Pa .  ?29'?11 

Eau  Claire.  Ws .  170.300 

F.au  Oaire.  Wis.  . 

Elmira,  N.  Y.  . ?15'129 

Elmira,  N.  Y.  — . .  • .  236,270 

El  Paso.  Tex .  336.400 

Endicott,  N.  Y.  . 255.733 

Erie.  Pa.  . 

FarRO,  X.  Dak. . .  344,000 

Flint,  Mich .  595.737 

Fort  Lauderdale,  Fla .  311.100 

Fort  Smith,  Ark  . .  288.988 

Fort  Wavne.  Ind.  .  477,905 

Fresno.  Calif .  626,630 

Great  Falls,  Mont .  178.437 

Green  Bay,  Wis .  320.000 

Greenville,  S.  C .  696,179 


Weekly's  Price  Up, 

First  Hike  Since  1841  The  newspaper  angle  figured  iiti- 

Ti.  .o  I  i.,i  •  . .  portantly  in  the  FCC’s  considera- 

The  Cecil  IVnig,  a  weekly  at  tjon  of  an  application  by  WGEZ 
Elkton,  Md.,  j^ust  completing  its  at  Beloit,  Wis.  for  authority  to 
111th  year  of  publication,  this  increase  its  power  from  100  watts 
week  made  the  following  an-  jq  250  watts.  The  Commission 
r.ouncement:  finally  decided  in  favor  of  the  ap- 

Current  economic  trends  and  pUcant,  holding  there  would  not 
conditions  force  the  Cecil  Whig  to  5^  any  serious  interference  with 
announce  regretfully  that  lU  sub-  Qj^er  stations 

newsst^d  prices,  weighing  the  petition,  the 

which  today  are  exactly  the  same  pCC  noted  that  the  applicant, 
as  when  the  paper  was  founded  in  Sidney  H.  Bliss,  also  is  the  licensee 
1841,  must  be  increased.  - 


T 


of  WCLO,  Janesville,  and  is  presi- 


n  Whig  of  Southern  Wisconsin  Radio, 

prices  will  be  10  cents  per  copy  which  is  owned  by  Gazette 

»  per  year.  Printing  Company  which  publishes 

the  Janesville  Daily  Gazette.  A 

Hannibal,  Mo.  .  206,213  point  in  favor  of  the  applicant  was 

Ha^lSu^R!  Pa'.  ;!!!!;;;;!!;  sezlooo  existence  of  the  Beloit  Daily 

Harrisburg,  Pa . !  2461730  News  in  which,  FCC  Said,  “it 

HasS  «ppears  that  neither  the  applicant 

Holyoke,  Mass .  I8o!ooo  nor  any  members  of  his  famOy 


Honolulu,  Hawaii  .  ^1*’999  have  any  interests 

Houston.  Tex .  1.221.000  Taking  cognizance  of  the  separ- 


Indianapolis,  Ind .  566,623  ate  trade  Centers,  the  Commission 

Jacktortisi." 4”;o30  Janesvllle  Gazette 

Jackson,  Tenn .  195,925  has  no  Circulation  in  Beloit  ana 

Kansa.s  Cit^  Kan .  the  Beloit  News  has  none  in  Janes- 

La  Crosse.  Wis.  .  2741500  Besides,  it  Said,  the  Janes- 

Las  Vegas,  Nev . .  227,000  villemerchantsdon’tgenerallyad- 

Lfuie"°R;Kk.“'Ark:' foutoo  ‘^e  Beioit  paper  nor  do 

lx)rain,  Ohio  .  358,300  Beloit  merchants  advertise  in  the 

MaS:  wii.  • : ; : : : ; : ; : ; : ; :  ^ ^nesviiie  paper. 

Madison.  Wis .  266,411 

Manchester,  N.  H. .  296.592  261  KW  for  UHF 

Mansfield,  Ohio  . 350.300  lOI  UITT 

Mason  City,  la .  348,540  GENERAL  ELECTRIC  COMPANY 

Massillon.  Ohio  .  W'B  Supply  the  nation’s  first  high 

Mi^l;  Fla.  Lwlel?  power  uUra-high-frequency  tele- 

.Miami,  Fla.  . .  1,253.672  vision  Station  to  WHUM-TV  in 

Mlnnea^HV^]‘ Paul  seelfo  Reading,  Pa  before  the  end  of  the 

Mobile,  Ala .  798,000  year.  Its  effective  power  of  261 

MontRoniery.  Ala . .  —  ^80.000  kilowatts  will  make  it  the  world’s 

Mew  Brunswick,  N.  J .  2i2.20n  "lost  powerful,  GE  engineers  said. 

Newport  News,  Va .  355.310  The  contract  with  Eastern  Radio 

&^d.  cilif.^'..^:.::;;::;  6SI.O62  corporation  (WHUM-TVJ  »  in 

Omaha.  Neb .  838.2.30  CXCess  of  $450,000.  WHUM-TV 

ow?ns&ro^' Ky:  Wotll  powerful  enough  to  cover 

Peoria,  Ill . 550.474  niost  of  eastern  Pennsylvania,  and 

Philadelphia.  Pa .  640.815  parts  of  Delaware,  New  Jersey 

Pittsburgh.  Pa.  .  547,000  -_j  Maruland 

Portland.  Me .  356.526  Maryland. 

Portland.  Ore . 666,315 

Ouincy.  Ill.  i .  305!w9  Special  Edition 

Reading.  Pa.  . . .  440,922  Revives  History 

Roa“vy“; . ; ; :  ;  ; ; ; ;  sIsioM  new  Kensington,  Pa--^old. 

Rochester.  N.  Y.  .  648.719  »  neighbonng  City  of  11,000,  re- 

.St.  .Toseph,  Mo.  . .  128,-389  cently  Celebrated  its  100th  anni- 

Sacram^o.”ckliL*'.. 769:?s.3  versary  and  the  occasion  was 

.Salinas  Monterey.  Calif .  278.992  marked  by  a  fat  80-page  Ccntcu- 

San  Juan"p’  r”'  —  463'355  edition  of  the  Daily  Dispatch. 

Scranton,  ’  Pa.  . . !  I . . .  5 1 2!soo  Like  many  industrial  commun- 

shrevepoT^  .  ®22.S69  ities  of  the  same  size  located  near 

Sioux  Citv,  la .  307.^00  ,  ^  znu**. 

South  Bend.  Ind . .  300.000  a  large  metropolitan  area  (Pitts- 

Spokane.  Wash . 331.896  burgh),  most  of  the  residents  had 

4™  ‘here  within  the  last  30 

Tampa,  Fla.  . .  ...  961  887  years.  Their  memories  were  short 

Tampa.  Fla.  . . .  qjj  historical 


Texarkana  .  264,130  t  ■  . 

Toledo.  Ohio  . .  400  4a  1  background. 

Toledo,  Ohio  .  619  059  But  after  they  went  through  the 

te’^'owa"' S6o:3^o  so  pages  of  copy  and  ads  m  the 
ITrb.ma,  Ill.  .  338.250  Dispatch,  all  historical  or  cnter- 

wSry?ronnv  ::.':::;;;:  Jo8769  ‘hey  knew  i“st 

Watertown.  N.  Y .  285.ono  about  as  much  as  somc  of  tne 

Wheeling.  W.  Va .  500.775  old-timerS. 

Wchita!  Kam  ilss^oo  From  the  Dispatch  editors* 

Wichita,  Kan .  847.274  point  of  view,  the  background  on 

StF!irT«:';;: “7;^’  ^mold  that  staffers  picked  up 

Winston-Salem.  N.  c .  544.553  during  their  four  wccks  of  dig- 

Worcester.  Mass.  . .  11!  giug  for  material  was  just  as  re- 

zrnrsvniT’bwo'”..::::’.'.;;::  warding  as  the  readers’  approvil- 
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Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


rWENTY  YEARS  OF  PROGRESS 


Wedging  an  image  of  the  booth 
commentator  onto  the  same 
screen  with  panoramic  conven¬ 
tion  shots  was  hailed  as  the 
technical  hit  of  both  conven¬ 
tions  at  Chicago. 

Developed  and  manufac¬ 
tured  by  General  Electric,  the 
electronic  wipe  enables  a  TV 
supervisor  to  show  two  differ¬ 
ent  scenes  on  one  screen  at  the 
same  time.  Electronic  control 
permits  the  operator  to  vary 
the  size  of  either  picture  shown 
by  simple  hand  manipulation. 

Best  for  live  commercials 

The  device  can  be  used  in  con¬ 
junction  with  a  slide  projector 


to  get  a  variety  of  superim¬ 
posed  patterns— heart  or  dia¬ 
mond  shapes,  for  example. 
Possibilities  for  special  effects 
with  live  commercials  are  un¬ 
limited.  This  G-E  unit  is  the 
only  commercial  amplifier  that 
makes  possible  for  television 
all  the  pictorial  effects  previ¬ 
ously  available  only  to  motion 
picture  producers. 

In  quantity  j)roduction 

At  Electronics  Park,  General 
Electric  television  headquar¬ 
ters,  new  units  are  now  in 
quantity  production.  Early 
orders  irom  broadcasters  are 
being  filled  from  stock. 


Photo  eourUty  of  The  New  York  Timee 


What  They  Say  About  New  Device 


Newspaper  and  magazine  com¬ 
ment  about  the  wipe  montage 
has  been  enthusiastic.  Samples : 

NEWSWEEK:  “.  .  .  technical 
trick  of  the  week  was  CBS- 
TV’s  insert  in  the  lower  right- 
hand  corner  of  the  screen  which 
put  both  commentators  and 
the  floor  scene  on  the  screen 
at  once  .  .  .” 

THE  NEW  YORK  TIMES:  ".  .  . 
best  (technical  innovation) 
was  the  new  split-screen  tech¬ 
nique  employed  by  the  Colum¬ 
bia  Broadcasting  System ...  it 
was  very  effective  . . .”  “. . .  a 
most  interesting  technical  de¬ 


velopment,  the  split-screen 
presentation  is  achieved  by 
electronic  rather  than  optical 
means  .  .  .” 


Special  Tube  Application 

Behind  Wedge-Wipe  Effect 


DAILY  NEWS:  “Several  of  the 
best  touches  of  the  TV  cover¬ 
age  (included)  the  super-im¬ 
posing  of  CBS-TV  newsman 
Walter  Cronkite’s  picture  in 
the  lower  right-hand  corner  of 
the  larger  picture  .  .  .” 


Taking  full  advantage  of  the 
characteristics  of  the  standard 
6BN6  tube,  W.  L.  Hurford, 
General  Electric  engineer,  de¬ 
signed  his  special  effects  cir¬ 
cuits  to  utilize  the  electronic 
keying  capabilities  of  the  tube. 
The  result  is  a  versatile  ampli¬ 
fier  that  performs  many  func¬ 
tions  with  little  more  equip¬ 
ment  than  was  previously 
needed  to  deliver  only  a  hori¬ 
zontal  wipe. 

Literature  available 

Station  managers  and  engi¬ 
neers  may  obtain,  at  no  charge. 


RADIO-TELEVISION  DAILY: 
“Trade  talking  about  the  mon¬ 
tage  effects  obtained  by  the 
pool  TV  producers  at  conven¬ 
tion  hall  .  . 


an  explanatory  article  reprint 
plus  Bulletin  X54-124  on  this 
TV  montage  unit  by  writing 
to  the  General  Electric  Com¬ 
pany,  Section  6^82-9,  Electron¬ 
ics  Park,  Syracuse,  New  York. 


Now  Available  From  Stock 

. . .  Costs  Less  Than  $2000 

Through  G-E  offices  in  all  prin-  I  an  immediate  delivery  ba 
cipal  cities,  the  electronic  wipe  Price  of  the  unit  is  $1880  c( 
montage,  complete  with  con-  I  plete.  Call  your  General  E 
trol  panel,  may  be  obtained  on  i  trie  broadcast  man  for  deliv« 
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How  to  get 
MORE  galleys 
out  of  ad  alleys 

Setting  complex  ad  copy  calls  for  fast,  versatile 
line  composing  machines.  That’s  why  you  will  find 
profit-making  INTERTYPE®  Mixers  in  so  many 
ad  alleys.  These  efiicient  machines  produce  mixed 
composition  for  grocery,  drug  and  other  hard-to- 
do  publication  advertisements  at  the  same  speed 
as  run-of-the-hook  straight  matter. 

Here’s  why.  Intertype  Mixer  machines  distribute 
mixed  matrices  continuously.  One  distributor  box 
automatically  directs  mats  back  to  their  proper 
magazines.  And  you  can  mix  as  many  as  six  faces 
in  the  same  line  with  the  Finger-Flip  Mixer  Shift. 
You  change  magazine  positions  with  the  No-Turn 
Autoshift.  You  can  quad  and  center  automatically 
with  the  Intertype  Autospacer. 

Why  swing  a  lot  of  magazines,  cut  in  slugs,  waste 
time  and  motion  when  setting  complex  copy?  Get 
more  galleys  out  of  your  ad  alley  with  a  versatile 

A'lixcr*  ***  **  schooUMtok 


INTERTYPE  CORPORATION 

Brooklyn  2,  New  York  •  Chicago  10  •  San  Francisco  11 
Los  Angeles  15  •  New  Orleans  10  •  Boston  10 

In  Canada:  Toronto  Type  Foundry  Co.  Ltd. 
Toronto  •  Montreal  •  Winnipeg  •  Vancouver  •  Halifax 


Look  to  Progressive  Intertgpe 


AUTOSPACER 
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Equipment  Review  Section 
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Modern  Plant  Protection  Systems 


Provide  Fog  Tanks  tor  Fighting  Fire 


Fire  is  a  fighting  word  in  news¬ 
paper  pressrooms  these  days,  par¬ 
ticularly  so  because  of  some  dis¬ 
astrous  blazes  in  the  past  year,  and 
they're  fighting  it  with  fog  and 
mist,  not  water. 

H.  Earle  Runion,'  whose  firm  of 
production  engineers  has  pioneered 
in  development  of  ink-mist  control 
systems  employing  ventilating  ducts 
on  the  press  unit,  informed  E  &  P 
this  week  that  he  has  found  ways 
of  incorporating  automatic  indi¬ 
vidual  press  unit  fire  protection  in 
the  system  on  high-speed  rotary 
presses. 

It  works  like  this: 

In  case  of  fire  in  or  around  the 
press,  the  blower  drawing  ink- 
laden  air  from  each  press  unit, 
is  automatically  shut  off,  and  car¬ 
bon  dioxide  fog  is  forced,  through 
the  ink-mist  ducts  into  each  press 
unit,  smothering  the  fire  before 
damage  can  be  done. 

The  advantages  offered  in  the 
ink-mist  control  system  connected 
directly  to  each  press  unit  are: 

(1)  The  ink-mist  is  never  al¬ 
lowed  to  escape  into  the  press¬ 
room,  thus  keeping  the  press,  the 
walls,  beams,  conveyors,  and  other 
equipment  free  of  ink  muck  and 
dirt  .  . .  discouraging  the  spread  of 
fire  should  it  occur; 

(2)  By  incorporating  the  carbon 
dioxide  system  within  the  ducts  of 
the  direct  connected  press  unit  ink- 
mist  control  insulation  the  ducts 
serve  to  carry  the  carbon  dioxide 
fog  immediately  to  the  interior  of 
each  press  unit,  attacking  in  an 
emergency  a  fire  at  this  point. 
Protection  against  fire  is  also  pro¬ 
vided  at  each  motor  drive.  .  .  . 
Thus,  in  addition  to  controlling 
ink-mist  under  normal  conditions, 
a  fire  would  be  controlled  under 
an  emergency  condition  ...  all  of 
which  is  incorporated  in  a  single 
installation. 

Chicago  Tribune  System 
The  Chicago  Tribune  has  in¬ 
stituted  a  fire  safety  program  de¬ 
signed  to  prohibit  any  part  of  the 
well-known  Tribune  Tower  falling 
prey  to  the  ravage  of  a  severe  fire. 

Fire  Chief  Arthur  Boostedt,  who 
administers  the  program,  explained 
that  as  the  Tribune  Tower  is  of 
modern  fire-resistant  construction 
throughout,  only  areas  containing 
Class  A  combustibles  in  vol¬ 
ume  (paper,  wood,  etc.)  are 
sprinklered.  In  the  printing  plant 
these  spaces  include  the  mail- 
room,  newsprint  reel  rooms,  press¬ 
rooms,  and  paper  storage  areas. 
However,  every  upper  floor 


through  the  twenty-first  has  two 
“fire  closets”  which  have  stand¬ 
pipes  with  2  Vi -inch  connections 
for  municipal  fire-fighters  and  IVi- 
inch  connections  with  hose  of  suf¬ 
ficient  length  to  reach  any  section 
of  the  floor  for  the  use  of  the 
Tribune  fire  brigade.  Each  “closet” 
also  contains  one  portable  fire  ex¬ 
tinguisher. 

The  Printing  Plant 

In  the  Trib’s  printing  plant  every 
effort  has  been  made  to  minimize 
the  possibility  and  spread  of  fire. 
Fireproof  walls,  fitted  with  self¬ 
closing  doors,  divide  the  plant  into 
working  units. 

The  layout  of  each  division  pro¬ 
vides  wide  aisles  in  a  block  pattern 
for  the  speedy  movement  of 
wheeled  carbon  dioxide  units  to 
any  area.  The  use  of  carbon  di¬ 
oxide  is  significant  as  the  inert  gas 
assures  positive  fire  extinguish¬ 
ment  yet  cannot  damage  machin¬ 
ery  or  electrical  equipment.  Fi¬ 
nally,  as  it  eventually  dissipates  in¬ 
to  the  atmosphere,  it  leaves  no 
mess  to  be  cleaned  up. 

Special  consideration  was  given 
to  the  rooms  housing  the  filters 
which  cleanse  the  air  used  to  venti¬ 
late  the  vital  electrical  equipment 
controlling  the  presses.  TThere  are 
three  of  these  rooms.  The  first 
services  the  south  electrical  con¬ 
trol  room  and  uses  oil  filters,  while 
the  other  two  employ  electrostatic 
filters  and  supply  clean  air  for 
the  central  and  north  rooms.  A 
failure  of  any  one  of  the  air  filters 
would  cause  a  shutdown  of  the 
presses  served  by  that  control 
room  and  result  in  a  serious  prob¬ 
lem  in  getting  out  the  Chicago 
Tribune. 

Walter  Kidde  &  Company,  Inc., 
designed  and  installed  automatic 
carbon  dioxide  fire  extinguishing 
systems  for  the  filter  rooms.  Each 
room  is  fitted  with  temperature- 
rate-of-rise  detectors.  Should  fire 
flash,  these  detectors  automatically 
trip  nearby  cylinders  of  carbon 
dioxide.  The  released,  pressurized 
liquid  passes  through  piping  and 
is  discharged  into  the  space  as  a 
gas  from  Multijet  nozzles.  By 
reducing  the  amount  of  oxygen 
present  in  the  space  to  a  point 
which  wilt  not  support  fire,  the 
blaze  is  virtually  strangled. 

These  systems  are  fitted  with 
pressure  operated  switches  which 
automatically  cause  the  presses 
operated  from  that  room  to  be 
shut  down  while  others  touch  off 
electrically  operated  warning 
(Continued  on  page  46) 


Chief  Boostedt  points  out  one  of 
the  Multijet  carbon  dioxide  dis¬ 
charge  nozzles  flanged  into  the 
huge  exhaust  vent  on  one  of  the 
plate-making  machines  in  the  Chi¬ 
cago  Tribune  stereotype  foundry. 
If  fire  flashes,  five  50-puund  cyl¬ 
inders  of  the  iiquid  are  actuated. 


Carbon  dioxide  portable  units  pro¬ 
vide  first  aid  fire-fighting  equip¬ 
ment  in  the  pressroom.  At  right 
is  a  large  Kidde  wheeled  unit; 
on  the  column  b  a  portable  unit. 
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Robert  F.  Nelson 
Heads  Monotype 

Fifty-year-old  Robert  F.  Nel¬ 
son,  recipient  of  the  Navy  Dis¬ 
tinguished  Public  Service  Award, 
has  been  elected  president  and 
general  manager  of  the  Lanston 
Monotype  Machine  Company  with 
authority  to  “develop  to  the  limit” 
the  company’s  research  program. 

Announcement  of  Mr.  Nelson’s 
appointment  as  chief  executive 
officer  was  made  by  Sylvester  W. 
Muldowny,  chairman  of  the  board 
of  Lanston,  and  president  of  the 
Security  Bank  Note  Company. 

Mr.  Muldowny  said  Mr.  Nelson 
had  been  persuaded  to  leave  his 
post  as  executive  vicepresident  of 
American  Type  Founders,  Eliza¬ 
beth,  N.  J.,  with  the  understand¬ 
ing  the  Lanston  Monotype  would 
push  to  the  fullest  its  new  re¬ 
search  program  for  the  develop¬ 
ment  and  improvement  of  prod¬ 
ucts  for  the  graphic  arts  industry. 

Mr.  Nelson  has  had  wide  ex¬ 
perience  in  the  industrial  field. 
Prior  to  his  position  with  Ameri¬ 
can  Type  Founders,  he  was  vice- 
president  and  assistant  to  the 
president  of  R.  G.  Le  Tourneau 
Company,  manufacturers  of  earth 
moving  equipment. 

His  contributions  in  the  field 
of  fire  control  and  the  production 
of  computer  instruments  during 
World  War  II  brought  him  high 
recognition  from  the  U.  S.  Navy. 

He  is  chairman  of  the  Panel  on 
Guns,  Research  and  Development 
Board,  Washington. 

Fargo  Forum  Uses 
Renovated  Press 

A  Goss  press  which  operates  on 
the  unit  type  basis  has  been  put 
into  use  by  the  Fargo  (N.  D.) 
Forum.  The  press  has  six  units, 
each  of  which  is  capable  of  turn¬ 
ing  out  16  pages.  The  new  press 
can  produce  80  pages  in  one  edi¬ 
tion,  contrasted  with  the  former 
Forum  press  which  had  a  48- 
page  capacity. 

The  press,  purchased  from  the 
Kansas  City  (Mo.)  Star  about 
three  years  ago,  has  been  reno¬ 
vated.  The  old  press  has  been 
sold  to  a  St.  Louis  job  printer. 

The  Forum  also  has  an  exten¬ 
sive  addition  to  its  plant. 

Metal  for  Italy 

Syracuse  Smelting  Works,  ex¬ 
port  division  of  United  American 
Metals  Corp.,  has  completed  a 
plant  at  Brescia,  Italy,  where  type 
metal  will  be  made  for  the  Euro¬ 
pean  trade. 
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EQUIPMENT  REVIBW  Fighting 


continued  from  page  45 


howlers.  Any  one  of  these  sys-  i  ■;  ■Pi  II II II  initrtrT^ 

terns  can  also  be  actuated  man-  I  Hrpn  m  ||  ||  ||  11  ||  ||||f|| 

ually  by  pull  boxes.  f  I  1^  -  ||  fl  ||  ||  ||  1 1|  ||  If 

The  stereotype  foundry  also  '  j!  i'  |  M  If  l|  I  If  I!  11 _ 

presented  a  fire  risk  which  could  ,  j  . 

seriously  hamper  production.  The  ;  _ 

danger  arose  from  a  condensate  *r  1  i  W’  V  H  !!>  #>  IV  A  1'  r  H 

of  flammable  oil,  ink.  and  lead  H  iijiwy  F  ff  W  ■»-«-,! 

which  settle  in  the  huge  exhaust  — <—  j — ‘ 

vents  for  the  plate  making  ma- 
chines.  While  fire  in  these  vents 

is  not  normally  to  be  feared  (they  IMPROVEMENT  PROGRAM  for  Diario  de  la  Marina  in  Havana, 
are  regularly  cleaned  by  firing  Cuba,  embraces  a  plant  addition  costing  $800,000  and  installation  of 
them),  each  of  the  exhaust  hoods  press  units  and  other  equipment  costing  $1,000,000.  The  latter 
and  ducts  was  fitted  with  a  man-  includes  two  Hoe  presses — a  six-unit  one  for  the  newspaper  and  three 
ually  operated  carbon  dioxide  fire  color  units  for  the  rotogravure  plant.  Diario,  in  business  since  1832, 
extinguishing  system.  If  fire  flashes  publishes  a  daily  roto  section, 

when  a  machine  is  being  operated, 

a  pull  box  is  tripped  and  the  con-  gency.  The  chief  has  also  in-  the  opening  of  the  directional 
tents  of  five  50-pound  cylinders  strocted  80%  of  the  men  in  the  valve  trips  the  first  10-cylinder 
are  expended  into  the  vent.  Sim-  pressrooms  and  adjoining  areas  bank.  Carbon  dioxide,  under  its 
ultaneously,  the  exhaust  fan  on  in  first  aid  fire  safety.  own  pressure,  passes  through  pip- 

thc  duct  is  shut  off,  and  the  blaze  Fire  reports  and  alarms  are  a  ’*'8  ^nd  is  discharged  from  Multi- 
is  smothered.  joint  responsibility  of  the  women  nozzles  into  the^  space  contain- 

Fileroom  Protection  operating  the  paper’s  telephone  ■'’8  fire.  By  excluding  oxygen,  the 

On  the  very  top  of  the  Tower  switchboards  and  the  central  b'aze  is  smothered  in  seconds, 
is  the  Tribune’s  back  issue  file-  8uard  post.  All  fires  are  reported  Built  into  the  system  are  pres- 
room  There  Tribunes  which  phone  to  the  operators.  These  sure  operated  switches  which, 

date  back  to  1857  are  stored.  The  notify  the  building  when  the  system  operates,  auto¬ 

newspaper’s  management  wanted  Buards,  Chief  Boostedt,  and  other  niatically  shut  off  the  press  motors 
to  guard  these  valuable  graphic  interested  parties.  and  local  exhaust  fans  close  fire 

&rts  documents  ^g&inst  fire  loss  the  gu&rdhouse,  in  Hddition  doorSi  3nd  signs!  telephone  oper* 

yet  did  not  want  to  sprinkler  the  the  back  issue  room  fire  alarm,  ators  the  system  has  been  actu- 
space  for  fear  that  water  would  indicators  which  sound  an  ated,  in  addition  to  designating 

do  greater  damage  to  the  papers  and  designate  the  location  the  area  in  trouble.  Upon  receipt 

than  a  small  fire  could.  any  sprinkler  system  which  of  the  signal,  the  operator  presses 

.  ,  .  releases.  The  booth  also  contains  a  button  that  stops  every  vent  in 

compromise  was  reac  e  ^  jj  which  is  directly  con-  the  building  and  flashes  the  alarm 
whereby  the  room  was  fitted  with  municipal  fire  head-  to  the  fire  department, 

temperature-rate-of-rise  fire  de-  ^ 

tectors  which  are  mounted  at  stra-  t.  „ 

tegic  locations  on  the  ceiling.  Rotogravure  Problem  The  rotogravure  pressroom  cir- 

Should  fire  occur,  these  elements  Fire  hazards  arising  from  the  cuit  consists  of  67  nozzles  and 


Showing  how  the  blanket  lacing 
and  the  lacing  of  the  Tingulok 
lead  flap  match  up. 


Managing  Editor  Carl  F.  White  and  Assistant  General  Manager  Deane  Funk  check  the  reproduction  of  photographs  in  a  recent  issue  of  the  Evening  Outlook. 


“We  even  beat  the 
metropolitan  papers 
since  we  got  our 
SCAN-A-GRAVER!” 

says  Santa  Monica  Evening  Outlook  executive 


“Despite  proximity  to  Los  Angeles  we  successfully  meet  competition  from 
the  big  dailies  there  by  concentrating  on  local  news,  with  a  good  dose  of 
comprehensive  national  and  international  coverage,”  says  Deane  Funk, 
assistant  general  manager  of  the  Santa  Monica  (Calif.)  Evening  Outlook. 

“Pictures— local  and  national— go  over  big  with  our  readers,”  continued 
Mr.  Funk.  “We  know  this  because  when  we  increased  our  price  some 
months  ago,  circulation  held  up  nicely.  Our  Scan-a-graver  has  been  inval¬ 
uable  in  getting  pictures  into  the  paper  that  the  metropolitans  couldn’t 
use  until  the  next  day.  Also,  through  the  Scan-a-graver  we  can  beat  the 
‘big  boys’  onto  the  streets  with  pictures  our  people  like.” 


DURING  THE  FLOODS  last  Spring,  resulting 
from  heavy  rains,  the  Evening  Outlook 
covered  the  local  highlights  every  day  in 
pictures,  beating  the  nearby  Los  Angeles 
papers  by  up  to  twelve  hours. 


ADDITIONAL  REVENUE  comes  from  furnishing 
local  cuts  for  local  ads.  This  practice  paid 
off  handsomely  for  the  Evening  Outlook  in 
a  recent  cooking-school  promotion  in  which 
pictures  of  local  merchants  were  used. 


PiaURES  ARE  SURFLIER  by  Staff  photographers 
and  reporters.  Scan-a-gravings  are  made  by 
Operator  Gayle  Goodwin.  Managing  Edi¬ 
tor  Carl  F.  White  says  this  arrangement 
works  very  satisfactorily. 


Do  you  r«c«iv«  "Imprassions"?  This  quarterly  publication  of 
Fairchild's  Graphic  Arts  Division  is  devoted  entirely  to  helping  you 
exploit  the  techniques  of  photo-journalism  by  giving  you  practical 
"how-to"  information.  You'll  find  Its  hints  useful  whether  or  not  you 
hove  o  Scon-o-grover.  Write  for  your  copy  today  to  Fairchild  Camara 
and  Instrument  Corporation,  88-06  Von  Wyck  Boulevard,  Jamaica 
I,  New  York,  Department  100-41 A I  0 
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EQUIPMENT  REVIEW 


Stockton  Record 
Expands  Plant 


Another  unit  in  the  continuing 
building  expansion  program  of  the 
Stockton  (Calif.)  Record  is  under 
way.  A  two-story  50  by  150-foot 
addition,  this  will  provide  new 
quarters  for  the  editorial  depart¬ 
ment. 

Remodeling  of  the  Record,  pub¬ 
lished  by  Irving  S.  Martin,  began 
two  years  ago.  Mr.  Martin,  re¬ 
cently  87  years  old,  is  believed  to 
be  the  dean  of  California’s  news¬ 
paper  publishers. 

The  first  step  in  the  renovation 
program  was  the  establishment  of 
general  management  offices,  ac¬ 
counting  department,  city  circu¬ 
lation,  an  assembly  hall  and  a 
lunchroom  on  the  second  floor, 
formerly  a  lodge  hall. 

The  new  unit  will  accommodate 
the  editorial  department  on  the 
first  floor.  On  the  second  floor 
will  be  an  extension  of  the  ac¬ 
counting  and  promotion  depart¬ 
ments,  a  large  conference  room 
and  facilities  for  an  employe 
lunchroom.  Completion  of  the 
unit  will  be  followed  by  extensive 
remodeling  of  the  present  plant. 

“After  that  wilt  come  the  in¬ 
stallation  of  a  new  press,”  report¬ 
ed  Irving  L.  Martin,  grandson  of 
and  assistant  to  the  publisher. 


SEVERAL  HUHDRED  STAR 
QUADDERS  ARE  IN 
GAINFUL  OPERATION 


as  attachments  to  Linotype  and  Intertype  machines 


For  those  who  have  feared  quadders  but  still  need  its  efficiency,  four  years  of 
uninterrupted  production  now  show  hundreds  of  STAR  AUTOMATIC  QUAD¬ 
DERS  repaying  the  original  investment  over  and  over  again. 

SO  SIMPLE,  A  NOVICE  CAN  OPERATE  IT!  Sturdy,  mechanicaUy  right, 
the  simplicity  of  its  design  and  operating  parts  assures  practically  no  upkeep. 
This  means  .  .  .  minimum  of  maintenance  time  ...  no  intricate  or  delicate 
parts  to  adjust  and  bother  either  machinist  or  operator. 

No  plant  that  operates  a  machine  20%  of  the  time  (or  more)  on  quadded  com¬ 
position,  either  center,  right  or  left  flush,  can  afford  to  be  without  this  money¬ 
making  device. 

Tfc*  Model  ”F'  brocfcoro  Mis  tfco  compfoto  story. 


This  open  mete  of  Quadder  shotes  simplicily 
and  ruggedness  of  mechanism. 
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produces  economically 
leads,  slugs,  rule,  base 
of  the  highest  quality. 


LUDLOW  TYPOGRAPH  CO. 

2032  Clybourn  Ave  Chicago  14 


EQUIPMENT  REVIEW 


Newsprint  Conservation  Committee 
Conducts  a  Tidy  Littte  Business 

By  Eddie  Badger 


An  experiment  by  the  Birming-  screened-in  comer  of  the  press- 
ham  (Ala.)  News  and  Post-Herald  room  newsprint  storage  depart- 
has  proved  both  profitable  and  a  ment. 

definite  means  of  saving  newsprint.  A  tidy  little  business  has  been 
The  project  is  part  of  a  program  built  by  selling  typing  paper  to 
which  has  been  set  up  by  a  perma-  high  schools  and  grammar  schools, 
nent  six-man  newsprint  conserva-  and  second  sheets  to  business  coi¬ 
tion  committee  from  the  two  leges  and  other  firms  in  the  city, 
papers.  The  committee  has  now  such  as  law  offices.  This  salvaged 
been  functioning  more  than  two  newsprint  brings  IVz  cents  per 
years.  pound  when  packaged,  and  the 

The  main  source  of  income  and  price  will  probably  be  raised  soon 
no  small  part  of  the  newsprint  to  10  cents.  School  children  also 
salvage  has  come  from  a  four-  buy  their  practice  typing  paper  at 
man  department  established  in  a  the  News’  office  at  a  special  price 


SAVE  NEWSPRINT  with 

High  Shrinkage  Mats  .  . . 
Improve  Printing  Quality 
Using  Alico  Evenray  Mat  Drye 


This  has  been  developed  to  dry  high  moisture  content  mats 
uniformly  while  pre-shrinking  and  to  set  the  mould  depth  to 
improve  printing  quality.  Final  shrinkages  up  to  M/g"  per  page 
now  obtained  with  Alico  Evenray. 

The  Portsmouth  (Ohio)  Times  soys: 

"Our  Evenray  mat  drier  arrived  and  we  immediately  put  it 
into  operation.  I  would  like  to  report  that  it  is  doing  an  out¬ 
standing  job  of  pre-drying  mats  before  going  into  the  Sta-Hi. 
It  has  improved  our  printing  and  has  cut  our  mat  drying  time 
In  half  over  our  previous  method." 


^M^what  do 

'mEf/fea/r  ;&YOU 


I  THE  ALICO  EVENRAY'S  new  principle  in  infra-red  H 
drying  uses  pafenfed  gold  refleefors  with  effective  H 
air  circulation  at  both  sides  of  mat,  which  is  in  a 
vertical  position  between  the  heat  lamps.  This  pro-  H 
vides  unrestricted  escape  for  the  moisture  or  steam  H 
leaving  the  mat.  BB 

Results???  More  uniform  drying  and  sharper  and 
clearer  printing  of  type  and  halftones. 

Send  for  complete  information 


Just  a  minor  mechanical 
iradfretr  That’*  an  une^ 
nomical  way  to  look  at  it.  No 
.  .  .  not  just  frames  to  lock 
up  your  forms. 

liiey  are  necessary,  accurate 
equipment.  Cdrrect  cba8<'s 
mean  savinir  of  time,  of 
money,  and  perfect  mats.  Ask 
any  mechanical  engineer. 


ALICO,  INC.  West  Springfield,  Mass 


EDITOR  &  PUBLISHER  for  August  9,  1952 


Paper  Salvage 

continued  from  page  50 

newsprint  as  received  and  the  rolls 
in  excellent  condition  are  stored 
until  required. 

No  rewinder  is  used. 

Since  the  start  of  the  newsprint 
conservation  program  all  rolls 
have  remained  wrapped  until 
ready  to  be  placed  on  the  dolly 
for  delivery  to  the  press.  Pre¬ 
viously,  rolls  were  stripped  on  the 
floor,  and  further  damage  or  ex¬ 
cessive  stripping  occurred  before 
they  were  used. 

Pressmen  run  as  close  to  the 
core  as  possible,  consistent  with 
good  operation,  but  without  risk¬ 
ing  the  chance  of  losing  a  sheet 
or  incurring  web  breaks. 

Damaged  newsprint  and  core 
waste  are  weighed  and  charged  to 
the  salvage  department. 

This  department  also  controls 
and  is  responsible  for  the  weighing 
and  baling  of  roll  wrappers,  press 
waste,  press  spoils,  etc.;  recording 
all  wastepaper  sales  and  ship¬ 
ments.  (Delivery  of  the  bales  is 
made  to  a  local  wastepaper  dealer 
in  the  paper’s  own  trucks.) 

All  departments  in  the  paper  are 
charged  for  paper  used  in  accord¬ 
ance  with  their  requisitions. 

ANPA  Mechanical  Bulletin  No. 
455  on  Newsprint  Waste  for  the 
fourth  quarter  of  1951  reported  an 
average  of  3.7875  per  cent  for 


morning,  evening  and  Sunday  pa¬ 
pers.  On  the  News  and  Post- 
Herald,  with  an  average  consump¬ 
tion  of  2,5(X)  tons  monthly,  the 
gross  waste  is  3.702  per  cent 

But,  actually,  the  newsprint  con¬ 
servation  committee  of  the  two 
papers  feels  that  the  waste  factor 
is  “loaded.”  With  the  elimination 
of  wrapper  poundage,  the  percent¬ 
age  is  dropped  to  2.72  per  cent. 

Wastepaper  sales  show  a  decided 
decline  in  dollar  value.  They 
were  $6,911.07  for  the  first  quar¬ 
ter  of  1952,  as  compared  with 
$13,625.40  for  the  same  period 
in  1951.  This  is  partly  due  to 
the  newsprint  conservation  and 
partly  to  a  decrease  in  consump¬ 
tion,  but  more  definitely  to  lower 
prices  for  waste. 

Over-issues  and  wrappers  col¬ 
lected  from  the  27  various  branch 
offices  throughout  the  city  during 
the  first  quarter  of  1952  totalled 
26,930  pounds.  Part  of  this  total 
was  returned  to  the  mailroom  for 
wrappers,  the  unusable  portion 
baled  with  mixed  waste  and  sold. 

Together  with  the  returns  from 
branch  offices,  all  throwaway 
copies  are  gleaned  from  office 
wastebaskets  and  routed  through 
the  salvage  department  for  use  as 
mailroom  wrappers  or  baled  as 
scrap.  Tear  sheets  for  advertisers 
and  file  copies,  once  straight  from 
the  press  run,  are  now  culled  from 
spoils,  street  sales  and  branch  re¬ 
turns. 


NEWSPAPER  PLANTS 

Complete  Architectural  and  Engineering 
services  for  the  design  and  construction 
of  new  buildings,  remodeling,  production 
layouts,  and  plant  locations. 

Our  new  brochure  on  request. 

MORTON  L.  PEREIRA  &  ASSOCIATES 

Architects  &  Engineers 

100  West  Monroe  St.  Chicago  3,  III. 


You’ve  never  seen  a  finer 
news  roller  than  IDEAL’S  DX! 


★  Gives  snap  to  your  halftones. 
if  Peps  up  your  classified  ads. 

★  Prints  dense  blacks  uniformly. 

Try  them  on  your  own  press 
and  get  years  of  satisfying  service 


ideal  roller  &  MANUFACTURING  CO. 

Huntinotofi  ^orlc,  CoMf.  Chicooo  S,  Illinois  Long  Islond  City  I^N.Y. 
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Where  there  is  molten  type  metal,  there 
is  dross.  And  dross  is  a  monster  which 
eats  up  tin ! 


When  you  lose  tin,  you  have  casting  and 
printing  headaches  .  .  .  you  have  increased 
costs,  decreased  profits. 


'Under  the  Federated  MOR-TIN  plan, 
dross  from  Stereotype,  Linotype  or  Intertype, 
Monotype  or  Ludlow  is  replaced 
pound-for-pound  by  a  high-tin  adjusting  alloy. 
MOR-TIN  metal  restores  the  elements 
lost  in  the  dross  and  maintains 
your  metal  at  its  proper  standard. 


The  cost  of  the  MOR-TIN  plan  is  not  high, 
because  your  dross  carries  the  burden 
of  expense.  Ship  Federated  your  dross  . . , 
get  back  MOR-TIN  replacement  metal 
for  a  nominal  conversion  charge. 


If  you  would  like  further  details  on 
the  MOR-TIN  plan,  just  write 
Federated’s  Type  Metal 
Department  for  free  literature 
...  or  ask  your  Federated 
salesman  next  time  he  calls. 


For  type  metals  . . .  for 
SAVALOY,  a  new  stick-type 
flux,  or  SAVEMET, 
the  dry  powder  flux  . . . 
see  Federated  first. 


AMERICAN  SMELTING  AND  REFINING  COMPANY 
120  Broadway,  New  York  5,  N.  Y. 


WOOD  COLOR  PLATE 
PRE-REGISTERING  MACHINE 


Use  of  the  WOOD  Color  Plate 
Pre-Registering  Machine  elimi¬ 
nates  much  unnecessary  press¬ 
room  downtime  when  printing 
color  because  it  registers  the  color 
plates,  ready  for  lockup,  before 
they  leave  the  stereotype  room. 

In  terms  of  the  stereotyper’s 
job,  it  means  fewer  color  plates 
returned  for  recast,  smoother 
color  plate  production  and  ...  a 
sharper  looking  color  section. 


WOOD  COLOR  PLATE 
PRE-REGISTERING  MACHINE 
.  .  .  eliminates  the  plate-casting 
variables  to  which  every  color  plate 
is  subject. 


WRITE  FOR  ILLUSTRATED  BROCHURE 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  SALES  OFFICE:  501  FIRH  AVENUE,  NEW  YORK  17 
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newspaper  law 

^Of  and  Concerning* 
Persons  of  Same  Name 

By  Albert  Woodruff  Gray 


A  PENDING  libel  action  against 
the  New  York  News  is  based  on 
the  publication  of  a  news  item 
from  Barcelona,  Spain,  in  October, 
1949,  that,  “Virginia  Hill,  friend 
of  the  late  racketeer,  Bugsy  Siegel, 
»as  on  a  grand  tour  of  Europe 
under  the  assumed  name  of 
Evelyn  G.  Verges.” 

Evelyn  G.  Verges,  the  wife  of 
a  Washington  physician,  asserts 
this  article  was  a  libel  for  which 
she  is  entitled  to  damages. 

In  the  defense,  it  is  asserted 
that  the  article  is  “of  and  con¬ 
cerning”  Virginia  Hill  and  does 
not  relate  to  Evelyn  G.  Verges, 
the  wife  of  the  Washington 
physician  whose  name  had  been 
published  as  an  alias  of  Virginia 
Hill. 

Authority  Stated  in  1881 

The  authority  on  which  the 
News  relies  is  a  decision  of  the 
New  York  Court  of  Appeals  in 
1881  in  a  suit  against  the  New 
York  Herald  for  an  article  that 
referred  to  a  Gass,  Fleischmann  & 
Company,  operators  of  a  distillery 
and  swill  milk  business. 

In  his  complaint  against  the 
Herald  the  plaintiff  in  that  action, 
a  man  named  Fleischmann,  al¬ 
leged  he  was  neither  a  member 
nor  did  he  have  any  relation  to 
this  firm  nor  was  he  interested  in 
any  businuess  of  the  type  de¬ 
scribed  in  the  article. 

“As  the  libel  neither  describes 
nor  refers  to  the  plaintiff  nor  to 
the  business  in  which  he  is  en¬ 
gaged  but  names  a  different  busi¬ 
ness  and  a  firm  of  which  he  is  not 
and  never  was  a  member,”  said 
that  court,  “it  is  manifest  that  the 
plaintiff  cannot  in  any  way  be 
connected  with  the  libelous  matter 
set  forth.” 

Some  years  ago  the  New  York 
Sun  carried  an  article  headed, 
“Cop  Charmer  In  Trouble,”  in 
which  “the  police  recognized  her 
as  Kitty  Carr,  the  daughter  of  a 
former  Brooklyn  detective.” 

A  libel  action  against  the  Sun 
was  brought  by  a  Kate  Corr,  who 
•Inscribed  herself  as  26  years  of 
age,  unmarried,  a  public  school 
teacher  and  a  resident  of  Brook¬ 
lyn.  In  dismissing  that  action  the 
court  said: 

“It  is  doubtless  true  that  an  ac¬ 
tion  for  libel  may  be  maintained 
wnere  the  plaintiff  is  not  named 
out  is  indicated  by  circumstances 
contained  in  the  article  which  are 
capable  of  direct  proof  that  the 
plaintiff  was  the  person  to  whom 
reference  was  made. 

In  the  case  at  bar  the  libel 
clearly  states  the  name  of  the 
woman  who  does  not  bear  the 


name  of  the  plaintiff.  It  portrays 
a  woman  who  years  before  was 
known  to  the  police  as  a  notori¬ 
ously  bad  character  at  a  time 
when  this  plaintiff  may  not  have 
attained  her  majority,  driving  men 
to  the  insane  asylum  and  the  grave 
— a  woman  who,  in  the  language 
of  the  libel,  had  dropped  out  of 
sight  many  years  ago.” 

Hypothetical  Case 

The  Supreme  Court  of  Massa¬ 
chusetts  once  offered  this  illustra¬ 
tion:  Suppose  a  libel  is  written 
concerning  a  person  described  as 
John  Smith  of  Springfield.  Sup¬ 
pose  there  are  five  persons  in 
Springfield  of  that  name.  The 
language  refers  to  but  one.  When 
we  ascertain  by  legitimate  evidence 
to  which  one  the  words  are  in¬ 
tended  to  apply,  he  can  maintain 
an  action.  The  other  persons  of 
the  same  name  cannot  recover 
damages  for  a  libel  merely  be¬ 
cause  of  their  misfortune  in  hav¬ 
ing  a  name  like  that  of  the  person 
libeled.” 

A  few  weeks  ago,  the  New  York 
Supreme  Court  said  in  sustaining 
the  defense  of  the  New  York  Her¬ 
ald  Tribune: 

“An  allegation  in  a  libel  com¬ 
plaint  that  the  language  com¬ 
plained  of  is  defamatory,  was 
spoken  of  and  concerning  the 
plaintiff,  must  be  disregarded  if 
the  examination  of  the  article 
claimed  to  be  libelous  establishes 
that  when  fairly  read  it  makes  no 
statements  whatever  of  or  con¬ 
cerning  the  plaintiff.” 

■ 

Official  News  Release 
Receives  Legal  Status 

Harrisburg,  Pennsylvania’s  Su¬ 
perior  Court  has  ruled  that  a  news 
release  of  a  state  agency  was — in 
fact — an  order  increasing  bus  and 
rail  fares  in  Pittsburglj. 

In  the  case  of  the  Pittsburgh 
Railways  Company,  which  filed  a 
new  tariff  schedule,  the  Public 
Utility  Commission— by  taking  no 
action — allowed  the  boost  to  go 
into  effect. 

At  the  same  time  the  PUC’s 
publicity  director,  David  Bramson- 
prepared  a  press  release  on  the 
matter. 

“If  there  was  no  order  pro 
forma  there  was  an  order  de 
facto,”  the  court  found,  in  holding 
that  a  news  release  entered  the 
legal  field  as  an  “order”  of  the 
agency. 

■ 

Ed  Kellogg  Retires 

Edward  L.  Kellogg  retired  July 
12  after  16  years  of  service  as  a 
printer  with  the  New  London 
(Conn.)  Evening  Day. 


L 
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to  enter  TWA’s  15th  Annual  Aviation  Writing  and 
Picture  Competition  for  work  produced  in  1952 


You  still  have  time  to  enter  TWA’s  annual  contest  for 
excellence  in  reporting  the  story  of  commercial  avia¬ 
tion.  Established  15  years  ago,  this  contest,  which 
includes  four  writing  divisions  and  one  photo  division, 
has  attracted  recognized  newsmen  and  photogra¬ 
phers  all  over  the  country.  This  year’s  winners  will 
be  honored  with  a  total  of  16  plaques,  five  coveted 
Grand  Sweepstakes  Trophies  and  $2100  in  cash 
awards.  Outstanding  climax  of  the  contest  has  been 
the  annual  awards  dinner  traditionally  held  at  a  prom¬ 
inent  resort  in  the  sunny  Southwest. 

And  for  the  first  time,  TWA  offers  the  Strebig- 
Dobben  Memorial  Award,  given  in  memory  of  James 
J.  Strebig  and  Gerard  B.  Dobben,  two  aviation 
writers  whose  devotion  to  the  highest  standards  of 
their  profession  earned  the  respect  of  the  aviation 
industry  and  fellow  journalists.  All  entrants  become 
eligible  for  this  award.  The  winner  will  receive  a  per¬ 
petual  rotating  trophy  which  he  may  retain  for  one 
year,  a  permanent  plaque  signifying  his  attainment, 
and  a  ^250  cash  award. 


WRITING  DIVISIONS 

Open  Claui  Open  to  all  newspaper, 
press-association  and  syndicate  writers 
in  the  United  States. 

S«lce tire  Class  >  Open  only  to  writers 
on  newspapers  of  $0,000  circulation  or 
less — in  the  United  States. 

Magaaine  Trophyi  Open  to  free-lance 
or  staff  writers  for  magazines  of  gen¬ 
eral  interest. 

Teehnioal  Writing  Trophyi  Open  to 
both  free-lance  and  magazine  writers. 
Entries  may  deal  with  operation  devel¬ 
opment,  business  and  promotion,  or 
similar  technical  phases  of  the  industry. 


PHOTOGRAPHIC  DIVISION 

Open  to  newspaper  or  magazine 

photographers. 

Photos  may  be  entered  in  any  one  of 

the  following  categories: 

1.  Newspaper  black  and  white  pub¬ 
lished  in  pafiers  over  $0,000  circu¬ 
lation. 

T  Newspapers  black  and  white  pub¬ 
lished  in  papers  of  $0,000  circulation 
or  under. 

i.  Black  and  white  in  general-interest 
magazines  or  Sunday  newspaper 
magazine  sections. 

4.  Color  photographs,  as  in  above. 


DON'T  DELAY!  Time  is  short  and  competition  keen.  Send 
a  tearsheet  of  your  best  commercial  aviation  story  or  a  print 
and  tearsheet  of  your  best  commercial  aviation  photo  published 
between  September  15,  1951,  and  September  15,  1952.  All 
entries  must  be  postmarked  no  later  than  SeptemW  15. 
Decisions  of  judges  will  be  final.  Mail  entries  to  TWA 
Writing  and  Picture  Competition,  Room  242,  630  Fifth 
Avenue,  New  York  20,  New  York. 
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SYNDICATES 


*Frailties  of  Modem  Life  * 
In  New  HT  Comic  Strip 


managers  and  Carl  Ed.  A  set  of  IXTTVFTT 
cards  was  assembled  and  sent  to  VV  IN  vJ  1  @0111x08 
Egypt.  With  them  Mr.  Ed  sent  vp  n  •  i 

two  original  drawings.  1  O  DO  OOTVlCGCl 

A  note  of  thanks  from  Farouk  ■■  ^ 

was  sent  to  Mr.  Ed  and  the  syndi-  ir  IClStlC  wUtS 

cate  by  H.  Husny,  the  then  Idng’s  ,,  , . 

private  secretary.  Chicago — Marking  a  new  tec! 


Chicago — Marking  a  new  tech- 


By  Erwin  Knoll 


Whether  former  King  Farouk  nological  departure  in  its  80-year 
has  taken  his  cartoon  collection  career  of  service  to  weekly 


Sam  Brier  sounds  like  a  man  the  past  two  years.  Before  that,  heard, 
with  a  mission.  Through  the  comic  he  spent  his  spare  time  singing  pro¬ 
strip  medium  he  wants  to  show  fessionally  with  bands  and  in  night  New  Service  Offered 
us  all  the  small  clubs.  A  native  of  Montreal,  he  Pqj.  Overseas  Sales 

now  lives  in  Brooklyn  with  his  _  « 

wife  and  two  young  sons,  whom  .  Global  Press  Servk 


with  him  into  exile,  Mr.  Ed  hasn’t  newspapers.  Western  Newspaper 
heard.  Union — ^WNU  Features — will  be- 

gin  Sept.  1  the  production  and  dis- 
New  Service  Offered  tribution  of  its  syndicated  editorial 


us  all  the  small  clubs.  A  native  of  Montreal,  he  r\ _  e_i _ 

facets  which  to¬ 
gether  form  the 
pattern  of  Ameri¬ 
can  family  life — 
the  things  he  calls 
“the  frailties  of 
modem  living.” 

And  he  wants  to 
do  this  without 
being  malicious 

or  snide;  there’s  _  _  ..  - 

quite  enough  _  .  former  King  Farouk  requested  tures,  short  fiction  pieces  and  com- 

viciousness  in  the  Bner  received  a  set  of  cards  bearing  'cs  marketable  in  Latin-America, 

comics  now  without  his  help,  he  drawings  of  characters  in  the  Australia,  Europe  and  Japan.  Part 


features  in  plastic  printing  plate 
form. 

W.  W.  Brown,  WNU  viccpresi- 


wife  and  two  young  sons,  whom  .  Global  Pmss  Service,  Ltd^  W.  W.  Brown,  WNU  viccpresi- 
he  depends  upon  for  most  of  the  opened  offices  at  50  East  42  dent  and  general  manager,  said 
ideas  he  will  incorporate  into  York  17,  as  an  overseas  WNU  Features  will  discontinue  its 

“Small  World.”  agency  for  syndicated  fea-  production  of  features  in  13-ein 

^  tures.  It  hopes  to  concentrate  on  column  width  and  will  adopt  12- 

•XI _ ij  T  •  business  of  “smaller  syndicates  cm  measure  as  standard. 


Faraham  F.  Dudgeon,  WNU  ^ 
editor-in-chief,  said  the  editorial  : 


A  few  weeks  before  his  abdi-  .  Particular  interest  is  expressed  division  of  WNU  features  will 
cation  from  the  throne  of  Egypt,  honwmaking  and  fashion  fea-  quj  operation  at  Frank- 

former  King  Farouk  requested  fures,  short  fiction  pieces  and  com-  Kentucky,  where  it  has  been 

and  received  a  set  of  cards  bearing  marketable  in  Latin-Amenca,  jg^ated  for  three  and  one-half 


located  for  three  and  one-half 
years,  and  will  establish  its  head- 


feels.  “Harold  Teen”  comic  strip,  syndi-  Press  Service  s  work  quavers  in  Chicago’s  WNU  plant 

As  a  medium  for  this  project  cated  by  the  Chicago  Tribune-  will  be  the  policing  of  overseas  Spring,  WNU  discontinued 

Mr.  Brier  has  worked  out  a  comic  New  York  News  Syndicate  un-  publications  to  prevent  unauthor-  printed  Syndicate  Service 

strip  called  “Small  World,”  which  der  the  pen  of  Carl  Ed,  the  artist.  *zed  use  of  syndicated  material.  (readyprint)  operation,  a  fixture 
the  Herald  Tribune  Syndicate  Like  millions  of  American  Qf  weekly  newspapering  since  Civil 

will  offer  for  nation-wide  release  youngsters,  Farouk  collects  cards  News  and  Notes  ^ar  days, 

in  three  or  four-column  size  begin-  that  are  distributed  from  time  to  Earl  Wilson,  Broadway  colum-  WNU  features  will  continue  to 
ning  Oct.  13.  The  strip  will  fea-  time  with  candy  cigarettes.  A  few  nist  for  Post-Hall  Syndicate,  is  made  available  in  mat  form, 

ture  the  day-to-day  activities  of  a  years  ago  characters  of  the  comic  filing  columns  from  the  road  dur-  fof  benefit  of  the  newspapen 
couple  of  youngsters  playing  strips  marketed  by  CT-NYN  were  ing  a  month’s  tour  of  the  U.  S.  ^^o  have  preferred  in  the  past  to 
house,  and  will  reflect  the  routine  stamped  on  cards  distributed  with  “Our  slogan,”  he  announced,  “will  plates. 


problems  of  adult  life.  Mr.  Brier,  candy  bars  manufactured  by  a  be  ‘On  to  Moscow’ — Idaho,  that  Plastic  plates  will  be  produced 

a  modest  man,  thinks  “Small  Cambridge,  Mass.,  candy  company,  is.”  uniformly  to  the  thickness  or  gauge 

World”  is  “a  beautiful  medium”  Lacking  from  Farouk’s  collec-  *  *  ♦  of  a  zinc  engraving _ .065  inrh, 

for  getting  across  his  ideas.  tion  was  a  set  of  “Harold  Teen”  ciemens  Gretter  co-author  and  Mr.  Dudgeon  said.  It  is  believed 

Though  technically  a  ‘;gag-a-  cards,  including  Harold  Lillums  njustrator  of  the  Herald  Tribune  that  this  fact  will  enable  most  com- 

Syndicate’s  “Where  in  the  World’ 


On  to  Moscow — Idaho,  that  Plastic  plates  will  be  produced 
uniformly  to  the  thickness  or  gauge 
*  *  *  of  a  zinc  engraving — .065  inch, 

Clemens  Gretter,  co-author  and  Mr.  Dudgeon  said.  It  is  believed 


new  feature  will  be  on  humor  other  characters. 

rather  than  gags.  The  traditional  In  mid-June  Farouk’s  private 

last-panel  kick  will  be  played  down  secretary  asked  a  collector  in  Bris- 


m  favor  of  a  general  atmosphere  tol,  England  to  supply  the  set  for  york  Herald  Tribune 


Syndicate’s  “Where  in  the  World”  posing  rooms  to  work  plastic  plates 
panels,  has  withdrawn  from  active  easily  into  whatever  standardized 
participation  in  the  feature.  He  zinc-mounting  procedures  they  now 
is  replaced  by  Gardner  Tyrell  of  follow. 


of  friendliness  and  innocence. 


him.  The  collector  did  not  have 


art  staff.  Ted  Atwood  continues 


Mr.  oner,  zy,  nas  been  cartoon-  tne  set  ana  torwarded  the  request  „  ^  on  TT  t>  TTC 

ing  for  13  years,  selling  panels  to  to  Col.  Robert  R.  McCormick?  edi-  “  H;.  '  ^  , 

some  of  the  nation’s  leading  slick  tor  and  publisher  of  the  Chicago  ^  ^  VvlT©  In  N©W  York 

magazines.  In  addition,  he  has  Tribune.  Col.  McCormick  turned  Albany  N.  Y. _ The  United 

been  designing  childrens’  toys  for  the  request  over  to  the  syndicate  “Peanuts,”  pint-size  comic  strip  press  began  operation  July  21  of 
j  ~  which  Charles  M.  Schulz  draws  ^  complete  Teletypesetter  wire  in 

.A n United  Features  Syndicate,  jqgw  York,  it  was  announced  by 

has  been  collected  in  book  form  g^rt  Masterson,  New  York-New 

t  ^  r  *13  1  ii-ii  1  *1,  t  j  r*  published  by  Rinehart  &  Co.  England  division  manager, 

from  Cannes  to  Beverly  Hills,  knows  the  screen  fore  and  aft,  $1.  Appointment  of  Hen^  S.  Mat- 

has  first  call  on  Film  Colony  highlights  and  happenings ...  is  the  "  teo  as  editor  of  the  Teletypesetter 

,1  *  f  *1.  *  »  *  1  .  wire  was  announced  by  Kirtland 

most  popular  reporter  of  the  country  s  most  popular  amusement . . .  Publish©!  Hail©d  i.  King,  New  York  news  manager 

/  fic  Al*-riArI  CirirtAcnr  of  U.P.  Mr.  Matteo  is  a  veteran 

.• ,  Airport  bponsor 

V  L'  «w  JJ  MM  Hartford,  Conn. — A  I  ‘ 


L  "  •  „  .1 .1  ..  WW  _  „  Hartford,  Conn.— A  bronze  and  ajsg  has  worked  on 

MMCaMAMJB  portrait  bust  of  Francis  S.  Murphy,  several  metropolitan  newspapers. 

_  *  *  editor  and  publisher,  Hartford 

•  •  •  actress-columnist,  breaks  the  news  on  Times,  is  installed  in  the  new  two-  ■ 

^  coming  productions,  roles,  new  plays,  stork’s  oiillion  dollar  Terminal  Building  at 

•  •  ,  „  .  .  ,  .  ,  Bradley  Field.  .  Rfrr#»  Wir(>  Tonned 

.  MSfik  itinorory,  marriage  bells . . ,  writes  with  wit  and  In  the  presentation,  it  was  noted  x 

,  d  ,  dv  is  loved  and  read  ‘^e  bust  marked  “the  dynam-  Miami,  Fla. —  Sheriff’s  deputies 

jr'-l*'  witninaiice  towards  noDody..,is  loved  and  read  j^g^phy)  has  raided  a  small  room  atop  a  down- 

/*  by  millions.  A  circulation  builder  with  all-family  played  in  the  development  of  avia-  town  building  Aug.  2  and  found  a 
*  ,,  •  a  I  ff  f  11  *•  1  ,  I  tion  in  Connecticut  over  the  past  Teletype  machine  illegally  tapped 

tollowing,  flocks  of  fans  of  all  ages,  a  national  reputation!  3$  y^ars.”  onto  ffie  Associated  Press  race 

fsandprices,phone,wire,  or  write MollieSlott,  Manager...  He  was  hailed  as  the  man  re-  wire.  Chief  Deputy  Hal  McIntyre 

sponsible  for  acquiring  the  field  said  the  racing  news  stolen  from 
•  rmi  •m  *7  »  imr  for  the  state  and  developing  it  into  the  news  service  was  used  by  book- 

IBCtBffO  M  M  OW*mt  a  major  commercial  airport.  makers.  William  M.  Dorn,  ^ 

■  •  ^  lVeu!»  Building,  York  Mr.  Murphy  was  chairman  of  electrical  expert,  was  held  by  the 

fit Tribune  Tower,  Chleugo  the  State  Aviation  Board.  sheriff’s  office  for  investigation. 
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Rac©  Wir©  Tapp©d 

Miami,  Fla. —  Sheriff’s  deputies 


For  proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager.. . 


Chieaga  Tribune^Nfeu?  YarbJ¥ett?s 

_ _  Xeuf*  Building,  New  York 

Tribune  Tower,  Chleugo 
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CIRCULATION 


Clyde  Reeves 
Appointed  CM 
In  Okla.  City 

Clyde  Reeves,  an  executive  with 
18  years  service  with  the  Okla¬ 
homa  Publishing  Co.,  has  been 
named  circulation  manager  of  the 
Daily  Oklahoman  and  the  Okla¬ 
homa  City  Times. 

Announcement  of  the  appoint¬ 
ment  was  made  by  E.  K.  Gay¬ 
lord,  president  and  publisher.  Mr. 
Reeves  succeeds  George  Jennings, 
resigned. 


With  Company  Since  1934 

Mr.  Reeves  joined  the  company 
in  1934  as  a  member  of  the  gen¬ 
eral  agency  division  of  the  circu¬ 
lation  department.  A  year  later  he 
was  made  manager  of  the  key  and 
small  towns  group,  and  in  1936 
was  transferred  to  Mistletoe  Ex¬ 
press,  the  company's  highway  ex¬ 
press  service  affiliate,  as  a  district 
supervisor.  He  moved  up  to  other 
increasingly  important  supervisory 
posts  in  Mistletoe  until  1943  when 
he  became  manager. 


He  retains  that  title  in  addition 
to  his  new  one  of  circulation  man¬ 
ager,  although  he  will  devote  most 
of  his  time  to  circulation  matters. 
Jack  Lamonte,  Mistletoe  agency 
manager  since  1945,  has  advanced 
to  assistant  manager  of  the  ex- 


Print  it  in 
the  West  V 

M*  /  WISTIRN 

^^DISTRIBUTION 

LOS  ANGELES 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa- 
jaer,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUtllSHERS,  INC. 

Rotary  Printing  Specialists 
Exclusively  on  Newsprint 


2621  West  54th  Street 
Los  Angeles  43,  Californio 


■  Temporary  paper  shortage  may 
I  limit  our  ability  to  serve  you  now. 

But  please  write  for  samples  any- 
I  way.  Press  time  is  available. 

I  NAME  . 

•  ADDRESS  . 


press  service  and  will  take  over 
its  detailed  supervision. 

On  Leave  of  Absence 

C.  W.  Kosak,  circulation  mana¬ 
ger  of  the  Beaver  Valley  (Pa.) 
Times,  is  on  a  leave  of  absence 
for  four  months.  Adam  Jackson, 
city  circulator,  has  been  appointed 
acting  assistant  circulation  mana¬ 
ger.  Mr.  Kosak  is  taking  a  leave 
of  absence  to  reorganize  his  own 
personal  business  which  he  re¬ 
cently  purchased  in  New  Jersey. 

All  for  a  Good  Cause 
Johnny  Boland,  14,  a  Buffalo 
(N.  Y.)  Courier-Express  carrier, 
and  his  brother  Peter,  12,  and 
Jimmy,  11,  staged  a  carnival  in 
the  back  yard  of  their  home  to 
raise  funds  for  the  Muscular  Dys¬ 
trophy  Association.  .  The  boys 
urpd  customers  to  attend  and 
bring  their  children.  They  talked 
it  up  among  their  friends  and 
started  a  successful  campaign  to 
get  their  mother  and  the  mothers 
of  their  friends  to  make  ice  cream 
which  they  could  sell.  More  than 
40  youngsters  and  adults  attended 
the  fair,  and  the  Boland  Boys 
raised  $25  for  the  association. 

Labor  Election  Set 
A  BATTLE  between  the  San 
Diego  Newspaper  Guild  and  the 
AFL  Pressmen’s  Union  for  repre¬ 
sentation  of  approximately  100 
circulation  department  employes 
of  the  San  Diego  (Calif.)  Union 
and  Evening  Tribune  will  be 
settled  at  a  National  Labor  Rela¬ 
tions  Board  election  Sept.  25.  The 
circulation  workers  for  many  years 
had  been  affiliated  with  the  press¬ 
men’s  union. 

■ 

16  Carriers  Named 
As  Exeter  Scholars 

Exeter,  N.  H. — Sixteen  news¬ 
paper  carrierboys  will  attend  Phil¬ 
lips  Exeter  Academy  next  Fall 
under  scholarships  for  which  they 
were  nominated  by  their  circula¬ 
tion  managers. 

Hamilton  Bissell,  director  of 
scholarship  boys,  has  announced 
the  list  which  includes  these  eight 
boys  who  will  enter  in  September: 

Thomas  M.  Aaberg,  Minne¬ 
apolis  (Minn.)  Star  and  Tribune; 
C.  Allin  Cornell,  same;  Paul  A. 
Barks,  same;  John  J.  Herrman,  Jr., 
same;  Donald  R.  Dalzell,  Des 
Moines  (Iowa)  Register  and  Trib¬ 
une;  Robert  B.  Hoffman,  Ithaca 
(N.  Y.)  Journal;  David  S.  Martin, 
New  Bedford  (Mass.)  Standard- 
Times,  and  Bruce  E.  Nickerson, 
Charleston  (S.  C.)  Courier-Post. 

Boys  whose  scholarships  have 
been  renewed  another  year: 

John  DeFord,  Minneapolis  Star 
and  Tribune;  Marfred  Clark,  same; 
John  Hill,  same;  Richard  Lee, 
I  same;  Thomas  Opem,  same;  Kent 
'  Schlosstein,  same;  Lawrence  Clark, 
•  Birmingham  (Ala.)  Post  Herald, 
I  (N,  Y.)  News,  and  David  Ahlers, 
I  G.  William  Evarts,  Newburgh 
I  Dayton  (Ohio)  Daily  News. 


100  Employe 
Benefit  Plans 
Are  Analyzed 

Evanston,  Ill. — “Employe  Ben¬ 
efit  Plans  in  Use  by  Daily  News¬ 
papers”  is  the  topic  of  a  graduate 
research  study  completed  at  the 
Medill  school  of  journalism, 
Northwestern  University.  The 
project  analyzes  100  benefit  plans 
of  newspapers,  primarily  in  the 
10,000  to  50,000  circulation 
brackets,  and  largely  in  the  middle 
west. 

The  study  was  carried  out  un¬ 
der  the  direction  of  Dr.  Charles 
L  Allen,  director  of  research  and 
assistant  dean,  by  Louis  Eiffert, 
a  graduate  student  in  business 
management. 

Among  the  conclusions  on  the 
study  of  the  50  pension  plans 
which  were  compared  are  the  fol¬ 
lowing: 

Eligibility  —  (Length  of  service 
required:  Range,  6  months  to  25 
years;  Mean,  6.01  year). 

Minimum  age  required:  Range, 
2j  to  35  years;  Mean,  29.7  years). 

(Maximum  age:  Range,  41  to 
65  years;  Mean,  56.17  years-. 

Method  of  Funding  —  Trust 
Fund  plans,  24;  Plans  funded  with 
insurance,  22;  Plans  without  for¬ 
mal  funding,  4. 

Contribution  —  Costs  paid  en¬ 
tirely  by  company,  35;  Employe 
shares  part  of  cost,  15. 

Normal  Retirement  Age  —  65 
years  for  all  employes,  44;  65  for 
men,  60  for  women,  5;  Not  stat¬ 
ed,  1;  Plans  with  death  benefits, 
31;  Plans  with  disability  benefits, 
16. 

Termination  of  Employment — 
Employe  receives  partial  refund, 
29;  Employe  loses  all  benefits  10; 
No  procedure  stated,  11. 

Age  of  Plans — Range  in  ages  of 
plans  was  from  one  to  34  years 
(in  1952),  the  earliest  plan  hav¬ 
ing  been  started  in  1918.  The 
greatest  number  of  plans  were 
started  in  1944. 

The  second  section  of  the  proj¬ 
ect  is  concerned  with  employe  in¬ 
surance  plans.  Many  newspapers 
were  found  to  have  more  than  one 
type  of  insurance  available  to 
their  employes.  The  types  were: 

Life  insurance,  45;  Accidental 
Death  and  Dismemberment,  25; 
Hospital  and  Surgical  Insurance, 
45;  Weekly  Sickness  and  Accident 
Insurance,  24;  Medical  Expense 
Insurance,  8;  Polio  Insurance,  2; 
Maternity  Benefit  (separate  from 
Hospital  &  Surgical),  1. 

The  maximum  benefit  available 
from  life  insurance  policies  ranged 
from  $1,000  to  $18,000  with  a 
mean  of  $4,693.  The  amount  of 
benefit  for  which  the  employe  is 
eligible  usually  depends  on  his 
salary  or  his  years  of  service,  or 
both. 

(Contribution):  Cost  paid  en¬ 
tirely  by  company,  11;  Employes 
share  in  cost,  32;  Both  types  avail¬ 
able  4. 
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Of  the  45  newspapers  having 
hospital  and  surgical  insurance,  43 
provided  daily  hospital  benefits, 
41  provided  surgical  benefits,  and 
43  provided  miscellaneous  hospital 
expense  benefits. 

(Contribution):  Cost  paid  en¬ 
tirely  by  company,  10;  Employe 
shares  in  cost,  26;  Employe  pays 
entire  cost,  5. 

Dependent  coverage  was  avail¬ 
able  on  one  or  more  types  of  ben¬ 
efits  in  34  of  the  plans. 

Accident  and  Sickness  Insur¬ 
ance  —  Maximum  weekly  benefit 
available:  This  type  of  insuu'nce 
was  included  in  24  of  the  50  plans 
studied.  The  range  of  weekly  ben¬ 
efits  was  from  $25  to  $62.50,  with 
a  mean  of  $38.75. 

(Contribution) — Cost  paid  en¬ 
tirely  by  company,  5;  Employe 
shares  in  cost,  16;  Employe  pays 
entire  cost  of  plan,  3. 

■ 

Hoyt  Reports  Gains 
On  Former  ITU  Paper 

Colorado  Springs — On  Aug.  1 
the  Colorado  Springs  Free  Press 
marked  its  first  year  under  owner¬ 
ship  and  management  of  Edwin  P. 
Hoyt. 

Purchased  from  the  Interna¬ 
tional  Typographical  Union  which 
had  established  the  paper  in  Feb¬ 
ruary,  1947,  the  Free  Press,  in  the 
past  12-month  period,  has  shown 
a  substantial  increase  in  both  cir¬ 
culation  and  advertising,  Mr.  Hoyt 
reported. 

Several  changes  have  been  made 
both  in  the  staff  and  in  the  opera¬ 
tion  of  the  paper  since  he  took  it 
over.  One  innovation  is  the  pub¬ 
lication  of  a  tabloid  size  Sunday 
supplement  which  incorporates  re¬ 
views  of  the  week’s  news  and  con¬ 
tains  a  variety  of  features. 

Executives  include  Constantine 
Poulos,  managing  editor;  Robert 
H.  Wardwell,  assistant  to  the  pub¬ 
lisher,  and  Ellsworth  Evja,  circu¬ 
lation  manager. 

■ 

Record  Publishing  Co. 
Makes  Four  Promotions 

Erie,  Pa _ ^Four  promotions  in 

the  staff  of  the  Record  Publishi^ 
Co.,  publisher  of  the  Erie  Dis¬ 
patch,  were  announced  this  week 
by  Edward  Lamb,  president,  and 
owner  of  WICU-TV  and  radio 
station  WIKK,  here. 

W.  Howard  (Peg)  Parsons,  vet¬ 
eran  newspaperman,  was  named 
assistant  to  the  publisher.  He  was 
formerly  director  of  promotion  for 
the  paper’s  radio-TV  stations.  Mr. 
Parsons  was  replaced  by  Jack  W. 
Schumacher. 

In  other  promotions  Paul  Al- 
biecht,  general  manager,  was 
named  vicepresident  of  the  com¬ 
pany,  and  John  O.  Fullerton, 
auditor,  was  elected  secretary. 


In  the  Army  No'w 

Tom  Kennedy  of  advertising 
staff.  New  Haven  (Conn.)  Even¬ 
ing  Register,  has  left  for  Army 
Service. 
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Vaseline,  the  registered  trade  mark  owned  by  the 
Chesebrough  Manufacturing  Company,  Cons’d,  is 
not  a  complete  name  for  any  one  product,  but  the 
brand  word  for  the  whole  family  of  products  made 
by  that  Company.  It  should  never  be  used  alone,  but 
always  with  the  name  of  the  product  it  designates, 
viz.;  ‘Vaseline’  Petroleum  Jelly,  ‘Vaseline’  Hair  Tonic* 
‘Vaseline’  Lip  Ice  Pomade,  etc.  We’d  appreciate  it  if 
you’d  keep  this  in  mind.  Many  thanks! 

ANSWERS:  1.  John  Lawrence  Sullivan 

2.  Ulysses  Simpson  Grant  3.  ‘Vaseline’  Petroleum  Jelly 


'VASELINE' 


1952 


CHESEBROUGH  MANUFACTURING  COMPANY.  CONS'O 
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NEW  LONDON  Is 
Connecticut’s  5th  Market — 

as  judged  by  National  Advertisers 

In  the  first  half  of  1952  The  Day’s  general  advertising 
lineage  out-ranked  all  Connecticut  cities  except  Hartford, 
New  Haven,  Bridgeport  and  Waterbury. 

HERE’S  THE  SCORE  FROM  MEDIA  RECORDS 

New  London,  61,547  City  Zone  population,  711,763  lines 
(Next  nearest  carried  26,928  lines  less) 

The  Day’s  leadership  includes  12  principal  national 
classifications. 

There  are  logical  reasons  for  national  advertisers  declaring 
New  London  Connecticut’s  5th  City: 

22,082  Concentrated  circulation  in  99,932  pop* 
ulation  trading  area. 

93%^Coverage  in  61,547  population  City  Zone. 
$55,791,000  Retail  sales. 

$5,935.  Spendable  Income  per  family. 

THE  NEW  LONDON  EVENING  DAY 

Gilman,  Nicoll  &  Ruthman,  National  Representatives 
New  York,  Boston,  Philadelphia,  Chicago, 

Los  Angeles,  San  Francisco 
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CENSUS  SUPPLEMENT 

to  the  MARKET  GUIDE 

including  Index  to  Market  Guido  Maps 


This  helpful  48-page  supplement  contains  a  complete 
tabulation  on  the  1950  Official  O.  S.  Census  of  Popu¬ 
lation  for  all  cities  and  urban  places  with  1000  or 
more  population.  In  addition,  it  includes  all  unincor¬ 
porated  towns  and  villages  of  more  than  1000  popu¬ 
lation. 

The  supplement  also  serves  as  a  handy  index  to 
Market  Guide  Maps.  By  means  of  simple  key  you 
can  immediately  locate  the  position  of  any  county  or 
any  place  over  1000  population. 

Users  of  the  Market  Guide  will  avoid  much  tiresome 
searching  by  having  this  handy  reference  book. 


$3.00  postpaid 
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1700  Times  Tower,  Times  Sq.,  New  York  36,  N.  Y. 


Horse-and-Buggy  Job 

continued  from  page  11 
think  so.  But  you  didn’t  find 


were  better  and  it  quickly  solved 
the  problem  of  keeping  score.  But 
it  ran  head-on  into  two  serious 
problems: 

1.  The  important  people,  as  al- 


them  on  your  wires.  All  the  em-  ways,  became  camera  shy  and 
phasis  was  upon  predictions  that  moved  out  of  range.  Sam  Ray- 
everything  was  about  to  be  burn  did  his  most  effective  work 
smoothed  out.  Wednesday  showed  of!  the  rostrum  and  out  of  sight, 
what  anyone  who  had  managed  to  2.  The  screen  was  invaded  by 
stay  up  late  Monday  could  have  a  swarm  of  Grade  Z  characters 
predicted  as  accurately  as  that  the  and  lens  lice  trying  to  break  into 
Eisenhower  victory  would  be  the  the  act.  The  slowing  down  of 
inevitable  end  product  of  the  roll  calls  by  the  polls  demanded 
“Georgia  Case”  at  the  opening  of  by  publicity  hounds  ruined  the 


the  GOP  convention. 

Must  Shop  Elsewhere 
Convenience,  custom,  logic  have 


most  dramatic  feature  of  the  con¬ 
vention. 

It’s  the  old  story  of  trying  to 
brush  off  the  people  you  don’t 


nothing  to  do  with  solving  our 

immediate  problem  of  getting  the  vmi  ^ 

i-  .  j  .u  .  A  n  u-  u  picture  of  those  you  need, 

news.  Granted  that  AP,  which  o  ... 

...  ft...  seemed  very  paUid 


most  of  us  consider  the  world’s 
best  (and  certainly  the  biggest) 
wire  service,  should  have  done  this 
for  us.  Its  lusty  rival.  United 
Press,  almost  caught  the  boat. 


after  watching  the  screen.  Its 
staffers  are  good,  but  they  can’t 
talk  forever. 

Both  TV  and  Radio,  primarily 
purveyors  of  entertainment,  cash 


INS,  admittedly  a  supplementary 

service  lost  a  wonderful  onnor-  heavily  when  the  going  is  good, 

Sy  ’-Sat  sllllTS;  us  S. 

,  •'  convention  lays  an  egg. 

out  coverage.  ■' 


The  moral?  If  a  store  doesn’t 
carry  what  you  want,  you  shop 
for  it  elsewhere. 


but  suffer  dreadfully  when  the 
convention  lays  an  egg. 
Newspapers: 

A  week  with  the  scissors  pro¬ 
duces  a  pitifully  small  sheaf  of 


The  truth  seems  to  be  that  TV  clippings  attesting  to  originality  in 
has  opened  up  so  many  new  chan-  cither  reporting  oi  editing.  There 
nels  of  information  and  has  pre-  ^^^e  few  attempts  to  find  out  what 
sented  a  brand  new  technique  so  it  was  like  to  be  a  delegate  and  the 
flexible  and  so  powerful  that  no  "'en  and  women  who  cast  the 
one  has  found  out  how  to  run  it  'otes  remained,  for  the  most  part, 
properly.  And  in  the  process  it  “'t  amorphous,  faceless  mob. 
lias  put  the  finger  on  a  traditional  Pictures  We  Didn’t  See 

weakness  of  newspapering.  Pictures  we  would  like  to  have 

So  long  as  no  one  knew  the  seen  but  didn’t: 
difference,  we  could  continue  to  —Mac Arthur’s  final  dramatic 


shuffle  along,  doing  an  in-and-out  gesture  heavenward. 


'b.  — Mrs.  Howard,  shoeless  on  the 

Those  days  are  over.  It’s  time  rostrum  (and  the  reason  why: 
we  took  the  hint.  she’s  taller  than  Joe  Martin). 

TV  Is  a  Tough  Rival  — ^The  Puerto  Rican  delegation. 

Let’s  face  a  hard  fact:  As  a  re-  It  took  literally  days  for  reporters 
porter,  TV  is  a  tough  rival.  Who  and  photographers  to  track  them 
could  write  or  tell  about  the  wav  down  • 


Reece  and  Ingalls  looked  and 
sounded  during  their  night-before- 


— Senator  Dirksen  directing  one 
of  those  cavalry  sabre  thrust  ges- 


the-final-battle  predictions?  Yet  tures  at  Dewey, 
every  televiewer  knew  that  he  was  — A  good  shot  of  the  empty 
seeing  a  couple  of  frightened  and  seals  during  Eisenhower’s  accent- 
discouraged  politicians.  If  you  ance  speech, 
wrote  it  that  way  people  would  Some  of  the  most  penetrating 
say  you  were  biased.  People  like  and  readable  stories  of  the  con- 
to  see  for  themselves.  Our  gain  vention  were  written  by  Bill 
comes  in  the  fact  that  characters  Steven,  high  in  the  Minneapolis 
who  previously  were  just  names  hierarchy,  who  long  has  been  de¬ 
now  have  become  as  real  as  the  manding  just  such  stories.  . .  .  Only 


man  next  door.  Applied  this  way, 
TV  does  for  us  a  job  which  we 
never  can  do  for  ourselves. 


fact  that  TV  was  real  classic. 


man  who  rang  the  bell  10  times 
in  a  row  was  Pat  Morin  of  AP. 
His  daily  features  added  up  to  a 


making  the  convention  into  a 
local  story  for  50-60  million 


The  approach  of  some  newspa¬ 
pers  and  magazines  to  TV  often 


people  seemed  to  have  been  lost  seemed  about  as  constructive  as  a 


cn  most  newspapermen. 


buggy  whip  socket  company  s 


and  the  candidates. 

Some  final  reports  and  observa¬ 
tions: 


Newspapers  are  in  a  position  to  trade  journal  previewing  the  1905 
reap  the  greatest  gains  of  anyone.  Ixxtomobile.  We  went  all  through 
TV  gave  a  great  shot  in  the  arm  to  this  once  before  with  Radio, 
interest  (already  on  the  uptake)  in  It’s  up  to  us  as  to  what  hap- 
the  ponderous  machinery  of  nomi-  pens  next.  We  think  newspapers 
nation,  in  the  issues,  the  parties,  have  the  opportunity  of  a  life¬ 


time. 

Newspapers  which  continue  to 
ignore  TV  (the  way  we  used  to 


Television:  The  new  medium  act  about  radio)  are  missing  a 
learned  plenty.  Its  commentaries  new  Fact  of  Life. 
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How  General  Mills’  sales  dollar 
was  divided  last  year 


•of  FOR 
FUTURE 
DEVELOPMENT 


STOCKHOLDERS 


12.3f  TO 
EMPLOYEES 


YEAR  ENDING  MAY  31 


Total  Sales, 
Earnings. . . 
Dividends. . 


For  an  illustrated  annual  report  of  General  Mills' 
last  fiscal  year,  write  .  .  .  Dept,  of  Public  Services, 


Oexieira'l  Mills 

Minneapolis  1,  Minnesota 
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BOOKS  IN  REVIEW 


FP A  Edits  15,000 Quotes; 
Book  on  Plagiarism 

By  Prof.  Roscoe  Ellord 

Graduate  School  of  Journalism,  Columbia  University,  New  York 


FPA  S  BOOK  OF  QUOTATIOXS.  Editod 
by  Franklin  P.  Adams.  New  York; 
Funk  and  Waenalls  Company.  914 

P|).  $,>.!•.>. 


Good  books  are  the  best 
moments  of  good  minds.  Good 
quotations  are  the  best  sentences 
of  good  books.  Both  books  and 
collected  quotations  can  start  new 
thoughts  and  clarify  old  ones — 
when  they  do.  Schopenhauer 
warned  that  reading  can  drug  the 
mind.  But  it  needn’t,  if  one’s  mind 
is  a  catalyst  instead  of  a  sponge. 

Hence  this  newest  book  of  quo¬ 
tations — the  urbane  and  erudite 
Franklin  P.  Adams  —  makes  de¬ 
lightful,  provocative  browsing  as 
well  as  an  authentic  book-at-the- 
elbow  for  writer  or  editor.  It  con¬ 
tains  previously  uncollected  ideas, 
and  the  editor’s  mellow  wit  has 
excluded  the  usual  dud-lines  and 
concentrated  a  lot  of  sparkle. 

Adams  lists  20  of  his  own  lines 
in  the  book — and  a  pink  bud  for 
his  blessed  lack  of  false  modesty. 
The  FPA  quotes  are  meaty  and 
bright.  Take  his  quatrain  about 
Boston : 

“Then  here’s  to  the  City  of 
Boston : 

The  town  of  the  cries  and  the 
groans. 

Where  the  Cabots  can’t  see 
the  Kahotschniks, 

And  the  Lowells  won’t  speak  to 
the  Cohns." 

He  quotes  also  John  Bossidy’s 
quatrain  of  which  FPA’s  was  pos¬ 
sibly  a  parody: 

“And  this  is  good  old  Boston 
The  home  of  the  bean  and  the 
cod, 

Where  the  Lowells  talk  to  the 
Cabots, 

And  the  Cabots  talk  onlv  to  God." 


Aleans 

RELIABILITY 


Around  the  globe, 
Associated  Press  reporters 
are  guided  by  one  precept: 

Report  FAaS  — 
TRUTHFULLY...  IMPARTIALLY 


THE  ASSOCIATED  PRESS 
LBylire  cf  Dependability^ 


I  didn’t  find  Adams’  character¬ 
istic  revision  of  Kin  Hubbard’s 
“Abe  Martin”  saying,  so  often  . 
ascribed  to  Thomas  Marshall’s 
later  use  of  it:  “What  this  country 
needs  is  a  good  five-cent  cigar.” 

“There  are  plenty  of  good  five-  ■ 
cent  cigars  in  the  country,”  FPA  , 
retorted.  “The  trouble  is  they 
cost  a  quarter.  What  the  country 
really  needs  is  a  good  five-cent 
nickel.” 

Of  politics,  which  I  somehow 
have  in  mind  at  this  season,  FPA 
quotes  Ambrose  Bierce’s  definition 
of  it,  phrased  close  to  half  a  cen¬ 
tury  ago:  “Politics  is  the  conduct 
of  public  affairs  for  private  ad¬ 
vantage.” 

And  John  J.  Ingalls’  glum  pre¬ 
diction  that  “the  purification  of 
politics  is  an  iridescent  dream.” 
And  Robert  Louis  Stevenson’s  ob¬ 
servation  that  “politics  is  the  only 
profession  for  which  no  prepara¬ 
tion  is  thought  necessary.” 

Of  politicians,  FPA  quotes  this 
pragmatic  political  realism:  “An 
honest  politician  is  one  who,  when 
once  bought,  will  stay  bought” 
expressed  shortly  before  the  Civil 
War  by  Simon  Cameron,  then  the 
Republican  boss  of  Pennsylvania. 

V  *  V 

Of  news,  the  volume  contains 
Philip  Massinger’s  17th  century 
dictum  that  still  is  good,  'Til  news, 
madam,  is  swallow-winged;  what’s 
good  walks  on  crutches.” 

What  I  looked  for  immediately 
and  didn’t  find — and  didn’t  expect 
to  find — was  the  origin  of  the  old 
slogan  in  perhaps  too  many  city 
rooms,  “Names  make  news.” 

Months  ago,  the  Herald  Tribune 
in  New  York  asked  me  who  orig¬ 
inated  the  line,  and  I  set  out  to 
learn.  I  had  first  heard  George 
Longan,  then  city  editor  of  the 


Down  to  Earth 

MIAMI  —  Vktor  Badger, 
who  assists  ThoBias  W.  Hagan 
in  producing  the  Miami  News 
editorial  page,  toured  the  hack 
roads  into  the  small  towns 
daring  his  vacatioB  to  learn 
what  the  “local  folks”  are 
thinking  and  talking  about. 
He  visited  barbershops,  service 
stations  and  drug  store  soda 
fountains. 

Kansas  City  (Mo.)  Star,  quote 


Chos.  A.  Tyler, 
Phila.  Inquirer 
Executive,  Dies 

Philadelphia — Charles  A.  Ty¬ 
ler,  74,  veteran  Philadelphia  news¬ 
paper  executive  and  business  lead¬ 
er  and  chairman  of  the  Inquirer, 
died  in  his  sleep  Aug.  2.  He  had 
been  in  his  office  on  the  previous 
day. 

Mr.  Tyler  began  his  newspaper 
career  with  the  Public  Ledger  in 
1914.  He  served  it  in  various 


the  “rule”  about  1912.  But  he  executive  capacities  until  1934 
frankly  quoted  it  as  a  maxim,  when  the  paper  was  merged  with 
Years  later  I  heard  Justin  Smith,  Inquirer. 


news  editor  of  the  Chicago  Daily 
News,  remark  whimsically: 


At  that  time,  Mr.  Tyler  became 
president,  treasurer  and  general 


“If  we  had  space  to  print  a  news  nianager  of  the  Inquirer.^  He  re¬ 
bit  about  every  name  in  the  Chi-  those  capacities  until 

cago  telephone  book  twice  a  year,  1^44,  when  he  was  made  chair- 


we’d  have  the  largest  circulation 


in  the  world. 


Mr.  Tyler  retired  from  active 


And  I  had  read  Horace  Greeley’s  ^  ^ 

inriniP  th^t  “rpaHpr*  liVp  3 1,  1948,  but  he  retained  his  officc 


principle  that  “readers  like  most  ouine  rciamcun.s  on.ee 

to  read  about  themselves  in  the  continued  to  maintain  a  keen 
paper,  and  next  about  persons  they  con- 

Lbw  or  know  about  ” 

So  I  wrote  to  a  hundred  sources  major  importance. 

thP  orioin—to  thp  1  ihrarv  of  At  the  request  of  Walter  H. 


know  or  know  about.” 

So  I  wrote  to  a  hundred  sources  major  importance, 

for  the  origin-to  the  Library  of  ^  ^t  the  request  of  Walter  H. 
Congress,  librarians  at  Harvard.  Annen^rg,  editor  and  publisher 
Yale!  Princeton,  Columbia,  Miss-  of  the  Inquirer.  Mr.  Tyler  dropped 
ouri;  to  newspapers,  and  to  ^.s  duties  as  general  mana- 

continued  as  Chairman  of 
have  stored  the  answer  in  a  crev-  j  .  j  » 

icp  of  a  convreader’s  canacious  treasurer  and  a 

ice  ot  a  copyreaaer  s  capacious  Philadelphia  In- 

i  never  found  out,  and  I’d  still 

litp  fn  tnnu/  Notwithstanding  his  retirement, 

he  continued  to  come  to  his  office 

X  TULt  II  every  working  day.  He  seldom 

Attorney  Charts  Pitialls  ijjg 


like  to  know. 


Attorney  Charts  Pitialls 
Of  Literary  Theft 


Ariz.  Newsmen  Freed 


PLAGIARISM  AND  ORIGINALITY.  By 

Alexaiuipr  Lindoy.  Now  York:  Harper  Of  Accmilt  C'VirtrfTOG 
and  Brothers.  .306  pp.  $.5. 

-  Prescott,  Ariz. — Assault  charges 

An  author’s  lot  is  apt  to  be  against  two  Prescott  Evening  Cou- 
strewn  with  lawsuits.  If  his  manu-  rier  executives  were  dismissed  this 
script  lies  a  while  in  an  editor’s  ^  found  no 


office,  finally  rejected,  he  may 
genuinely  conclude  that  someone 


probable  cause”  for  the  action. 
Defendants  were  Wayne  Win- 


kidnaped  his  stillborn  brainchild  of  the  paper, 

when  he  encounters  a  similar  situ-  Ralph  Williams,  its  editor, 

ation  in  a  later  work.  If  a  pub-  along  with  a  county  attorney 

Usher  issues  his  book,  someone  arid  a  county  superintendent  o 


else  is  apt  to  sue  him. 


schools,  were  accused  of  being  in- 


Alexander  Lindey,  a  New  York  solved  in  a  ^acas  in  the  county 
attorney,  analyzes  the  suits  brought  s  office.  ... 


when  Daphne  DuMaurier’s  “Re- 


A  tax  researcher  for  the  Arizona 


REiLS^ 

with  “ 

liij^  TENSIONS 

...the  only  instantan-  | 
i  eoas  and  entirely  auto*  > 

•  >  matic  paper  roll  tension 
control.  1 

1^;  . . .  entirely  mechanical 
—responds  instantly  to 
"red  button"  stops 
without  losing  webs. 


becca”  was  published,  when  School  Coordinating  Council  had 
“Abie’s  Irish  Rose”  was  produced,  claimed  Mr.  Winters  and  the  al¬ 


and  many,  many  others 


torney  had  struck  him  after  he  at- 


He  recalls  that  Henry  James’  ^  camera  from 

famous  “Turn  of  the  Screw*’  re-  Winters,  He  said  the  fo 
suited  from  a  gifted  and  certainly  defendants  had  invaded  a  pnvate 
legitimate  artistic  developrnem  of  ™etu>8  whCTe  the  county  school 
a  story  the  Archbishop  of  Canter-  was  being  discussed, 

bury  had  told  Mr.  James — after  ^  " 

hearing  it  from  someone  else.  Delegates  Papers 
To  suggest  that  plagiarism  can  |  Worcester,  Mass. — Copies  of 
on  occasion  be  fatal,  he  recalls  the  Worcester  Telegram  and  Evtn- 
the  unhappy  experience  of  the  ing  Gazette  were  delivered  by  air 
Coont  de  Maubec  who  stole  anon-  daily  to  Bay  State  delegates  during 
ynaous  amatory  poems,  copying  both  the  Republican  and  Demo- 
them  for  a  readership  of  one — the  cratic  conventions.  Distribution 
mistress  of  a  prince.  She  showed  was  arranged  by  the  Chicago  office 
the  lines  to  her  royal  lover  who  of  Moloney,  Regan  &  Schiaitt,  na- 
turned  out  to  be  the  anonymous  tional  representatives  for  the  news- 
poet.  papers. 
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Newspapers  got  $270,845  worth  of  advertising 
from  this  paint  manufacturer 

Last  year  this  famous  paint  and  varnish  com-  reason,  too,  for  you  to  be  telling  your  news- 

pany  spent  $270,845  advertising  its  industrial  paper  story  in  the  same  publication, 

and  consumer  products  in  newspapers  across 
the  nation.  This  calls  for  an  accurate  and  up- 

to-date  knowledge  of  newspapers  and  their  N.wspopar  >l<lv«^it*r> 

markets  by  the  company’s  advertising  man-  ...  Big  Business  for  You 

ager  and  by  his  agency’s  media  director  and  all  important  buyer,  of  newspaper  space 

space  buyer.  That’s  why  all  three  of  these  ex-  among  agencies  and  advertiser,  read 

ecutives  read  and  rely  on  Editor  &  Publisher  Eomw  &  Pubusid* 

week  in  and  week  out.  And  it’s  a  mighty  good  _ : _ 

EDITOR  &  PUBLISHER 

TIMES  TOWER,  TIMES  SQUARE.  NEW  YORK  36,  N.  Y. 

Serving  Newspapers,  Agencies  and  Newspaper  Advertisers  for  AS  Years  No.  38  of  a  Sorlos 
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1  VlliroVlOC  Ava  permits  him  to  handle  a  larger 

volume.  Nevertheless,  the  Bell 

PrrrTA  On  a  Natitc  Banner  and 

*  N^AAC?  AlC?Wo  at  home,  gets  a  good  workout. 

Tn  1M/ToVi«ri11  A  defines  his  column  as  “a 

Ui  aiC[Sa1V1a10  personal  approach  to  religious  re- 

Nashville — Churches  are  news!  porting  with  emphasis  on  people 
Here  in  Middle  Tennessee,  where  normally  get  little  recognition 
for  years  folks  have  taken  their  ^^om  their  own  church  or  public, 
religion  pretty  “Any  church,  any  congregation,” 

seriously,  the  made  up  of  a  lot  of 

Nashville  Banner  folks  doing  a  little  bit.  We  try 

has  met  this  chal-  fo  emphasize  this.” 

lenge  with  a  ^  Generally,  the  column  contains 

young,  ex-Air  B|^  J  about  20  entries  per  day  which  are 

Corps  bombardier  B  ^  boiled  down  telegraph  style, 

named  Bob  Bell,  There 

Ir.  JlE  churches  in  Nashville, 

A  little  over  a 
year  ago  Charles 
Moss,  Banner  ex¬ 
ecutive  editor, 
asked  Mr.  Bell, 


Chair  'Regrets' 
Attack  on  Fotog 
At  GOP  Meet 


ley  Tretick,  United  Press  News- 
pictures  photographer,  during  the 
GOP 

Mr.  Hallanan  made  the  state- 
ment  in  a  letter  to  J.  B.  Woodson, 
instructor  of  press  photography. 
University  of  Illinois,  and  member 
lifo  in  °f  Educational  and  Technics 
„  ■  Committee  of  the  National  Press 

ibed  for  nor-  photographers  Association,  who 
;ning  Gazette  had  written  the  chairman  com- 
Nancy  Lowe  plaining  about  “the  manhandling 
of  a  member  of  the  press.” 

Mr.  Woodson’s  letter  of  protest 
was  first  sent  to  Joseph  W.  Martin, 
Jr.,  permanent  chairman.  He  said 
it  was  acknowledged  by  his  secre¬ 
tary,  “who  passed  the  buck  to  Mr. 
Hallanan.” 

In  his  letter,  Mr.  Woodson  sug¬ 
gested  to  Mr.  Hallanan  that  the 
Republican  National  Committee 
issue  an  immediate  apology  to  Mr. 
Tretick  and  to  U.P.,  that  the  guilty 
delegate(s)  be  reprimanded,  and 
that  a  copy  of  both  the  apology 
The  contest  was  sponsored  by  and  the  reprimand  be  sent  to  the 
o  ni..  j  Hickok  chairman  of  the  board  of  the 
in  con-  nPPA. 

“We  already  have  too  many  self- 
appointed  censors  of  the  news," 
Mr.  Woodson  wrote.  “Each  and 
every  attack  upon  a  working  news- 
paperman  ...  is  an  attack  upon 
freedom  of  the  press  and  upon 
the  civil  rights,  of  course,  of  the 
photographer.” 

Mr.  Hallanan  replied: 

“Like  you,  I  deeply  regret  the 
unfortunate  incident  of  July  9  at 
the  Republican  National  Conven¬ 
tion  when  Mr.  Stanley  Tretick,  a 
photographer  for  the  United  Press, 
attempted  to  obtain  a  picture  of  a 
delegate  stricken  with  a  heart  at- 
Chicago — Larry  Knott,  advertis-  tack, 
ing  director  of  the  Chicago  Sun-  “It  is  always  deplorable  when 
Times,  has  announced  the  appoint-  individual  citizens  resort  to  the 
ment,  effective  Sept.  1,  of  the  Hal  unwarranted  use  of  violence.  Re- 
Winter  Co.,  Miami  Beach,  Fla.,  as  course  to  the  courts,  of  course,  » 
southern  resort  and  travel  repre-  available  to  Mr.  Tretick  and  his 
sentatives.  employer. 

- -  “Obviously,  the  Republican  Na- 

tional  Committee  and  the  officers 
of  the  convention  were  not  in- 

said:  “No  editor¬ 
ial  comment  or  interpretation  is 
needed”  to  Mr.  Hallanan’s  reply- 


are  approximately  400  * 

Bell  devotes  a' good' pa  “tt  ”£  f»HNINE 
time  to  establishing  and  maintain-  will  I 

ing  personal  contacts  at  each.  cester  (Ma; 

A  native  of  Nashville,  Mr.  Bell’s  readers  by 
,  .  newspaper  career 

then  a  general  assignment  reporter,  . 

if  he  wanted  to  try  a  religious  col¬ 
umn.  The  two  agreed  on  a  col¬ 
umn  published  tri-weekly  confined 
to  church  news  in  metropolitan 
Nashville. 

The  response  was  immediate 
and  overwhelming.  Circulation 
men  j-eported  the  column  was  sell¬ 
ing  papers  even  in  rural  areas. 

Today  the  column 

Are  News”  —  is  a  five-day-a-week  be  analyzed  at  a  University  of 
feature  on  page  one.  Texas  seminar  Oct.  6-8. 

Mr.  Bell  receives  weekly  from  news  editors  and  some  managing  . 

150  to  200  pieces  of  mail.  He  pre-  editors  will  exchange  recipes  on  Theta  Sigma  Phi  and  Hickok 
fers  the  mail  to  the  phone  as  a  how  to  please  distaff  readers.  The  Manufacturing  Company, 
means  of  transmitting  news  be-  seminar  is  sponsored  by  the  Texas  nection  with  the  Gift  Show  for 
cause  it  eliminates  errors  and  it  Daily  Newspaper  Association.  men  staged  in  retail  stores  last 

June  and  to  be  repeated  this 
coming  Christmas. 

The  prize  winning  article 
titled  “Papa’s  a  Problem”  appeared 
in  the  Lena  (111.)  Star  and  Blan- 
chardville  (Wis.)  Blade. 

Honorable  mention  in  the  con¬ 
test  went  to  Martha  McKenna, 
Indianapolis  (Ind.)  News;  Agnes 
McCay,  Los  Angeles  (Calif.) 
Herald-Express;  and  Evelyn  M. 
Graham,  Columbus  (Ohio)  Star. 


.  .  has  included  Gray,  teen  columnist  who  has 

work  on  the  Union  City  Daily  taken  a  six-month  leave  of  ab- 
Messenger,  Jackson  Sun,  and  Paris  .  •  -.u  u  u  u  i 

Post  Intelligencer-htforehomh^T-  =* 

dier  duty  and  confinement  as  a  Manne  Corps  staff  sergeant. 
German  prisoner  of  war — and  the 

Banner  since  1950.  She's  Seeing  Europe 

p..  .  Q  As  Reward  for  Story 

LJlStaU  oeininar  a  reward  for  an  article  she 

Austin,  Tex. — Daily  news  fare  wrote  on  “How  to  buy  gifts  for 
‘Churches  cooked  up  for  Texas  women  will  Papa”,  Miriam  Abplanalp,  Wis¬ 
consin  newspaper  woman,  is  en- 
Women’s  joying  a  30-<lay  tour  of  Europe. 


MANY  AMAZING  OFFERS 

FOUND  EACH  WEEK  IN 

EDITOR  &  PUBUSHER 
CLASSIHED  COLUMNS 


Good  Publication  Buys 
Well  Paying  Jobs 
Skilled  and  Professional  Help 
Machinery  for  all  Departments 
Mechanical  Engineers 

IF  YOU  CANT  FIND  WHAT  YOU  WANT 
A  "WANTED  AD"  WILL  DO  IT  FOR  YOU 

Send  Your  Copy  Jo 

EDITOR  &  PUBLISHER 
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Charge  ads  accepted  from  recognized  companies 


Amstr  alia 

*  The  only  jeomel  giving  the 
newt  of  edverfitert,  edvorflt- 
Ing  egenH,  ptibiithing,  prin^ 

Ing  and  commercial  radio  in 
Auitralia  and  Naw  Zealand 
If  you  are  planning  tales 
campaigns  or  ara  intarested 
In  thasa  farriferiat  read 

NEWSPAPER  NEWS 

IS  Hamilton  Street 
Sydney,  Anttrello 
Pobllabee  Moethlr. 
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S.F.  Conducts  ' 
Arbitration  on* 

Pay  and  Hours 

San  Francisco — Divergent  views  |  ^  I 

of  guild  newspaper  management  l 

on  wages  and  hours  were  brought  | 

out  here  in  arbitration  briefs  sub¬ 
mitted  Aug.  4  before  a  panel  head-  i 
ed  by  Dr.  Clark  Kerr,  University  ' 
of  California. 

Confronting  the  arbitration  board 
are  guild  demands  on  the  four  I 

San  Francisco  dailies  for  a  25  per  ! 

cent  advance  in  wages  and  for  a  '  courts  to  upr 

35-hour  week  instead  of  the  exist-  j  ll  ^.quI,] 

ing  40-hour  week.  The  guild  pro-  I  future  useful 

posals  include  a  $140  minimum  !  struggle, 

for  newsmen  of  more  than  six  | 

years’  experience,  an  increase  of  |  We  hope  ai 

$23.50  from  the  present  $113.50.  Brief  just  fill 

“We  are  asking  for  a  general  1  the  Supreme 

increase  as  well  as  an  increase  in 
the  minimum,”  Eve  Jollos,  who  miUee.  The 

presented  the  guild’s  case,  said  at 
the  conclusion  of  the  opening  ses-  „ 

sion.  She  termed  the  $5.55  weekly  | 

increase  granted  mechanical  unions  I  ? 

here  recently  not  enough  in  view  i  P  .. 

of  living  costs.  She  also  stressed  Mets  and 

new  wage  scales  effective  on  the  ization  wc 

staffs  of  wire  and  photo  services  ^f^g  groun 

and  the  $111  minimums  granted  fluence  jn 

at  San  Jose,  Stockton  and  on  the  affairs  by 

Sacramento  Bee.  writings, 

San  Francisco’s  7.3  per  cent  in-  freedoms 

crease  granted  since  January,  1950,  "Congress 

leaves  the  guild  still  entitled  to 
7.4  per  cent  under  WSB  standards.  This  decisi 

Miss  Jollos  said,  urging  additions  preme  Courl 

beyond  that  “to  make  some  further  landmark,  p 

advances  in  standards  we  feel  we  or  even  inqu 

are  entitled  to.”  mittees  of  < 

In  summarizing  management’s  viduals  and  ( 

stand,  Harvey  Kelly  declared  the  fluence  publ: 

local  guild  has  been  among  the  or  literature 

most  liberally  compensated  in  or  by  the  us« 

America.  Since  last  May,  price  vision.  It  wr 

changes  have  not  been  sufficient  lawless  uivai 

to  justify  increases;  inter-city  scale  there 

differences  have  long  existed,  and  problem  tha 

seven  San  Francisco  unions  cus-  quickly,  if  th 

tomarily  negotiate  the  same  aggre-  Government 

pte  increase,  he  declared.  basis.  A  de 

Mr.  Kelly  said  San  Francisco’s  mains  unliqt 

scale  is  not  based  on  living  costs.  m.-  u 

On  the  working  hours,  he  sub- 
mitted  that  the  guild  had  previ-  iimictM 

ously  agreed  to  the  40-hour  week.  attacks,  wlui 

As  to  mergers  and  suspensions  as  necessit 

a  threat  to  security,  publishers  The  Comn 

share  this  apprehension.  side  of  anc 

Today’s  excessive  cost  burden 
has  done  irreparable  damage  to 
the  American  newspaper  industry, 

Mr.  Kelly  declared. 

“The  livelihood  and  the  economic 
security  of  the  newspaper  worker 
today  are  again  in  jeopardy  as  they  „  j 

were  in  the  depression  years  of  the  Aut 

early  30s  although  the  newspaper  at  the  sa 

mdustry  is  enjoying  the  greatest  35 

volume  of  business  it  has  ever  LIGHT  n 

knwn,”  he  reported.  At  this  v 

.  Ine  present  trend  of  produc-  hand  kn< 

hon  costs  vs.  revenue  is  commenc-  doing.  A 

“>g  to  take  on  a  resemblance  to  prestige 

the  Malthusian  Doctrine  in  that 
production  costs  threaten  to  as¬ 
sume  geometrical  progression,  and  I 

revenue  an  arithmetical  progres-  |  - 

Sion.”  *  _ 
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“YOU,  ALL  PUBUSHERS, 
SHOULD  GIVE  SUPPORT 
IN  FREE  PRESS  FIGHT 

—SUMNER  GERARD,  Jreasurer* 

For  more  than  two  years  I  have  battled  with  the  Buchanan  Committee  and  in  the  trial 
courts  to  uphold  basic  freedoms  under  the  Bill  of  Rights. 

It  would  be  a  tragedy  if,  as  the  result  of  a  highly  worthwhile  fight,  the  Committee  s 
future  usefulness  were  to  be  impaired  by  the  unliquidated  part  of  the  financial  costs  of 
the  struggle. 


We  hope  and  confidently  expect  that  the 
Brief  just  filed  by  Donald  R.  Richberg  in 
the  Supreme  Court  will  end  otir  two-year¬ 
long  costly  battle  with  the  Buchanan  Com¬ 
mittee.  Tlie  Circuit  Court  of  Appeals  has 
said: 

"If  Congress  had  authorized  its  com¬ 
mittee  to  inquire  generally  into  at¬ 
tempts  to  influence  public  opinion 
upon  national  affairs  by  books,  pam¬ 
phlets  and  other  writings,  its  author¬ 
ization  would  have  been  void,”  upon 
the  grounds  that  “to  attempt  to  in- 
fluence  public  opinion  upon  national 
affairs  by  books,  pamphlets  and  other 
writings,  is  one  of  the  fundamental 
freedoms  of  speech  and  press”  that 
“Congress  has  no  power  to  abridge.” 

This  decision,  when  upheld  by  the  Su¬ 
preme  Court,  will  stand  as  a  permanent 
landmark,  protecting  against  interference 
or  even  inquiry  by  Sie  Executive  or  com¬ 
mittees  of  Congress  the  rights  of  indi¬ 
viduals  and  corporations  to  endeavor  to  in¬ 
fluence  public  opinion  by  means  of  books 
or  literature  dealing  wiA  national  issues, 
or  by  the  use  of  advertising,  radio,  or  tele¬ 
vision.  It  wrill  prevent  continuance  of  the 
lawless  invasion  of  citizens’  rights. 

But,  there  remains  a  serious  financial 
problem  that  must  be  solved,  and  solved 
quickly,  if  the  Committee  for  Constitutional 
Government  is  to  continue  on  an  effective 
basis.  A  deficit  of  tens  of  thousands  re¬ 
mains  unliquidated. 

This  has  largely  resulted  from  the  dam¬ 
age  inflicted  by  the  Buchanan  Committee’s 
attacks,  which  cut  off  much  of  our  income, 
and  necessitated  heavy  expenditures. 

The  Committee  needs  immediately,  out¬ 
side  of  and  beyond  its  expected  other 


current  income,  12,500  new  $10  SPOT¬ 
LIGHT  subscriptions.  The  $125,000  thus 
obtained  would  put  the  Committee  in  a 
strong  financial  position  and  make  it  able 
to  fight  effectively  on  the  following  issues, 
on  each  of  which  it  has  authoritative  ma¬ 
terial: 

(a)  Abolishing  confiscatory  tax  rates 
that  impair  capital  acciunulation 
and  harm  all. 

(b)  Curbing  the  swollen  powers  of  labor 
unions  by  applying  to  them  the 
same  anti-monopoly  laws  that  were 
applied  to  business  decades  ago. 

(c)  Creating  public  opinion  that  will 
help  strong  Congressmen,  regardless 
of  party,  to  prevent  pressure  groups 
from  robbing  the  Treasury  for  hand¬ 
outs  and  from  pushing  America  into 
socialism. 

In  this  ‘year  of  decision’  the  Committee 
can  work  with  greater  effectiveness,  pro¬ 
vided  that  you  and  others  equally  con¬ 
cerned  give  wider  circulation  to  SPOT¬ 
LIGHT  (Our  bulletin  service  for  opinion 
molders)  by  helping  us  send  it  re^larly 
to  state,  local  and  national  leaders,  to 
clergymen,  educators,  legislators  and  to 
your  own  key  personnel. 

I  am  distinctly  aware  of  and  most  grate¬ 
ful  for  the  editorial  support  given  me  by 
hundreds  of  newspapers. 

To  you  who  are  publishers,  I  respectively 
urge  your  present  support  in  the  form  of 
block  subscriptions  for  SPOTLIGHT — a 
legitimate  business  purchase— and  I  ask 
your  editors  to  carefully  consider  the 
SPOTLIGHT  releases  that  reach  their  desk 
and  are  offered  for  publication. 

(signed)  Edward  A.  Rumklt, 
Executive  Secretary 


*  COMMITTEE  FOR  CONSTITUTIONAL  GOVERNMENT 

26$  East  42Rd  Straat,  Naw  York  17.  N.  Y. 

SPOTLIGHT  Benefits  the  DAILY  OKLAHOMAN 

".  .  .  In  the  past  2  years,  since  I  have  been  carrying  SPOTLIGHT  releases,  I  have 
seen  our  circulation  rise  from  about  250,000  (Simday)  to  its  present  275,000,  and, 
at  the  same  time,  the  readership  of  the  financial  section  has  gone  up  from  about 
35  to  more  than  47  percent  .  .  .  During  these  past  two  years,  I  have  carried  a  SPOT¬ 
LIGHT  release  in  all  but  two  issues  of  the  Simday  edition  of  the  Daily  Oklahoman  . . . 
At  this  writing,  I  have  published  more  than  100  SPOTLIGHT  articl^  a^  by  first 
hand  knowledge  of  reader  reponse  I  know  that  I  have  been  fully  justified  in  so 
doing.  And  I  am  convinced  that  these  fine  articles  have  contributed  to  the  dignity, 
prestige  and  high  esteem  oim  paper  enjoys.” 

- ^Excerpt  from  a  letter  to  file  Committee  for  Constitutional  Govern¬ 
ment  by  John  Beck,  fmancial  editor  of  the  Daily  Oklahoman, 

Oklahoma  City,  Okla. 


JOURNALISM  EDUCATION 


Dialects  Complicate 
Indian  Newsman’s  Job 

By  Roland  E.  Wolseley 


(The  author  is  professor  of 
journatism  and  chairman  of  the 
magazine  practice  department  in 
the  School  of  JournaHsm  at  Syra¬ 
cuse  University.  He  is  on  leave 
as  Fulbright  professor  to  set  up  a 
department  of  journalism  at  Hislop 
College,  an  affiliate  of  Nagpur 
University  of  India.) 

Nagpur,  Madhya  Pradesh,  India 
— Many  an  American  reporter  has 
had  the  experience,  especially  in 
his  cub  days,  of  attending  a  press 
conference  and  being  barely  able 
to  follow  the  proceedings. 

Usually  the  difficulty  is  caused 
by  lack  of  background  on  the 
problems  being  discussed. 

But  here  in  India,  a  reporter’s 
life  is  made  complicated  in  a  way 
hardly  ever  faced  by  an  American 
newsman:  his  news  source  may 
speak  an  unfamiliar  language. 
With  13  major  possibilities  the 
problem  becomes  real. 

English,  we  were  told  before  we 
came  here,  is  the  language  of  all 
the  important  people.  This  state¬ 
ment  is  true  if  the  important 
people  are  only  members  of  the 
upper  government,  college  and  uni¬ 
versity  officials,  and  widely- 
traveled  business  and  professional 
people.  In  any  democracy,  how- 
€ver,  the  rank  and  file  of  the  peo¬ 
ple  are  important,  also,  and  such 
is  the  case  in  this  new  republic. 
And  the  rank  and  file  does  not 
dependably  know  English. 

Hindi  now  is  the  official  lan¬ 
guage;  in  the  nationalistic  surge  it 
is  widely  spoken  and  taught.  But 
Marathi,  Tamil,  Gujerati,  Telegu 
and  various  other  leading  lan¬ 
guages — as  well  as  scores  of  dia¬ 
lects — are  heavily  used  in  some 
areas  almost  to  the  exclusion  of 
Hindi. 

Changes  Will  Be  Made 

The  situation  was  made  concrete 
recently  at  the  first  press  confer¬ 
ence  of  the  prime  minister  of  this 
province  (Madhya  Pradesh  is  the 
Hindi  name  for  what  under  British 
rule  was  called  the  Central  Prov¬ 
inces).  Although  Pandit  Ravi 
Shankar  Shukla  has  been  the  top 
official  of  this  state  for  now  three 
successive  terms,  the  conference  in 
this  city,  in  the  heart  of  the  nation, 
was  the  first  over  which  he  ever 
had  presided. 

Earlier  the  reporters  were  un¬ 
able  to  interview  the  ministers  of 
•each  portfolio  separately;  they  had 
to  go  through  the  publicity  depart¬ 
ment  in  a  manner  copied  from  the 
U.S.A.  The  new  type  of  confer¬ 
ence  was  evidence  that  the  minister 
was  changing  all  that. 

Pandit  Shukla  invited  to  the  ses¬ 


sion  the  chief  members  of  the  Sec¬ 
retariat  as  well  as  all  the  news¬ 
men  of  Nagpur,  who  number 
about  40.  They  represent  the  two 
English  and  four  Hindi  or  Marathi 
dailies,  the  All-India  Radio,  and 
the  bureaus  of  the  major  wire  serv¬ 
ices  and  the  major  national  papers, 
such  as  the  Press  Trust  of  India, 
the  Amrita  Bazar  Patrika  of  Cal¬ 
cutta,  the  Times  of  India  of  Bom¬ 
bay  and  Delhi,  and  others  nearer 
Nagpur,  the  provincial  capital  of 
about  300,000  population. 

American  Pattern  Followed 

The  session  was  copied  from  the 
American  pattern  for  such  official 
conferences.  This  is  easily  under¬ 
stood,  for  American  journalistic 
techniques  and  publicity  policies 
are  greatly  admired  in  India.  As 
much  cannot  be  said  for  American 
news  standards. 

I  was  invited  because  I  am  an 
^regular  correspondent  for  the 
Syracuse  Post-Standard  and  other 
U.  S.  publications  and  as  the  head 
of  the  new  journalism  department 
at  Nagpur  University.  We  were 
shown  into  a  30  x  40-foot  room, 
with  chairs  arranged  to  focus  on 
the  minister’s  desk.  A  yaung  gov¬ 
ernment  publicity  man  immediately 
handed  us  14  legal-size,  single¬ 
spaced  sheets,  in  English,  contain¬ 
ing  the  text  of  the  speech  the 
prime  minister  was  expected  to 
give,  most  of  which,  it  turned  out, 
he  merely  referred  to. 

As  we  settled  down  to  examine 
this  handout  the  relative  coolness 
of  the  room  was  pleasantly  evident 
and  might  have  accounted  for  the 
popularity  of  the  session  among 
the  newsmen.  India  has  its  own 
ancient  air-cooling  system — the 
kus-kus  tatty.  Grass  matting  is 
hung  over  doors  and  windows  and 
wetted  regularly.  It  was  106  de¬ 
grees  that  afternoon,  so  the  reason 
for  our  gratitude  should  be  ob¬ 
vious. 

Talk  in  Hindi 

The  newsmen  rose  as  Pandit 
Shukla  entered.  After  introduc¬ 
tions  to  a  few  visitors  like  me  he 
began  his  first  press  session — all 
in  Hindi,  despite  the  handouts. 
Now  the  Nagpur  area  is  strong 
with  Marathi  journalists.  Although 
the  two  languages  have  the  same 
base,  Sanskrit,  some  of  the  men 
had  their  troubles  following  him. 
I,  by  then  knowing  only  three 
Hindi  words,  had  plenty  of  oppor¬ 
tunity  to  observe  the  proceedings 
and  guess  at  the  trend.  Now  and 
then  English  crept  in.  I  heard 
“administrative  proceedings,’’  “set¬ 
up,”  “department,”  “experiment,” 
“common  sense,”  and  “fertilizer.” 
Later  he  spoke  excellent  English 


Honorary  Chairman 

Walter  Walker,  publisher  of 
the  Grand  Junction  (Colo.) 
Daily  .Sentinel  and  foniier 
United  States  Senator,  carried 
the  designation  of  honorary 
chairman  of  the  Democratic 
National  Convention.  He  was 
a  delegate  from  Colorado  for 
the  seventh  time  and  member 
of  the  platform  committee. 


to  some  of  us  privately. 

Pandit  Shukla  is  over  six  feet 
tall  and  at  all  public  affairs  is 
completely  in  white,  setting  off  his 
light  brown  skin.  His  Congress 
party  hat,  hair  (he’s  about  70), 
moustaches  that  curl  down  to  his 
chin  walrus  fashion,  long  coat, 
tight-fitting  trousers  (sherwani). 
scarf,  and  shoes  were  alt  white. 
How  he  stands  the  heat  in  that 
warm  get-up  this  sweating  Amer¬ 
ican  does  not  know,  for  he  wears 
it  when  there  is  no  cool  tatty. 

Tea  and  Cookies 

His  address  was  always  friendly 
and  sometimes  dramatic;  he  got 
many  laughs,  some  strong  argu¬ 
ments,  a  few  written  and  many 
verbal  questions.  The  whole  ses¬ 
sion  lasted  105  minutes.  After 
that  the  press  gang  was  invited  to 
another  room  for  tea,  with  nuts, 
cookies,  cigarettes,  and  sweets. 

For  the  sake  of  forthcoming 
classes  in  reporting  I  noted  care¬ 
fully  how  the  Indian  newsmen 
handled  the  assignment.  They  na¬ 
turally  took  few  notes  while  Pandit 
Shukla  reviewed  the  handout. 
They  paid  close  attention  during 
the  q.  and  a.  period  and  used 
steno  notebooks  rather  than  copy- 
paper,  since  the  latter  is  scarce 
here.  The  men  (no  women  were 
in  this  group),  almost  all  between 
25  and  40,  generally  wore  Euro¬ 
pean  clothes  suited  to  the  weather: 
shirts  out,  collars  open,  sleeves 
short,  no  socks.  A  few  wore 
dhotis  (a  cloth  substituted  for 
trousers),  long  coats,  sandals,  and 
Congress  hats.  All  were  reporters 
or  editors  accompanying  reporters. 
Only  one  cameraman  was  present 
— a  provincial  government  photog¬ 
rapher  assigned  to  give  prints  to 
the  six  papers  that  can  afford  or 
have  time  to  make  blocks  (as  en¬ 
gravings  are  called  here). 

Questions  were  all  written  in 
English  but  when  spoken  were 
worded  in  Hindi  and  were  an¬ 
swered,  in  either  case,  in  Hindi. 
As  in  the  U.  S.,  a  few  men  were 
more  vigorous  questioners  than 
others,  but  the  majority  partici¬ 
pated. 

Low  Scale  of  Pay 

Although  it  was  not  evident 
from  the  next  day’s  papers  (which 
broke  the  material  into  one  big 
story  getting  the  main  head  and 
from  three  to  five  smaller  pieces) 
the  most  heated  part  of  the  session 
came  when  the  reporters  asked  if 
the  working  journalists  might  not 
be  represented  on  a  reorganized 


Press  Advisory  Committee  to  the 
government.  So  far  only  the  .All 
India  Newspaper  Editors  Confer¬ 
ence  is  represented.  They  pointed 
out  that  this  is  a  group  of  editors 
only  and  that  they  do  not  have  to 
attend  such  press  conferences  or 
do  regular  reporting  of  govern¬ 
ment,  but  the  reporters  must. 
They  want  some  members  to  come 
from  their  Federation  of  Working 
Journalists. 

$25  a  Month 

This  show  of  spirit  w;is  appre¬ 
ciated  by  the  good-natureJ  prime 
minister,  who  agreed  to  see  what 
could  be  done.  And  considering 
the  hours  and  pay  scale  of  the  re¬ 
porters  on  Indian  papers,  it  was 
surprising  that  these  men  had  so 
much  spunk.  They  earn  from 
RlOO  to  R150  a  month  except  on 
the  biggest  papers.  This  is  from 
$20  to  $30  monthly.  To  be  sure, 
living  costs  are  lower  than  ours  in 
the  States,  but  not  that  much  low¬ 
er.  Newsmen  do  not  live  on  rice, 
as  do  the  peasants.  Many  are  col¬ 
lege  graduates  or  have  worked  a 
decade  before  earning  as  much  as 
$25  a  month. 

■ 

Service  Emphasized 
In  Summer  Contest 

Long  Beach,  Calif.  —  Keith 
Howard,  city  home  delivery  mana¬ 
ger,  Long  Beach  Press-Telegram, 
deals  cards  daily  to  his  area  man¬ 
agers  in  a  poker  contest  stressing 
summertime  circulation  service. 
This  is  the  fourth  year  of  the 
event  designed  to  combat  vacation 
problems. 

Mr.  Howard  deals  an  ace  for  no 
complaint,  a  king  for  one,  and  on 
down  to  a  10-spot  for  four.  Week¬ 
ly  payoffs  range  from  a  cup  of 
coffee  for  a  pair  to  a  $10  dinner 
for  two  for  five  of  a  kind,  using 
aces  or  kings.  Best  hand  each 
week  wins  a  $5  cash  award  in  ad¬ 
dition. 

He  hands  out  the  cards  each 
day  to  the  area  managers,  slipping 
a  “joker”  to  those  with  more  than 
four  complaints  for  the  day. 

■ 

Contracts  Are  Let 
For  Bowaters  Mill 

Greenville,  N.  C. — A  general 
contract  for  the  construction  of  an 
integrated  newsprint  and  sulphate 
pulp  mill  at  Calhoun,  Tenn.,  was 
let  here  Aug.  6  by  Bowaters 
Southern  Paper  Corporation  to 
Fraser,  Bruce  and  Co.,  New  York; 
Turner  Construction  Co.,  New 
York,  and  Roane  Anderson  of 
Tennesee,  acting  jointly. 

The  new  mill,  third  of  its  kind 
to  be  established  in  the  South,  will 
call  for  the  outlay  of  approxi¬ 
mately  $50,000,000.  Production, 
which  is  expected  to  start  early  in 
1954,  will  be  125,000  tons  of 
newsprint  and  50,000  tons  of  sul¬ 
phate  pulp  annually.  The  mill 
employ  between  700  and  800 
workers.  It  will  consume  about 
800  cords  of  select  pine  wood  each 
day. 
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adds  material  suggested  by 

AAAA,  NAEA,  NNPA,  AANR 

and  Bureau  of  Advertising 


New  1953  Market  Guide  offers  more  to 
users  . . .  more  to  advertisers.  Addition¬ 
al  data  replaces  old  Standard  Market 
Data  Forms  previously  furnished  by 
newspapers. 

Editor  &  Publisher,  cooperating  100%  with 
your  newspaper  organizations — NAEA,  ANPA 
Bureau  of  Advertising,  NNPA,  AANR  and 
also  the  AAAA — will  publish  the  finest  news¬ 
paper-market  reference  book  ever  compiled. 
The  new  1953  Market  Guide  will  contain  ma¬ 
terial  formerly  listed  in  the  Standard  Data 


folders  supplied  by  individual  newspapers. 

Now,  in  one,  complete  reference  book,  ad¬ 
vertisers  and  agencies  will  have  at  their  fin¬ 
gertips  more  marketing  information  from  more 
newspapers  than  ever  before  available  from 
any  single  source. 

Don't  miss  this  excellent  opportunity  to  be 
your  own  space  salesman — to  give  advertisers 
and  agencies  the  important  information  about 
your  newspaper  and  the  market  it  serves. 
Remember — ^the  Market  Guide  is  used  by 
advertising  executives  every  business  day. 
Reserve  your  space  today! 


Rates — page,  $395.00;  half-page,  $225.00;  one-third  page,  $167.00; 
quarter-page,  $125.00;  eighth-page,  $85.00. 

Publication  date — November. 

Copy  deadline — October  1st. 
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Royal  Gazette 
Quietly  Marks 
Its  200th  Year 


continuous  operation  in  event  of 
enemy  attack  which  might  seri¬ 
ously  damage  or  destroy  one  or 
more  newspapers. 

“To  accomplish  this,  each  news- 
paper  agrees  to  make  its  facilities 
and  personnel  available  to  any 
newspaper  which  has  been  dam¬ 
aged  in  the  enemy  attack. 

“The  editorial  personnel  with  the 
CPI  Bureau  service  all  newspapen 
in  the  agreement — the  aim  of  the 
newspapers  being  to  transmit  as 
near  complete  details  of  casualties, 
damage,  regulations,  orders,  etc., 
as  is  possible  under  existing  condi¬ 
tions.  As  conservation  of  men 
and  material  probably  would  be 
paramount  on  such  an  occasion, 
it  might  well  be  that  a  surviving 
newspaper  would  publish  an  edi¬ 
tion  for  the  three  or  more  papen 
in  the  target  and  support  area. 

“In  the  event  of  the  destruction 
of  a  newspaper,  preplanned  steps 
would  be  taken  to  insure  there 
would  be  no  interruption  of  news¬ 
paper  service.  Plans  are  to  be 
made  now  as  there  will  be  no  time 
to  do  this  after  the  bomb  is  down. 

“The  authorized  signator  for  Editorial  personnel  should  report 
each  newspaper  will  urge  all  em-  at  once,  in  the  Target  City,  to  the 
ployes  of  his  editorial  staff  to  sign  Central  PI  Bureau,  where  they 
the  loyalty  oath,  fill  out  (in  New  would  be  assigned  to  tasks  in  line 
York  State)  the  compensation  in-  with  their  usual  positions  on  the 
surance  card  and  thus  become  a  pap)er.  The  managing  editor  will 
duly  enrolled  member  of  Civil  De-  be  at  the  CPI  Bureau  and  work 
fense.  Public  Information  Service,  closely  with  the  CPI  officer. 

He  will  also  put  into  effect  orders  n,,  Type  of  Censorship 
covering  the  mutual  assistance  op-  will  provide  com- 

erahon  of  his  newspaper  and  make  contact  between  the 

the  necessary  assignments  of  his  ^p,  Bureau  and  the  operating 
editorial  personnel  newspaper  for  the  transmUtal  of 

Newspaper  editorial  personnel  i„for|nafion.  It  will  make  avail¬ 
coming  into  Civil  Defense  will  be  ^  newspapers  all  verified 

assigned  at  once  to  the  Public  In-  .  „„„„ 

formation  Division  and  placed  on  posJessj’oi?^  It  will  provide  fooi 
the  IJt  to  receive  all  information  ‘‘^riodgir  for 
issued  to  rr^mbers  of  this  service.  ^ 

They  will  be  given  definite  assign-  ® 


Civil  Defense  Pact 

continued  from  page  7 


f.  ^  ,  1  r>  t  ‘t  I\U5C  Ult;  f  uiutucipilltt  OUIIVUU 

As  many  of  the  Subscribers  .  .  ,  . 

to  the  Proposals  for  publishing  of  ceremonies  as  Mrs, 

this  Paper,  may  be  desirous  of  George  E.  Blaetz,  editor,  cele- 
knowing  the  Cause  why  it  hath  brates  25th  year  of  Breeze  News- 
been  so  long  delayed;  the  Printer  papers,  community  weeklies. 

begs  Leave  to  inform  them,  That  _ 

the  Gentleman  who  is  possefd  of  of  disloyalty.  Henry  promptly 
the  original  Subscriptions,  when-  apologized  and  blamed  the  inser 
ever  desired,  will  give  them  a  satis-  tion  of  the  offensive  material  or 
factory  Account.  Ana  as  the  Let-  $3-a-nionth  apprentice,  Isaial 
ter-Press  is  now  commodiously  Thomas. 

fixed  for  the  Printing  Business  all  soon  after,  a  ship  reached  por 
such  Gentlemen,  Merchants  and  vvith  a  copy  of  the  Pennsylvanit 
others,  as  may  have  Occasion  for  Journal  which  had  framed  its  page: 
any  Thing  in  that  Way,  may  de-  in  black,  crowned  its  title  witl 
pend  upon  being  served  in  a  reas-  skull  and  crossbones,  and  exhibitei 
onable  and  expeditous  Manner,  by  a  coffin  at  the  botton  of  the  las 
.  page  together  with  an  account  o 

Most  Obedient  its  death  “from  a  disorder  callei 

Humble  Servant,  ^  the  Stamp  Act.” 

John  Bushell”  Mischievous  Thomas  couldn’t  bi 


Alfred  W.  Nicholas,  42,  tax 
executive  of  Triangle  Publications, 
whose  interests  include  the  Phila¬ 
delphia  (Pa.)  Inquirer,  Aug.  1. 

*  «  * 

Walter  H.  Holreth,  73,  na¬ 
tional  advertising  manager  of  the 
Escanaha  (Mich.)  Daily  Press, 
_  r  with  which  he  had  been  associated 

Fred  Hawthorne,  72,  foraier 
sports  writer  for  the  New  York 
Herald  and  the  Herald  Tribune, 

Aug.  1, 


namo  had  earned  his  “first  million” 
BS  and  had  also  struck  up  a  business 

from  page  9  relationship  with  the  fabulous  Wil- 
....  liam  Henry  Wright,  multi-million- 

and  George;  aire  mining  promoter.  Mr.  Mc- 
inn  Caroline!  Cullagh  talked  himself  into  the 
le  four  sisters,  iob  of  secretary  in  charge  of  Mr. 
vemment  and  Wright’s  financial  affairs, 
tribute  to  a  Came  the  day  when  the  secre- 
who  devoted  lary  persuaded  the  boss  to  buy 
the  thines  he  a  newspaper — the  Globe.  Mr.  Me- 


(^bituarp 


Paul  S.  Drane,  89,  former  re¬ 
porter  and  in  later  years  director 
of  the  library  of  the  New  York 
Sun,  July  28. 


Jerome  D.  Van  Brakle,  56, 
copyreader  on  the  Victoria  (Tex.) 
Edward  E.  Perkins,  89,  former  Advocate,  recently, 
newspaper  publisher  in  Pough-  ■ 

keepsie,  N.  Y^.,  Juiy^  23.  2  Newsmen  Join 

Theodore  H.  Turner,  27,  a  Bor^en  PR  StClii 
member  of  the  New  York  staff  of  Two  former  newspapermen. 
United  Press,  in  an  automobile  David  L.  Lewis  and  John  W. 
accident  Aug.  2.  Newton,  Jr.,  have  joined  the  Bor- 

*  *  •  den  Company’s  PR  department  as 

Joseph  J.  Glancy,  66,  veteran  assistants  to  Stephen  E.  Korsen, 

court  reporter  for  the  Boston  who  is  in  charge  of  Borden’s  press 
(Mass.)  Herald  and  Traveler,  and  relations. 

owner  of  the  Glancy  News  Service,  Most  recently,  Mr.  Lewis  had 
Aug.  1.  been  editor  of  employe  publica- 

♦  *  *  tions  at  the  St.  Louis-Mercury  As- 

CoMMANDER  JoHN  Dewey  Top-  scmbly  Plant.  Prior  to  that  he 

PING,  54,  former  Sunday  editor  of  worked  on  two  Illinois  newspapers, 
the  Birmingham  (Ala.)  Age-Her-  the  Edwardsville  Intelligencer  and 
aid,  in  an  automobile  accident  the  Alton  Telegraph. 

Aug.  1.  Mr.  Newton  comes  to  Borden 

♦  ♦  ♦  from  the  Peekskill  (N.  Y.)  Even- 

Richard  Brown,  80,  former  ing  Star,  and  is  a  former  editorial 

business  manager  of  the  Pough-  staffer  of  the  New  York  (N.  Y.) 
keepsie  (N.  Y.)  Evening  Star  and  Journal- American. 

Enterprise,  Aug.  2.  ■ 

vt  XA  *  *  an  .  F.  L.  Bullard  Dies; 

Mark  Murphy,  40,  magazine  -  .i  ..  t  •  i 

writer  and  former  reporter  for  the  Authonty  On  LlllCOln 
Columbus  (Ohio)  Citizen  and  the  Boston  —  Frederic  Lauriston 
New  York  Post,  recently.  Bullard,  Pulitzer  Prize  Winner  and 

*  *  *  retired  chief  editorial  writer  for  the 

Don  Newton,  43,  former  re-  poston  Herald,  died  this  week  at 

porter  for  the  Chicago  (Ill.)  Daily  age  of  86. 

News  and  later  a  staff  member  of  authority  on  Lincoln,  Mr. 

Time  and  Life  magazines,  July  29.  Bullard  completed  and  published 

♦  *  *  10  volumes,  the  latest  last  April. 

Miss  Grace  Corwin,  74,  retired  He  retired  in  1943  after  24  years 

church  editor  of  the  Milwaukee  with  the  Herald.  In  1926  he  won 
(Wis.)  Sentinel,  July  30.  the  Pulitzer  Prize  for  an  editorial 

*  *  *  entitled  “We  Submit,”  a  reappraisal 

A.  B.  Tucker,  79,  former  state  of  the  Sacco-Vanzetti  case.  He 

editor  of  the  Montgomery  (Ala.)  was  a  minister  before  coming  to 
Advertiser.  Julv  30.  the  Herald  as  a  reporter. 


Goodwillie  Resigns 

John  Goodwillie  has  resigned  as 
vicepresident  in  charge  of  adver¬ 
tising  and  public  relations,  Alex¬ 
ander  Smith,  Inc.,  Yonkers,  N.  Y. 
(E&P,  March  24,  1951,  page  15), 
to  form  an  organization  specializ¬ 
ing  in  coordinating  advertising 
promotions  for  manufacturers  in 
the  home  furnishing  industry  and 
other  fields. 


RATES — consecutive  insertions— 

3  line  minimum. 

inOtNB  WAWm  AlJ.  OTHJBE  (XASSOICATIONS 

M  Um  Bat*  iBMrtItaa  Ua* 

SAft  1 


4  and  OTtr  .40  4  and  over  .85 

SltnaUoo  Waatad  Ada  pajraM*  Inqnlra  tor  M  and  6S  tlma  rata*. 
In  adrance.  Chanr*  Ordan  Aooeptad. 

Add  15«  for  Bax  Sorrlea 

ADTBBTISINO  AOENCIB8  ebarvod  *4  oar  HaUooal  ClaaolSod  rat* 
to**  commlaalon.  (Inqulr*  for  rat**.) 

Count  80  nnita  per  Un*  (add  1  line  for  Box  Infonnatloo).  Bo 
abbreTiaUona.  RepMe*  mailed  daily.  Box  holder**  identlUe*  held 
■trict^  confidence.  Deadline  Wedneialay  at  9  PJI.  (After  laat  Mall), 

EDITOR  A  PTTEUSRER  reeerre*  the  rUrht  to  edit  all  copy 
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ANNOUNCEMENTS 


Newspaper  Brokers 


ANNOUNCEMENTS 


Promotion  Services 


A  MUST  I'X>R  YOUR  PAPER 
“71  WAYS  to  Build  up  Your  News¬ 
paper”  : 

28  WAYS  to  build  up  circulation, 

22  WAYS  to  build  up  classified,  and 
BEST  IN  MIDSOUTH,  $60,000  vol-  21  WAYS  to  build  up  Display  Adver- 
urae,  a  fourth  net.  County  seat  10,000  tising. 

in  rich  farming,  industry  area.  Top  Book  now  used  by  leading  news- 
notch  equipment.  Only  $15,000  down,  papers  of  every  state  in  U.  S.  A.,  Can- 
long  time  on  balance.  Full  details  to  ada,  Australia;  in  39  nations  on  all 
bonafide  inquiries.  Box  3120,  Editor  six  continents.  Just  using  this  book 
&  Publisher.  can  repay  you  its  cost  every  week. 


ANNOUNCEMENTS 


PoblicatioDs  for  Sale 


ANG-LO-JiEWISH  WEEKLY  in  wealthy 
Eastern  area.  Tremendous  poten¬ 
tial.  Price  only  $6,500.  Box  3123, 
Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 


Composmg  Room 


LINOTYPES 

30  -  27  -  22  -  19-14-8-5 

INTERTYPES 

H  ■  D  -  CSM  -  C  -  B 

Either  reconditioned,  “as  is”,  or 
Rebuilt  -  Guaranteed,  as  desired. 


can  repay  you  its  cost  every  ben  shulman  associates 

Postpaid  $10.  Deductible  from  income  _ _  qc  v  v 

tax.  Pull  money-back  guarantee.  Rob-  ^00  Fifth  Avenue,  New  York  36,  N.  Y. 

ert  Clary,  4551  Griffin  Ave.,  Los  An-  _ _ 

geles  31,  California.  KELLOGG  Type-O-Writer  keyboird. 


AERONAUTICAL  Services  Daiiy 

Gain  Aviation  Support  Through  Arti-  jgan. 
cles  or  Columns.  For  further  informa-  - ^ 


KELLOGG  Type-O-Writer  keyboard. 
Like  new.  Used  very  littla.  Bargain. 
Daiiy  Times  News,  Mt.  Pleasant,  Mich- 


tion.  Box  2321,  Editor  &  Publisher. 
CASH  IN  on  the  unusually  fine  ad 


GU-VRAXTEED  new  condition  tele¬ 
typesetter  attachment  for  Intertype, 
used  only  two  weeks ;  also  teletypeset- 


OWN  A  NEWSPAPER 
ON  Pacific  Coast  where  business  and 
climate  are  good  I 

J.  R.  GABBERT 

3^7  Orange,  Riverside,  Calif. 


Publications  Wanted 


of  Jay-Bee  Newspaper  Aids.  Yours  for 
"■  I  $4  or  take  advantage  of  our  special 

DAILY  NEWISPAPER  of  10,000  or  offer  of  FALL  AND  WINTER  issues, 


promotions  found  in  the  PALL  ISSUE  ter  tape  puncher,  never  used.  6nb- 
of  Jay-Bee  Newspaper  Aids.  Yours  for  stantial  discount.  The  Idaho  Statei- 
$4  or  take  advantage  of  our  special  man.  Boise,  Idaho. _ 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


lERT  more  circulation  in  New  York,  New  both  $6,  or  full  year’s  service  for  $10. 

Riverside,  Calif.  England  or  Pennsylvania;  all  cash  for  Send  check  today  to  Jay-Bee  News- 
Tvrvn.. ,  sound  vslue.  Confidential.  Write  Box  paper  Aids,  Spring  Park,  Minnesota. 

TORMATION  3017,  Editor  &  Publisher. 


SOimrWESSTERN  PAPERS 
Bought  and  Sold 
Marcus  Griffin,  Tucumcari,  N.  M. 


Northeastern  United  States. 

Box  3024,  Editor  &  Publisher. 

WANTED — Daily  newspaper  in  south¬ 
east  ;  city  of  20,000  population  or 
more.  Contact  Carmsge  Walls,  P.  O. 
Box  760,  Gadsden,  Alabama. 


I  SUCCESSFUL  LARGE  Weekly  pub- 
newspaper  properties.  .  Usher  with  13  years  daily  experience 


Good  selection  dailies,  weeklies. 

ODETT  tc  ODETT,  Brokers 
P.  0.  Box  527,  San  Fernando,  Calif. 


wants  to  buy  all  or  major  part  of  daily 
newspaper  8-10,000  circulation.  Prefer 
South  or  Southwest.  Substantial  cash 


★★WE  are  interested  in  listing  only  |  'V*'**®  3136-  Editor  &  NATIONAL  piNTINGEQUIPM^ 


safe  and  sound  newspaper  and  maga-  vnblisher. _  _ moved _ erecte( 

zine  properties.  Arthur  W.  Stypes,  WE’VE  MADE  TOO  MANY  SALES  Jersey.  RI  6-4252. 

Pore  ^**-'^*'**  Francisco  6,  anj  are  nearly  out  of  dailies  and  large  - 

t./aiiiornia.  weeklies.  List  yours  now  with  Bailey-  Cline  Syste 

Krehbiel  Newspaper  Service,  Box  88,  AIjBBRT  1j. 

Norton,  Kansas.  Registered  Prof 


ioth  $6,  or  full  year’s  service  for  $lo!  ‘‘Three  Model  14  Mergentbaler  lino- 
3end  check  today  to  Jay-Bee  News-  N*»-  287M, 

paper  Aids,  Spring  Park,  Minnesota.  ?8T74,  M775  fully  equipped  and  now 
^  .KB.  jjj  operation.  Best  offer  takes  them  ii 

I- _ • _ _  is.  Box  2)920,  Editor  k  Publlther. 


Press  Engineers 

Our  Metal  Sides  enable  you  to 

MASON-MOORE-TRACY,  Inc.  build  your  own 

n  •  n  c  •  Galley  Cabinets — Type  Cabineti 

rrinting  rrsss  tnginCGrS  Send  for  Descriptive  Oircalar 

Machinists  and  Movers  L.  Beecher,  1150  Diversey,  Chicago  14 

Web,  Offset,  Flat  Bed  Experts  Press  Room 

We  will  move,  erect  or  repair  presses  — — — 

BO  -c  o  -vT  ir  MODEL  AB  Duplex  flat-bed  preu. 

28  East  4th  St.,  New  York  3,  N.  Y. 

Phone  spring  7-1740  ROTOdRAVURE  PRESS  24  Pigt 

NiTiONAi,  pEimraa  eodipmbnt 

shulman  associates 

Jersey.  RI  6-4252.  500  Fifth  Avenue,  New  York  36,  N.  Y. 


Newspaper  Counselors 


FINANCING,  consolidations,  sales,  ap¬ 
praisals,  studies,  public  relations,  in¬ 
vestigations.  P.  'T.  Hines,  Publishers 
Service,  Box  8132,  Greentboro,  N.  O. 


_ Newspaper  Appraisers 


NEWiSPAPBR  APPRAISALS 
MAY  BROTHERS 
Binghamton,  New  York 


STANDARD  APPRAISAL  00. 
Boston  6  Ohurch  Street  Atlanta 
Philadelphia  Chicago 

Pittsburgh  New  York,  N.Y.  St.  Louis 


Appraisers — Liquidators 
PRINTCEAFT  RESPRESBNTATrVDB 
277  Broadway,  New  York  7,  N.  Y. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


Business  Opportunities 


Cline  Systems  Serviced 
ALBERT  L.  PETESISON 
Registered  Professional  Engineer 
References  Furnished 
5723  W.  Superior,  Chicago  44,  Ill. 


HOE  DOUBLE  SEXTUPLE  ”Z”  Pat¬ 
tern  Press,  mounted  on  Superstructari 
with  Koehler  Reels,  equipped  with  Up¬ 
per  ITormers  and  a  ’Two-Color  Printisg 
Attachment.  Press  has  steel  cylinden 
running  in  roller  bearings  and  anto- 
MACHINISTS — Dismantling,  moviag,  mstic  ink  pump  distribution.  Fist* 


T BUSINESS  MACHINISTS — Dismantling,  moviag,  matic  ink  pump  distribution.  Platt 

fir-,,  « ^***^”**®"®-  reputation,  assembling,  entire  newspaper  plants,  thickness  is  7/16"  and  Cylinder  Stig- 

Will  offer  ag^essive  type  man  85-50  Repairs,  maintenance,  service  natioa-  ger  is  120°.  Page  cut-off  22%*.  Com- 

years  assist  General  managership  at  wide.  plete  with  G-E  AC  drive  and  Cutler 

IORFN7  PRINTING  Hammer  Conveyor.  Write  R.  X 

$a0,000  according  to  ownership  in-  LV-/i\CiNZ-  riMiNiiivw  fru..  DnKiuh. 

terest  desired.  Present  owner  has  other 


MACHINE  Ca.  Inc. 


interests  and  desires  to  delegate  main  I  _ q.  o*  t  i  w  v 

resDonsibilitv.  Exrentinn'.nl  nnnn.tnni.  3626— 31  St.,  Long  Island  City  1.  N.Y 


plete  with  G-E  AC  drive  and  Cutler 
Hammer  Conveyor.  Write  R.  ,  X 
Gough,  The  Times-Picayune  Publiek- 
ing  Co.,  New  Orleans,  Louisiana. 


responsibility.  Exceptional  opportuni¬ 
ty.  Replies  to  financially  qualified  only. 
Box  3106,  Editor  &  Publisher. 


_  Printing  Services 


WEEKLIES,  monthlies,  shoppers. 
Day-night  service,  union.  Low  prices. 
OHRIOTIE  PRESS,  New  Brunswick, 
N.  J.,  Mr.  Glaser,  OHarter  9,8900. 


Research  Services 


NEWSPAPER  VALUATIONS  W^ASHINGTON’S  vast  i^ormation  * 
Tax  and  all  other  purposes.  Pteture  sources  researched  prod^tive- 
A  a  VAV  T^ff VTHiTVfiF V  1?  publication  needs.  Washington 

446  0«an  A^nue  N  Y  Oommerci*!  Co.,  1200—15  St..  N.W. 

w  wean  Avenue,  Broohlyn,  N.  Y.  Washington  5,  D.  C.,  Tel  EXee.  8082. 


STillwell  6-0098-0099 

CENTRE -AMMCN  CC..  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DISTANCE 

575  Washington  St.,  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4-2010 


Publicatiotts  for  Sale _ 

RADIO-NEWSPAPER 

PROPERTY 

TWO  weekly  newipapera  and  radio 
station  In  iaportamt  and  growing 
southeastern  market.  Giving  good  re¬ 
turn  on  price  asked  and  he^ed  for 
daily  field.  Land,  buildings,  eqnlp- 
ment,  accsnnts  receivable  and  eask  in 
bank  worth  $210,000  of  the  $860,000 
cash  price. 

Box  2>51.  Editor  k  Publieher 


Maintenance,  Service,  Repairs,  Erection 

_ SAM  S.  PUNTOLILLO 

Promotinn  Services  311  Lincoln  Avenne,  Lyndhuret,  N.  J. 

-  SPEOIALIZING  In  Duplex  and  XOW  producing  two  of  the  outstand- 

TTKk-m- m/-,  crriTT.  t  Goss  FIst-Bed  Wcbs  ing  morning  and  afternoon  newspa- 

-  pere,  with  Sunday  editions,  in  a  lead- 

FROM  USED  CAR  DEALERS  E,  p,  WALLMAN  k  CO.  ing  medium-sized  city,  being  replaced 

nrcri^  tt  j  a  Machinists,  Movers,  Erectors,  Repairs,  by  a  Goss  Headliner.  Preseea  complete 

1  ME  Howard  Parish  Service  has  pro-  Mainteance,  Erections,  all  types  of  with  motor  drives  and  stereotypml 
pared  a  powerful  Plus  Value  Used  presses  Coast  to  Coast.  equipment. 

Car  promotion  to  help  you  stir  more  Tel.  3-4164,  976  N.  Church  Street 

used  car  Unage  by  helping  dealers  stir  Rockford,  Illinois  Available  Soon, 

more  sales.  _ 


presses  Coast  to  Coast. 

Tel.  3-4164,  976  N.  Church  Street 
Rockford,  Illinois 


GOSS 

32  PAGE  PRESS 

2 — 16  PAGE  Floor  Units. 

1 — FULL  Automatic  AC  Drive. 

1 — DOUBLE  Folder  &  Conveyors 
Length  sheet  cut-off  22%*.  , 

John  Griffiths  Co.,  Inc. 

11  W.  42nd  St.  New  York  36.  N.  T. 


32  -  PAGE  PRESS 

*  *  * 

TWINNED  16  -  PAGE 
DUPLEX  UNITUBULARS 

XOW  producing  two  of  the  outstand¬ 
ing  morning  and  afternoon  newspa¬ 
pers,  with  Sunday  editions,  in  a  lead¬ 
ing  medium-sized  city,  being  replscsd 
by  a  Goss  Headliner.  Presses  complets 


Available  Soon. 


Kit  includes  cuts  of  ’’Pins  Value  Used 
Oar”  emblem  in  sizes  from  1-inch  to 
22 -inch  pennant,  colorful  presentation 


EXCLUSIVE  WEEKLY  in  Sonthans  folder,  8-ad  promotion  campaign  and 

OAlWm-nim  Anmaa  I  an  i  nn  .ramysV  a/1  aAA*lA«t 


Oalifomia  eoaatal  county  aeat.  Qni 
$33,000.  Eaay  tarms  by  ownar.  Be 
2818.  Elditor  k  Pnbliaher. 


laa  auggestion-packed  ”How  to  ’  aection. 
ox  Available  to  one  paper  at  following 
fees  in  cities  without  a  subscriber  to 


LOYAL  S,  DIXON  CO.  The  Goss  Printing  Press  Co. 

NEWSPAPER  PRESS  ERECTORS 

Dismantling — Moving — Erecting  1^35  g.  Paulina  St.,  Chicago  8.  Ul- 

Newspaper  Conveyor  Installations 

Service  Nationwide  - - - „  . 

11164  Saticoy  St.,  Sun  Valley,  Calif.  SOOTT  24  page  rotary  press  Printt 


CALIFORNIA  WEEKLY.  Plant  valued 
at  $60,000.  Gross  $75,000.  Asking 

$65,000  with  $20,000  down.  Jack  L.  J^O;  50,000-100,000,  $25;  over  100,- 
Stoll  &  Associates,  4958  Melrose  Ave-  $30.00.  ] 

nne,  Los  Angeles  29,  California.  _ tt_-j 


SUnset  1-4675 

MACHINERY  and  SUPPLIES 
ComposinK  Room _ 


WEEKLY  FOR  LilASE.  Suburban  promotion^iV  by"lirT“orairm*^1  NOW^^ 


commnnity  of  2,000  in  central  Ohio. 
Some  printing  experience  essential. 
Must  have  at  least  $1,000  operating 
capital.  Send  full  story  about  yourself. 


HOWARD  PARISH 

Tested  Want  Ad  Selling  Plana 


Larry  Towe  Agency,  1807  S.  Shore,  I  2900  NW.  79th  St.,  Miami  47,  Fla. 
Holland,  Michigan.  ' 


5,  8,  14.  26.  iBtertypes  B — C — OSM. 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goes  Oemet.  North- 


from  4  pages  up,  excepting  22  psgss- 
Good  mechanical  condition.  Stereo  sad 
press  easily  handled  by  2  men  up  » 
14-16  pages.  Includes  stereo  equip 
ment.  Geneva  Daily  Times,  Geneva, 
New  York. _ 

HOE  SIMPLEX 

24-48  PAGE  Sextuple.  2  pw® 
press,  complete.  Good  printingt,  sxcsi* 
lent  mechsnicslly.  Daily  operstion. 


IZW.d“%bux’p"n\X‘'ni^^^^^  Stamford.  Conn, 

EDITOR  &  PUBLISHER  for  August  9,  1952 


machinery  and  SUPPLIES 


Press  Room 


6  UNIT  HOE  PRESS 

VERTICAL  type  21J4"  cut-off,  2 
double  folders,  rubber  rollers;  serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

ben  shAlman  associates 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


MACHINERY  and  SUPPLIES 


for  S.ALE — A  complete  line  of  used 
newspaper  presses.  Write  us,  stating 
your  requirements,  and  we  will  fur¬ 
nish  you  with  complete  data  and 
prices. 

E.  G.  RYAN  &  CO. 

727  S.  Dearborn  St.,  Chicago  5,  Ill. 


HOE 

4  UNIT  PRESS 

4 — 16  PAGE  Balcony  Type  Units. 

Ink  Pumps,  Rubber  Rollers. 

1 — DOUBLE  Folder,  2  Conveyors. 

J— ALTERNATINO  Current  Motor 
Drives. 

1 — EXTRA  Unit  for  Color  Printing. 
Length  Sheet  Cut-off  23-9/16". 

John  GrifRths  Co.,  Inc. 

11  W.  42nd  St.  New  York  36,  N.  Y. 


6  Kohler  paper  reels. 

Fist  Shaver. 

Metsl  pot  and  pump  4,500  lbs. 
Pony  Autoplate  2114"  length. 
Curved  routers  any  length. 
40-50-60-75-100  Hp  motor  drives. 
George  C.  Oxford 
Boise,  Box  903,  Idaho 


SCOTT 
4  UNIT  PRESS 

cut-off,  double  folder,  roller 
bearings,  steel  cylinders. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T, 


80-PAOE  Scott  Special  Tabloid  Press 
will  print  6  columns  12  ems,  6  point 
rules.  Pony  Autoplate,  metal  pot.  Box 
3003,  Editor  &  Publisher. 


3  UNIT  HOE 

22)4*,  Reels,  tensions,  pasters,  color 
fountain,  rubber  rollers,  complete 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


24-PAGE  TUBUltAR 

TWO-to-One  model  with  stereotype 
equipment.  930,000  cash. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


DUPLEX 
5  UNIT  PRESS 

Plus  Color  Cylinder 

LBXGth  cut-off  22«*.  Double  folder, 
rabber  rollers.  126  HP  and  60  HP  mo- 
tors.  jog  motors,  control  panels,  spare 
snnstnres,  extra  gears,  etc.  Press  in 
excellent  operating  condition.  Avail- 
sble  Immediately. 

J-C-H.  conveyors.  Pony  Autoplate, 
*.700  Goss  Metal  Furnace,  9  G.E.  im¬ 
mersion  units,  attached  roll  rewinder, 
4*  steel  chases. 

Lancaster  Newspapers,  Inc. 

Telephone  5251 
■r.  Detwiler. 


Complete  Plants 


MACHINERY  and  SUPPLIES 


NEWSPAPER 
PLANT  LIQUIDATION 

of  the 

COHOES  AMERICAN 

IN 

Cohoes,  N.  Y.  (near  Albany) 

BEgInNING: 

AUGUST  1st,  1952  until  sold. 

24  PAGE  DUPLEX 
TUBULAR 

STANDARD  2/1  MODEL 
COMPLETE  Stereotype  Department 
2  TONS  Stereotype  Metal 
HOE  Pull  Page  Flat  Casting  Box 
HAMMOND  Radial  Router 
STEREOTYPE  SAW 

JOB  DEPARTMENT 

1 —  12x18  C&P  Kluge  Press 
14x20  BAUM  Quint  Folder 

NO.  3  BOSTON  Stitcher  H  inch 
ROSSCO  Paper  Punch 

COMPOSING  ROOM 

5  INTERTYPE  Machines:  Models  A. 
B.  C,  OSM 

2 —  MODEL  14  Linotypes 
20  FONTS  Linotype  mats 
MONOTYPE  Sorts  and  Strip  Caster 
ROUSE  Rotary  Miterer — ^Bench  Model 
1 — MILLER  Saw  Trimmer 

8— ‘Single  &  Double  Type  Cabinets 
MODEL  O  Poco  Proof  Press 
SMALL  Remelt  Furnace — 8  molds 
3  TONS  Linotype  Metal 
ELECTRICAL  SPECIPIC.ATIONS: 
AC-220 V-60C-3  phase 

MISCELLANEOUS  OFFICE 
AND  SHOP  EQUIPMENT 

EVERYTHING*PRICED 
FOR  QUICK  SALE! 

COHOES  AMERICAN  . . . 
'Phone  CEdar  7-3200 

BEN  SHULMAN 
ASSOCIATES 

500  Fifth  Avenue.  New  York  36,  N.  Y. 
Phone  BByant  9-1132 


Lancaster,  Pa. 


Newaprint 


MILL  CONTRACTS 
AVAILABLE 

FOR  standard  qnality  Canadian  News¬ 
print  at  mill  contract  price.  Any  sixe 
rolls  in  carload  and  pool  car  quanti¬ 
ties.  For  fail  details  write  Box  8015, 
Editor  ft  Pnblisher. 


NEWSPRINT  AVAILABLE 

DUE  to  change  of  roll  sixes,  Pennsyl¬ 
vania  publisher  offers  a  supply  of 
.standard  Canadian  white  newsprint  in 
65^4,  49H  and  324i  for  sale. 

H.  0.  Carpenter,  LANCASTER  NEWS¬ 
PAPERS.  Lancaster.  Pennsylvania. 


Bindcra — ^FOcs 


ROUTE  BOOK  COVERS 
CARRIER  RECEIPT — 

ROUTE  BOOKS— TAG  RINGS 

NEWSPAPER  FILES 

Manufactured  by 

HAARVIG  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39.  Ill. 


Stereotype 


Stereotype 


GOOD  VALUES 

HOE  Curved  Casting  Box,  Shaver  and 
Trimmer  for  22%"  sheet  cnt. 

DUPLEX  Tubular  Plate  Finisher  and 
Casting  Box.  4 

HOE  Curved  Router  for  2lH"  sheet 
cut. 

GOSS  Chipping  Block. 

3,000-LB.  Duplex  Stereo  Furnace. 

4-TON  Ensign  Reynolds  Metal  Pot. 

PUMPS  for  all  sise  Fnrnaces. 

HOE  ft  GOSS  Mat  Rollers. 

HOB  Double  Matrix  Drying  Table. 

WESEL  Galley  Proof  Press. 

VANDERCOOk  full  page  Proof  Press. 

2 — HAMILTON  48-case  Steel  Type 
Cabinets  with  working  top. 

36  X  50  MASHEK  Form  Truck. 

NEW  “Dural”  Stereotype  Chases, 
prompt  delivery. 

THOMAS  W.  HALL  OO.,  Ine. 

120  W.  42nd  St.  New  York  18 

(Plant  at  Stamford,  Conn.) 


HELP  WANTED 


Circulatioa 


STEREOTYPE  EQUIPMIENT 
POiR  SAliE 

7100  POT,  Goaa  Hand  Oaatlng  Box, 
Tail  Ontter,  Shaver  and  aoma  apart 
parte.  Motors  Ineinded.  11 M  Ineh 
ent-off.  M,500.  Write  The  Bskartield 
Oalifomian,  Bskertleld,  Oaliforais. 

FOR  SALE — Hammond  Eaay  Kaiter, 
Model  EK-8,  Serial  247,  page  aiae, 
with  shell  rails.  Good  condition.  9426. 
The  Painetville  Telegraph,  Painesville. 
Ohio. 


I  EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
Automatic  Antoplates 
Junior  Antoplates 
Antoshavers 

8-10  Ton  furnaces;  gas  or  electrie 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


Wanted  to  Buy 


NEWISPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T. 


WANT  16  OR  24  PAGE  Duplex  Tu¬ 
bular  Press.  Want  good  press  with  AO 
motor  equipment  and  complete  atereo- 
type  equipment.  Will  inspect.  Box 
2119,  Editor  ft  Pnblisher. 


WANTED  TO  PURCHASE 
ROTARY  Newspaper  pretaes  —  both 
xemi-cylindrieal  and  tnbnlar,  also  Web 
perfecting  flatbed  pretaes  and  stereo¬ 
type  equipment. 

E.  G.  RYAN  and  Oo. 

727  S.  Dearborn,  Ohieago,  III. 


WANTED  —  Rotary  press  16  page 
straight;  32  collect;  with  stereotype 
equipment.  Contact  General  Advertis¬ 
ing  Service,  610  Georgia  Savings  Bank 
Building,  Atlanta,  Georgia. 


WANTED:  12  fall  page  sise  news¬ 
paper  all  metal  turtles  with  casters 
38)4*  height.  East  Hartford  (Con¬ 
necticut)  Gaxette. 


HELP  WANTED 


AdmhiiatratiTC 


WANTED 

TOP  FLIGHT  COMPTROLLER 
FOR 

TOP  FLIGHT  NEWSPAPER 
IN  BEAUTIFUL  COMMUNITY 


ONE  of  America’s  best  news¬ 
papers  in  the  100,000  class 
— more  than  300  employes — 
ideal  living  conditions.  Pub¬ 
lisher  needs  comptroller  who 
can  give  maximum  relief  on 
fiscal,  tax,  pension  and  other 
administrative  problems.  A 
job  attractive  for  a  younger 
man  blocked  from  promotion 
— or  an  older  man  eager  to 
move  Sonth  and  train  top 
flight  snccessor.  Full  details 
in  first  letter  please.  Applica¬ 
tions  will  he  considered  in 
strictest  confidence.  Box 
3119,  Editor  ft  Publisher. 


METROPOLITAN  NEWSPAPER 
would  like  to  employ  experienced  cir¬ 
culation  man  to  handle  solicitors  mak¬ 
ing  houie-to-honse  calls  to  secure  suh- 
scriptiona  to  the  newspaper.  Must 
have  the  ability  to  lell,  promote  and 
maintain  working  organisation.  State 
experience,  salary  expected,  with  ref¬ 
erence!  first  letter.  Apply  Box  2801, 
Editor  ft  Pnblisher. 


STATE-COUNTRY  Circulation  Man¬ 
ager  by  large  Southeastern  morning 
newspaper.  '  Qualifleationa  include: 
comprehensive  knowledge  out  of  town 
operation.  Managerial  ability  to  handle 
30  employes,  ability  to  produce*  busi¬ 
ness  in  low  population — large  geo¬ 
graphical  area  on  profitable  basis, 
handle  detail  and  desk  work  neces¬ 
sary.  Will  consider  aggressive  circnla- 
tion  man  who  admittedly  doea  not 
know  all  the  answers  but  is  willing 
to  learn.  Age  30-40.  Give  full  informa¬ 
tion,  availability,  salary  expected. 
Your  application  will  be  handled  in 
strict  confidence.  Box  2900,  Editor  ft 
Pnblisher. _ 

CIRCULATION  MANAGER 

FOR  4,000  circulation  New  England 
Evening  Newspaper.  Pleasant  and 
agreeable  working  conditioni,  but  no 
satisfied  character  need  apply.  Want 
aggressive,  young  man  who  will  use 
this  as  a  stepping  stone  to  a  larger 
career.  Box  3022,  Editor  ft  Publisher. 

WANTED— Circulation  Manager;  take 
complete  charge.  Central  Pennsylvania 
afternoon  daily.  State  age,  experience, 
salary  expected.  Write  Box  3025,  Edi- 
tor  ft  Publisher. _ 

WANTED:  Young  man  or  woman  ex¬ 
perienced  in  magasine  circulation  to 
handle  processing,  correspondence  on 
subscription  orders  snd  renewals;  pro¬ 
motion  production,  market  research, 
list  building  and  related  duties  on 
new,  rapidly  growing  national  publi¬ 
cation  in  Chicago.  Write  Box  3014, 

Editor  ft  Publisher. _ 

CARRIER  CIRCULATION  MANAGER 
morning  daily  total  11,000,  carrier 
4,500.  Ability  handle  boys,  build  good 
producing  carrier  circulation  in  city 
and  13  towns  trade  territory.  Car  nec¬ 
essary.  New  emphasis  needed  and  ex¬ 
cellent  opportunity  for  young  man 
with  bountiful  energy,  integrity, 
honesty.  No  Sunday,  no  mail  duties. 
State  age,  experience,  references,  fam¬ 
ily  status,  salary  expected.  Apply 
W.  Q.  Stroud,  Tupelo  (Miss.)  Journal. 
CIRCULATION  MANAGER  for  ag¬ 
gressive  chain  of  long  established  paid 
weekly  newspapers  in  Greater  Boston. 
Thorough  knowledge  of  mail  circula¬ 
tion  and  Little  Merchant  Plan  essen¬ 
tial.  Must  be  a  hard  worker,  good  pro¬ 
moter  and  able  to  assume  full  respon¬ 
sibility.  Permanent  position  and  good 
future  to  man  with  these  qualifications. 
Write,  stating  experience,  salary  ex¬ 
pected  and  availability.  Box  8138, 
Editor  ft  Pnblisher.  _ 

METROPOUTAN  NEWSPAPER 

PUBLISHER  desires  aggressive  Coun¬ 
try  Circulation  Manager  with  ability 
to  train  and  build  good  organisation. 
Metropolitan  Newspaper  with  165,000 
circulation.  Department  functions  with¬ 
out  circulation  manager  having  one 
man  in  charge  of  city  and  another  in 
charge  of  retail  and  all  other  xones, 
each  man  responsible  to  General  Man¬ 
ager  only.  Organisation  knows  of  this 
ad.  Excellent  opportunity  for  advance¬ 
ment  for  man  who  achieves  results. 
Prefer  man  who  is  presently  located 
and  desires  more  opportunity.  In  re¬ 
plying  give  complete  background  and 
experience.  Replies  will  be  held  con¬ 
fidential.  Box  3107,  Editor  ft  Pnb- 
lisher. 

Cl— Mkd  AdvtrtWt 

PROVEN  Producer  for  position  as 
Claiiifled  Advertising  manager  on 
daily  newspaper,  10,000  eirenlation  in 
competitive  field.  Selary  open.  If  In¬ 
terested  reply  night  letter  collect  with 
full  details  by  air  mail.  Howard  Kot- 
ban.  Advertising  Manager,  Anchorage 
Daily  News,  Box  1160,  Anchorage, 
Alstks. 


editor  &  PUBLISHER  foi  August  9,  1952 
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E3LCt;L.L.KM'  Oi'POKTUNlTY 

...  for  a  fully  qualified  classified 
telephone  supenrisor  on  a  leading  daily 
and  Sunday  paper.  Include  references 
and  financial  requirements  in  first  let¬ 
ter.  Address  Box  3005,  Editor  k  Pub¬ 
lisher; _ 

MANAGER  for  aggressive  small  daily 
near  Glacier  Park  in  beautiful  sum¬ 
mer  vacation  land.  Right  man  can 
nearly  double  volume  and  share  in 
increased  gross  through  bonus  plan. 
Write  full  details  regarding  experience 
and  salary  desired.  M.  D.  Glover,  pub¬ 
lisher,  The  Daily  Inter  L<ake,  Kali- 
spell,  Montana. 


ADVERTISING  DBa>ARTMENT:  No.  ONE-MAN  SPORTS  DEPARTMENT 
2  spot  open  immediately  lor  enterpris-  to  build  sports  section  emphasising  io- 
ing,  capable  advertising  salesman,  man  cal,  ares  coverage  in  sportsmen’s  pars¬ 


er  woman.  Year’s  experience  preferred, 
not  mandatory.  Must  be  fast  on  lay- 


dise  35  miles  from  Glacier  National 
Park.  Hard  work,  irregular  hours,  but 


MIDDAND  LINOTYPE  SCHOOL 
Charles  Oity,  Iowa.  Handicap,  OivUlaa. 
Veteran  eonrses.  Free  Placement. 


SITUATIONS  WANTED 


  EJHSZtSZ] 

’nrmmrTKnnnr 


SPECIAL  Edition,  telephone  and 
personal  call  salesman,  large  eastern 
labor  publication.  Please  do  not  apply 
unless  you  need  and  are  in  the  habit 
of  making  much  better  than  average 
money.  This  is  a  real  opportunity 
with  excellent  commissions.  Apply  im¬ 
mediately.  Box  3004,  Editor  k  Pub¬ 
lisher. 


’TOP  SALESMAN  IVANTED 
LEADING  daily  and  Sunday  newspa¬ 
per  has  opening  for  experienced  dis¬ 
play  advertising  salesman.  A  fine  op¬ 
portunity  for  a  hard  worker  with  ag¬ 
gressive  sales  ability.  State  experience, 
references  and  financial  requirements 
in  first  letter.  Address  Box  3000,  Edi¬ 
tor  k  Publisher. 


METROPOLITAN  DAILY  has  open¬ 
ing  for  experienced  advertising  lay¬ 
out  man  and  copy  writer.  Experience 
in  handling  copy  and  layouts  for 
special  edition  advertisements  desir¬ 
able.  Employe  benefits  include  re¬ 
tirement,  educational  plan,  insurance 
and  hospitalisation.  Write,  giving  ex¬ 
perience,  salary  desired  and  send 
samples  of  work.  W.  G.  ’Thomas, 
Caller-Times.  Corpus  Christi,  Texas. 


DI^LAY  SALESMAN,  number  1  staff 
position,  19,000  daily  in  progressive 
University  city.  Excellent  opportunity 
for  aggressive  man  with  rounded  ex¬ 
perience.  Write  all  in  first  letter  in¬ 
cluding  salary  expected.  R.  P.  Sowers, 
Morgantown  Post,  Morgantown,  W’est 
Virginia. 


SOUTHWESTERN  DAILY,  12.000 
circulation,  will  soon  have  opening  for 
thoroughly  experienced  advertising 
salesman,  25-35,  familiar  with  Bureau 
of  Advertising  material,  capable  of 
performing  a  first  class  selling  job 
and  servicing  accounts  with  sharp 
copy  and  helpful  ideas.  $100  week, 
plus  bonus.  Ideal  climate,  mountain 
country,  town  of  30,000.  Please  fur¬ 
nish  complete  background  information, 
references  in  first  letter.  Box  3118, 
Editor  &  Publisher. 


’TOP  RETAIL  SALESMAN  to  handle 
major  accounts.  We  want  the  kind  of 
man  who  aspires  to  be  a  retail  adver¬ 
tising  manager  and  has  that  kind  of 
ability.  This  job  offers  an  unusual  op¬ 
portunity  with  unlimited  possibilities 
for  a  man  whose  future  is  ahead  of 
him.  Advertising  manager  or  top  re¬ 
tail  man  presently  on  a  midwestem 
newspaper  might  find  this  a  most  de¬ 
sirable  move.  Department  store  selling 
experience  desirable.  All  applications 
held  confidential.  Write  Louis  D. 
Young,  advertising  manager.  The  In¬ 
dianapolis  Times,  A  Scripps-Howard 
Newspaper. 


WANTED!  Display  Advertising  Sales¬ 
man.  Must  be  able  to  promote-sell 
against  competition.  If  interested  re¬ 
ply  night  letter  collect  followed  by 
full  details  by  Air  Mail,  Howard  Kos- 
bau.  Anchorage  Daily  News,  Box  1660, 
Anchorage,  Alaska. 


WE  WANT  to  add  a  man  to  our  staff 
of  eight  who  is  good  at  both  telephone 
solicitation  and  at  servicing  steady 
accounts.  Above  average  salary.  M.  H. 
Parres,  Monitor-Leader.  Mt.  Clemens. 
Michigan. 


WANTED  top  staffman  to  handle  share 
best  accounts  in  town,  as  well  as  usual 
promotion  and  new  contract  sales. 
Salary  base  $90  week  plus  commis¬ 
sions.  insurance,  etc.  Permanent.  Must 
have  car.  Ed  Wlliis,  Advertising  Man¬ 
ager,  Greenville,  Misaissippi,  Delta 
p^ocrst-Times. 

Dear  Job-Seeker: 

For  the  best  opportunities,  follow 
these  columns  regularly. 

E.  k  P. 


outs,  strong  on  selling.  Tell  all  first  free  hand,  if  prove  capable.  State  sal- 
letter.  The  Times.  Pulaski,  Virginia,  ary  expected.  Managing  Editor,  Inter 
ADVERTISING  MAN  for  progreasive  lake,  Kalispeii,  Montana. _ 

New  Jersey  ^C  weekly.  Experie^e  OPENING  FOR  RIGHT  MAN,  26  to  «jrs  rVporTing,  editing,  maoKsmssL 
huiM^1n^av^*Mn»t'Tlf*n^odIleeV*8tat«  editor  of  Illinois  Farm  Jdministralive  experience.  University 

“•'eau  msgsiine,  190,000  circulation,  t^^iuate.  38.  Bix  2848.  Editor  i 
Journalism  graduate,  farm  reared,  and  Publisher. 

fiXr  ®  ^  ^  operate  Spe4d  Graphic.  News-  -  - - - 

iisner.  paper  experience  preferred.  Knowledge 

of  magaxine  typography  and  layout  .rx-rn^i  i  go 

helpful.  Give  personal  data,  in-  COMPTROLLER 

eluding  draft  status,  in  first  letter.  /r-vn 

Box  3102,  Editor  k  Publisher. 

business  manager 


ONE  OF  BEST  OPPORTUNITIES  in 
America  for  young  ad  man  with  ability 
and  desire  to  go  places  in  Newspaper 
Advertising.  Growing  midwest  daily. 
Five  thousand  circulation  class  wants 
man  who  can  layout,  sell  and  educate 
merchants  to  sound  advertising  prac- 


WANT  ’TO  HIRE: 

Experienced  desk  man  for  Midwest- 


tice  Job  requires  energy  and  hard  t  ern  daiiy.  Circulation  16,000.  Good 
work,  but  manager’s  job  can  be  the  |  pay.  Box  3101,  Editor  &  Publisher, 
award  for  proven  ability.  References. 


pay.  Box  3101,  Editor  k  Publisher. 
DESK  MAN  for  five-day-a-week  daily. 


EXECUTIVE  background  in  accosat- 
ing,  taxes,  purchasing,  and  sslss. 


details,  salary  required  to  Box  3020,  ij.  ,  “ve-uay-a-weex  aaiiy.  Thorough  working  knowledge  of  all 

Editor  &  Publisher.  Mants  young  man  or  woman  who  is  departmenU  including  mechanical.  Ei- 

pehse  control  a  speci*lty.  Heavy  sxpe- 
3, 300-foot  altitude.  Give  all  details  personnel  administration.  Is- 


ADVERTISING  SOLICI’TOR,  Man  or  3.300-foot  altitude.  Give  all  details 
woman.  Must  know  layout,  have  sales  jn  reply  and  minimum  starting  pay. 
ability  and  have  desire  for  permanent  Long  experience  not  necessary  since 
position  with  possibility  of  advance-  publisher  is  able  to  train, 
meut.  Two-person  department.  Friendly  GUYMON  DAILY  HERALD 

office  atmosphere.  Base  pay  and  com-  GUYMON,  OKLAHOMA 

mi88ion.__  Five-_day  _publication  ewh  T'pvxg  tvatt.V 


tracts,  pc 
5,  married. 


tension  progrsas. 
,  family. 


mission,  rive-aay  puDlication  each 
K'eek.  Clean,  friendly  city  of  6,000 
with  3,300  foot  altitude.  In  reply  give 


with  3,300  foot  altitude.  In  reply  give 
all  details  and  minimum  starting  pay. 
Long  experience  not  necessary. 
GUYMON  DAILY  HERALD 
GUYMON,  OKLAHOMA 


GUYMON  DAILY  HERALD  oqt  2929  EDI’TOR  k  PUBLISHES 

GUYMON,  OKLAHOMA 
MEDIUM-SIZED  TEXAS  DAILY 

GENERAL  OR  BUSINESS  MANAOH 


eventually  becoming  managing  editor.  GENERAL  ok 

Applicants  from  within  state  pre-  position  with  /**“J*^V 

ferred.  Box  3150,  Editor  k  Publisher,  years  successful  record. 

;;;Vv;cs»v"wvwwwr^wwTw  a - T. - 7; — z —  experienced  all  phases  operation  la* 

WEST  VIRGINIA  afternoon.  Sunday  eluding  latest  revenue  producing  tad 

cost  saving  methods.  Age  44.  excelleal 
000  Sunday)  is  looking  for  an  accu-  ^  \  references.  Available  10 

- - -  .  rate  capable  city  editor.  Job  must  be  j  3  3^0,  *  Publisher. 

SOCIETY  EDITOR,  man  or  woman,  filled  Sept.  5.  State  qualifications,  other  ' 

for  small  town  daily  sixty  miles  from  details  in  first  letter,  including  needed 


for  small  town  daily  sixty  miles  from 


MANAGER  OB  PUBLISHER,  Urge 


New  York  City.  State  age,  experience  salary.  Box  3149,  Editor  k  Publisher,  weekly,  semi-weekly  or  smsll  dsily. 
and  salary  expected.  Also  opening  20  yesrs’  experience — circulation,  sd- 

for  alert  young  man  on  editorial  staff  Promotion — ^Public  Relations  vertising,  business  and  general  msa- 

as  reporter  and  photographer.  Box  •'  ■  ■"  "  —  agement  daily  paper,  successful  owner- 

3018,  Editor  A  Publisher.  WINTER  IN  FLORIDA  editor  weekly  paper  and  job  depsrt- 

ON  December  15,  opportunity  to  win-  ment.  Prefer  Rocky  Mountain  States 
ter  in  Florida  will  arise  for  efficient  Pacific  Northwest.  Can  invest.  Age 
girl  who  knows  shorthand  and  desires  4^  married.  Best  references.  Available 
to  learn  publicity  buaineas.  Beauty  interview.  Box  3141,  Editor  k  Pub- 
contest  winner  not  necessary  but  i:.her 


and  salary  expected.  Also  opening 
for  alert  young  man  on  editorial  staff 
as  reporter  and  photographer.  Box 
3018,  Editor  k  Publisher. 


3018,  Editor  k  Publisher.  WINTER  IN  FLORIDA 

NEWS  WOMAN,  young,  aggressive,  December  15,  opportunity  to  win- 

personable — iwho  can  re-vit^se  worn-  ter  in  Florida  will  arise  for  extent 
en’s  page  and  step  up  volume  of  local  girl  who  hnows  shorthand  and  desires 
news.  Fine  opportunity  to  advance  publicity  buaineas.  Beauty 

career.  Permanent  on  growing  Miehi-  contest  winner  ®ot  necessary  but 
gan  daily  5,000  circulation;  college  pleasing  peraonaHty  help.  State 

city  12,000.  If  jorx  have  ability,  ener-  I,*'?!/.  ■ 

gy,  initiative,  imagination  and  want  Publisher, 
to  join  a  live  organisation  write  fully 
giving  starting  salary,  references,  etc. 
to  Box  3019,  Editor  k  Publisher. 


PRESENTLY  EMPLOYED  —  Young 
successful  Business  Manager  of  smsll 
-  daily  desires  change  to  larger  field 

aaleamen  that  affords  greater  opportunity  eipe- 

rience  in  all  phases  of  newspaper  op* 
NEWS  Experienced  young  man  to  eration — especially  qualified  in  adver 


SPORTS  BlffOBTEB^ome  erg^ri- 1  Contact  editors.  Constant  travel.  Give 
_ence  required.  _Must  handle  bowling  experience  and  salary.  Box  3104.  Edi-  ***‘“? 


beat  and  general  assignments  for  mid¬ 
west  morning  daily.  Good  opportunity. 
Send  full  particulars,  including  salary 
requirements.  Box  3028,  Editor  k  Pn> 
lisher. 


WANTED:  Experienced  wire  editor. 
We  use  Associated  Press  Teletypeset- 
ter  system.  Eagle,  Butler,  Panna. 


REPORTER  and  sports  editor.  Oongs 
nial  staff,  good  working  conditions. 


experience  and  salary.  Box  3104,  Edi¬ 
tor  k  Publisher. 


WANTED — Two  (3)  Jonmejrmen  web 
pressmen.  Permanent  situations  open. 
Excdlent  working  conditions  In  new 
modem  heated  and  refrigeration-cooled 
pressroom.  87)4  hour  week.  Day  scale 
$19.23.  Night  scale  $30.13.  Hospital 


— top  references.  Available  for  inter¬ 
view.  Write  Box  3122,  Editor  k  Pub¬ 
lisher. 


Managing’  Editor.  Times-Nerws,  Twin  medical  naymmt  insxw ance.  Ufe 

insurance  and  paid  vacations.  Good 


insurance  and  paid  vacations.  Good 
housing  available  in  pleasant  city. 
Healthy  climate.  No  habltnal  drinkers. 


Circnlatioa 


TTT  A  v^rniTirh  Hsftlihy  clizDftts.  No  hubltnol  dri&kon.  TjAva  txpfutf 

Contact  Lee  Holt.  Pressroom  foreman,  Oi^ul.Hon 

WOMEN  S  PAGE  EDITOR  Republic  and  Gaiette,  120  EmI  Von  for  resooi 

Bnren  Strs.t,  Phoenix,  Arisona.  me„?‘ieVki  opjo” 

FOR  New  England,  47,000  M.-E.-8,  NEWPAPER  OOMPGSI’TOB  — -  man  in  Promotion  and 
paper.  Must  be  forceable  and  able  to  with  good  general  newspaper  expert-  hy  thorough  train 


get  on  with  both  sides  of  the  tracks. 
Originality  and  imagination  as  well  as 
perseverance  required.  Box  3124,  Edi¬ 
tor  k  Publisher. 


JACK  •  OP  -  ALL  -  TRADES  (edito¬ 
rial)  for  permanent  position  on  South 
Jersey’s  largest  weekly.  Should  be 
person  interested  in  settling  mral- 


LONG  EXPERIENCED  and  widely 
known  Circulation  Manager  no  loagsr 
earing  for  reaponaihility  of  I>«P»rt' 
ment  teeki  opportnnity  to  *P*®‘*i'*f 
in  Promotion  and  Training.  QnaliM 
by  thorough  training  under  ontataad- 


ence.  Modern  equipment,  ^od  acala  ing  Oirealatort,  plna  years  of  practical 
and  working  conditions.  Permanent  experience.  OirenUtion  experience  isp- 
aitnstion  for  man  who  qualifies.  Con-  plemented  with  Editoriai  and  Advsr- 
tact  Mr.  Engtl,  S^erintendent,  Paw-  tising  Exceptional  ability  to  impart 
tneket  Timei,  Pawtucket,  Rhode  know-how  to  others.  Will  consider  say 


HEAD  MACHINIST 

EXPERIENCED  man  to  snpervise  all 


plemented  with  Editoriai  and  Adver¬ 
tising  Exceptional  ability  to  impart 
know-how  to  others.  Will  consider  say 
reasonable  opportanity  offering  plsM- 
ent  working  eouditioni  end  ebancs  for 
permanency.  Write  Box  2901,  Editor 
k  Publieher. 


urban  town  of  8,500  who  will  grow  ^°™5!°ne"*mfdwMt*‘*op?n  ®“shop“  dal?/.  CIRCULATION  MANAGER  25  years’ 

with  paper  and  area.  Able  to  handle  permanent  job  Good  pay  Box  3118  experience  a  proTen  builder  of  circs- 

snorts  and  renaral  news  eonv.  nhoto*  rmaneni  jop.  \TOoa  pay.  oox  oxxo,  i^..  _  or 


sports  and  general  news  copy,  photo*  1 

graphic  experience  desired.  Salary  i  ^^Jitor  k  Publisher. _ 

based  upon  experience — to  W5  week  MECHANICAL  SUPERINTENpEN'T 


lation  and  revenue  prefers  west  or 
arnth.  Box  3003,  Editor  k  Publisher. 


to  start.  Apply  Mount  Holly  Herald  SIX-DAY  midwest  dally  needs  experi-  CIRCULATION  MANAOBR:  5,000  t* 
17-19  Main  Street,  Mount  Holly,  New  enced  man  to  supervise  all  mechanical  20,000  A.M.  *  or  P.M.,  experienced 


departments.  15  machine  modern  open 


Little  Merchant,” 


LARGE  TENNESSEE  WEEKLY,  con-  *’'®P  composing  room  with  Teletype-  Routes,  Office  Control,  aggressive.  W 
sistent  prize  winner  for  excellency,  years  old,  married,  personable,  refer- 


near  Oak  Ridge  in  TVA  lake  region.  Reply  in  confidence.  Box  3143,  Editor  | 

has  opening  for  all-aronnd  reporter  A  Publisher. _ 

with  capability.  Mast  be  scenrate, ' 
good  writer,  pleasant  personality  to 
meet  public,  and  strictly  fiOHER. . 

Work  consists  of  general  reporting  OPPORTUNITY,  Middle  West,  metro 


ences — presently  employed,  prefer 
west.  Box  3131,  Editor  k  Publisher. 


MAIL  ROOM  SUPERINTENDENT 


NOW  EMPLOYED,  Twenty  years’  «■ 
.....  perience  all  phases  circulation.  Mid- 

Work  consists  of  general  reporting  OPPORTUNITY,  Middle  West,  metro-  west  Morning,  Evening,  Sunday  •* 
and  rewriting.  Wonderful  opportanity  politan  newspaper.  Mechanically  in-  150,000  circnlation.  Little  Merchsri 

for  right  man.  College  grsdaate  pre-  dined  and  knowledge  of  newspaper  Plan.  Married,  two  children.  Best  d 

ferred.  Standards  and  tempo  ssme  as  operation.  Box  3147,  Editor  k  Pub-  references.  Available  abont  November 

metropolitan  daily.  The  Harriman  Rec-  lisher.  15th.  Prefer  'South  West  or 

ord,  Harriman,  Tennessee.  ‘  Coast.  Box  3144,  Editor  k  Publisher. 
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SITUATIONS  WANTED 

Circulation 

SUCCESSES  .  .  SEVERAL! 
miracles  .  .  .  NONE! 


SITUATIONS  WANTED 
_ Editorial _ 

CITY  EDITOR.  8U,  four  yean  Moan- 
tain  States,  Coast  seeks  medium  daily 
post  same  ares  after  year  layoff  for  : 
m  education.  Top  deskman,  qualified  | 
for  wire  or  managiug  editor-combina¬ 
tion.  Past  employers  will  recommend 
highly.  Box  8834,  Editor  A  Publisher. 


SITUATIONS  WANTED 
_ Editorial _ 

SOMEWHERE 
A  JOB 

IS  CALLING... 


If  TOD  seek  a  self-starting,  seasoned 
ud  sensible  circulation  executive  .  .  . 

I?  TOUR  situation  demands  vigorous 
’.esdership,  backed  by  20  successful 
resrs  of  varied  circulation  experience, 
40,000  to  240,000  .  .  . 

IT  TOU  value,  in  your  circulation  de- 
pirtment,  a  practiced  cooperation  in 
idvertising  and  editorial  problems  .  .  . 

IT  TOUR  department  needs  a  man 
of  41,  whose  family  and  health  situa- 
liea  are  just  right,  and  with  top- 
Inver  references  .  .  . 

THEN  WRITE  for  the  full  story  and 
is  absolute  confidence  to  “Unem¬ 
ployed”,  Box  2928,  Editor  A  Pub- 
liikw. 

AGGRESSIVE,  FAST  and  exacting 
young  deskman  with  top-grade  expe¬ 
rience  and  education  wants  managing, 
city  or  news  editorship  amall  daily; 
or  desk  spot  medium  daily  where 
future  la  unlimited.  Prefer  prise-seek¬ 
ing  publisher.  Midwest.  Available  Sep¬ 
tember  8.  Rcanme  tells  all.  Box  2989, 
Editor  A  Publlaher. 

DESIRE  under — 15,000  Oirenlation 
Wire  Editor  Spot  or  Copy  Desk  on 
any  tise.  Prefer  Southwest,  Far  West. 
South.  Minimum  $75.  Experienes:  3 
years  as  copy-reader,  year  at  reporter 
(all  beats,  sports),  8  months  at  Wire 
Editor.  Draft-proof  vet,  32,  Degree. 
Available  2  weeks.  Box  2908,  Editor 

A  Publisher. 

MAGAZINE,  newspaper  position  in 
Loi  Angeles  area.  Experienced  metro¬ 
politan  daily  reporter,  small  daily 
sports  editor,  editor  2  trade  jonmala, 
sport!  publicity.  Features,  rewrite, 
heads,  know  prodnetion.  Heavy  expe¬ 
rience  in  automotive  field.  Single,  27, 
draft-exempt.  Box  2912,  Editor  A 
Publisher. 

CIBCULATION  DIRECTOR  qualified 
(or  any  operation,  seeks  connection 
vith  group  or  combination.  Will  guar- 
sstee  10  to  25%  increase  in  revenue 
os  buis  3  year  contract  with  proviso 
te  refund  publisher  $5,000  of  com- 
Mssstion  earned  if  I  fail  to  produce, 
mlsry  expected  $12,500  with  percent- 
sge  it  revenue  increase.  Contact  in 
Xriet  confidence.  Available  September 
15.  Box  2924,  Editor  A  Publisher. 

CRACK  REPORTER,  rewrite  man.  3 
years  top  daily  experience,  ell  beats. 
25,  vet.  tingle,  B.A.  Box  2943,  Editor 

A  Pnbliiher. 

DESKMAN-KEPURTER,  29,  married. 

5  years’  experience,  now  employed  ai 
city  editor  19,000  plus  daily,  seeka 
desk  or  reporting  job  on  larger  peper. 

OsMificti  AdvertMag 

Box  3031,  Editor  A  Pnbliiher, 

CUSSIFIED  MANAGER  —  excellent 
record  and  references.  Thorough 
kaowledge  all  phases  dailies,  with 
itesdy  linage,  ad  count  increase.  Avall- 
sbla  St  once.  Box  3039,  Editor  A  Pnb- 
lisksr. 

NEWS  EDITOR — Competent,  reliable. 
City  deik,  wire,  makeup,  ^it.  Box 
3029,  Editor  A  Publisher. 

NOW  FILLING  VITAL  SPOT  on  city 
desk,  desires  change  to  reward  rec¬ 
ognised  ability.  Target  is  inside  or 
outside  job  carrying  responaibility  and 
promiaing  aelf-iatiafaction.  Oirenlation 
not  primary  interest.  Fonr  ^eart  on 
east  and  midwest  dailies.  City,  wire 
desks,  most  beats.  Young,  draft-exempt 
callege  grad.  Box  8038,  Editor  A  Pnb- 
lisher. 

Correspondents 

CORRESPONDENT  —  GERMANY  1 
TORMER  U.  S.  Government  employee 
vith  rich  experience  in  German  polit¬ 
ical  and  cultural  affairs,  seeks  con¬ 
tacts  with  dailies,  periodicals,  inter- 
Hted  in  reliable  atimulating  contribn- 
tions.  Box  3126,  Editor  A  Publisher. 

FAST,  AOCUBATB,  axperUaeed  T»- 
porter.  All  beats,  Rockiss  and  weak 
coast  only.  National  award  winner 
this  year.  Prefer  a.m.  daily  amall 

Display  Advertisinc 

town.  Box  3041,  Editor  A  Publisher. 

AGORESIVE  NEWSMAN,  26. 
has  been  gathering 

EXPERIENCE  on  20,000  midwest 
daily  for  2)4  years  on  all 
beats:  courthouse,  oity  hall, 
police,  features,  copyreader,  • 

photographer,  news  editor, 

TOUNO  (25)  retail  ad  salesman  capa- 
hu  of  managing  amall  or  inexperienced 
Jtuf  will  send  yon,  by  return  mail,  a 
^f  Informal  profile.  Perionable. 
■sgiaative  with  long  background  of 
iitsrest  in  newipapering.  Tops  on 
clesa  layont  and  aharp  copy  prodneing 
miltful  ads  at  minimum  composition 
CMt.  Draft-exempt,  vet,  car.  Box  3016. 
Miter  A  Publisher. 

Now  write  daily  column  and 

handle  top  reporting  spot.  Will 

go  an^here  for  good  writing 

job.  Minimnm  $95.  Box  8110, 

Editor  A  Publisher. 

BD8TON  UNIVERSITY  J-Grad,  23, 
draft-free,  experienced  all  phases  edi¬ 
torial  work.  Own  4x5  Graphic,  ear, 
will  travel.  Box  3112,  Editor  A  Pnb- 
lisber. 

Salesman,  now  on  Carolina 
“sily,  interested  in  greater  opportu- 
®tty  with  small  southern  daily.  Proven 
“let.  promotion  record,  college  grad- 
25.  dependable,  ambitions.  Box 
.‘105,  Editor  A  Publisher. 

CAPABLE  WRITER,  all  fields;  court, 
sports,  features;  desk  man.  8  years’ 
experience.  Prefer  New  York  State. 
Box  3137,  Editor  A  Publisher. 

JiHIOAOO  MAGAZINE  EDITOR,  8 
years’  experience,  seeks  local  editorial 
spot  with  future.  College  graduate 
27;  editing,  writing,  layout.  Box  3130, 
Editor  A  Publisher. 

ADVERTISING-BUSINESS 

MANAGER 

capable  of  taking  full  charge.  20 
icsrt  up-the-ladder  experience.  Line- 
!**  •vut’d  winner.  Age  39,  married, 
“tnily.  Seeking  opportunity  with 
"owing  organisation  in  10-20,000 
Box  3117,  Editor  A  Publisher. 
i^'^KTISIXG  AND  PROMO'TION 
MANAGER,  with  outstanding  record, 
0“  Will  consider  a  number  1  salesman 
f“ition.  Prefer  South.  Box  3103,  Edi- 
*  Publisher 

COMPETENT  REPORTER  who  writes 
well,  can  handle  desk,  sports.  Journal¬ 
ism  MA,  single,  vet.  26.  Now  doing 
features  80,000  eastern  daily.  Avail¬ 
able  September.  Prefer  Midwest.  Box 
3129,  Editor  A  Publisher. 

DESKMAN  on  big  paper  wants  small 
city.  Ex-eity,  wire  editor,  acting  man¬ 
aging  editor.  Box  3128,  Editor  A  Pub¬ 
lisher,  , 

HLstleR”  on  30,000  daily  ant 
Sunday.  Proven  record  in  sales  anc 
promotions  is  ready  for  ad  manager 
”  ^’“oolcnt.  If  you  want  a  “winner’ 
*  np  write  for  latest  tabloid 

p^otion.  References  from  present  ad 
'•'fcctof.  FamUy  man.  30 
^ckground.  Address  Box  3121 
Editor  A  Publisher. 

EDITORIAL  WRITER 

WITH  FINE  Background  and  wide 
experience  on  leading  newspapers 
seeks  Republican  daily.  Capable  of 
taking  complete  charge  of  editorial 
page.  Married,  draft-exempt.  Box  3193, 
Editor  A  Pnblisher. 

^^DITOR  &  PUBLISHER 

for  August  9,  1952 

FOR  a  mature  writer  who  has  learned 
to  make  words  inform,  inspire,  per¬ 
suade  and  entertain  during  25  years 
as 

NEWSPAPER  reporter,  deskman, 
editor,  columnist,  critic;  in 

U.S.  GOVERMENT  as  bureau  edito¬ 
rial  assistant;  as  a 

FREE  LA.NCE  travel  and  feature 
writer  and  columnist;  and  now  in 

PUBLIC  RELATIONS  and  Campaign 
Management  .  . .  speeches,  ads,  pam¬ 
phlets,  editorials,  radio  scripts,  releas¬ 
es,  features. 

SUCH  A  JOB  .  .  .  and  .  .  .  SUCH  A 
WRITER  can  get  together  come  1953, 
or  perhaps  sooner,  if  imperative,  lor 
about  $12,000. 

BOX  3142,  EDITOR  A  PUBUSHEB 


DESKMAN,  Handle  wire,  makeup.  Vet, 
32,  married,  college.  Prefer  midwest. 
Box  3146,  Editor  A  Publisher. 

ENTERPRISING  REPORTER 
REWRITE,  DESK  MAN 
KNOWS  spot  news,  features,  human 
interest.  20  years,  all  beats  on  New 
York  and  suburban  dailies.  Youthful, 
active,  sober,  draft-free  vet.  Knows 
French,  German.  Ready  short  notice, 
anywhere.  Box  3125,  Editor  A  Pub- 

lisher. _ 

FIVE  years'  experience  as  wire  editor 
and  copyreader,  married,  two  children, 
27  years  old,  B.A.  degree,  employed, 
seeks  desk  job  in  midwest.  $100  week- 
ly.  Box  2934,  Editor  A  Publisher. 
NEWSMAN,  experienced,  reporter, 
photographer,  desk.  Married  veteran, 
27,  good  references.  Box  3108,  Editor 
A  Publisher. 

PUBUSHER — EDITOR- 
RETAIL  ADVERTISING — 
EXECUTIVE 

DESIRES  well-paying  position  in  New 
York  City  ares  by  end  of  September. 
Draft-exempt,  yonng,  married.  Box 

3127,  Editor  A  Publisher. _ 

REPORTER,  general  assignment  with 
court,  police,  state  and  federal  office 
beat  experience  plus  camera  ability 
and  some  desk  work  now  with  daily 
circulating  200,000  seeks  similar  job 
on  daily  in  smaller,  friendlier  town. 
Married,  veteran  and  Journalism  de¬ 
gree,  30.  Wish  to  settle  permanently 
so  what  price  permanence  and  reliabil- 
ityf  Box  3132,  Editor  A  Publisher. 

SPORTS  EDITOR,  4  years’  experience 
in  all  phases,  Coilege  grad,  28,  family. 
Wants  position  in  east.  Box  3130, 
Editor  A  Publisher. _ 

THANK  GOD  FOR  CONGRESS— Now. 
maybe  I’ll  stay  in  the  newspaper  busi¬ 
ness  as  a  managing  editor  or  news 
editor  of  some  medinm-sixed  city  in¬ 
stead  of  being  “patriotic*’  and 
"working”  (!1)  for  the  Government 
again  as  what  they  call  an  “informa¬ 
tion  specialist."  When  Congress  ent 
the  budget  they  gave  me  a  chance  to 
redeem  myself,  providing  some  news¬ 
paper  can  use  a  man  qualified  by 
“private  employment"  experience  to 
do  a  good  job.  I’m  a  former  managing 
editor  of  newspapers  that  eliminated 
their  opposition.  Use  a  man  like  that, 
even  though  he  was  foolish  enough  to 
work  (ft)  for  the  Government!  For 
details  on  “One  Man’s  Folly”  write 
Box  3135,  Editor  A  Publisher. _ 

THIS’N  THAT  column  of  inside  stuff, 
epigrams,  short  brights,  humorous 
personal  is  proven  bit  of  midwest  20,- 
000  daily.  Writer  wants  change  to 
larger  paper,  new  locations.  Box  3111, 
Editor  A  Publisher. _ 

WRITER/COPYREADER  looking  for 
position  with  opportunity  on  newspa- 

6er,  magazine  in  or  around  New  York. 

>raft-free  vet.  35.  Experience:  New 
York  trade  daily,  desk;  Assistant  Edi¬ 
tor  house  magsiine,  Australia.  Box 
3143.  Editor  A  Publisher. 


SITUATIONS  WANTED 
Editorial  _ 


VERSATILE  NEWSMAN,  young,  mar¬ 
ried,  draft-exempt,  4  years  valuable 
experience:  editor,  reporter,  sports,  J- 
grad,  car,  seeks  job  with  future  New 
York  City  or  100-mile  radius.  Top  ref¬ 
erences.  Available  2  weeks’  notice. 
Box  3115,  Editor  A  Publisher. _ 

YOUNG  LADY  Journalist  with  3yi 
years’  experience  on  prise-winning 
college  daily  and  one  year’s  experience 
on  small  town  daily,  both  covering 
almost  every  phase  of  newspaper 
work,  is  anxious  to  find  a  newspaper 
job  in  or  around  New  York  City.  Box 

3134,  Editor  A  Publisher. _ 

YOUNG,  Unmarried  girl,  June  College 
graduate,  with  two  summer’s  general 
reporting  experience  on  30,000  daily 
wants  reporting  job  on  daily  in  Mid¬ 
west  or  West.  Wants  position  with  re¬ 
sponsibility  and  chance  to  prove  self. 
References.  Box  3140,  Editor  A  Pub- 

lisher. _ _ 

-MAN-WIFE  Editorial  Team — ^Report¬ 
ers  and/or  editor.  Photographers.  Man 
draft-free  vet  and  grad.  Wife  prise¬ 
winning  reporter  editor.  Go  anywhere. 
Available  now.  Box  3148,  Editor  A 
Publisher. 


_ Photognipherg _ 

WORLD  WAR  II  — KOREAN 
VET  AVAILABLE  NOW 

EX-AIR  Force  PIO  recently 
returned  from  E'er  East  desires 
reporter-photographer  job  on 
weekly  or  daily  in  Washington. 

D.  0.  area.  Will  relocate  if 
necessary.  Published  base  news 
paper,  directed  motion  picture 
— still  photography,  supervised 
radio  station  overseas.  Ospsble 
of  working  in  advertising  pro¬ 
duction  and  circulation.  BS 
University  of  Illinois  1950 
Publication  Management,  Single, 

29,  sober,  sincere  worker, 
career  newspaperman.  Interested 
in  church  aeti^ties.  Likes  to 
work  with  elderly  people. 

Resume  on  request.  Welcome  all 
inquiries. 

BOX  2922.  EDITOR  A  PUBLISHER 


ALERT  NEWiS-PEATURE  PHOTOG- 
RAPHEIR— darkroom  worker,  siek  of 
Now  York  Oity,  seeks  p«Tnanent 
berth  Midwest  or  New  England  daily. 
10  years  varied  camera,  darkroom  ex¬ 
perience.  Own  Speed  Graphic,  ear. 
World  War  II  veteran,  draft-exempt, 
family  man.  Samples,  published  pho¬ 
tos  sent  on  request.  Reply  Box  8037. 
Editor  A  Publisher. 


Prowodo*  fwMk  Rrirtio— 

16  YEARS  in  Pnblle  and  Press  ReU- 
tioas,  including  creative  radio  and 
TV,  magaMne  writing.  University 
graduate,  38.  Will  consider  $10,000. 
Box  2649.  Editor  A  Pnblisher. _ 

SE3SK  EMPLOYEE  PUBLIOATION 
job;  0  years  small  dailies.  8  years 
wrlterj>hotograpAer  on  factory  maga- 
slne.  w>x  M02,  Editor  A  Publisher, 

FEMALE  PUBLICIST  with  television 
and  motion  picture  backgreund  seeks 
connection  where  traveling  is  neces¬ 
sary.  Home  base  New  York.  Box  2842. 
Editor  A  Pnblisher. _ 


SOMEWHERE 
A  JOB 

IS  CALLING... 

(See  “Editorial") 


_ Photo  Emgra^en 

ENGRAVER 

DOES  yomr  Engraving  Department 
need  a  man  of  ability!  30  years  of  all 
around  experience  Including  the  latest 
methods.  Production  at  lower  cost. 
Prefer  Florida  or  middle  West.  Union 
or  unorganised.  Mentioned  in  Editor 
A  Publisher  for  layout  of  prevlona 
plant.  Salary  open  for  permanent  po¬ 
sition.  Box  SVfil,  Editor  A  Pnhllsher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


A  LOT  of  words  have  been  writ¬ 
ten  and  uttered  about  the  ade¬ 
quacy  of  our  news  coverage  of 
Russia  and  the  satelite  states,  and 
whether  or  not  it  is  important  for 
American  correspondents  to  be 
maintained  in  Moscow. 

The  International  Press  Institute 
offers  some  conclusions  to  the  ar¬ 
gument  in  its  second  survey,  “The 
News  from  Russia.”  This  time  it 
is  not  merely  an  American  opin¬ 
ion  being  expressed  but  reflects  the 
views  of  editors  in  16  countries 
and  correspondents  who  have  been 
In  Russia.  The  10,000-word  re¬ 
port,  soon  to  be  released,  is  di¬ 
gested  in  the  IPl’s  monthly  bulletin 
for  July. 

IPI’s  statements  are  devastating: 
“By  any  traditional  standard, 
the  newspaper  editor  and  his  read¬ 
ers  have  no  picture  of  the  Soviet 
Union  at  all.  .  .  . 

“But  while  ‘news’  from  Russia 
is  scarce,  information  about  Rus¬ 
sia  is  not,  and  it  is  not  beyond 
the  powers  of  journalism  to  make 
better  use  of  what  is  available. 

“There  are  two  chief  problems. 
The  work  of  digesting  and  inter¬ 
preting  the  information  that  can  be 
obtained  about  Russia  requires  the 
employment  as  journalists  of  ex¬ 
perts  with  special  knowledge  and 
qualifications.  And  the  presenta¬ 
tion  of  the  information  demands 
?.  departure  from  traditional  con¬ 
cepts  of  the  news  report.” 

IPI  analyzes  the  problem  as 
fellows: 

“The  gathering  of  news  about 
Russia  is  a  task  unlike  the  gath¬ 
ering  of  news  from  any  other  cen¬ 
ter  of  importance.  The  first  fact 
which  clearly  emerges  from  the 
answers  given  is  that  the  root  of 
the  problem  lies  in  the  Russian 
view  of  the  functions  of  the  press 
and  of  journalists,  and  the  conse¬ 
quent  Russian  attitude  toward  for¬ 
eign  correspondents. 

“The  most  favorable  view  of 
dispatches  from  Moscow  taken  by 
editors  is  that  these  reports  are 
highly  selective  in  their  permitted 
topics  and  therefore  misleading. 
To  many  editors,  the  reports  of 
foreign  correspondents  from  Rus¬ 
sia  are  almost  valueless. 

“Other  sources  are  also  pic¬ 
tured  as  unsatisfactory.  Corre¬ 
spondents  in  capitals  on  the  peri¬ 
phery  perhaps  possess  more  infor¬ 
mation  on  Russian  policies  toward 
the  satellite  countries  but  not  on 
the  Soviet  Union  itself.  The  re¬ 
ports  of  emigres  are  considered 
dubious  as  news  sources  unless 
evaluated  by  qualified  agencies. 
And  the  Russian  press  and  radio 
require  the  labors  of  an  expert 
before  they  can  be  made  to  yield 
anything  that  looks  like  material 
for  a  newspaper.” 

The  Institute’s  survey  concludes 
that  “the  immediate  problem  is 
how  to  devise  methods  and  to 


train  persons  to  handle  informa¬ 
tion  about  Russia  in  such  a  way 
as  to  make  it  usable  by  editors 
and  attractive  to  the  general 
reader. 

“The  marriage  of  the  expert  and 
the  journalist,  the  introduction  in¬ 
to  journalism  of  the  attitudes  and 
techniques  of  the  intelligence  of¬ 
ficer  and  research  worker — these 
are  the  most  promising  lines  of 
development. 

“Faced  with  the  problem  of  cov¬ 
ering  a  tremendously  vital  subject 
with  very  little  help  from  its  tra¬ 
ditional  operations,  the  press  is 
challenged  both  in  its  sense  of  re¬ 
sponsibility  and  its  capacity  for 
ingenuity.” 

There  are  only  three  newspapers 
in  the  world  which  employ  experts 
on  this  subject,  according  to  IPI. 

An  un-named  “American  expert 
on  Russian  affairs”  is  quoted  as 
summarizing  the  conclusion:  “It 
seems  to  me  that  part  of  the 
trouble  with  our  coverage  of  Rus¬ 
sia  is  a  failure  or  lack  of  inclina¬ 
tion  to  admit  that  the  problem  is 
fundamentally  different  from  the 
usual  one  of  getting  the  news. 
Time  is  not  of  the  essence  under 
the  present  circumstances.  In¬ 
terpretive  reporting  by  specialists 
unhampered  by  censorship  is  of 
the  essence.” 


Last  Fall,  Leland  Stowe,  au¬ 
thor  and  former  foreign  corre¬ 
spondent,  said  pretty  much  the 
same  thing  about  our  news  cover¬ 
age  behind  the  Iron  Curtain.  Be¬ 
fore  a  lecture  audience  in  Nash¬ 
ville,  he  indicted  newspapers  and 
news  agencies  for  not  adopting 
new  techniques  to  obtain  the  news 
from  countries  where  their  corre¬ 
spondents  are  unwelcomed.  We 
quoted  (E  &  P,  Nov.  10,  page  72) 
heads  of  the  wire  services  who 
outlined  their  efforts  to  get  news 
from  behind  the  Curtain  and  con¬ 
cluded  that  Mr.  Stowe’s  “criticism 
was  not  justified.” 

In  his  new  book,  “Conquest  By 
Terror,”  Mr.  Stowe  makes  the 
same  charges  in  more  detail. 
(Random  House,  $3.50.)  Al¬ 
though  he  is  talking  primarily 
about  news  from  the  satellite 
countries,  it  appears  that  Mr. 
Stowe  has  co.nsiderable  support 
for  his  arguments  from  the  IPI 
survey. 

In  the  foreword  to  the  book, 
Mr.  Stowe  maintains  that  our  cit¬ 
izens  are  “perilously  ill-informed 
or  ignorant.”  In  brief,  his  reasons 
for  saying  this  are: 

“1.  Western  news  agencies  and 
newspapers,  both  American  and 
European,  have  attempted  to  re¬ 
port  Iron  Curtain  developments 
since  1945-46  largely  with  pre- 
Curtain  journalistic  methods.  But 
you  cannot  adequately  or  ac¬ 
curately  report  events  in  a  shut¬ 


off  area  by  the  same  routine  news" 
coverage  procedures  which  work 
well  enough  in  free,  democratic 
countries.  They  logically  demand 
radically  revised  journalistic  tech¬ 
niques — and  added  expense. 

“2.  The  reporting  we  get  about 
satellite  Europe  is  much  more 
fragmentary  and  confusing  than 
necessary.  This  is  due  to  certain 
long-established  habits  of  Western 
journalism.  In  order  to  be  ‘news’ 
something  must  have  just  hap¬ 
pened.  .  .  .  Until  now  our  vast, 
normally  efficient  news  -  gathering 
organizations  have  concentrated 
chiefly  on  the  scattered  and  small¬ 
er  ‘spot  news’  events.  While  re¬ 
porting  the  trees  of  Red  -  ruled 
Eastern  Europe  they  have  too 
often  missed  the  big  Red  forest — 
the  key  developments  which  are 
really  the  big  stories. 

“3.  Most  citizens  in  the  West 
are  also  ill-informed  about  the 
wholesale  sovietizing  of  Eastern 
Europe  because  our  media  of  mass 
communications  (from  press  to 
magazines,  radio  and  television) 
operate  predominantly  on  the  the¬ 
ory  that  whatever  has  been  told 
once,  or  partially  told,  is  ‘old 
stuff.’ 

“4.  Finally,  most  of  us  have  re¬ 
mained  seriously  ill  -  informed 
about  what  the  Communists  are 
really  achieving,  because  of  an¬ 
other  pre-Curtain  habit  of  West¬ 
ern  journalism.  Almost  all  de¬ 
velopments  in  the  Reds’  puppet 
states  are  reported  in  separate, 
tight  national  compartments.  In¬ 
stead  of  reporting  satellite  Europe 
as  a  whole,  our  news  agencies  re¬ 
port  Polish  news,  Hungarian  news, 
etc.  But  the  Soviets  are  not  treat¬ 
ing  Eastern  Europe  as  separate 
nations.  They  are  applying  iden¬ 
tical  tactics,  identical  programs, 
identical  methods  to  all  of  East¬ 
ern  Europe.  ...  In  terms  of  West¬ 
ern  journalistic  practices  this, 
again,  is  reporting  puppet-state 
trees  instead  of  Eastern  Europe’s 
Russianized  forest.” 


Delving  into  the  propaganda 
aspects  of  “news”  from  Russia, 
the  editors,  correspondents  and 
experts  consulted  in  the  IPI  poll 
“agree  that  in  a  sense  the  greater 
part  of  all  information  received 
in  newspaper  offices  about  the 
USSR  is  ‘planted.’  ” 

There  were  varying  opinions 
from  editors  on  what  to  do  about 
it. 

There  were  many  suggestions 
for  mechanical  devices  such  as  in¬ 
troductory  or  explanatory  notes 
at  the  beginning  or  end  of  dis¬ 
patches.  But  the  survey  concludes: 
“Background  and  interpretation 
are  principal  means  by  which 
news  about  Russia,  whether  or  not 
freighted  with  the  implications  of 
piopaganda,  can  be  put  into  un¬ 
derstandable  perspectives.”  It 
quotes  a  British  editor  who  says: 
“The  only  sound  counter  is  ob¬ 
jective  informal  analysis.  ...  It 
is  part  of  the  job  of  the  experts 
to  provide  this  setting.” 


E  &  P  CALENDAR 

Aug.  16— International  Typo- 
graphical  Union,  meeting,  Cin¬ 
cinnati,  Ohio. 

Aug.  18-25  —  International 
Photo  Engravers’  Union  of 
North  America,  annual  con¬ 
vention,  Statler  Hotel,  Cleve¬ 
land,  Ohio. 

Aug.  22-23  —  California 
Newspaper  Publishers  Associa¬ 
tion,  quarterly  meeting,  Clare¬ 
mont  Hotel,  Berkeley,  Clalif. 

Aug.  25— International  Print¬ 
ing  Pressmen  and  Assistants’ 
Union,  convention,  Cincinnati. 

Aug.  25-26 — Southern  News¬ 
paper  Mechanical  Conference, 
Eastern  Division,  Andrew  Jack- 
son  Hotel,  Nashville,  Tenn. 

Aug.  25-28 — Association  for 
Education  in  Journalism,  3rd 
annual  convention,  Columbia 
University,  New  York  City. 

Gesford  Fine  Appointed 
Latin  American  Editor 

Appointment  of  Gesford  F.  Fine 
as  Latin  American  editor  of  the 
United  Press  was  announced  this 
week  by  Joseph 
L.  Jones,  vice- 
p  r  e  s  i  d  ent  and  - 

general  foreign  ' 

long  been  associ- 
ated  with  the 
development  of 
United  Press 
news  service  to 
and  f  r  o  m  t  h  e 
American  repub-  p. 

lies  to  the  south. 

He  was  the  U.  P.  manager  and 
chief  correspondent  in  Mexico, 
Peru,  and  Brazil,  and  news  mana¬ 
ger  in  Argentina.  More  recently 
he  has  been  night  Latin  American 
editor  in  New  York. 

A  native  of  Missouri,  Mr.  Fine 
was  graduated  from  the  Univer¬ 
sity  of  California  and  Columbia 
University  Graduate  School  of 
Journalism.  Before  joining  U.P. 
he  was  a  reporter  on  Missouri  and 
California  dailies  and  night  editor 
in  the  New  York  office  of  La 
Nacion  of  Buenos  Aires. 

He  succeds  Gale  D.  Wallace, 
who  resigned  to  join  the  United 
Fruit  Company  in  Boston. 


-  -  Mill  Workers  Defeat 

varying  opinions  V~. 

what  to  do  about  Officers  Pay  Boost 

Albany,  N.  Y. — Members  of 
many  suggestions  the  International  Brotherhood  of 
devices  such  as  in-  Paper  Makers  have  refused  to 
explanatory  notes  grant  a  salary  raise  for  their  presi- 
ig  or  end  of  dis-  dent  and  secretary-treasurer.  The 
e  survey  concludes:  referendum  vote  was  11.2^1 
and  interpretation  against,  7,037  for.  In  the  same 

means  by  which  poll  the  members  defeated  a  prO" 
sia,  whether  or  not  posal  to  increase  the  per  capit* 
the  implications  of  tax  from  $1.25  to  $1.50. 
n  be  put  into  un-  The  brotherhood  has  reached  » 
jerspectives.”  It  stalemate  in  negotiations  for  » 
1  editor  who  says:  wage  boost  in  Canadian  newsprint 
nd  counter  is  ob-  mills.  A  three-cents  an  hour  in- 
1  analysis.  ...  It  crease,  retroactive  to  May  !• 

job  of  the  experts  offered  by  the  mills,  was  turned 
setting.”  down. 
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Big  Fellows  could  carry  this  load! 


(3V2  cannot) 


Just  as  Linotype's  FOUR  Extra-Wide  Magazines 
Will  Carry  the  Load  in  Your  Composing  Room! 


When  you  buy  an  ad  machine  you  want  one  that  will  really  carry  the  load  in  your  Ad  Alley 
-a  machine  that  gives  the  greatest  capacity  for  big  sizes  of  display  type  to  cut  time  and 
costs  when  the  going  gets  heavy. 

Only  Wide  Range  Linotypes  give  you  the  full  capacity  of  four  extra-wide  magazines. 

These  machines  not  only  set  more  display  in  a  wider  range  of  sizes  than  any  other  ma¬ 
chine  in  the  world,  but  their  many  newly-engineered  features  mean  speedier  operation, 
easier  maintenance,  better  profits  on  all  sizes  of  composition. 

Have  your  Linotype  Production  Engineer  explain  all  the  ways  Wide  Range  Linotypes  can 
increase  efficiency  and  output  in  your  Ad  Alley.  Mergenthaler  Linotype  Company,  29 
Ryerson  Street,  Brooklyn  5,  N.  Y. 


LINOTYPE 


Stt  in  Linotifp€  Corona  and  Spartan  Family 


No  wonder  you  can  keyboard  larger  tizet  of  type! 
All  Wide  Range  Linotypet  have  four  of  these  35% 
wider-than-standard  magazines  —  widest  made. 


\ 


I 


And  MINIMUM  duplication 


Let  The  CINCINNATI  POST 
tell  you  how! 


duplication.  No  other  combination  of  Cincin¬ 
nati  newspapers  in  the  City-Zone  market  can 
show  such  low,  low  duplication!  Nor  can  they 
match  the  low  rate! 


The  figures  in  the  Cincinnati  Post’s  “Buying 
Habits  Survey  of  The  Cincinnati  Market”, 
dated  March,  1952,  make  mighty  good  read¬ 
ing  for  advertisers  these  days. 

For  example.  The  Post,  teamed  with  the 
Times-Star,  delivers  a  total  of  86.45%  of  the 
Cincinnati  daily  market  with  only  a  10.83% 


ROBERT  K.  CHANDLER 
Manager  General  Advertising 
THE  CINCINNATI  POST 


.  Hocky  Mhi.  N»wi  IVANSVILIE  .  . 

.  .  .  Potl-HvaU  HOUSTON  .  .  . 

.  .  Pnu-Sdmitar  FORT  WORTH  . 

Commvciaf  Appeal  ALBUQUERQUE 

. N*w<  EL  PASO  .  .  . 


NEW  YORK  WorU-TWegrom  &  Tht  Sun  COLUMBUS 

aEVELAND  .  .  . 

PITTSBURGH.  . 

SAN  FRANCISCO 
INDIANAPOLIS  . 


CitixM 


Covington  odition,  Cincinnati  Post 
tXVILLE  ....  Nows-Sontinol 


.  •  Tribvm 
Horold  Pod 


O.nM’ol  Advartltlng  D.partm.nt,  ISO  Porir  Avenu.,  Naw  York  City 


